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ElZ 1: Summary of TP/rating changes and valuations

Market are N . g ~
) old Ca i e ~ ~ +I% Row Trading P/E Trading EV/EBITDA TP implied PEE 2026e-28e CAGR | . yield
Ticker Retios Ce OKMTP NewTP TPChg " 2026F
9 {USSmn) 526 2026e 202Te 2028e | 2026e 202Te 2028e | 2026e 2027e 2028e | Sales NP

China Beer

CR Beer 0291HK _ Buy Buy 7515 HKD 1823 3010 2680 1% aT% 10X 9X 8X 5% 4x 4 14X 13X 126 20%  60% 64%
Budweiser APAC 1876 HK Buy Buy 9,828 HKD 517 7.70 730 -5% 27% 15X 14X 13X 5X 5X 4 19X 18X 16X 47% 8.0% 5.5%
Tsingtao Brewery H 0168HK _ Buy Neutral 6,861 HKD 3980 5400 4300  -20% 8% 11X 10X 10X 5X 5X 5X 11X 1MX_ 11X 07%  15% 6.9%
Chongging Brewery 60013285  Neutral Neutral 2,755 CNY 3865 39.70 36.50 -8% -6% 17X 16X 15X 6X 5X 5X 16X 15X 15X 17% 39% 6.0%
Tsingtao Brewery A 600600.SS  Neutral  Neutral 10142 CNY 5076  5B70 5020  -14% 1% 15X 15X 15X 9% 9x 8X 15X 15X 15 07%  15%  47%

TPs are based on a 12-month timeframe

#HEHIR: Datastream, BEEIIR A

China Beer Industry: N-T decentralization from channel
disruption and category shift; while premiumization driven by
flagship SKUs

China beer industry - decentralization continues

We look for -3.5%~0.7%/1.0%~1.8% volume and ASP growth in 2026~28E for the
China beer industry and we see China beer entering a more mature development
stage, with a N-T decentralization trend driven by changing channel mix and
increasingly diversified consumer demand. Traditional premiumization is becoming
less linear and less ASP accretive: on-trade weakness and rapid 020/instant delivery
penetration are currently changing consumers’ purchasing behaviors/preferences,
while regional brands, new flavors, packaging formats (i.e. freshly made beer) and
emerging categories are broadening consumer choice beyond traditional mega
brands. Meanwhile, the direct investment (promotion/coupon etc.) in 020 platforms
has to some extent diluted the ASP benefits from more premium portfolios on this
platform.

1) On-trade weakness + 020 channel shift could accelerate N-T decentralization

We have seen a weaker-than-expected recovery in catering retail sales in 2026 to
date (Jan-Aug 2026 catering retail sales growth at 2.4% yoy vs 3.2% in 2025), and the
negative on-trade beer volume/retail value in 2026E continue to be lower than the
yoy growth of catering retail sales, while 020 is increasingly reshaping beer
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consumption occasions and lowering the distribution advantage historically enjoyed
by national brands leading to N-T decentralization. China’ s instant-retail market
expanded from Rmb69bn in 2018 to Rmb781bn in 2024, and is set to reach a value of
Rmb1.2trn (US$178 billion) by year-end 2026 and grow at an average annual rate of
12.6% through 2030, according to Ministry of Commerce research; alcoholic
beverages 020 has continued to grow rapidly from a low base and we forecast the
market TAM to exceed Rmb100bn by 2027 (vs. c.Rmb38bn in 2024 by GSe), fueled by
younger consumers (Gen Z) who prioritize convenience and “buy now, drink now”
occasions (¢.66% of 020 beer consumers are aged 18-30, vs. ¢.49% offline and c.50%
in traditional e-commerce). Meituan’ s dedicated on-demand 020 alcohol delivery
brand, Waima Alcohol Delivery (Waima Songjiu), has scaled aggressively: by April
2026, the platform had surpassed 2,400 operating front warehouses (dark stores)
nationwide, up from 2,000 in late 2025.

In the longer term, we nevertheless expect leading brewers to remain structurally
advantaged, given their broader portfolios, strong production capability (e.g.
OEM/co-branded collaboration between CR Beer and Waima), distributor/self
warehouse networks and ability to integrate directly with 020 platforms as first
movers.

2) Premiumization continues and mainly driven by flagship SKUs:

®m  The premiumization trend continues with Heineken (by CR Beer) growth at >20%
in 2026YTD, Bud China’ s super premium segment seeing DD% growth in 1Q26,
Carlsberg brand (by Chongging) growth at 10%+ in 1H26, and Yanjing’ s U8 up c.
30% in 1H26 (mainly positioned at Rmb8).

m  Forourindustry forecast, we expect industry ASP growth still to mainly come
from mix, and we now forecast premium segment volume to remain the only
segment to see growth, at 3.0% yoy in 2026E, vs. -6.0%)/-6.2% yoy in mid/mass
and others segments, mainly driven by in-home channel premiumization and
product innovation, and we also forecast a LFL pricing increase for premium
segment into 2027E (+0.5%) on further product mix upgrade despite a decline of
1% in 2026E factoring in promotions in fast-expanding 020 channels. We expect
CRB to be the top player in premium market share, supported by the strong
momentum from Heineken (B3 6).

3) Diversified demand is shifting growth from simple premiumization toward
brand/category/occasion expansion:

®m  Regional brands/products with differentiated propositions are gaining relevance
even as overall industry volumes remain weak. Yanjing (Not Covered) delivered
positive growth in 1H with strong momentum of U8 vs. SD% decline for the
industry. National brewers are responding by increasingly leveraging their
regional portfolio strategies, including Dali in Yunnan/Wusu in Xinjiang by
Chongging, Sedrin by Bud China, and Laoxue by CR Beer. Tsingtao was in a
relatively disadvantaged position given its focus on Tsingtao + Laoshan, lacking a
strong portfolio with multiple brands.

2026%9H17H 3
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m At the same time, innovation is broadening from price-point upgrades into
flavors, formats and consumption occasions. Chongging, for example, has
expanded into fruit-flavored beer, tea-infused products and 1L cans, with the
latter particularly suited to 020/home-sharing occasions. This is consistent with
broader category fragmentation: China’ s craft beer volume has risen to ¢.6.5%
of industry volume in 2025, while non/low-alcohol beer remains only c.0.1%, vs
€.8-11% in Japan/Western Europe/Hong Kong, leaving substantial white space,
especially in an environment of more health-oriented dieting habits.

Industry Update

ElZ 2: We look for 1.0%/1.8% yoy ASP growth in 2026-27E [&]% 3: Volume still under pressure in 3Q26 TD
and 0.7% yoy volume recovery in 2027E

Beer industry volume growth vs. ASP growth Beer Industry Volume yoy
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El%= 4: Consumption sentiment is still relatively muted [ElF& 5: We expect premiumization to remain intact in
entering 3Q on a 7yr CAGR basis 2025-28E
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&% 6: Premiumization cross-company comparison: we expect CRB to remain the top player
in premium market share, supported by the strong momentum from Heineken

Bud APAC . .

Premiumization
Premium volume (000 ki)
........ 2022 ____________...2202 ______ 2820 _______2247_ ______1382
........ 2023 __________._...2500 ________ 3105 _______2483 ______1437
........ 2024 _____._...2535 _______ 2724 _______ 2417 ______1457
________ 2025 o ______..2700 2390 ______ 2543 ______ 1504
_______ 2026E ______________.2%920 2249 2617 _ ____ 1446
_______ 2027 ________...3n2 _______.2330 _______2682 ______ 1460
....... 2028E 3TN I2A00. T 27a9 I IIaARs
Premium volume as % of total
........ R . R | - .
........ - R . RPN . S . W ..
........ - . W - . WO . W - . S . )
________ ~ - N . - - W - WO . - —
_______ - L N - - S YR - e
....... o S - N . e ee— |
....... . o N - . - S e
Premium market share
________ 2022 . 2% 3% _________26% ________16%.
________ 2023 . 2% 3% 2% _______14%
........ 2024 o _26%_ ________2B%________ 2% _______15%
________ 2025 2% 2% _ _______ 2% _______15%
....... 2026E _________________28%_ ________ 22%________25% _______14%
_______ 2027E .. B%_ 2% B% _______13%
....... 2028F el 20 2% 2% 3%,
Premium volume 2022-25 CAGR _ _____ . 9% __....... B aans 4%, o eanns 3%,
Premium volume 2026:28 CAGR | ______ 6% ___ . ... ...3% ... ..... 2%, .. 1%,
Total Volume (000 ki)
________ 2022 _____________...10%% ________7094 _______8072_ ______ 2857
________ 2023 ... MasA o T399 8007 ______ 2998
________ 2024 ___________ 10874 ________6526________7540_______2975_
________ 2025 ________________1030 ________5965 _______7650_______299
....... 2026E _______________.10958 _______.5%527 _______ 7210 ______2855
....... 20276 ____________. 11063 _______.5692 ______ 7157 _______ 2883
2028E 11,132 5852 7.216 2929

Note: Chongging changed definition of Premium segment since 2023, and we adjust 2021-2022 accordingly.
THEER: ARMIE, BRI ARE
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B 7: CR Beer and Yanjing gained significant share in the
premium segment over the past five years on Heineken /U8

success
Premium segment volume share
== CR Beer/Heineken Tsingtao === Chongging/Carlsberg
=== AB| China w—Y anjing- U8
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1) Continued On-trade weakness

% 8: By company channel mix for on-trade: Bud [ElZ 9: Major DMs have seen off-trade channels playing an

APAC/Chongging/China Resources Beer on-trade increasingly important part over the past decade, while

contribution decreased from pre-covid/2025 to 2026TD China’ s off-trade volume% is still significantly lower than
the 60~80% level in other DMs despite the pick-up post
pandemic

On-trade volume mix %
o Off-trade volume%

60% 100
60% %0
<50% <50%
50% 45%, 80
40% 34%-38%  30%+ 70 //M
- — N—,—
30% 60
——
20% 50 e
10% 40
0% 30
Bud APAC Chongging Brewery CR Beer O O N e e A2 O N gl P ogr P
S F S E S DS S S S
. China China (on-trade) Japan
®pre-covid/2025 + 2026TD South Korea Germany == Hong Kong
Taiwan
Bud/CQB pre Covid, CRB in 24/25 ZHER: EiEERF, Data compiled by Goldman Sachs Global Investment

BELRE: ATNE BRSIRIS AR Research
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EZ 10: Beer’ son-trade sales accounted for ¢.5.5% of total
catering sales in 2025; on-trade retail sales of beer still under
pressure

Rmb mn China beer Industry retail sales breakdown by

600,000 channel 15%
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se 7% y 3 T A 10%
400000 & A fa\ a "7 58% 55% 51% 409 48

A A 4 4 a4 %

300,000
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10%

2019 2020 2021 2022 2023 2024 2025 2026E 2027E 2028E
Off-trade/ In-home
s On-trade
= On-irade value yoy (RHS)
A On-trade value as % of catering retail sales (RHS)

HEER: REER, SRR AMRE
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2) 020 disruption accelerates

ElZ% 11: Overall instant delivery market grew at high DD%
in the past few years

Overall instant delivery retail sales (Rmb bn)

900 100%
800 4 781
700 - 80%
600 -
L 60°
500 4 60%
A00; 4 b 40%
300 215
200 1 118 - 20%
100 - 085%’,“ 1% 18% 2.5% 3.7% 4.2% 5.0%
A A A A A A A 0%
2018 2019 2020 2021 2022 2023 2024
Overall instant delivery retail sales
—yoy (RHS)

A Penetration (as % of total online retail sales, RHS)

FRR: Chinese Academy of International Trade and Economic
Cooperation, ElZ4iit/E, Data compiled by Goldman Sachs Global
Investment Research

