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US Internet
3Q26 Online Advertising Preview: Near-term 
Revenue Beats Likely

We preview the upcoming 3Q26 earnings results for our advertising-driven companies. 
We summarized in our previous note "3Q26 Online Advertising Expert Calls 
Compilation: Beat and Raise Despite Pockets of Weak Demand" (published October 5, 
2026) our takeaways from the 8  advertising experts  (including one anonymized non-
public call) we caught up with this quarter. We recap the key thematic takeaways from 
our ad expert calls as the following: 

� 3Q26 digital budgets beat by 70bps, with strength broadening across 
Search, social and video: Budget growth came in at 13.0% YOY vs 12.3% 
projected, with five of eight experts reporting better-than-expected spend, one 
broadly in-line, and one below. The world cup was cited as a stronger-than-
expected catalyst by some experts, while continued adoption of AI-led automation 
products supported performance spend.

� Some pockets of consumer spend struggling: By vertical, media and 
entertainment, B2B, gaming performed well, e-commerce / pockets of retail 
remained resilient, and auto saw some strength (before increases in oil prices). The 
bottom end and top end of consumer-facing retail, luxury, and leisure / hospitality 
markets appeared to be struggling. Consumer-facing AI chatbots related ad spend 
was identified as a new source of budget.

� 2026 outlook moves up 28bps, but 4Q26 budgets point to modest 
deceleration: 4Q26 growth is currently expected at 12.8%, down 19bps vs 
3Q26. The cause: a smaller end-year budget flush than that seen in the preceding 
two years offsetting a tailwind from higher ad pricing and incremental political 
advertising from the US midterms. Notably, only three experts have revised their 
4Q26 expectations higher at this point in the year, versus four at the same stage 
last year, and the magnitude of upward revisions has also been more modest than 
in 4Q25, suggesting less optimism around year-end budget strength.

� GOOGL / META outperform, with YouTube the standout: Google Search / 
YouTube beat 3Q26 expectations by 110bps / 118bps, respectively, while Meta 
beat by 60bps. YouTube benefited from CTV, Shorts, Demand Gen, sporting 
inventory and returning brand dollars, while Search and Meta continued to benefit 
from AI-led improvements to targeting / creative (PMax, Advantage+) and strength 
in performance budgets. Meta also benefitted from ROAS improvements and 
incremental inventory on Reels.

From a cost base perspective, we look at our job postings data set, which finds:

� Technical and non-technical hiring intent moves up in 2H26 and into 2027: 
Latest UBS Evidence Lab job postings data suggests that Google continues to see 
the largest hiring intent into technical / business critical roles (AI, cloud, 
engineering) alongside generalist positions. This deviates from Meta which 
continues to hire into both technical and non-technical positions albeit at a 
materially slower pace vs a few quarters ago. Otherwise this  is perhaps logical 
given the company's reduction in force in May which cut ~8,000 roles and closed 
~6,000 job postings per news headlines. We continue to expect OpEx related 
headcount to grow for the balance of 2026 given the aforementioned data points 
serve as a 6-9 month leading indicator and we find no reason to believe that either 
companies will slow hiring into business critical areas which typically carry higher 
salaries vs non-technical positions. We also  note that the companies continue to 
hire laterally which may not be reflected in our Evidence Lab dataset.  

This report has been prepared by UBS Securities LLC. ANALYST CERTIFICATION AND REQUIRED DISCLOSURES, including 
information on the Quantitative Research Review published by UBS, begin on page 60.  
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We have incorporated the aforementioned advertiser feedback in our revenue estimates 
for 2026, as well as adjusted our cost base to reflect the jobs data set. In summary, this 
translates into: 

� GOOG/GOOGL: Benefits from Cloud and Search growth are already reflected, 
but GOOG's recent commentary leaves the door open for higher CapEx, which 
would could lead to downward revisions to 2027 / 2028 EPS estimates. As such, 
we maintain our Neutral rating and leave our multiple unchanged. Overhangs 
around disruption from ChatGPT ads and more AI integration in Search have 
waned, but we do not see a catalyst to change direction positively on the horizon 
either. We increase 2026 and 2027 revenue forecasts 1.7% and 6.8% to reflect 
improved outlook in our ad checks and a faster ramp in cloud takeup. GAAP EPS 
moves by -1.9%% and 11%, respectively given  10-Q disclosures.

� META: With Meta Business Agents live and Muse usage beginning to ramp, we 
are now firmly on the path to establishing two new GenAI revenue streams - the 
first is a more formal monetization of WhatsApp and Messenger, while the 
latter should position the company to claim share of search advertising 
budgets. This, coupled with our ad checks showing that AI automation / 
recommendation are delivering the strongest incrementality they have YTD, allows 
us to more firmly underwrite a scenario of expanding digital ad budget share 
capture by Meta and thus reiterate our Buy rating.   With costs already in the model,  
META should see upward EPS and multiple revision during 2026  and 2027. We 
increased 2026 & 2027 revenue forecasts by 0.1%  and 1.5% to reflect Reels and 
higher CPMs driving higher revenue growth, while GAAP EPS moves  by -9.8% and  
7.1%, respectively.

� TTD: Taking down 2027 and 2028 revenue estimates by ~12%, as we reflect a 
weaker budget allocation backdrop as well as ad checks feedback suggesting 
ongoing attrition to AMZN.  The knock-on effect pushes our Adj. EBITDA estimates 
down 16% and 12%, respectively, despite incremental savings  from RIF. We 
expect 2027 revenues to see some recovery from winning back agency business as 
well as new sales structure capturing SMB accounts.  TTD's current single-digits EV 
/ EBITDA multiple is excessively punitive in our view, and allows us to put a 2.0x 
skew on the stock and maintain our Buy rating.

� PINS: Our 2026 and 2027 Adj. EBITDA forecasts move down by ~2% while our 
price target remains unchanged at $33. Looking beyond the near term, we 
continue to believe Pinterest is an emerging AI-driven monetization story. Our 
latest ad checks were mixed but modestly more constructive than three months 
ago, with several advertisers citing benefits from better AI algorithms, greater data 
utilization, CAPI enhancements, and ad product innovation. Coupled with 
continued Performance+ adoption and management's confidence in durable 
ROAS improvements, we believe the potential revenue benefits from Pinterest's AI 
and automation investments remain in front of it, even as limited U.S. MAU 
growth continues to constrain incremental budget allocations.