2026%9H17H

[ElZ= 12: The 020 sales of alcoholic beverages have been
growing rapidly from a very low base; we see a robust DD%
growth being maintained into 2027E

Alcoholic beverage 020 sales (Rmb bn)

C—Liquor 020 sales (Rmb bn) yoy
1200 100.0%
90.0% 90.0%
100.0 1 soo%
80.0 70.0%
60.0%
60.0 52.6% 50.0%
. 40.0%
36.4% 7.9%
400 33.3% it
5.0%, 0 o
56 20.0%
1659
14 15.0 20.4 38.0) 58.0) 80.0 100. 0.0%
0.0 0.0%
2021 2022 2023 2024 2025  2026E 2027
2021-2027E is from GSe
ERIGR: Consumer survey by Meituan, B2 IRIE EH Y
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2) Category expansion as new driver with diversified consumer demand

|3 13: Non/low-alcohol beer accounts for a much lower &3 14: Craft beer consumption has risen rapidly and now
portion of total beer volume in China vs. Asia DMs and accounts for ¢.6.5% of total industry volume

USA/Europe; Hong Kong saw non-alcohol beer gaining

popularity post pandemic

1N2%I;1/LOW Alcohol Beer as % of total beer volume Craft beer consumption volume in China
.0%
Hong Kong, 5.6% 5.5% o
11.0% f‘ggg = 7.0%
10.0% estern Europe, d i
10.2% 1.600 // 6.0%
8:0% == Japan, 7.8% 1.400 5.0%
1,200 2300 4.0%
6.0% 1,000 97p
: 800 4:0%
4.0% - ] 600 2.0%
7 400 .
20% - USA, 1.8% 200 1.0%
- =" South Korea,
) ) — 1.7% - 0.0%
0.0% NEinland China, 2018 2019 2020 2021 2022 2023 2024 2025
S I R Iy o T A, Ry B 8 " — .
DS P S R N N s NN P N S P C— Craft beer consumption volume (K ton) As % of total industry volume
#HHFIR: BAEET, Data compiled by Goldman Sachs Global Investment BERRIR: Jiuyejia

Research

Revisiting China Beer Coverage M&A Framework

We revisit our M&A framework for the China beer sector, given: 1) depressed
valuation levels, with our covered universe trading at 4.3~5.4x NTM EV/EBITDA (ex.
Tsingtao-A at 8.3x), representing a 30~40% discount to global brewing peers average
at 8.0x; 2) strong cash generation, with 2027E FCF yields of 5%~15% and average at
11%, vs. a global peer average of 8%; and 3) a long history of consolidation both
globally and domestically and a renewed pickup in global brewing M&A activity in
the past 5 years, reflecting the beer industry’ s defensive demand profile, strong
local brands and highly cash-generative business model.

Under our beer sector M&A framework, we maintain an M&A score of 3 for China
Resources Beer, Tsingtao Brewery and Chongging Brewery, while raising Budweiser
APAC’ s M&A score to 2, as we see a relatively higher probability of strategic interest
under our framework.

®  Why we change Bud APAC’ s M&A Rank: Budweiser APAC (M&A Rank 2): Bud
APAC’ s stock trades at a substantial valuation discount to global brewing peers
despite controlling premium beer franchises across Asia Pacific. Combined with
strong free cash flow generation, improving shareholder returns and a less
restrictive ownership structure relative to domestic SOEs (i.e. CR Beer/Tsingtao
Beer), we now see medium (15%-30%) probability of Bud APAC becoming an
acquisition target and therefore raise its M&A rank from 3 to 2.

m  Forothers - we remain unchanged: For Chongging Brewery, although valuation is
attractive, Carlsberg already completed its major ownership consolidation and
asset restructuring process in 2020; Tsingtao/CR Beer own attractive assets and
generate strong cash flow but the SOE ownership structure reduces the

2026%9H17H 8
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likelihood of a takeover/merger transaction.

M&A framework

Across our global coverage, we examine stocks using an M&A framework,
considering both qualitative factors and quantitative factors (which may vary across
sectors and regions) to incorporate the potential that certain companies could be
acquired. We believe M&A is most likely for companies that have the following three
characteristics:

Could (i.e. viable targets)

m  Size: Companies that are smaller in market cap are more likely to be M&A targets.

m  Ownership: Larger share of free float and lower blocking stakes by MNC
parents/family owners are favorable to M&A activity, while SOE shareholding
reduces the probability of becoming a target.

Should (i.e. attractive assets)

®  Growth potential: Companies with stronger revenue/net profits growth are more
attractive targets.

m [ndustry positioning: Dominant positioning makes a company more attractive as
a target.

m  Valuation: We assess 2027E EV/EBITDA to evaluate asset attractiveness.
Would (i.e. potentially willing targets)

m Strategic appeal: Some companies own assets (such as brands and distribution
networks) that have strategic appeal for acquirers; we rank companies as low
(minimal or no strategic appeal), medium (some appeal) and high (high appeal).

m  Management stance: We rank companies based on our assessment of
willingness, with low representing unwillingness, medium representing open to
consideration and high representing willingness and/or demonstrated selling of
a stake in the past.

We then assign an M&A rank as a means of scoring companies under our rated
coverage from 1 to 3, with 1 representing high (30%-50%) probability of the
company becoming an acquisition target, 2 representing medium (15%-30%)
probability and 3 representing low (0%-15%) probability. For companies ranked 1 or
2, in line with our standard departmental guidelines we incorporate an M&A
component into our target price. An M&A rank of 3 is considered immaterial and
therefore does not factor into our price target, and may or may not be discussed in
research.

2026%9H17H 9
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EZ% 15: Bud APAC M&A rank is raised to 2, while the remaining 5 companies are maintained at a rank of 3

Largest shareholder Largest

Mkt
Ticker Company % Free float uss?;p voting power shareholder
1876 HK Budweiser APAC 13% 98 B87% Private, MNC
0281 HK China Resources Beer 48% 75 62% SOE
0168 HK/B00600 SS  Tsingtao Brewery 67% 6.9/10.1 for HA 33% SOE
600132 88 Chongqing Brewery 40% 28 80% Private, MNC

Score
3
3
3
37

26-28E 26-28E 2027E EV/ Sirategic  Mgmt

RevCAGR NPCAGR 'MIusiypostioning “ppip, | SEOM® | “iosl  stance
% 80%  Toplier, competitve  48x High  Low 2
20% 6.0% Top tier, competitive 43 High Low 2
0.7% 1.5% Top tier, competitve  5.3x High Low 2
17% 39%  Toptier competitve  53x High  Low 2

ZEEIER: LSEG Data & Analytics, ARMUIE, B2 HRAM RS

Within this context, we have ranked Budweiser APACa “2” (from “3” prior) and
weight our M&A value by 15% (reflecting the probability implied by this ranking)
within our target price methodology. In order to derive the M&A value, we apply a
13X 2028E EV/EBITDA multiple, discounted back to mid-2027E, consistent with the
recent global beer-sector acquisitions (see EZ& 29), yielding a HK$12.8/share value.

We continue to assign an M&A rank of 3 (indicating a low probability of the company
being acquired) to China Resources Beer, Tsingtao Brewery and Chongging Brewery.
With this, we do not include an M&A component in our price target methodology.

[ElZ% 16: We see China beer companies are delivering
higher dividend yields with comparable P/E valuation
levels, vs. global peers

2027E P/E (x) vs. 2027E Dividend Yield %

2027E Dividend Yield %
8.0%

CRB Tsingtao H
7.0% & L] Chongging
BUD APAC Brewery
6.0% . ]
5.0% ® Tsingtao A
4.0% Carlsberg
o)
3.0% Kirin Suntary
© o
2.0% Heineken ABI 4
1.0%
8.0 10.0 120 14.0 16.0 18.0
2027E P/E (x)

FEIMR: LSEG Data & Analytics, SRS HIE B FLH

[E|Z= 17: We see China beer companies are delivering
generally higher FCF yields with comparable or lower
valuation levels, vs. global peers

2027E EV/EBITDA (x) vs. 2027E FCF Yield %

2027E FCF Yield %
17.0%

Chongging
CRE Brewery
15.0% . ™
13.0%
11.0% Carlsberg
BUD APAC o ABI
9.0% &
o
Suntory ™
" .
7.0% Tsingtao H o4 R,
Heineken )
5.0% Kirin ® Tsingtao A
o
3.0%
1.0%
3.0 4.0 5.0 6.0 7.0 8.0 9.0 10.0

2027E EV/EBITDA (x)

FHIHEIE: LSEG Data & Analytics, BB SIS AR

[El% 18: Leading Chinese beer companies generate ROEs
that are comparable to global beers, yet continue to trade
atadiscount

2027E P/B (x) vs. 2027E ROE %

2027E ROE %
25%

20%

Tsingtao (H) . Carlsherg
15% SE8 BT,
R R : eineken
__.,.---’I"singiau Brewery
10% 8= Kirine ABIL - (A)
o®
5% SuntoryBUD APAC
0%
0.0 1.0 2.0 3.0 40 5.0

2027E P/B (x)

#HEER: LSEG Data & Analytics, BB S HIGATFRS

2026%9H17H

[E]% 19: China beer names mostly have more robust net
cash positions vs. global beers

Net cash / (debt) vs. EBITDA 2027E

< Net debt Net cash o
- — |
Heineken 1
Kirn —
Carlsberg :
Suntory :l
cRB I
BUD APAG —
Tsingtao Brewery (A) :I
Tsingtao (H) Global : China
30 20 10 0.0 1.0 2.0 3.0 4.0

HEHFER: SEEHIRHEMTE
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Company Update and Forecast/TP Changes

Forecast/TP Changes

We factor in the still weak outlook of overall beer volume recovery amid soft
on-trade demand and intensified competition into 2026 despite a low base, while we
still look for gradual recovery from 2027E assuming weather normalizes.

m  CRBeer: Heineken volume continued to grow 20%+ yoy in Jul-Aug and is
expected to sustain ¢.20% growth for FY26 by mgmt, and the
sub-premium-and-above portfolio continued to grow ¢.10% yoy, at a similar
pace to 1H26. Mid-to-low-end volume/ASP declined by LSD% in 1H26, offsetting
the ASP benefit from mix upgrade, but outperforming the industry level. We
revise down our sales/NP est. by ¢.1%/3%~4% for 2026E-2028E on the weaker
beer segment outlook while we look for better spirits recovery in 2027E. Our
12-month TP is now HK$26.8 (prior HK$30.1) with a new target 2027E P/E at 14x
(vs prior 15x) based on avg past 3-year trading P/E for global beer/spirits peers
(incl. Heineken/ABI/Carlsberg/Asahi/Kirin/Diageo), discounted back to
mid-2027E with an unchanged COE of 10.1%.

m  Bud APAC: China remains challenging into 3Q, with continued focus on channel
inventory which will likely lead to more volume pressure in 2H vs. 1H, amid
continued weak on-trade demand while in-home penetration is taking time to
bear fruit. We lower our 2026-28E sales forecasts by c.2%, primarily reflecting
lower volumes in AP West due to China volume pressure on both
on-trade/off-trade channels amid heightened competition/still severe weather
impact and previous unfavorable weather conditions. Our 12m target price for
Bud APAC is now at HK$7.3 vs (prior HKS$7.7) on 1) 85% on fundamental value
based on a new 16.0x 2027E P/E (from 15x prior) discounted back to mid-2027E
at an unchanged 8.5% COE; and 2) 15% M&A valuation based on a 2028E
EV/EBITDA exit multiple of 13X.

m Tsingtao Beer: Our channel checks indicate Tsingtao recorded a strong DD%
volume decline in Shandong in July while a continued muted Aug (slight decline
yoy) overall following a weaker-than-expected 2Q, while its key local competitor
Yanjing’ s U8 delivered 20%+ national volume growth YTD, with strong share
gains in the Rmb8-10 sub-premium segment and continued strengthening
premium portfolio. We lower our 12-m TP from Rmb58.7/HK$54.0 to
Rmb50.2/HK$43.0, to reflect both reduced earnings forecasts and a more
conservative valuation multiple. We cut our 2026-28E sales forecasts by 4-7%,
and lower our earnings estimates by 3-12%, due to slower premiumization, lower
gross profit expansion and higher selling expenses. We now forecast sales/net
profit to decline by 5%/2%, respectively, in 2026E, followed by broadly flat sales
and earnings in 2027E. 1) For the A-shares, we reduce our target multiple from
17x to 16x forward P/E in line with the last 2-year avg. NTM P/E of global peers
(Heineken/ABI/Carlsbherg/Sapporo/Asahi/Kirin). 2) For the H-shares, we widen
the A/H discount from 20% to 25%, consistent with the avg past 6-months A/H
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discount of Haitian/Eastroc/Anjoy/Midea/Haier/BYD, implying a target multiple
of 12x forward P/E vs. 13.6x previously. Accordingly, with our new TP for the
H-share implying upside of 8% vs. 39% for our covered buy names, we
downgrade the H-share rating to Neutral from Buy. We maintain Neutral on the
A-share.

®m  Chongging Brewery: Mgmt remains cautious on the 3Q recovery given still soft
consumption sentiment, particularly for catering/social drinking occasions, and
expects the weakness to take time to recover. The company will continue to
pursue its premiumization and big-city strategy. We revise down our sales/NP
est. by ¢.1%/1%~2% for 2026E-2028E on a slightly weaker outlook for
premium/mainstream beer volume while revising up ASP slightly. Accordingly,
our 12-month TP is now Rmb36.5 (prior Rmb39.7) with a new 16x 2027E PE and
others remained unchanged (prior 17.0x 2027E P/E, referring to last 2-year avg.
NTM P/E of global peers (Heineken/ABI/Carlsberg/Sapporo/Asahi/Kirin).

% 20: 3Q26E forecasts in detail - by company/region

- Volume Sales Unit COGS Premium Vol |Recurring Recurring Recurring EBIT [Recurring NP Reported NP
ﬂ Sgg

CRB - Beer (2H26) -30.0%
CRB - Overall (2H26) 3 1% 10 a% 496% -34 8%

Bud China 22% 14.0% 121% Te0% 331%

Bud West 24% 10.0% 78% -15.2% 251%

Bud East 10% 20% 30% 1.0% 315%

Bud APAC 24% 88% 56% 0.2pp 11.2% 267% -9.2% 8.1% 0.8%
Tsingtao 04% 92% B88% 0.1% 0.3pp 32% -9.1% 10.1% 95%
Chongging 00% 70% 70% 1.6% -0.7pp 1.2% -6.6% -6.6%

1) Organic ASP, volume, sales and EBITDA growth for Budweiser excl. forex, but recurring EBIT/reported NP growth under forex impact; 2) GPM for Tsingtao:
after sales tax + COGS. Remaining companies GPM after COGS.

FRER: SRSREHARE

[E]Z 21: 2026E forecasts in detail - by company/region

Volume Sales Unit COGS Premlum Vol |Recurring Recurring Recurring EBIT |Recurring NP

CRB - Beer 12% 1.2% -0 Bpp 252% 15%

CRB - Overall 04% -0.9pp 3% 24 9% 3 3% -6.5%
Bud China 0.7% -14% 6.7% 13 7% 318%

Bud West 18% 42% 25% -12.3% 24 8%

Bud East 01% 0.1% 00% 35% 303%

Bud APAC 1.8% -3.6% -1.9% 0.0pp -8.4% 260% -5.7% -2.2%
Tsingtao 0.7% 5.7% -5.0% -0.5% 0.7pp 2.9% 0.5% 212% 0.7% -1.5%
Chongging 01% 4.7% 46% 1.2% -0.4pp -3.9% -1.2% 24 5% -8.9% -5.3%

1) Organic ASP, volume, sales and EBITDA growth for Budweiser excl. forex, but recurring EBIT/reported NP growth under forex impact; 2) GPM for Tsingtao:
after sales tax + COGS. Remaining companies GPM after COGS.

HEER: BERSIAEWTE

[El7% 22: 2027E forecasts in detail - by company/region - we look for mild volume recovery assuming weather normalizes in
2027

Volume Sales Unit COG Premium Vol |Recurring Recurring Recurring EBIT |Recurring NP
7 P h PM YoY Ch

CRB - Beer 13% 003pp 6.5% 37% 25 5% 4.3%
CRB _Overall T3 0.1pp 3T% 252% 4.7% 5.0%
Bud China 0.1% 3.0% 3.1% 4.4% 322%
Bud West 09% 54% 63% 55% 250%
Bud East 19% 11% 3.0% 35% 305%
Bud ARAL 0.8% 47% 56% 0.1pp 5.0% %62% 5.6% 7.2%
Tsingtao 06% 0.7% 01% 0.9% -0.2pp 25% -0.6% 211% 0.5% 0.3%
Chonggqing 01% 1.0% 13% 0.9% -0.3pp 1.0% 21% 24 7% 21% 28%

1) Organic ASP, volume, sales and EBITDA growth for Budweiser excl. forex, but recurring EBIT/reported NP growth under forex impact; 2) GPM for Tsingtao:
after sales tax + COGS. Remaining companies GPM after COGS.

BHER: SRSREHRRE
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&% 23: Summary of TP/earnings changes and valuations

Market . . Trading P/E Trading EV/EBITDA TP implied P/E 20260-28e CAGR
) ) old Cap i g % g Div yield
Company Ticker Rat 1 . OldTP New TP TPChg I I 2026E
ating (US$Smn) 20260 2027e 20280 | 20260 2027e 20280 | 20260 2027e 20280 | Sales NP

China Beer

CR Beer 0291 HK Buy Buy 7,539 HKD 18.23 30.10 28.70 5% 57% 10X ax 8x 5% 4X 4X 18X 14X 13X 20% 6.0% 6.3%
Budweiser APAC 1876HK  Buy _Buy 9,710 HKD 5.77 7.70 7.30 -5% 2% 18X 14X 13X 5X 5X 4% 19X 18X 18X 47%  80% 56%
Tsingtao Brewery H 0168HK  Buy Neutral 6,855 HKD 3980 5400 4300  -20% 8% 11X 10X 10X 5X 5X 5X 11X 11X 11X 07% 15% 6%
Chongging Brewery 600132.55  Neutral Neutral 2,786 CNY 38.65 30.70 36.50 8% 6% 17X 16X 18X 8x 5% 5% 16X 18X 18X 1.7% 3.9% 5.0%
Tsingtao Brewery A 600600.S5 Neutral Neutral 10,215 CNY 5076 5870 5020  -14% -1% 15X 15X 15X 3 X 8X 15X 15X 15X 07% 1.5%  46%

Revenue changes NI changes Revenue (mn, new) Netincome (mn, new) | Revenue yoy new Net income yoy new (recurring

Company

2026e 2027e 2028e 2027e 2026e 2027e 2028e 2026e 2027e 2028e 2026e 2027e 2028e 2026e 2027e 2028e
China Beers
CR Beer -1.4% -1.1% -1.1% -4.4% -4.4% -2.8% 37,842 38,728 39,373 5,443 5,688 6,119 -0.4% 2.3% 1.7% -6.5% 5.0% 8.1%
Budweiser APAC -1.8% 2.2% -1.8% -1.9% -2.1% -2.9% 5.736 5.998 6,293 641 688 747 -0.5% 4.6% 4.9% -2.2% 7.2% 8.5%
Tsingtao Brewery H -4.1% £.0% -6.9% -3.2% -9.2% -11.9% 30,835 30.798 31239 4482 4,472 4618 -5.0% -0.1% 1.4% -1.5% 0.3% 4.5%
Chonggqing Brewery -0.6% 0.7% -0.9% -1.1% -2.2% -2.0% 14,065 14,258 14,544 1,125 1,156 1,215  -4.5% 1.4% 2.0% -5.3% 2.8% 5.1%
Tsingtao Brewery A 41%  60% 9% 32% -92%  -11.9% 30835  30.798  31.239 4482 4472 4618 50% _ 01%  14%  -16% _ 03% _ 45%

TPs are based on a 12-month timeframe.

FHEIHEIR: Datastream, B IR FE AL

Monthly run-rate by beer brand

El%& 24: Monthly volume table for 2025-26 per GSe- based on GS channel checks: continued pressure into 3Q, with
weather disruption from South China/East China and also weak consumer sentiment

2025€ 20268
May Jun Jul Aug sep Oct. Nov D'=| Jan Feb Mar Apr May Jun. Jul Aug
i Positive
minor| flattish to growth ;
cRrB upLSD%  positve] up4-5% uplSD% upLSD% s""h’:"'f sightly flattish positive  Jan+Feb Signtly  Up LSD%, 5'"“"‘::';: s':"’,el't:!‘“: 5":“ Decline down SD%
growth | positive Heineken up. growiy ket a1 o
| by DD%
Volume declined by
low teens% (super|
Bud premium up by low
down down|  down low Minor| down HSD%
APAC down SD% Down 7-8% up 3-4% teens%, premium volume down 20%+ down teens%
paotsad HSD%  HSD%|  teens% decline b low mena%|  12-13% decline
core down by mid
teens %)’
largely’
= Volume declined by, flattish,
Tsingtac ~ up MSD% flattish flattish up 1.5% up 3% up 1.1% up 5-6% 7.5% down 9% improving vs. down 20%+ down ¢.2%
I AprilMay
fiattish to . : . =
Chonggin & minor Minor| Jan-Feb negative on positive Volume down by, HSD% volume down
s g::inr: down LSD% i down LSD%  up MSD% mim;upsighﬂy% up slightly % relatively high base growth LSD% deciine HSD% down MSD-HSD%
o . - - .
- SD%
Yanjing positive shightly postive with slightly positive with
(NC) UB acceleration U8B up 25%+
growth
Industry 1.30%  -0.20% 1.80% -1.80% 3.10% 1.00%|  580%  -8.70%] 6.50%  0.20% 0.10%|  6.20% 3.10% 8.90%

#HHRIHIR: Channel checks, B2 ERIR AR

Tsingtao - Core portfolio facing challenge of intense
competition; Tsingtao-H down to Neutral

We downgrade Tsingtao Brewery H shares as recent trends suggest its long-standing
competitive advantages are eroding amid rising competition. In our view, two of
Tsingtao’ s key investment pillars are increasingly being challenged: 1) Its
dominance in Shandong is weakening. Our channel checks indicate Tsingtao
recorded a strong DD% volume decline in Shandong in July and remained muted in
Aug following a weaker-than-expected 2Q, while its key local competitor Yanjing’ s
U8 delivered 25%+ national volume growth in 1H26 and further accelerated in July.
At the same time, Tsingtao has made limited progress expanding its footprint in
Southern China, leaving it more exposed to rising competition in its core Northern
markets, in our view. 2) Premiumization is becoming more difficult and expensive.
Yanjing’ s U8 directly overlaps with Tsingtao’ s core SKU Tsingtao Classic and
Tsingtao Pure Draft’ s mainstream-premium positioning, targeting similar casual
dining/social-drinking occasions through its strong Northern distribution network.
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As competition intensifies, we see increasing pressure on Tsingtao’ s mix
upgrade/pricing power. The stock has outperformed our beer coverage YTD
(Tsingtao-H/A down 18%/17% vs. other beer coverage down 27%) due to controlled
expense savings in 1H26 and high dividend payout % despite more volume pressure
than peers, but we believe that the current low channel investment level is not
sustainable and the company will likely enhance investment to respond to rising
competition and gradually more pronounced volume deleveraging pressure (our
channel checks indicate DD% demand decline in some regions in the summer peak
season for Tsingtao).