� SNAP: Ad checks suggest Snap continues to struggle for advertiser prioritization 
despite an improving digital advertising backdrop, with aggregate budgets 
growing ~3% in 3Q26 versus ~3.5% expected. Advertisers continue to favor 
larger scaled platforms for incremental budget allocations, leading us to revise our 
advertising revenue  estimates by -0.2% in 2026 and 1.0% in 2027.  We continue 
to make no assumptions around Specs contributing meaningfully to revenue, with 
none of our experts citing it as a catalyst for advertiser share gains.

� AMZN: We include our Amazon ad checks for completeness given its increasing 
relevancy as a full-funnel digital ad platform. We make no changes to our model or 
rating with this note.

Valuation: We have also rolled our price targets forward by one quarter to incorporate 
4Q27-3Q28 estimates (vs prior 3Q27-2Q28E). Our updated GOOGL/GOOG price 
target of $380  reflects 26x GAAP diluted  EPS of $14.61 for full year ending 3Q28E  (vs 
prior $379 on 26x 3Q27-2Q28E GAAP diluted EPS of $14.64); META price target of 
$884 reflects 29x GAAP diluted EPS of $30.47 for full year ending 3Q28E  (vs prior $715 
on 25x 3Q27-2Q28E GAAP diluted of $28.59); TTD price target of $15 which reflects 8x 
Adj. EV/EBITDA estimates of $690M for the full year ending 3Q28E (vs prior $16 on 8x 
3Q27-2Q28E Adj. EBITDA of $777M); PINS price target at $33 (unch'd) reflects 10x EV/
Adj. EBITDA multiple (unch'd) on full year ending 3Q28E  Adj. EBITDA of $1.83B; 
SNAP price target at $7 (vs $5.70 prior) reflects 8x (vs 7x prior) EV/EBITDA multiple  on 
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full year ending 3Q28E Adj. EBITDA of $1.8B.

Figure 1: Summary of Ratings, Price Target Changes, and 2027E / 2028E 
Valuation Metric Changes vs Consensus for U.S. Online Advertising Companies

Ticker

Prior New Prior New Prior New Street Prior New Street

GOOGL Neutral Neutral $379 $380 $17.22 $19.11 $15.14 $13.52 $13.75 $18.21

META Buy Buy $715 $884 $28.78 $30.81 $33.95 $29.45 $31.08 $39.93

Ticker

Prior New Prior New Prior New Street Prior New Street

PINS Buy Buy $33 $33 $1,679 $1,635 $1,703 $1,998 $1,946 $1,959

TTD Buy Buy $16 $15 $749 $629 $694 $815 $716 $769

SNAP Neutral Neutral $5.7 $7 $1,640 $1,655 $1,618 $1,861 $1,864 $1,895

Rating Price Target 2027E EBITDA ($M) 2028E EBITDA ($M)

Rating Price Target 2027E EPS 2028E EPS

Source: UBS estimates; Visible Alpha Consensus
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Our Thesis in Pictures
Our Thesis In Pictures
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Overall Technical 
Job Postings 31% 
above 1Q18 
levels

Per data from UBS Evidence Lab, technical job postings data 
across the megacaps (Google, Meta, and Amazon) are 
trending 31% above 1Q18 levels. Aggregated average is 
pulled higher by Google followed by Amazon and then Meta 
with the latter tracking to a YOY decline.  

We believe our data serves as a 6-9 month leading indicator, 
which suggests that technical hiring could be on the rise  in 
2H26 and into 1H27. 

100

522

37

145

1
Q

1
8

2
Q

1
8

3
Q

1
8

4
Q

1
8

1
Q

1
9

2
Q

1
9

3
Q

1
9

4
Q

1
9

1
Q

2
0

2
Q

2
0

3
Q

2
0

4
Q

2
0

1
Q

2
1

2
Q

2
1

3
Q

2
1

4
Q

2
1

1
Q

2
2

2
Q

2
2

3
Q

2
2

4
Q

2
2

1
Q

2
3

2
Q

2
3

3
Q

2
3

4
Q

2
3

1
Q

2
4

2
Q

2
4

3
Q

2
4

4
Q

2
4

1
Q

2
5

2
Q

2
5

3
Q

2
5

4
Q

2
5

1
Q

2
6

2
Q

2
6

3
Q

2
6

Overall Total Job
Postings 45% 
above 1Q18 levels

Total job posting data (inclusive of non-technical positions) is 
tracking 45% above 1Q18 levels by higher hiring intent from 
Amazon and then Google followed by Meta. 

Daily Time Spent / User Globally

Platform Share Gain in Share

3Q25 2Q26 3Q26 YOY QOQ

Instagram 21% 23% 23% 1.7% 0.3%

Facebook 15% 14% 14% -0.8% 0.1%

Snap 6% 6% 6% 0.0% 0.0%

Pinterest 4% 4% 4% 0.1% 0.0%

TikTok 28% 29% 29% 0.3% 0.0%

YouTube 26% 25% 25% -1.2% -0.4%

Instagram saw the greatest share gains likely benefiting from 
strength in e-commerce / retail and continued desire to travel 
despite the macro turbulence as noted by our ad experts. 
YouTube saw the greatest share loss as we observed last 
quarter and we note a similar trend albeit at a more modest 
pace for Facebook core likely as time spent shifted to 
Instagram. The other platforms remains essentially unchanged 
over the same period. 

Platform

3Q25 2Q26 3Q26 YOY QOQ

Instagram 22% 22% 22% 0.2% 0.1%

Facebook 22% 21% 20% -1.4% -0.5%

Snapchat 6% 6% 6% 0.1% 0.0%

Pinterest 6% 6% 6% 0.7% 0.3%

TikTok 18% 18% 19% 0.6% 0.2%

YouTube 26% 26% 26% -0.1% -0.1%

Global MAU

Share Gain in Share

Pinterest and TikTok saw the highest MAU growth in the 
quarter, as the former likely becomes more widely adopted as 
risk of a US ban has been set aside. Pinterest adoption is likely 
continuing to come from Rest of World. 

Sources: Sensor Tower, UBS,                   UBS Evidence Lab,                   UBS Evidence Lab, LinkUp.                       