Earnings Revision: We lower our 2026-28E sales forecasts by 4-7%, primarily
reflecting lower volumes amid heightened competition. We lower our earnings
estimates by 3-12%, due to slower premiumization, lower gross profit expansion and
higher selling expenses, as Tsingtao increases investment to defend regional market
share and turn around its mass-market business in rural areas. We now forecast
sales/net profit to decline by 5%/2%, respectively, in 2026E, followed by broadly flat
sales and earnings in 2027E.

TP changes: We lower our 12-m TP from Rmb58.7/HK$54.0 to Rmb50.2/HK$43.0, to
reflect both reduced earnings forecasts and a more conservative valuation multiple
on intensifying competition and more costly premiumization. For the A-shares, we
reduce our target multiple from 17x to 16x 2027E P/E in line with the last 2-year avg.
NTM P/E of global peers (Heineken/ABI/Carlsberg/Sapporo/Asahi/Kirin). For the
H-shares, we widen the A/H discount from 20% to 25%, consistent with the avg past
6-months A/H discount of Haitian/Eastroc/Anjoy/Midea/Haier/BYD, implying a target
multiple of 12x P/E vs. 13.6x previously. Accordingly, with our new TP for the H-share
implying upside of 8% vs. 16% for our coverage, we downgrade the H-share rating to
Neutral from Buy. We maintain Neutral on the A-share, as we believe current
valuation already reflects much of the earnings downside with ¢.5% dividend yield.

Since we added it to our Buy list on Dec 7, 2021, Tsingtao’ s H-share price has
declined by 39%, which we attribute to weak consumer sentiment and on-trade
disruptions, outperforming the MSCI consumer staples index at -53% during the
same period, on margin support from premiumization, opex savings with
low-hanging fruit and stronghold market resilience.

We are Neutral on Tsingtao-H and Tsingtao-A. Our 12-month TPs for the H/A shares
are HK$43.0/Rmb50.2, based on 12.0x/16.0x 2027E P/E discounted back to
mid-2027E using CoEs of 9.6%/9.9%. The 16.0x A-share target P/E based on the last
2-year avg. NTM P/E of global peers (Heineken/ABI/Carlsberg/Sapporo/Asahi/Kirin),
and the 12.0x H-share target P/E is based on 25% H/A discount applied to the A-share
target P/E, n line with the avg past 6-months A/H discount of
Haitian/Eastroc/Anjoy/Midea/Haier/BYD.
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HE A
&% 25: Tsingtao Earnings Revision
Tsingtao (168.HK)
RMB mn New Old % Chg
Consolidated P&L 2026E 2027E 2028E 2026E 2027E 2028E 2026E 2027E 2028E
Volumes (000 KL)
Tsingtao brand 4458 4,542 4,628 4,506 4,590 4,676 1.1% 10% -1.0%
Premium end 2617 2,682 2,749 2594 2,659 2,725 0.9% 09% 0.9%
Mid end 1,842 1,860 1,879 1912 1,931 1,951 -3.7% 37% 3.7%
Secondary & Other brands 2,752 2,614 2,588 2,998 2,979 3.000 -82%  -122%  13.7%
Total Volume 7210 7,157 7,216 7,504 7,569 7,675 -3.9% 54% -6.0%
ASP (RMB/itr) 428 430 433 4.28 433 437 -02% 06% -1.0%
Sales 30,835 30,798 31,239 32,148 32,770 33,563 4.1% 6.0% -6.9%
COGS 17707 17,741 17,903 -18510  -18,781  -19,080 -4.3% 55% 6.2%
Taxes -2.248 -2,.245 -2,275 -2.336 -2.377 -2,430 -3.8% -55% -6.4%
Gross Profit 10,880 10,812 11,061 11,302 11,612 12,053 -3.7% 6.9% -8.2%
SG&A 5681 -5,587 -5,587 -5.965 -5,878 -5,855 -4 8% 50% 4.6%
Selling 4,126 -4,051 -4,060 4424 -4,356 -4,346 -6.7% -10% -6.6%
Admin -1555 -1,635 -1,527 -1.541 -1,522 -1,509 0.9% 09% 1.2%
EBIT 5,199 5,225 5473 5337 5,734 6,198 -2.6% 8.9% A1.7%
Depreciation -988 -1,029 -1,067 -988 -1,029 -1,067 0.0% 00% 0.0%
Amortization -338 -232 -243 -338 -232 -243 0.0% 00% 0.0%
EBITDA 6,526 6,486 6,784 6,663 6,995 7,509 -2.1% 1.3% -9.7%
Net finance costs 3 mn 314 N 318 331 0.0% 2.1% -5.0%
Non-operating income (expense 663 633 583 696 705 661 47%  -102%  -11.8%
Pretax income 6,183 6,169 6,370 6,354 6,757 7,190 2.7% B.7% 11.4%
Provisions for taxes -1571 -1,568 -1,619 -1589 -1,690 -1,799 -1.1% 12%  -10.0%
Minority interest (I/S item) -130 -130 -134 -133 -142 -151 -2.7% 8.7% -11.4%
Reported NPAT 4482 4,472 4,618 4631 4,925 5,241 -3.2% 92% -11.9%
Non-recurring income 413 389 350 439 446 41 -59%  -127%  -14.9%
Recurring NPAT 4,069 4,083 4,267 4,193 4,479 4,829 -2.9% 8.8% -11.6%
YoY Growth %
Sales 5.0% 01% 1.4% -1.0% 1.9% 2.4%
Total Volume 5.7% 0.7% 0.8% -1.9% 0.9% 1.4%
Tsingtao brand -0.8% 19% 19% 0.3% 19% 1.9%
Premium end 29% 25% 25% 20% 25% 2.5%
Secondary & Other brands -12.8% 5.0% -1.0% -5.0% 0.7% 0.7%
ASP (RMB/Itr) 0.7% 0.6% 0.6% 0.9% 1.1% 1.0%
EBIT 0.7% 0.5% 4.7% 3.4% 74% 8.1%
EBITDA 0.5% 06% 46% 26% 50% 74%
NPAT 2.3% 02% 3.3% 0.9% 6.3% 6.4%
Recurring NPAT -15% 03% 45% 1.5% 6.8% 7.8%
Margins Ppt Ppt Ppt
GP 353% 351% 35.4% 35.2% 354% 35.9% 0.1% 03% -0.5%
EBIT 16.9% 17.0% 17.5% 16.6% 17.5% 18.5% 0.3% 05% -0.9%
EBITDA 212% 211% 21.7% 20.7% 213% 22 4% 0.4% 03% -0.7%
D&A/Sales 4.3% 41% 42% 41% 38% 3.9% 0.2% 02% 0.3%
SGA&A/Sales 18.4% 18.1% 17.9% 18.6% 179% 17 4% -0.1% 02% 0.4%
Selling 13.4% 132% 13.0% 13.8% 13.3% 12.9% -0.4% 0.1% 0.0%
Admin 5.0% 50% 49% 4.8% 46% 4.5% 0.3% 0.3% 0.4%
Effective tax rate (%) 254% 254% 25.4% 25.0% 250% 25.0% 0.4% 04% 0.4%
NPAT 14.5% 145% 14 8% 14.4% 15.0% 15.6% 0.1% 05% -0.8%
Recurring NPAT 13.2% 13.3% 13.7% 13.0% 13.7% 14.4% 0.2% 04% -0.7%
HTRBRR: AFME, BREIRRAENTEY
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0168.HK 12m Price Target: HK$43 Price: HK$39.8 Upside: 8%
Neutral GS Forecast
12/25 12/26E 12/27E 12/28E
Market cap: HK$53.8bn / $6.9bn  Revenue (Rmb mn) New 32,473.5 30,835.3 30,798.0 31,2391
Enterprise value: HK$40.4bn / $5.1bn  Revenue (Rmb mn) Old 32,4735 32,147.8 32,769.7 33,563.2
3m ADTV :HK$155.2mn/ $19.8mn EBITDA (Rmb mn) 6,494.2 6,525.6 6,485.8 6,783.8
China EPS (Rmb) New 3.36 3.29 3.28 3.38
China Consumer Staples EPS (Rmb) Old 3.36 3.39 3.61 3.84
P/E (X) 14.5 10.4 10.4 10.1
M&A Rank: 3  P/B (X) 2.2 1.5 1.4 1.3
Leases incl. in net debt & EV?: Yes Dividend yield (%) 4.8 6.9 7.0 7.3
CROCI (%) 25.2 14.5 13.5 13.2
12/25 6/26 12/26E E
EPS (Rmb) 0.50 2.87 0.41 -

Source: Company data, Goldman Sachs Research estimates, FactSet. Price as of 15 Sep 2026 close.

B 2T:

600600.SS 12m Price Target: Rmb50.2 Price: Rmb50.76 Downside: 1.1%
12/25 12/26E 12/27E 12/28E
Market cap: Rmb68.6bn / $10.2bn  Revenue (Rmb mn) New 32,473.5 30,835.3 30,798.0 31,2391
Enterprise value: Rmb57.1bn / $8.5bn  Revenue (Rmb mn) OId 32,4735 32,147.8 32,769.7 33,663.2
3m ADTV :Rmb326.4mn/ $48.3mn EBITDA (Rmb mn) 6,494.2 6,525.6 6,485.8 6,783.8
China EPS (Rmb) New 3.36 3.29 3.28 3.38
China Consumer Staples EPS (Rmb) Old 3.36 3.39 3.61 3.84
P/E (X) 20.8 15.4 155 15.0
M&A Rank: 3 P/B (X) 3.1 - - -
Leases incl. in net debt & EV?: Yes Dividend yield (%) 34 4.7 4.7 4.9
CROCI (%) 252 14.5 13.5 13.2
3126 6/26 9/26E 12/26E
EPS (Rmb) 1.32 1.65 0.91 (0.50)

Source: Company data, Goldman Sachs Research estimates, FactSet. Price as of 15 Sep 2026 close.

Key Downside/Upside Risks

1) Slower/faster-than-expected premium volume growth: A weaker consumer
environment and trade-down behavior could slow premium volume growth, limiting
ASP increases, mix upgrades and operating leverage. Conversely, stronger dining
consumption and accelerated premiumization could drive faster premium SKU
growth, resulting in better-than-expected revenue growth, margin expansion and
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earnings delivery.

2) More/less intense competition from peer marketing and channel investments:
Competitive intensity could increase if peers further accelerate investments in
distributors, promotions and key-account channels. This could lead to market share
losses, higher selling expenses and weaker pricing power for Tsingtao. Conversely, if
competitors scale back investment or generate weaker-than-expected returns from
channel spending, Tsingtao’ s strong brand equity and distribution advantages
could support stronger market share retention and profitability.

3) Unsuccessful/successful national-scale price hikes: Our estimates incorporate
gradual pricing and mix upgrades over the medium term. If weaker consumer
sentiment, channel resistance or competitive pressure prevent Tsingtao from
implementing national-scale price increases, revenue growth and margin expansion
could fall short of expectations. On the other hand, successful execution of price
hikes and premium SKU upgrades could accelerate earnings growth, improve gross
margins and support a valuation re-rating.

4) Raw material cost fluctuations: Beer profitability remains exposed to volatility in
key inputs including barley and aluminum. Adverse weather conditions, particularly
El Nifio-related disruptions in major barley-producing regions, could drive higher
malt costs, while geopolitical tensions, energy market volatility or supply chain
disruptions could increase aluminum prices. Conversely, easing agricultural supply
pressures and lower packaging costs could provide additional gross margin upside
beyond our forecasts.

Investment thesis - Tsingtao

Tsingtao Beer is China’ s second-largest brewer by volume, anchored by its
dominant presence in Shandong and an established portfolio of premium brands.
We continue to appreciate the company’ s strong brand equity, healthy cash
generation and improving shareholder return profile. Over the long term, Tsingtao
remains a beneficiary of China’ s beer premiumization trend and retains scope for
further profitability improvement. That said, we believe near-to-medium term
earnings growth is likely to moderate considering that competition has intensified in
its core Northern markets, while softer consumer demand is making premiumization
more challenging across the industry. In particular, Yanjing’ s U8 has emerged as a
credible competitor in the mainstream-premium segment and may limit Tsingtao’ s
pricing and mix upgrade potential. We also see rising channel investment
requirements as the company seeks to defend market share and strengthen
execution in key regions. As a result, we view the current risk-reward as broadly
balanced. While Tsingtao’ s franchise quality and valuation support downside
protection, we see limited scope for multiple expansion until the company
demonstrates clearer evidence of market share stabilization and a return to
sustainable earnings growth. Accordingly, we are Neutral rated in Tsingtao-H and A.

Bud APAC - Channel restructuring takes time to bear fruit;
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Raising M&A rank on attractive valuation & strong cash
generation; Buy

Following sequential volume decline in 2Q due to unfavorable weather/weak
consumer sentiment, China remains challenging into 3Q, with continued focus on
channel inventory which will likely lead to more volume pressure in 2H vs. 1H per.
mgmt, amid continued weak on-trade demand while in-home penetration is taking
time to bear fruit. Management remains disciplined on pricing and profitability while
investing for volume growth. Although on-trade remains the key drag,
E-commerce/020 remain the only growing channels. 020 continues to grow at
strong DD% each quarter and is expected to reach MSD~HSD% of sales with more
premium mix per mgmt. Nightlife is holding up better than catering channels
bringing mix benefits. Korean beer industry volumes are down LSD-MSD% in 1H26,
while Bud continues to outperform the market with the new soju SKU potentially
helping strengthen the overall on-trade offering by Bud. The company will continue
to strengthen its beer portfolio in Korea incl. zero sugar/zero alcohol products. India
remains a key volume growth market and is approaching 10% of group volume,
although the N-T focus remains on scalability rather than profitability. The company
aims to increase the volume and group contribution of the India business.

Earnings estimate change: To factor in the continued unfavorable weather drag and
continued weakness in on-trade consumption, we lower our 2026-28E sales forecasts
by ¢.2%, primarily reflecting lower volumes in AP West due to China volume pressure
on both on-trade/off-trade channels amid heightened competition/still severe
weather impact and previous unfavorable weather conditions. We now look for
-3.6%/+1.8% volume/ASP yoy change in 2026E, mainly dragged by China at
-7.4%/+0.7% volume/ASP yoy), with -8.8%/+2.4% volume/ASP yoy change into 3Q26
reflecting weak catering demand plus in-home penetration yet to contribute
meaningfully. Our earnings estimates decline by 2-3%, due to the lower sales
forecasts. While investment is still needed to support volume, per mgmt. We now
forecast sales and adjusted net profit to decline by 0.5% and 2.2% yoy, respectively,
in 2026E, followed by a recovery into positive growth in 2027E, on a low base and
improving on-trade recovery.

TP and TP methodology change: As discussed earlier in this report, we change the
M&A rank we assign to Budweiser APAC to 2 (from 3) and now incorporate an M&A
valuation into our target price methodology with a 15% weight vs. weight of 85% for
our fundamental value. 1) For the M&A value, we apply a 13X 2028E EV/EBITDA
multiple and discount back to mid-2027E, consistent with the average of recent
global beer-sector acquisitions in the past 5 years (see E%& 29), yielding a HK$12.8
M&A value per share. 2) For fundamental equity value, we now apply a 16x exit P/E
(from 15x prior) to reflect slower-than-expected on-trade recovery in 2026E while
more recovery in to 2027E. The new PE is referring to last 2-year avg. NTM P/E of
global peers (Heineken/ABI/Carlsberg/Sapporo/Asahi/Kirin). We then discount back
to mid-2027E at an unchanged 8.5% COE, yielding a value of HK$6.36 per share (or c.
10% upside to latest close).
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Accordingly, our 12m target price for Bud APAC is now at HK$7.3 vs (prior HKS7.7)
implying 25% upside. The stock is currently trading at 15x/14x for 2026E/27E P/E,
4.9/4.5x EV/EBITDA and 5.6%/6.0% dividend yield.

[ 28: Bud APAC Valuation Summary Table

Bud APAC Valuation 2022 2023 2024 2025 2026E 2027E  2028E

Fundamental valuation

Recurring EPS 0065 0.069 0.059 005 0.049 0.053  0.057

Target PE 16.0X

Equity Value Per Share (HK3) 6.36

COE 8.5%

M&A valuation - ranking score 2

EBITDA 1932 2023 1807 1588 1493 1570 1667

Target EV/IEBITDA (x) 13.0X

Enterprise value 21671

Less: net debt (3.094)

Less: minority intere st 198

Equity Value 24 568

Shares issued (mn) 13291

Implied value per s hare (HK$) 12.8
Allocation

Fundamental equity value - 85% 85% 541

M&A value - 15% 15% 1.92

Target price | 7.30]

Current price H share (HKD) 507

Potential share price upside 26.6%

price as of Sep 15

HEBRR: NEIE, RS ERHMRE

[E]3& 29: M&A transactions in the past five years
Global Beer M&A transactions in the past five years

s Acquisition
Date M&A / IPO Events Acquirer Target EV/EBITDA
Dec-25 Asahi/EABL Asahi EABL 17X
Sep-25 Heineken/FIFCO Heineken FIFCO beverage & retail businesses 12X
Jul-24 Carlsberg/Britvic Carlsberg Britvic 14X
Jul-23 Royal Unibrew/Vrumona Royal Unibrew Vrumona 12X
Dec-22 Carlsberg/Waterloo Brewing Carlsberg Waterloo Brewing 12X
Nov-21 Heineken / Distell Heineken Distell 13X
5-yr Average 13X

FEHR: 8244, Google, Data compiled by Goldman Sachs Global Investment Research
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EZ& 30: Bud APAC: New vs Old estimates
Budweiser Brewing APAC (1876.HK

2026E

Volumes ('000 KL)

AP East 1,180 1194 1205 1,180 1,194 1,205 0.0% 0.0% 0.0%
AP West 6500 6.847 7223 6,622 6949 7.296 (1.8%) (1.5%) {1.0%)
Total 7680 8,041 8428 7802 8,143 8,502 (16%)  (13%)  (0.9%)

ASP (USD/Htr) -after forex

AP East 1.08 1.10 113 1.08 110 113 00% (0.5%) (0.5%)
AP West 0.69 0.68 0.68 0.69 0.69 0.69 (0.4%) (1.2%) (1.1%)
Total 0.75 0.75 0.75 0.75 0.75 0.75 (0.2%) (1.0%) (0.9%)
Sales -after forex
AP East 1.271 1,309 1,356 1271 1315 1,363 0.0% -0.5% -0.5%
AP West 4,466 4,689 4,937 4,568 4.818 5,043 -23% -21% -21%
Total 5,736 5998 6.293 5839 6,133 6,405 -1.8% -2.2% -1.8%
Normalized EBITDA
AP East 386 399 413 386 399 417 0.0% 0.0% -0.9%
AP West 1.107 1171 1.254 1,126 1.194 1.283 -1.7% -1.9% -2.3%
Total 1493 1,570 1,667 1512 1593 1,700 -1.2% -1.4% -2.0%
Organic volume growth
AP East -0.1% 1.1% 0.9% -0.1% 1.1% 0.9% 0.0% 0.0% 0.0%
AP West -4.2% 54% 55% -24% 4.9% 5.0% -1.8% 0.4% 0.5%
China -T4% 3.0% 28% -5.0% 3.0% 28% -24% 0.0% 0.0%
Total -3.6% AT% 4.8% -2.1% 4.4% 4.4% -1.5% 0.3% 0.4%
Organic ASP growth
AP East 0.1% 1.9% 27% 0.1% 2.3% 27% 0.0% -0.5% 0.0%
AP West 18% 0.9% 11% 23% 16% 0.9% -05% -0.8% 0.2%
China 0.7% 0.1% 02% 15% 12% 0.3% -0.9% -11% -0.1%
Total 1.8% 0.8% 1.1% 2.0% 1.5% 1.0% -0.2% -0.7% 0.1%

Normalized EBITDA growth

AP East 35% 35% 36% 35% 35% 45% 0.0% 0.0% -0.9%
AP West -12.3% 55% 6.7% -10.7% 5.8% 72% -1.6% -0.3% -0.4%
China A43.7% 44% 50% 42.1% 4.7% 55% -16% -0.3% -0.5%
Total -8.4% 5.0% 5.9% T.2% 5.2% 6.5% 1.2% 0.2% -0.6%
Normalized EBITDA margin
AP East 30.3% 305% 305% 30.3% 304% 30.6% 0.0% 0.1% -0.1%
AP West 24.8% 25.0% 254% 247% 24.8% 254% 0.1% 0.2% -0.1%
China 318% 322% 327% 314% 315% 321% 0.4% 0.7% 0.5%
Total 26.0% 26.2% 26.5% 25.9% 26.0% 26.5% 0.1% 0.2% -0.1%
USD mn
Consolidated P&L 2026E
Sales 5736 5998 6293 5839 6133 6405 (18%)  (22%)  (18%)
COGS -2 861 -2.997 -3.145 -2.912 -3.065 -3.201 (1.8%) (2.2%) (1.8%)
Gross Profit 2875 3.001 3148 2927 3,068 3204 (1.8%) (2.2%) (1.8%)
SG8A -2012 -2.081 -2,154 -2,045 2125 2,176 (1.6%) (2.1%) (1.0%)
Distribution expenses 439 447 456 447 457 -464 (1.8%) (2.2%) (1.8%)
Sales and marketing expense 1131 -1190  -1.250 1148 1215 1,257 (15%)  (2.0%)  (0.5%)
Administrative expenses 442 444 447 450 454 455 (1.8%) (2.2%) (1.8%)
Other operating income/{expense| 67 IE 80 67 L&) 80 0.0% 0.0% 0.0%
EBIT 920 983 1,065 939 1,006 1,098 (2.0%) (2.3%) (3.0%)
Normalized EBIT 930 993 1075 949 1016 1,108 (2.0%) (2.3%) (3.0%)
Depreciation 511 525 -540 511 525 -540 0.0% 0.0% 0.0%
Amortization -62 -52 -62 -52 -52 -52 0.0% 0.0% 0.0%
EBITDA 1483 1,560 1,657 1,502 1583 1,690 (1.3%) (14%) (2.0%)
Normalized EBITDA 1493 1,570 1,667 1512 1,593 1,700 (1.2%) (1.4%) (2.0%)
Net finance costs 14 20 26 14 20 2% 0.0% 0.0% 0.0%
Associate & JVs 40 42 44 40 42 44 0.0% 00% 00%
Pretax income 974 1,045 1135 993 1,068 1,169 (1.9%) (2.1%) (2.9%)
Provisions for taxes -292 -313 -341 -298 -320 -351 (1.9%) (2.1%) (2.9%)
Minority interest (I/S item) -41 -44 -47 -41 -45 -49 (1.9%) (2.1%) (2.9%)
Reported NPAT 641 688 747 653 703 769 (19%)  (24%)  (2.9%)
Non-recuming -10 -10 -10 -10 -10 -10 00% 0.0% 0.0%
_Adjusted NPAT 651 698 757 663 713 779 (1.9%) (2.1%) (2.8%)
YoY Growth %
Sales -0.5% 46% 49% 13% 5.0% 44%
EBIT 1.9% 6.8% 83% 40% T1% 9.2%
EBITDA -6.0% 52% 6.2% -4.8% 54% 6.7%
NPAT 31.1% 7.3% 86% 336% 76% 9.4%
Adjusted NPAT -22% 72% 85% -04% T4% 9.3%
Margins
GP 50.1% 50.0% 50.0% 50.1% 50.0% 50.0% 0.0% 0.0% 0.0%
EBIT 16.0% 16.4% 16.9% 16.1% 16.4% 17.1% 0.0% 0.0% -0.2%
NPAT 11.2% 11.5% 11.9% 11.2% 11.5% 12.0% 0.0% 0.0% -0.1%
Adjusted NPAT 114% 116% 12.0% 11.4% 116% 122% 0.0% 0.0% -0.1%
EBITDA Margin 26.9% 26.0% 26.3% 257% 25.8% 26.4% 0.1% 0.2% -0.1%
D&A/Sales -9.8% -96% -94% -96% -94% -9.2% 0.2% 0.2% 0.2%
SG&A/Sales -351% -347% -342% -350% -34.7% -34.0% 0.1% 0.0% 0.2%
Selling expense ratio -19.7% -19.8% -19.9% -19.7% -19.8% -19.6% 0.1% 0.0% 0.2%
Admin exp ratio -1.7% -T4% -T1% -T7% -T4% T1% 0.0% 0.0% 0.0%
Effective taxrate (%) -30.0% -30.0% -30.0% -30.0% -30.0% -30.0% 0.0% 0.0% 0.0%