JAnGD7+W8F33ZqUngLUljZqP0wTRr9GCpcgrXwwF4T0cWd0fGddT/VKjWsgN/FNS

US Internet 14 October 2026 ab 5

US Internet UBS Research

Alphabet Inc. - 2027 CapEx Increased, Waiting for 
Backlog to Follow
We preview Alphabet's (GOOGL/GOOG) 3Q26 results, which it will report on October 
28th after market close. We increase our price target to $380 from $379, as we roll 
valuation parameters by one quarter to 4Q27E-3Q28E, and revise our estimates 
(including a recalibration for FX changes). Our 2026E, 2027E and 2028E GAAP EPS 
estimates are now $20.61, $19.11, and $13.75 respectively, vs $21.00, $17.22 and 
$13.52 prior. This section of the note pertains to shares of both GOOGL and GOOG and 
valuation for both stocks.

We maintain our Neutral rating, with key points of our investment thesis being: 

� ROIC from incremental investments into AI driven products as well as monetization 
path for AI Overviews still remains to be determined. Although Google claims that 
AI Overviews is monetizing at the same rate as regular search and feedback from 
our advertiser checks is improving, we have not seen enough concrete evidence to 
underwrite it fully.

� Unresolved if not intensifying competition risk from GenAI search products, 
including Meta's Muse product, as well as threat of share loss to GenAI challengers 
OpenAI, Perplexity, Grok and others - in the case of the former, the product now 
has integrations with merchant supply (Shopify, Etsy, Booking, Expedia, among 
others).

� Potential for mid-term escalation in costs and investments related to GenAI build, 
with Google likely to spend incrementally more through 2028E to capture share of 
GenAI demand. There is potential for this to be a longer investment cycle than 
historically seen in US Internet stocks as well as with Google specifically. 

Figure 3: Alphabet Inc. - Annual Dollars of Revenue Growth for Google’s Owned 
and Operated Advertising Properties

2016A 2017A 2018A 2019A 2020A 2021A 2022A 2023A 2024A 2025A 2026E 2027E 2028E 2029E 2030E 2031E

Google Search and Other 12603.5 11690.3 14153.3 17410.9 7801.6 45412.9 22848.2 15660.2 23051.0 26448.0 36244.6 34747.2 37138.6 38578.2 39605.6 41039.0

FX Neutral Growth Rate 26.9% 20.2% 20.5% 20.9% 7.9% 43.6% 15.3% 9.6% 15.0% 12.3% 16.6% 14.3% 12.6% 11.6% 10.7% 10.0%

YouTube Ads 1142.6 3033.0 4492.3 2726.6 5074.3 9286.3 1831.1 2739.8 4637.0 4220.0 5035.0 5075.9 5418.4 5757.6 6145.2 6545.7

FX Neutral Growth Rate 22.2% 49.3% 50.3% 21.3% 33.5% 47.0% 6.3% 9.4% 17.7% 11.6% 12.2% 11.7% 10.8% 10.4% 10.1% 9.8%

Google Properties 13746.1 14723.4 18645.6 20137.5 12875.9 54699.2 24679.3 18400.0 27688.0 30668.0 41279.6 39823.1 42557.1 44335.8 45750.8 47584.7

 Forecasting budget growth in 2026 with benefits from sporting events and 

elections, followed by stable dollar growth in 2027.  Impact of AI integration into 

Search appears to be driving incrementality although 2026 will provide more clues 

as to outer year impact of GenAI competitors (including ChatGPT)

Continued 

automation 

benefit, 

offset by 

tariff fears

1H23 

recession 

fears; 2H23 

budget 

recovery

Despite 

fears, 

competitors' 

ad platforms 

have not 

launched

Analysis
Stable and near-linear revenue dollar addition for 

Search and Other pointing to glidepath deceleration

High travel 

as well as 

broader 

economic 

exposure

Travel & 

general 

recovery, 

Pmax 

release Nov

Apple 

privacy; 

Pmax FY, 

brand 

weakness

Source: Company data; UBSe

Google only discloses FX neutral growth on a consolidated basis, so we have used our 
existing estimates for the same on a segment-by-segment basis to derive the dollar 
growth that we show above. We have elected to use FX neutral growth rates to derive a 
clearer picture given currency fluctuations. 

In the two years prior to the pandemic, Google Search added ~$14B of incremental ad 
dollars in 2018 and ~$17B in 2019, followed by distortions in incremental dollars during 
the pandemic years of 2020 and 2021 given expected accelerated growth of not only e-
commerce but general online activity. This was followed by another year of outsized 
growth in 2022 as the release of Performance Max (November 2021) helped to offset 
ROAS headwinds due to Apple's IDFA deprecation. 2023 trends were sub seasonal 
partly driven by a post IDFA normalization (i.e. competing platforms recovered from the 
IDFA loss of signal) as well as persistent fears of a recession following multiple interest 
rate hikes - Google Search added ~$15B of incremental ad dollars. In 2024, Google 
Search added ~$23B of incremental dollars, due to a stronger than expected 2H24 
digital outlook overall. That incremental dollar addition rate accelerated to ~$26B in 
2025 as Google was helped by strong macro and Performance Max / GenAI self-serve 
products expanding wallet share from existing advertisers / bringing new SMB 
advertisers into the auction. For 2026, our ad checks are flagging a return in ad spend 
after a brief lull due to the 2026 Iran conflict. Search continues to lead the pack in terms 
of budget placement, with ad checks mentioning that further declines in organic traffic 
are an incentive to spend despite an increase in costs. 2H26 growth rates are also being 
helped by political spend, as per our checks. Feedback on AI Overviews is beginning to 
turn more positive, with ad slots more consistently delivering qualified traffic. Lastly, 
ChatGPT - perhaps the largest near-term threat to Search dominance in a decade - is still 
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thought of as experimental and limited in efficacy. We are enthused by new Search 
demos at Google I/0 2026 (read here) and Google Marketing Live (read here) and think 
this ecosystem could sustain over historical average growth in the mid-term. Therefore, 
we model Search incremental ad dollar growth at~$36.2B, ~$34.7B, and ~$37.1B for 
2026E, 2027E, 2028E, respectively.