HERR. QARME, SRSMRERRE
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&%= 31: Bud APAC: Summary table
UsSD mn New

Key drivers 2023 2024 2025 2026E 2027E 2028E 2025 Q1 2025 Q2 2025Q3 2025 Q4 2026 Q1 2026Q2 2026 Q3E 2026 Q4E

Volumes ('000 KL)

AP East 1.154 1,196 1,181 1180 1194 1205 286 285 339 2mM 258 313 333 276

AP West 8,123 7,285 6,785 6500 6847 7223 1688 2104 1912 1,081 1716 1875 1721 1,088
China 7,399 6,526 5,965 5527 5692 5,852

Total 9,217 8,481 7,966 7680 8,041 8428 1974 2389 2251 1,382 1974 2289 2,053 1364

Sales(mn USD)

AP East 1.243 1,352 1,310 121 1.309 1.356 295 319 392 304 280 3N 361 289

AP West 5,613 4,894 4454 4 466 4689 4937 1,166 1.356 1,163 769 1213 1337 1121 794
China 4,993 4,274 3,799 3,716 3829 3952

Total 6,856 6,246 5,764 5,136 5998 6,293 1461 1675 1555 1,073 1493 1678 1482 1,083

ASP(USD/liter)

AP East 1.08 113 1mm 1.08 1.10 113 1.03 1.12 1.16 1.12 1.08 1.09 1.08 1.05

AP West 0.69 0.67 0.66 0.69 068 0.68 0.63 064 061 071 0.71 068 0.65 073
China 067 0.65 0.64 0.67 067 068

Total 0.74 0.74 0.712 0.75 0.75 0.75 0.74 0.70 0.69 0.719 0.76 0.73 0.712 0.79

Normalized EBITDA

AP East 323 406 389 386 399 413 96 80 122 91 87 96 13 89

AP West 1,700 1,401 1,199 1,107 1171 1254 389 418 316 76 376 367 282 83
China 1,848 1,572 1,290 1181 1231 1291

Total 2,023 1,807 1,588 1493 1,570 1,667 485 498 438 167 463 463 395 172

Normalized EBITDA margin %

AP East 26.0% 30.0% 29.7% 30.3% 30.5% 30.5% 325% 251% 31.1% 29.9% 31.1% 28.2% 315% 30.8%

AP West 30.3% 28.6% 26.9% 24 8% 25.0% 254% 334% 30.8% 27.2% 9.9% 31.0% 27.4% 251% 10.4%
China 37.0% 36.8% 34.0% 31.8% 32.2% 32.7% 39.9% I7.5% 34.2% 16.6% 37.0% 345% 331% 15.8%

Total 29.5% 28.9% 27.6% 26.0% 26.2% 26.5% 33.2% 29.7% 28.2% 15.6% 31.0% 27.6% 26.7% 15.9%

Organic Growth (%)
Volumes ("000 HL)

AP East -0.3% 3.6% 1.3% 0.1% 1.1% 0.9% 11.9% -10.4% -0.6% -37% -9.8% 10.1% -2.0% 13%
AP West 5.3% -10.6% -6.7% -4.2% 54% 55% -8.6% -5.6% -9.9% 0.1% 1.7% -6.0% -10.0% 0.4%
China 4.3% -11.8% -8.6% -14% 3.0% 28% -9.2% -74% -114% -3.9% -1.56% -9.7% -14.0% -3.0%
Total 456% 8.8% 6.0% 3.6% 4.7% 48% 6.1% £.2% 8.6% 0.7% 0.1% -A.1% -8.8% 0.6%
ASP(USD/liter)
AP East 15% 8.7% 25% 0.1% 19% 27% -02% 22% 45% 3.2% 4.0% -15% -1.0% -0.6%
AP West 7.3% -0.9% -1.5% 1.8% 0.9% 1.1% -34% 3.0% -2.3% -57% -1.0% 15% 2.4% 42%
China 7.5% -14% -3.0% 0.7% 0.1% 0.2% -3.9% 1.1% -4.1% -1.7% -2.5% 1.2% 22% 4.0%
Total 6.2% 2.0% 0.1% 1.8% 08% 1.1% 1.5% 2.4% 0.1% -3.5% -0.8% 2.1% 2.4% 2.9%
Sales(mn USD)
AP East 1.2% 12.7% 1.3% 0.0% 3.0% 36% 11.7% -84% 39% -0.6% -6.1% 8.5% -3.0% 0.7%
AP West 13.4% -114% -8.2% -2.5% 6.3% 6.7% -11.7% -27% -12.0% -5.6% 0.7% -4.6% -1.8% 46%
China 12.8% -13.0% -11.3% -6.7% 3.1% 32% -12.7% -6.4% -15.1% -11.4% -4.0% -8.6% -121% 0.9%
Total 11.1% -1.0% £.1% -1.9% 56% 6.0% -1.5% -3.9% 8.4% -4.2% 0.7% -2.1% -6.6% 3.5%
EBITDA
AP East -10.1% 33.2% 1.2% 35% 35% 3.6% 24.4% -26.5% 8.7% -5.9% -104% 26.3% -1.0% 4.0%
AP West 15.7% -14.0% -12.4% -12.3% 5.5% 6.7% -17.6% 14% -11.9% -40.0% -7.5% -16.5% -15.2% -1.2%
China 17.4% -13.2% -16.7% -13.7% 44% 5.0% -17.1% -4.0% -17.4% -42.3% -10.9% -15.9% -15.0% -4.0%
Total 10.8% 6.3% 9.8% B.4% 5.0% 59% -11.2% 4.3% £.9% -24.T% -8.1% 9.7% A1.2% 1.6%
2023 2024 2025 2026E 2027E 2028E 20251 2025 Q2 2025Q3 2025 Q4 2026 Q1 2026 Q2 2026 Q3E 2026 Q4E
Consolidated P&L
Total Sales 6,856 6,246 5,764 5.736 5998 6,293 1461 1675 1555 1,073 1493 1678 1,482 1,083
COGS -3403 -3.099 -2877 -2 861 -2997 -3.145 -716 -807 -156 -598 -730 -796 -724 611
Gross Profit 3453 3,147 2,887 2875 3001 3.148 745 863 799 475 763 882 758 472
SG&A 219 -2,102 -1.986 -2012 -2.081 -2,154 -438 -536 -546 -466 -466 -570 -524 -452
Other operating income/(expens 107 115 85 67 73 80 24 16 33 12 18 10 25 14
Other non-recurring tems -80 -62 -83 -10 -10 -10 -2 -1 -24 -46 -8 - -1 -1
EBIT 1,289 1,098 903 920 983 1,065 329 337 262 -25 307 322 259 33
Normalized EBIT 1,369 1,160 986 930 993 1,075 N 348 286 21 315 322 260 34
Depreciation -605 -597 -550 511 -525 -540 -150 -150 -150 -100 -144 -140 -130 -96
Amortization -49 -50 -52 -52 -52 -52 4 - -2 -46 -4 -1 -5 42
EBITDA 1,943 1,745 1,505 1483 1,560 1,657 483 487 414 121 455 463 394 171
Normalized EBITDA 2,023 1,807 1,588 1493 1,570 1,667 485 498 438 167 463 463 395 172
Net finance costs 10.00 310 10 14 20 26 4 -1 -1 8 6 3 5 -0
A & JCEs 28 kil 38 40 42 44 4 17 16 1 5 21 16 -2
Pretax income 1,321 1,160 951 974 1,045 1135 337 353 2m -16 318 346 280 30
Provisions for taxes -447 -410 431 -292 -313 341 -95 -168 -82 -86 -83 -90 -83 -36
Minority interest (I/S item -28 -24 -3 -41 -44 -47 -8 -10 -10 -3 -9 -9 -10 -13
Reported NPAT 852 726 489 641 688 741 234 175 185 -105 226 2471 187 -18
Recurring NPAT 917 778 666 651 698 757 235 239 204 12 234 247 188 A7
EPS (Adj., diluted, USD cents/St 64 55 37 49 52 57 177 131 1.39 -0.79 1.7 1.85 140 -0.14
YoY growth %
Sales 5.8% -8.9% T.T% 0.5% 46% 4.9% -11.1% -46% -8.8% -6.0% 22% 0.2% -47% 1.0%
GP 6.6% -8.9% -6.3% -04% 4.4% 49% -11.9% -41% -8.7% -8.8% 24% 16% -51% -06%
SG&A 33% 4.1% -5.5% 1.3% 34% 35% -54% -5.6% -6.8% -3.9% 6.4% 6.3% -4 1% -2.9%
EBIT 2.3% -14.8% -17.8% 1.9% 6.8% 8.3% -13.6% -11.5% -9.2% 69.6% -4.8% -1.5% -9.2% 60.4%
Normalized EBITDA 4.7% -10.7% -12.1% -6.0% 52% 6.2% -11.3% -9.9% -8.6% -26.8% -4.5% -1.0% -9.8% 3.0%
NPAT 6.7% -14.8% -32.6% IN1% 73% 8.6% -10.7% -37.3% -8.0% nm -34% 41.1% 0.8% nm
Recurring NPAT 6.8% -152% -14.4% -2.2% 72% 8.5% -13.6% -6.3% -9.3% nm -04% 33% -8.1% nm
Margins (on total sales)
GP 50.4% 50.4% 50.1% 50.1% 50.0% 50.0% 51.0% 51.8% 51.4% 44.3% 51.1% 52.6% 51.2% 436%
EBIT 18.8% 17.6% 15.7% 16.0% 16.4% 16.9% 22.5% 20.1% 16.8% -2.3% 20.6% 19.2% 17.4% 3.0%
Normalized EBIT 20.0% 18.6% 17.1% 16.2% 16.6% 17.1% 22.7% 20.8% 18.4% 2.0% 21.1% 19.2% 17.5% 3.1%
EBITDA 28.3% 27.9% 26.1% 259% 26.0% 26.3% 33.1% 291% 26.6% 11.3% 305% 276% 26.6% 15.8%
Normalized EBITDA 29.5% 28.9% 27.6% 26.0% 26.2% 26.5% 33.2% 29.7% 28.2% 15.6% N.0% 27.6% 26.7% 15.9%
NPAT 124% 11.6% 8.5% 1.2% 11.5% 11.9% 16.0% 10.4% 11.9% -9.8% 15.1% 14.7% 12.6% A1.7%
Recurring NPAT 13.4% 12.5% 11.6% 11.4% 11.6% 12.0% 16.1% 14.3% 13.1% -1.1% 15.7% 14.7% 12.7% -1.6%
D&Aratio 9.5% 10.4% 10.4% 9.8% 9.6% 94% 10.5% 9.0% 9.8% 13.6% 9.9% 8.4% 91% 12.8%
SG&A/Sales -32.0% -33.7% -34.5% -351% -347% -342% -30.0% -320% -351% 434% -312% -34.0% -353% 41.8%
Effective tax rate (%) -H4% -35% -45% -30% -30% -30% -28% -48% -30% 538% -26% -26% -30% -119%