YouTube's incremental dollars stood at ~$3B in 2017, ~$4.5B in 2018, and ~$3B in 
2019, respectively. COVID distorted trends leading to a sudden uptick in streaming and 
online video watching habits and incremental ad dollar growth of ~$5B in 2020 and ~
$9B in 2021. Post COVID, YouTube was in 2021-2025 unlocking new revenue streams 
due to 1) gains of CTV ad budgets with YouTube TV as well as YouTube on the larger 
screen, 2) expansion of Demand Gen campaigns, 3) and a ramp in YouTube Shorts 
monetization - with higher engagement, new gen AI products supporting short-form 
video ad creatives and decent breadth of influencers. Thus, YouTube added incremental 
dollars of ~$2B in 2022, ~$3B in 2023, ~$5B in 2024, and ~$4B in 2025, respectively. 
Our current ad checks are implying that both CTV and brand budgets - though with 
some variance by vertical - have been helped by the 2026 soccer world cup and YouTube 
remains one of top 3 spots in the CTV space due to its wide audience base and exposure 
to Sports content. YouTube historically also tends to be a large beneficiary of political 
spend, with the US gearing up for a hotly contested November midterm election. The 
direct spend as well as a related increase in inventory cost should suppport 2H26 growth 
rates. We therefore model ad dollar addition rates for YouTube of~$5B, ~$5.1B, and ~
$5.4Bfor 2026E, 2027E, and 2028E, respectively. 

Changes to Estimates

We summarize changes to our estimates for 3Q26, 4Q26, 2026, 2027 and 2028 in the 
table below – as per our usual practice, we isolate the FX-driven changes versus the 
fundamental – for more details, please refer to the individual segment explanations 
below.

Our 3Q26 estimate changes also factor in our ad checks, which suggested that Search 
and YouTube both outperformed. For 2026, we also factor in improved ad outlook and 
the upcoming midterm elections, which will boost CPCs/ CPMs across ad platforms. 
OpenAI is continuing to test its ChatGPT ad product, but a lack of performance and 
attribution means that advertisers are still using test budgets to fund OpenAI placements 
and Google budgets remain insulated. For Google Cloud, we keep our above-consensus 
estimates and add further contract granularity versus our June 3, 2026 note "Stacking 
the Backlog from the AI Labs, Meta, and Vertex".

As always, we also also leverage 2Q26 10-Q inputs on costs and our UBS Evidence Lab 
Job Listings tracker to update our cash and noncash costs on an FXN basis. There 
remains upside bias to 2027E and beyond CapEx, with news reports suggesting Google 
executives expect AI serving capacity to double every 6 months for the next 4-5 years. 

As we have previously noted, Google's recent equity raise does not preclude the 
company from raising additional debt, in our view this was yet another intentional signal 
to the markets of what will be rising capital intensity in the near-to-medium term.

Figure 4: Alphabet Inc. - UBS Estimate Revisions

3Q26 3Q26 % 3Q26 % 2026 2026 % 2026 % 2027 2027 % 2027 % 2028 2028 % 2028 %
Prior FX Only Δ Current Δ Prior FX Only Δ Current Δ Prior FX Only Δ Current Δ Prior FX Only Δ Current Δ

Google Search and Other 64,870 64,870 0.0% 65,742 1.3% 259,640 259,455 -0.1% 260,777 0.4% 293,820 293,174 -0.2% 295,524 0.6% 330,604 329,873 -0.2% 332,662 0.6%
YouTube Ads 11,275 11,275 0.0% 11,592 2.8% 44,797 44,808 0.0% 45,402 1.4% 48,493 48,542 0.1% 50,478 4.1% 52,940 52,996 0.1% 55,896 5.6%
Google Properties 76,145 76,145 0.0% 77,334 1.6% 304,437 304,263 -0.1% 306,179 0.6% 342,312 341,716 -0.2% 346,002 1.1% 383,544 382,869 -0.2% 388,559 1.3%
Google Network Members' Properties 6,705 6,705 0.0% 7,070 5% 29,005 28,992 0.0% 29,286 1.0% 29,189 29,146 -0.1% 29,446 0.9% 29,613 29,567 -0.2% 29,872 0.9%
Google Cloud 32,733 32,733 0.0% 38,850 19% 127,811 127,811 0.0% 135,256 5.8% 233,220 233,220 0.0% 274,832 17.8% 178,668 178,668 0.0% 190,400 6.6%
Google Other 15,370 15,370 0.0% 15,068 -2.0% 57,112 57,190 0.1% 56,687 -0.7% 62,646 62,954 0.5% 62,677 0.0% 67,049 67,397 0.5% 67,215 0.2%
Other Bets 354 354 0.0% 354 0.0% 1,528 1,528 0.0% 1,528 0.0% 1,576 1,576 0.0% 1,576 0.0% 1,638 1,638 0.0% 1,638 0.0%
Gross Revenue 131,307 131,307 0.0% 138,676 5.6% 519,818 519,710 0.0% 528,861 1.7% 668,945 668,613 0.0% 714,532 6.8% 660,514 660,139 -0.1% 677,684 2.6%
Traffic Acquisition Costs 16,261 16,261 0.0% 16,718 2.8% 66,086 66,050 -0.1% 66,563 0.7% 72,973 72,850 -0.2% 73,729 1.0% 80,746 80,606 -0.2% 81,719 1.2%
Net Revenue 115,046 115,046 0.0% 121,958 6.0% 453,732 453,659 0.0% 462,298 1.9% 595,972 595,763 0.0% 640,804 7.5% 579,768 579,533 0.0% 595,965 2.8%

GAAP Operating Income 38,084 38,084 0.0% 42,773 12% 177,663 177,601 0.0% 183,271 3.2% 252,457 252,278 -0.1% 282,237 11.8% 200,540 200,359 -0.1% 205,196 2.3%
Total Expenses 93,223 93,223 0.0% 95,903 2.9% 342,155 342,108 0.0% 345,590 1.0% 416,487 416,335 0.0% 432,296 3.8% 459,974 459,780 0.0% 472,488 2.7%
GAAP Diluted EPS $2.68 $2.68 0.0% $2.25 -16% $21.00 $21.00 0.0% $20.61 -1.9% $17.22 $17.21 -0.1% $19.11 11.0% $13.52 $13.50 -0.1% $13.75 1.7%

Capital Expenditures 55,149 55,149 0.0% 58,244 6% 205,627 205,580 0.0% 209,459 1.9% 353,087 352,908 -0.1% 378,593 7.2% 379,221 379,006 -0.1% 389,072 2.6%

Figures in $M, Except Per Share 

Amounts

Source: Company data; UBSe (*Note; Total Expenses includes TAC costs)

Google Advertising Revenue Estimates: For 3Q26E, we have changed our FX-
neutral YOY growth forecasts for Search and other and YouTube Ads to 18.8% and 
14.2%, respectively, while Network stands at 4.1%. For 2026E, we have Search at 
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16.6% YOY growth, YouTube at 12.2% YOY growth, and Network at 2.9% 
YOY growth.

Figure 5: Alphabet Inc. - UBS Google Advertising Revenue Estimates

$M unless stated otherwise 1Q26A 2Q26A 3Q26E 4Q26E 2026E 1Q27E 2Q27E 3Q27E 4Q27E 2027E 1Q28E 2Q28E 3Q28E 4Q28E 2028E
Google Search & Other 60039 63191 65742 71364 260336 67608 71455 74950 81511 295524 76297 80501 84373 91491 332662
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FX Neutral YOY Growth 7.9% 12.4% 14.2% 13.7% 12.2% 12.1% 11.4% 11.6% 11.6% 11.7% 10.8% 10.8% 10.8% 10.8% 10.8%
Google Properties 70282 74326 77334 84236 306179 78582 83653 87895 95871 346002 88448 94007 98709 107395 388559
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Google Network Members Properties 6971 7303 7070 7942 29286 6953 7304 7151 8037 29446 7053 7411 7258 8150 29872

FX Neutral YOY Growth -1.6% 7.8% 4.1% 2.9% 2.9% 1.2% 1.3% 1.3% 1.2% 1.2% 1.5% 1.5% 1.5% 1.4% 1.5%
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FX Neutral YOY Growth 12.4% 16.5% 17.0% 13.5% 14.7% 12.9% 13.0% 13.0% 12.9% 12.9% 11.8% 11.6% 11.6% 11.3% 11.6%

Source: Company data; UBSe

Mapping the GenAI Search Threat: Global Browser and Mobile Web 
Data

We analyze Similarweb data for site traffic, and looked at three key measures: 1) unique 
visitors - which serves as the best proxy for monthly active users, 2) visits and 3) total 
pages - which in our view are proxies for query share. Compared to previous quarters we 
have broadened out the competitors we are tracking so that the exhaustive list is: 
ChatGPT, Perplexity, DeepSeek, Grok, MetaAI/Muse and Bing among others. We are also 
tracking Gemini separately from Google Search to ensure a complete picture. 

3Q26 data shows that Google's quarterly average unique visitors are trending ~2.6B 
above year-ago average, whereas Gemini unique visitors are tracking ~780M lower vs its 
year-ago average. Among the competitors, unique visitor change was inconsequential in 
comparison (single digit millions) except for Claude, which gained ~830M visitors YOY. 
Overall, Google's competitors have won only marginal share on a YOY basis, which now 
shows at almost ~11%.

Figure 6: Average Quarterly Unique Visitors
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Figure 7: Share of Unique Visitors by Platform
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Also, 3Q26 visits to Google and Gemini are trending slightly above and slightly below 
their respective year-ago averages. There was no consequential changes among the 
competitors. Also, Google's competitors have won share of visits on a YOY basis to 
reach ~21% from ~19% a year ago.



US Internet 14 October 2026 ab 8

Figure 8: Average Quarterly Visits
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Figure 9: Share of Visits by Platform
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When looking at page views, we see that as per 3Q26 data, Google's and Gemini's 
quarterly average total is trending ~34.7B above and ~35B below the respective year 
ago averages, while Claude, ChatGPT and Grok were the key gainers among the 
competitors - with page views tracking ~3.6B, ~2.8B and ~1.6B ahead of the respective 
year-ago averages. In terms of share shift, Google share is at ~93% vs ~94% a year ago.

Figure 10: Average Quarterly Total Page Views
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Figure 11: Share of Total Page Views by Platform
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While all the data above is related to website searches, below we also showcase findings 
on app data. We index the data to 3Q23, which was when the ChatGPT app was made 
available. We note that ChatGPT, Perplexity and Meta MAU's are trending >22,700%, 
>11,000%, and >62,000% higher than their respective 2Q23 levels as of 3Q26, but 
Perplexity and Meta AI are seeing some attrition on a QOQ basis. Chrome MAU's are 
also trending ~14% higher than 2Q23 levels. 

From a share of total market, Chrome and Gemini competitors ex-Bing now account for 
28% share as of 3Q26 QTD, up from 27% a quarter ago and 20% a year ago, which 
suggests a slowdown in share growth rate. Interestingly, Gemini, has gained 11% share 
with the 6ppt gain on a YOY basis dwarfing the gain from competitors ex-Bing.
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2026) and our UBS Evidence Lab Job Listings tracker suggests prioritized hiring trends 
focused on technical roles. Both these taken together lead us to model revenue growth 
roughly in-line with cost growth for 3Q26.

Figure 17: Alphabet Inc. - Quarterly Gross Revenue ($B) and Total Costs ($B) as well as YOY Growth
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Latest UBS Evidence Lab job postings data suggests that Google continues to prioritize 
hiring into technical roles while generalist demand has moderated hence bringing down 
the total average. More specifically, demand for technical roles is 92% above 1Q18 base 
line but otherwise a deceleration from the 113% that we reported on our 2Q26 preview 
note. Total job postings for aggregated positions is 36% above the same base case but 
also a step down from the 53% that we reported last quarter. This continues to line up 
with management's expectations to hire into key investment areas including AI and 
Cloud alongside higher marketing headcount towards its new AI products - otherwise 
it's essentially unchanged from what the company had disclosed over the last few 
quarters. The most important takeaway from the updated data set is that hiring, 
particularly for technical roles, likely will remain elevated in 2H26 and 2027. While we 
should anticipate some seasonal slow down heading into year-end, the company 
appears to continue hiring into high-demand roles which could drive OpEx and 
SBC related to payroll / headcount higher. 

Figure 18: Alphabet Inc. - Technical Job Listings Indexed 
1Q18 to 100
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Figure 19: Alphabet Inc. - Total Job Listings Indexed 1Q18 
to 100
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Furthermore, we also compare the year over year change in headcount versus the year 
over year change in job postings for each company. As these data sets do not offer a 
view on attrition (or university grad hiring levels), this cannot serve as an absolute 
barometer of what the headcount change will be. Nevertheless the peaks and valleys - as 
well as the inflection points (second derivative turns) do remain informative, as we show 
in the graphic below - with a two to three quarter lag.