HRER: ARME, SREIRHEMFTE
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Investment thesis - Budweiser APAC

Budweiser APAC is Asia’ s largest brewing company in terms of revenue, offering a
multi-brand portfolio (Budweiser, Corona, Stella etc) to cater to the growing and
upgrading demands of Asian consumers. APAC West (mainly China) contributed
c.80% of sales and EBITDA in 2025, and Korea kept outperforming the market
run-rate. We believe Bud will continue to hold a leading position in the premium
segment in China with faster expansion in more cities for its premium portfolio. We
are Buy rated on the stock with an M&A ranking at 2, reflecting its attractive valuation
and strong cash generation.

Price Target Risks and Methodology - China Resources Beer

Valuation methodology: Our 12-month TP of HK$26.8 is based on a 14.0x 2027E P/E
based on global beer/spirits peers’ full cycle average in the last 3 years, and
discounted back to mid-2027E.

Risks: 1) Slower-than-expected premium volume growth; 2) Intense competition in
the premium segment; 3) Higher-than-expected cost pressure.

Price Target Risks and Methodology - Tsingtao Brewery

Valuation methodology: Our 12-month TPs for the H/A shares are HK$43.0/ Rmb50.2,
based on 12x/16x 2027E P/Es, discounted back to mid-2027E. Our target P/Es are
benchmarked to the last 2-year avg. NTM P/E of global peers, with a 25% premium
for the A-share.

Downside/upside risks: 1) Slower/faster-than-expected premium volume growth. 2)
More/less intense competition from peer marketing and channel investments. 3)
Unsuccessful/successful national-scale price hikes. 4) Raw material cost fluctuations.

Price Target Risks and Methodology - Chongging Brewery

Valuation methodology: Our 12-month TP of Rmb36.5 is based on a 17.0x 2027E P/E,
in line with global peers’ full cycle average in the last five years. We are Neutral
rated.

Risks: 1) Slower-/faster-than-expected Wusu brand growth; 2) Higher/Lower ASP
increase; 3) Better-/worse-than-expected cost trend.

Price Target Risks and Methodology - Budweiser APAC

Valuation methodology: Our 12-m TP of HK$7.3 is based on 1) 13X 2028E EV/EBITDA
multiple and discounted back to mid-2027E, consistent with the average of recent
global beer-sector acquisitions in the past 5 years, yielding a HK$12.8 M&A value per
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share (15% weight). 2) 16x exit P/E based on global beer peers’ full cycle average in
the last 2 years, discounted back to mid-2027E, yielding a HK$6.36 value per share
(85% weight).

Downside Risks: 1) Weaker-than-expected premium channel recovery; 2) More
intense China competition; 3) Cost inflation.

Global Beer and Spirits Valuation Comp

E%& 32: Valuation Comp: global/domestic spirits and beer

12.m TP

% 40% 9%

500519 S5 Kweichow Moutai By CNY 1258.00 62600 29% 18X 17X 16X 25K 22 2% 7% 8% 12 MX 10X
000858.52 Wuliangye Y ibin Sel CNY 69.26 67.00 3% 18X 16X ax 18X 15X R 1% 1% L ™ 1.3 2% T 3%
6979 HK Zin Neural  HKD 748 7.70 3% 23 18X 4% 24x 18X 15 15% 2% 11X 8x. ™ 7% 21% -14%
600809.85 Shanxi Xinghuacun Fen Wine Neural _ CNY 11254 12900 15% 13X 2% nx 15X 14% 1 6% ™ ax ax & %% 5.0% -34%
000568.82 Luzhou Lagjiao Neural  CNY 7235 84.00 16% 13 12 X 16X 14X 1 8% 9% ax 7 23 6% 57% -38%
002304.52 Jiangsu Yanghe Sel  CNY 78 30.00 21% X 23 19 24x 18X [ B% ™% 15K 12X ax 4% 3% -38%
000596.52 Anhui Guing Distillery Co. Buy CHNY 8N 96.00 3% 18X 140 12X 18X 14X RS % 12% ax 7% [ 12% 4.4% -30%
0007989.52 Jiugui Liquor Sel  CNY 720 26.00 -30% na 48% | na 3 26¢ 4% 76% na L 3% 0.6% -32%
600779.55 Sichuan Swelltun Co Sel  CNY 2567 2480 3% 2% 19X 7% 23% 18X 18 ™% ™% 13K MX 10X 0% 1.4% -33%
60336088 Jiangsu King's Luck Brewery Buy CNY 278 3400 2% 13X 2 X 16X 14X 1 % 12% ax ax 1.3 5% 4.1% -20%
Avg. 19 19X 16X 20x /X I s RE) !X 1X 10X » 3.8% 28%
 DGEL e Newral  GBP 162300 190000  17% 13K 13x 13 15X 185X 15 0% 3% 10X 10X 10X =% 2% 1%
PERP.PA Pemod Ricard MNot Rated EUR 6054 na na 10X 1% 1nx na na na 1% 0% o ax. £ 9% 7.59% -17%
'RCOP.PA Reny Cointreau Nedral EUR 272 50.00 17% 2K 25X 2x 28K 30X 26¢ 3% 6% X 14X 13X 5% 18% 1%
Avg. 16X 16X 15X 22x 23x 21 1% % 11X 11X 1 139% 3.9% L]
Beer
1876.HK Budweiser APAC Buy HKD 584 730 25% 15X 4% BX 19X 18X 18 5% 8% 5.0 48X 42X 6% 5.6% 23%
0281 HK China Resources Beer By  HKD 817 2680 7% 10X a BX 14X 13 12 2% 6% 49X 43X 36X 15% 6.3% -31%
0188 HK Tsingtao Brewery (H) Neural __HKD 984 4300 8% 11X 10X 10X 11X 11X 1% 1% 2% 53X 53K 51X % 6.9% -18%
60050055 Tsinglao Brewery (4) Neural  CNY 50.40 50.20 0% 15X 15X 15X 15X 15X [ 1% 2% 87X a7 83X % 4.6% -18%
600132 85 Chongaing Brewery Neural  CNY 822 36.50 5% 16X 16X 15X 18X 15X 1 2% 4% 55X 53K 49X [% 5.9% -2T%
002568 52 Shanghai Bairun Nedral _CNY 1784 19.00 % 24X 21X na 26X 22X na na na 155 134X na 5% 21% 8%
Avg. 5% 14x 2x X X » an ™ ™™ s 1o N
ABIBR Anheuser-Busch InBev By EUR 63.04 86.00 25% 17X 15X X 21X 19X X 3% 0% 10X ax £ 1% 26%
CARLD CO Carisberg Buy DKK. 85560 1100.00 2% 13K 2x nx X 16X 1 3% 8% kS ax a 2% 2%
HEINAS Heineken By  EUR 7168 93.00 0% X 13X 12 18X 16X = 2% 6% 8 8X ™ % 3%
28037 Kirn Holaings sel PV 282150 255000  -10% 13 13% 2 11X 11X 1% 1% 1% ax ax % 1% 20%
2567.1 Surtory Beverage & Food Lid Buy JPY 452200 530000 7% 18K 15X 15X 19X 18X m 2% 5% X 4x 4% 6% 4%
Avg. 15% 14X X X 16X = E % '3 (73 ™ » N

FEEE: LSEG Data & Analytics, BB BIR BFER
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REA{EE: M Goldman Sachs (Asia) LL.C.. FIFCME Goldman Sachs (Asia) L.L.C.. JA3¥ Goldman Sachs (Asia) L.L.C..
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ERERMESTEIE - RRENTERETRSTE (BDEIA T IRENREEE) MrtbELABE BRI iZzRNEEE R, OMEEEMEEEK. I
SElR, HEFH (HE) AR (<, WMEOER. GHESHNEEER . G, UESoRNGEEHESEASEBREAMEIFNEELHERIT
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RSN

HMEEFRET—IREN TS IEE. EBITDAEMESKREFILE (SRRNCEASRENNEENE) , BSNESIRFAREKRR, WS
EHiREET— RRENTAEE 2 A~ ORFE. ROCEMCROCI (HMIEINCEMAFESLIRE) , RENBESURTATNY SRR, GEEHET—2
BREMTEAE S, e, B/BRE. EV/EBITDA, EV/FCF. EV/DACF (EV/2ESZEERMNMET) (SRBMNEATER, fmafRen/Re)
BRENEAIRTABRMMEEENRRS. SGEWRESUAEKESM. WESEIRESMM (100% - (GESHESAD) BTEHE.

T SEHRFMGEESE RS EDNEMBEEFRNFREELINZENTN. BREAFRKEDTIEENVREETISKRELINZENIEEE
et (FrEfEfrafERAEREE) .

URTREREEMEFAFNTE, FRECHSEAR.

H S

FHNeRES TR, RIMERHWERRSTRE, SE5EEEENERRAR (BTIMMKAIREEEMTE) it ARLEAEREINEIFT T,
RERIREMIZRBM ASHITHWITESD, gﬂF'lﬁo‘ﬁcﬁﬁjﬁﬁﬁ#ﬂiﬂﬁiﬁ’\]E’ﬂfﬁ%ﬁEﬁEBOf’/wSU%), 2RI NPE(15%-30%), 3TAREERIR
(0%-15%). MFiFHAIH2HAE, HINERARBAE—ATAGFURRFMERTVEREYP. HFEFIAMAARNAR, BbAFEFERE
EMNOBFRNEEF, STRERRREPA LT LOHEHF Fitie.
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ERIE

== FTRTY

Budweiser APAC, China Resources Beer, Chongging Brewery, Tsingtao Brewery (A) 1 Tsingtao Brewery (H) MR Z ¥R 283 FEBRFEER
B E A BIEAERHTES:  Anhui Gujing Distillery Co., Budweiser APAC, Busy Ming Group, China Feihe Ltd., China Resources Beer, China Resources
Beverage, Chongging Brewery, Eastroc Beverage (A), Foshan Haitian Flavouring & Food (A), Foshan Haitian Flavouring & Food (H), Fujian
Wanchen Food, Jiangsu King' s Luck Brewery, Jiangsu Yanghe, Jiugui Liquor, Jonjee Hi-Tech, Kweichow Moutai, Luzhou Laojiao, Mengniu Dairy,
Nongfu Spring, Qianhe Condiment and Food, Shanghai Bairun, Shanxi Xinghuacun Fen Wine, Sichuan Swellfun Co., Sichuan Teway Food Group,
Tingyi, Tsingtao Brewery (A), Tsingtao Brewery (H), Uni-President China, Wuliangye Yibin, Yihai International Holding, Yili Industrial, ZJLD