Figure 20: Alphabet, Inc. - YOY Change in Headcount and Job Postings (1Q19-
2Q26)
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Our quarterly estimates for Google’s various revenue segments are as shown below. Our 
Google Search and Other revenue is at $65.7B for 3Q26E vs. $56.5B in 3Q25, reflecting 
16% YOY growth on a FXN basis – and compares to 15% YOY growth for 3Q25. For 
YouTube Ads we forecast revenue of $11.6B for 3Q26E vs. $10.3B in 3Q25, which 
reflects 13% YOY growth on a FXN basis, versus 15% growth in 3Q25.

Figure 21: Alphabet Inc. - Quarterly Search & Other 
Revenue ($B) and YOY FXN Growth

5
0

.7

5
4

.1

5
6

.5

6
3

.0

6
0

.0

6
3

.2

6
5

.7

7
1
.4

6
7

.6

7
1
.5

7
4

.9

8
1
.5

10%

12%

15%

17%

19%

17%16%

13%
13%

13%
14%14%

0%

2%

4%

6%

8%

10%

12%

14%

16%

18%

20%

0.0

10.0

20.0

30.0

40.0

50.0

60.0

70.0

80.0

90.0

1
Q

2
5
A

2
Q

2
5
A

3
Q

2
5
A

4
Q

2
5
A

1
Q

2
6
A

2
Q

2
6
A

3
Q

2
6
E

4
Q

2
6
E

1
Q

2
7
E

2
Q

2
7
E

3
Q

2
7
E

4
Q

2
7
E

Source: Company data; UBSe

Figure 22: Alphabet Inc. - Quarterly YouTube Ads Revenue 
($B) and YOY FXN Growth
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As for Network, we arrive at $7.1B in revenue for 3Q26E versus $7.8B in 3Q25, 
reflecting an increase of 4% YOY on a FXN basis. For Google Play, we forecast $3.9B in 
revenue, up ~11% YOY on a FXN basis and compared to 34% growth in 3Q25.
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Figure 23: Alphabet Inc. - Quarterly Google Network 
Revenue ($B) and YOY FXN Growth
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Figure 24: Alphabet Inc. - Quarterly Google Play Revenue 
($B) and YOY FXN Growth
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Our YouTube Ads and YouTube Subscription revenue stands at $11.6B and $5B for 
3Q26E, respectively, which compares to $10.3B and $3.8B in 3Q25, respectively. This 
represents growth of ~13% YOY and ~34% YOY, respectively.

Figure 25: Alphabet Inc. - Quarterly YouTube Ads Revenue 
($B) and YOY Growth
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Figure 26: Alphabet Inc. - Quarterly YouTube Subscription 
Revenue ($B) and YOY Growth
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Google Cloud revenue, which includes Workspace, is forecasted to grow ~56% YOY to 
$38.8B for 3Q26E, compared to $15.2B in 3Q25. Other Bets is projected to finish at ~
$354M in 3Q26E vs $344M in 3Q25, representing growth of ~3% YOY.
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Figure 27: Alphabet Inc. - Quarterly Google Cloud Revenue 
($B) and YOY Growth
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Figure 28: Alphabet Inc. - Quarterly Other Bets Revenue 
($M) and YOY Growth
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All of the above adds up to Gross Revenue of $138.7B for 3Q26E, up ~35% YOY while 
Net Revenue stands at $122B, up ~39% YOY.

Figure 29: Alphabet Inc. - Quarterly Gross Revenue ($B) and 
YOY Growth
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Figure 30: Alphabet Inc. - Quarterly Net Revenue ($B) and 
YOY Growth
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Our estimates versus consensus for revenue, operating income, GAAP EPS are as shown 
below for 3Q26E, 4Q26E, 2026E, 2027E and 2028E. We also show our estimates versus 
consensus for key Alphabet metrics: total expenses and CapEx.
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South Asia, with the portfolio overweighted to large and CPG clients

� Expert 7 is responsible for ~$2.5B of North American social / search / CTV and 
other digital budgets across verticals including tech, travel, entertainment, 
healthcare, and retail

� Expert 8 has sight into ~$950M of digital marketing including both US and 
Europe with an industry focus on e-commerce, pharmaceuticals, travel, and B2B 
clients with no exposure to auto. 

Note that we have modestly amended the below advertiser quotes to improve 
readability. We strove to preserve the original tone of the comments as much as 
possible. 

3Q26 Budget Growth

Expert 1:

� "Google Search budget growth is coming in closer to 9.0% YOY in 2Q26 versus 
expectations for 7.5% YOY. YouTube budget growth is trending towards 
19.25% YOY compared to projections for 17% YOY or thereabouts."

Expert 2:

� "So Google will finish up the quarter at 8.1% YOY budget growth compared to 
our projection of 6.8% YOY."

� "For 3Q26, we were expecting 4.4% YOY for Search, and 11.9% YOY for 
YouTube. In actuality, we landed at 5.1% YOY growth for Search, and 
17.1% YOY growth for YouTube. "

Expert 3:

� "Google Search budget growth came in at 9.2% YOY in 3Q26 compared to our 
estimate of 9.3% YOY."

� "YouTube budgets came in at 10.5% YOY in 3Q26 compared to our estimate of 
9.8i% YOY."

Expert 4:

� "Google Search budgets grew 24% YOY in 3Q26 versus our expectations for 
25% YOY growth, and YouTube budgets grew 19% YOY, above our projection 
for 18% YOY."

Expert 5:

� "For Google Search budgets, we're up 5.5% YOY. This is higher than the around 
4.0% YOY growth we had forecast."

� "YouTube budget growth is going to land at 4.7% YOY growth. We had projected 
budgets to be up 5% YOY."

Expert 6:

� "Aggregate basis Google saw 12.6% YOY budget growth in 3Q26. This was 
slightly above our expectation of 12.4% YOY growth."

Expert 7:

� "In 3Q26, Google Search budgets outpaced and were up 9.5% YOY compared to 
our estimate for 4.0% YOY"

� "YouTube budgets for 3Q26 came in at 14% YOY, which was also above the 
13% YOY estimate."

Expert 8: 

� "For 3Q26, Search growth of 8% YOY in the US was worse than our 
9% YOY projection, and growth of 9% YOY in Europe was in line with 
our projection. YouTube US budget growth came in at 10% YOY - in line with our 
expectations, and Europe growth came in at 7.5% YOY, below the 
8% YOY growth we had expected."
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Figure 33: Alphabet Inc. - Daily Time 
Spent per User - YOY Growth
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Figure 34: Alphabet Inc. - Daily Time 
Spent per User - Incremental Time 
Indexed to 1Q20
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Figure 35: Alphabet Inc. -Daily Time 
Spent per User - Delta versus TikTok
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In 3Q26, YouTube saw 2% YOY growth in global monthly active users compared to 6% 
YOY growth for TikTok, per Sensor Tower data. YouTube saw a 101% YOY increase in 
global downloads compared to TikTok's increase of 12% YOY. We note that the sharp 
uptick in YouTube downloads primarily stems from a sharp rise in Google Play Top Free 
rankings across multiple countries beginning in mid-July, which historically correlates 
with higher download volumes. Sensor Tower believes the surge may reflect a Google 
Play ranking or measurement change affecting certain pre-installed Google apps, rather 
than a true acceleration in user adoption, as its separate active-user panel did not show a 
corresponding increase.

Figure 36: Alphabet Inc. - Global Monthly Active Users 
(MAU) - YOY Growth
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Figure 37: Alphabet Inc - Global Downloads - YOY Growth
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Valuation

We roll our valuation period forward by one quarter to full year ending 3Q28E (vs 
3Q27E-2Q28E prior). Our price target increases to $380 from $379, based on 26x 
(unchanged) our revised 4Q27E-3Q28E GAAP EPS of $14.61. 

Our 26x multiple is in line Google's 2H25 multiple. The 26x multiple is fair in our opinion 
as it accounts for better mid-term trend lines as GenAI search competitors are taking 
longer to turn on the monetization. Additionally, it factors in signs that Google is turning 
GCP/cloud into a third consequential franchise in its business following its deal with 
OpenAI as well as the expansion of its Anthropic partnership. The earlier monetization of 
cloud GenAI investment vs Search chatbot / AI Mode / Gemini app also allows us to 
underwrite better mid-term EPS trendline.

This note pertains to shares of both GOOGL and GOOG and valuation for both stocks.
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Figure 40: Alphabet Inc. - 12 Month Forward P/E Trading Multiple versus S&P 
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Upside / Downside Scenarios

For Google, our upside / downside scenarios imply a skew of 1.4x.

Upside Case ($488): Our upside scenario assumes Alphabet sees an acceleration in 
2.25-YR revenue CAGR growth to 26% vs 21% in our base case. We estimate 4Q27-
3Q28 operating margin of 34% vs 32% in our base case. This implies 4Q27-3Q28 EPS of 
$17.13, which on a 29x P/E multiple equates to a valuation of $488.

Base Case ($380): Our base scenario assumes Alphabet sees 2.25-YR revenue CAGR 
growth of 21%. We estimate 4Q27-3Q28 operating margin of 32%. This implies 4Q27-
3Q28 EPS of $14.61, which on a 26x P/E multiple equates to a valuation of $380.

Downside Case ($259): Our downside scenario assumes Alphabet sees a deceleration 
in 2.25-YR revenue CAGR growth to 15% vs 21% in our base case. We estimate 4Q27-
3Q28 operating margin of 30% vs 32% in our base case. This implies 4Q27-3Q28 EPS of 
$12.34, which on a 21x P/E multiple equates to a valuation of $259.

Figure 41: Alphabet Inc. - Upside / Downside Skew
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Figure 42: Alphabet Inc. - Scenario Analysis Key Assumptions
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US Internet UBS Research

Meta Platforms, Inc. - GenAI Monetization to Step 
Up
We preview Meta’s 3Q26 results. We increase our price target to $884 from $715, as we 
roll our valuation parameters forward by one quarter to use 4Q27E-3Q28E, and revise 
our estimates (including a recalibration for FX changes). Our 2026E, 2027E and 2028E 
GAAP EPS estimates are now $29.28, $30.81, and $31.08 respectively versus prior 
$32.48, $28.78 and $29.45.

We maintain our Buy rating, with key points of our investment thesis being: 

� Business Agents - which were recently launched - enabling increased utilization 
and revenue from messaging ads

� Consumer-facing Muse  allowing Meta to begin offering Search ads in the mid-to-
longer term

� Influencer-facing chatbots deepening engagement across Meta platforms, thus 
allowing Meta to deliver more ads across its monetized surfaces (similar to the 
phenomenon seen with Reels)

�  Gen AI leveling up Meta's ability to deliver creative and placement automation 
through Advantage+, allowing it to gain incremental budgets from large 
advertisers and broaden out to the long-tail of SMB advertisers

� And although this is likely more of a contingency if any (or all of the above are not 
playing out as well) - the potential direct sale of excess compute capacity or sale of 
model access in a supply-constrained environment 

Figure 43: Meta Platforms, Inc. - Annual Dollars of Revenue Growth

2016A 2017A 2018A 2019A 2020A 2021A 2022A 2023A 2024A 2025A 2026E 2027E 2028E 2029E 2030E

Total Ad Revenue Dollar Growth 10,077 12,636 14,779 16,504 14,628 29,459 4,597 18,183 28,684 35,542 52,367 55,983 56,728 55,760 56,941

FX Neutral Growth Rate 59.0% 47.0% 37.0% 30.0% 21.0% 35.0% 4.0% 16.0% 22.0% 22.2% 30.0% 25.6% 18.6% 15.4% 13.7%
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Prior to the pandemic, Meta was adding ~$14B of incremental ad dollars in 2018 and ~
$16B in 2019, and we understandably see distortions in incremental ad dollars during 
the pandemic years of 2020 and 2021. Additionally, 2022 was an abnormally low 
growth year for Meta, as the platform took an outsized hit from Apple's privacy 
changes. In 2023, Meta added ~$18B of incremental ad dollars as it saw benefit from 
multiple factors, including ramping Click to Message on WhatsApp and Messenger, 
rising adoption of Advantage+, as well as revenue growth in Reels.

Through 2024, Meta was still seeing budget gains from at least two of these three 
vectors - Advantage+ expansion - to new verticals and as Meta introduced more 
automated ad creative tools (especially useful for its long-tail SMB client base) - and 
Reels adoption - with all short-form video formats gaining through the year but Reels in 
particular grabbing share due to high engagement levels. Furthermore, Meta continued 
to see broad-based adoption from China marketers targeting international consumers 
(not just in e-commerce but also in gaming/entertainment). Given these tailwinds, it was 
not surprising that Meta added ~$29B of incremental ad dollars in 2024 and ~$36B in 
2025.