5REIEXETERE
LT EEHETaRER(REXBAR, HifA "B | SeReKRERRSMARNHEFATIRSPREN AT ZENX R,
EREEELRTAPREMNTRATERGIRZFRITIRSIRM: Tsingtao Brewery (A) (Rmb50.11). Tsingtao Brewery (H) (HK$39.70)

BEESEITAPIEEM T ALBREBHIFIRIAFIREFITRSIRE: Budweiser APAC (HKS$5.91). China Resources Beer (HKS18.17).
Chongging Brewery (Rmb37.78). Tsingtao Brewery (A) (Rmb50.11). Tsingtao Brewery (H) (HK$39.70)

SHRASELRTAPS TRABFEREEITEF XK Budweiser APAC (HK$5.91). China Resources Beer (HK$18.17). Chongging Brewery
(Rmb37.78). Tsingtao Brewery (A) (Rmb50.11). Tsingtao Brewery (H) (HK$39.70)

EERAIERTARS TARREFTIHEERITIVSIEFEXIRSEF X5 Budweiser APAC (HKS$5.91). Chongging Brewery (Rmb37.78)
BRTEETARTATSTRAFRFEIEISRESEF XS Budweiser APAC (HK$5.91). Chongging Brewery (Rmb37.78)
BRI TRIFSHESTEMAEMMERE: Budweiser APAC (HK$5.91). China Resources Beer (HK$18.17)
TR BARITER
ﬁ%#ﬁﬁﬁﬁ"‘“ﬁﬂ’]ﬁiﬁﬁ B TE
RS BHEBTER

ZEN HE EH BN 585 EH

23 50% | 3% | 16% 65% | 59% | 43%

HZE2026F7THLIH, SRSHRAMFLN3104MEZTETREATE, SBATRECSPHEKIRERBPIZANNEHITE, RO FXLETRR
SEWMAPIEITE, RIBFINRARREER, XEPHARIMNNIN, FEREW, #ERLT “ARTE, MFEETEREN fin. RARITEXR
T"RMTBREIELT A BRHIRARITRSNOQEEETRIHI PR S89LLH,
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Budweiser APAC (1876.HK)

Stock Price Currency : Hong Kong Dollar

‘Goldman Sachs rating and stock price target history

Tsingtao Brewery (H) (0168.HK) Stock Price Currency : Hong Kong Dollar
Goldman Sachs rating and stock price target history
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The price targets shown should be considered in the context of all prior published Goldman Sachs research, which may or
may not have included price targets, as well as developments relating to the company, its industry and financial markets,
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Tsingtao Brewery(A) (600600.55)

Stock Price Currency : Chinese Renminbi

Chongaing Brewery (600132.55) Stock Price Currency : Chinese Renminbi

Goldman Sachs rating and stock price target history

Goldman Sachs rating and stock price target history
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China Resources Beer (0291.HK)

Stock Price Currency : Hong Kong Dollar

Goldman Sachs rating and stock price target history
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China Resources Beer (0291.HK)

Tsingtao Brewery (H) (0168.HK)

Date of report
17-Sep-26
19-Aug-26
27-Jul-26
10-Jul-26
23-Mar-26

2026%9A817H

Target price (HKS)

26.80
30.10
35.15
36.45
34.73

Closing price (HKS)
18.17
21.06
23.06
22.20
24.02

Date of report  Target price (HKS)

Closing price (HKS)

17-Sep-26 43.00 39.70
10-Jul-26 54.00 44.44
28-Apr-26 62.00 52.75
29-Oct-25 61.00 52.85
29-Aug-25 61.40 50.55
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China Resources Beer (0291.HK) Tsingtao Brewery (H) (0168.HK)
Date of report  Target price (HKS)  Closing price (HKS) Date of report  Target price (HKS)  Closing price (HKS)
12-Jan-26 35.40 26.48 09-Jul-25 61.00 52.05
15-Oct-25 36.70 26.44 31-Mar-25 60.00 56.00
19-Aug-25 37.00 28.28 01-Jan-25 59.00 56.80
09-Jul-25 35.00 26.35 10-Sep-24 58.30 41.90
18-Mar-25 33.50 28.50 16-Jul-24 67.10 50.60
16-Jan-25 33.80 23.65 09-May-24 74.50 61.45
01-Jan-25 37.00 25.25 05-Apr-24 73.70 51.40
10-Sep-24 38.10 22.95 31-Jan-24 71.30 44.55
19-Aug-24 43.00 24.00 21-Nov-23 83.60 54.80
16-Jul-24 45.00 27.60 29-Oct-23 92.40 60.25
18-Mar-24 51.00 37.95 08-Oct-23 92.80 63.80
31-Jan-24 50.00 28.15

21-Nov-23 58.80 39.65

08-Oct-23 67.10 42.95

Budweiser APAC (1876.HK) Tsingtao Brewery (A) (600600.5S)
Date of report  Target price (HKS)  Closing price (HKS) Date of report  Target price (Rmb)  Closing price (Rmb)
17-Sep-26 7.30 5.91 17-Sep-26 50.20 50.11
30-Jul-26 T1.70 7.05 10-Jul-26 58.70 53.50
26-Jun-26 7.60 6.32 28-Apr-26 67.60 63.15
05-May-26 8.80 8.13 31-Mar-26 67.50 61.86
02-Apr-26 8.50 T.55 29-Oct-25 69.40 65.57
09-Jan-26 8.40 7.78 29-Aug-25 70.30 69.50
26-Sep-25 8.90 8.05 09-Jul-25 70.00 68.92
26-Jun-25 9.00 8.03 31-Mar-25 68.00 16.26
08-May-25 9.20 8.31 01-Jan-25 69.00 80.92
26-Feb-25 9.50 8.66 29-Oct-24 66.80 68.51
18-Jan-25 9.40 719 10-Sep-24 68.00 56.07
01-Jan-25 9.60 7.49 16-Jul-24 77.70 67.88
31-Oct-24 10.10 8.11 09-May-24 86.20 86.81
28-Sep-24 11.00 10.14 05-Apr-24 85.40 80.80
10-Sep-24 11.30 8.17 31-Jan-24 82.60 69.66
28-Jun-24 13.30 9.20 21-Nov-23 96.60 18.18
08-May-24 14.60 11.00 29-0Oct-23 107.20 84.40
07-Apr-24 14.90 11.22 08-Oct-23 107.70 -
31-Jan-24 16.00 12.28

19-Jan-24 19.00 12.08

21-Nov-23 20.00 15.56

01-Nov-23 22,70 14.96

08-Oct-23 23.90 15.60

25-Sep-23 23.80 16.12

Chongging Brewery (600132.5S)
Date of report  Target price (Rmb)  Closing price (Rmb)

17-Sep-26 36.50 37.78
19-Aug-26 39.70 4251
10-Jul-26 43.00 4175
30-Apr-26 50.00 55.01
11-Mar-26 51.00 56.22
09-Jul-25 54.50 55.33
08-May-25 53.60 5723
04-Apr-25 51.50 59.82
09-Feb-25 51.30 55.20
01-Jan-25 53.90 63.02
31-0ct-24 56.60 58.04
10-Sep-24 57.60 52.96
18-Aug-24 60.50 57.43
16-Jul-24 65.30 62.66
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Date of report  Target price (Rmb)  Closing price (Rmb)

02-May-24 6950 70.37
3l-Jan24  67.00 55.58
21-Nov-23  85.00 7552
08-0ct23  96.00

EEIREE

EEAE R

EEAFREPHAREUPAENSEABEERBL L3, SNSRI ENAHEEHEIAED, 1%lEMRN, BERSHME, SRAXRME, 2
BHEEAHEREAEBN AT RIT, BEESE, BEIMEHE. SEIEEIAIEEERREFFMIRATANES (FEXTER) NREHF.

LUTAEIMERBIEEE . AR EAN G5 SENEEABIEEDNM. DifTETE kAR RESER R EE S0 H SRR ER AR,
AR SiTmEE AT EENERT, HhaERFRTHRA. STNEESERRANES. SENEREEZEHEMITN. SiFmETA
REEREMRBBESRIMASHANERAARNSERE. EFHME. FE@airin: FEEDRIMETESESELRE, FHILATLIFZFINRA 2241
FFINRA 220253 T SFRAAABNEIR. AT ERERZS 2R IMFrERFIEFEPRE.

ZELISNLEBEXHENRIIME =

LUF AR T IRIBEEE AL B ERE BIRE 2 S BB BRECGERFTERIVIRE, WAFIE: Goldman Sachs Australia Pty Ltd &z EAB XA
AR ERAF I EENNEZAN (19595F (FRITE) FiENX) » BAERAFIIERIZMHEITRS, hFREERTLS, FHRRGHRENHE
HHERABE RN EFRIERAFTRASEAEXN #EEF” , ERARESRIFINER TALIEG. TREMFTIRSHAE, Goldman Sachs
Australia2IKIEEMASPNIR AT eS8 5 AM RIS FAONSIESM AT AR EMFALNIHER RS TEEERT, NRNAFEH
Goldman Sachs AustralialA APA SN AIE, HhRIEMSN SN ARI RS 2 THEIZIEFAITARE, NFRSAEESEASH~REN, NiZE
WAXA—ARRIN, BEEREHZENEHFERERTEPHNBR. WSHRRER. BERERIERREToZ A, NESEBEEBF. WSHRENFERSE
ERZENMEYSE. SERAFITNHRAZNFIERE, UhEERARTERAMMIIERESERESR
https://www.goldmansachs.com/disclosures/australia-new-zealand/index.html, EBFE: 5CVM Resolution n. 20485 B RIESR
https://www.gs.com/worldwide/brazil/area/gir/index.html, EH#ECVM Resolution n. 205820%, EERMIBERT, HAEHARBEAEHATESENED
M mARRSFELBITENE—EE, BIERSEEERA. NEA XESENMESE, EEMIER FHRRHERZRGoldman Sachs &
Co. LLCHMEAIESEWEEHITE XEAMEAILSRZZN &, BLYERITA. Goldman Sachs & Co. LLC REERMNMEAILZEM FEMAE
AIMEAREEREANRZZE, BEMIAFCZNEXILES, HEEREFENEARLEEZERRAHERLIISHTR. SEEENERRZS
FamMEAIESESEH ™, EEB R Goldman Sachs Canada Inc. (BBERM XYM HEHMEIMONEALZEE. T8 MR (TN BR%E
FATFEE X FIRSFEAARQEMNIESNTINER. DE: aIMEE (BE) EHMAERATE (9N - ENEIESERERS(SER) RS
INH000001493, #ihk10th Floor, Ascent-Worli, Sudam Kalu Ahire Marg, Worli, Mumbai-400 025, India, 28]4%S U74140MH2006FTC160634, BiE
+9122 6616 9000, {5 +91 22 6616 9001) FREVE XZIREPHRM R IR R ATNEINER,. BERAIEFERRSPHRRMRAFIRRABNIFS
(1956FENE (IEHFARI(EIE)E) f72(hZEX) W1%NERE. TESEBEEMHEENISMINEHIFAZPENMRTIER, TREEHIZEERE
RMEFRE. S8 (EE) ESAARRATDSMARANEEELIFNIERAR. FESHHEIHESRIT UL EMERE SIS GRS IR
https://www.goldmansachs.com/worldwide/india/research-analyst, Hzs: BT, HE: RIFRERBTEE, TIRSTICLUAMANEVE, R
(EMRSSEETTE) EXH “BUREE" FH. gMEE (ITH) BRESTARERS ARG XEREFMMRLBNEIIER, HE=:
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