Our checks suggest  3Q26 digital budget growth was above expectations with Meta 
continuing to deliver strong ROAS and recording an outperformance. We noted the 
most enthusiasm around Meta's AI automation and creatives suite (Advantage+) of any 
point in 2026 YTD. This suggests to us that Meta's Muse Spark-driven ad models are 
driving greater incrementality than thought. We also noted positive feedback around 
Reels, with advertisers noting both an uptick in inventory and performance.
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Figure 47: Meta Platforms, Inc. - Quarterly Total Revenue 
($M) and YOY Growth
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Figure 48: Meta Platforms, Inc. - Quarterly Gross Profit ($M) 
and Margin
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Our quarterly total expenses and CapEx estimates are as shown below. UBSe for 3Q26E 
for total expenses and CapEx are $52.4B (49% YOY growth) and $43.2B (102% 
YOY growth), respectively. Our 2026E total expenses of $174.9B is above the  company's  
guidance range of $165B-$169B as we factor in the $10B legal expenses accrued in 
3Q26.  Our 2026E CapEx of ~$145B is at the high-end of the company guidance of 
$130B-$145B.

Figure 49: Meta Platforms, Inc. - Quarterly Total Expenses 
($M) and YOY Growth
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Figure 50: Meta Platforms, Inc. - Quarterly Capital 
Expenditure ($M) and YOY Growth
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Following the elimination of ~8,000 roles  in late May 2026, our UBS Evidence Lab job 
postings data suggests that Meta continues to hire across the board albeit at a materially  
slower pace vs recent  historical levels in our dataset. Unsurprisingly, it also continues to 
prioritize hiring into technical roles over generalist ones. News headlines at the time of 
its recent RIF also reported that it included the elimination of 6,000 open roles which we 
believe did not preclude non-technical positions as suggested by Figure 52. Technical job 
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listings is trending 24% below our 1Q18 base case while total jobs is tracking 38% 
under the same level. As we take these data points in the aggregate, this suggests to us 
that any incremental step up in related payroll OpEx should remain controlled through to 
the end of the year and potentially 1H27 given the data set serves as a 6-9 month 
leading indicator. 

Figure 51: Meta Platforms, Inc. - Technical Job Listings 
Indexed 1Q18 to 100
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Figure 52: Meta Platforms, Inc. - Total Job Listings Indexed 
1Q18 to 100
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We also compare the year over year change in headcount versus the year over year 
change in job postings for Meta. As these data sets do not offer a view on attrition (or 
university grad hiring levels), we disclaim that it cannot serve as an absolute barometer 
of what headcount change will be. Nevertheless the peaks and valleys - as well as the 
inflection points (second derivative turns) do remain informative, as we show in the 
graphic below - with a two to three quarter lag. Given this rationale, we believe the 
sudden drop in job postings as an indicator of hiring intent in 3Q25 likely reflects the 
company's aforementioned RIF which was announced in April 2026. 

Figure 53: Meta Platforms, Inc. – YOY Change in Headcount and Job Postings 
(1Q19-2Q26)
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Lastly, our 3Q26E operating income and EPS estimates are as shown below. UBSe for 
operating income and EPS are now $11.4B and $3.72 respectively, versus $20.5B and 
$1.05 in the year ago quarter. 3Q25 EPS excluding  one-off tax impact would have been  
$7.25.
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Figure 54: Meta Platforms, Inc. - Quarterly Operating 
Income ($M) and Margin
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Figure 55: Meta Platforms, Inc. - Quarterly EPS ($) and 
YOY Growth
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Our estimates versus consensus for revenue, operating income, EPS are as shown below 
for 3Q26E, 4Q26E, 2026E, 2027E and 2028E. We also show our estimates versus 
consensus for key Meta metrics: total expenses, CapEx and buybacks.

Figure 56: Meta Platforms, Inc. - UBS vs. Consensus Estimates

3Q26 4Q26 2026 2027 2028

UBS Consensus % Diff UBS Consensus % Diff UBS Consensus % Diff UBS Consensus % Diff UBS Consensus % Diff

Advertising 62,120 61,674 0.7% 72,034 71,221 1.1% 248,541 247,272 0.5% 304,524 295,891 2.9% 361,252 348,101 3.8%

Other Revenue 1,646 1,637 0.5% 2,400 2,386 0.6% 6,771 6,747 0.4% 9,748 9,993 -2.5% 14,357 15,455 -7.1%

Revenue 63,765 63,311 0.7% 74,434 73,608 1.1% 255,312 254,019 0.5% 314,272 305,884 2.7% 375,609 363,556 3.3%

Cost of Goods Sold 12,717 12,937 -1.7% 15,112 15,228 -0.8% 49,377 49,749 -0.7% 78,186 66,011 18.4% 108,232 83,694 29.3%

Gross Profit 51,049 50,374 1.3% 59,322 58,380 1.6% 205,935 204,270 0.8% 236,086 239,873 -1.6% 267,377 279,862 -4.5%

Total Expenses 52,357 44,539 17.6% 47,052 48,544 -3.1% 174,874 168,268 3.9% 213,753 202,483 5.6% 264,688 239,650 10.4%

Operating Income 11,409 18,772 -39.2% 27,382 25,064 9.2% 80,437 85,751 -6.2% 100,519 103,402 -2.8% 110,921 123,906 -10.5%

Net Income 9,654 15,830 -39.0% 23,383 21,094 10.8% 75,657 79,782 -5.2% 82,317 87,971 -6.4% 85,915 104,273 -17.6%

Shares Oustanding 2,593 2,571 0.8% 2,615 2,576 1.5% 2,584 2,569 0.6% 2,670 2,590 3.1% 2,761 2,617 5.5%

GAAP Diluted EPS $3.72 $6.14 -39.4% $8.94 $8.19 9.2% $29.28 $31.05 -5.7% $30.81 $33.97 -9.3% $31.08 $39.87 -22.0%

Capex 43,169 41,533 3.9% 52,699 49,074 7.4% 144,982 139,633 3.8% 248,622 193,673 28.4% 296,731 213,278 39.1%

Buybacks 0 3,250 -100.0% 0 3,250 -100.0% 0 11,864 -100.0% 0 12,208 -100.0% 0 14,981 -100.0%

Figures in $M, Except 

Per Share Amounts

Source: Company data; UBSe

Data Points from our Channel Checks

Our ad checks suggest 3Q26 digital budget growth was above expectations with Meta 
continuing to deliver strong ROAS and recording an outperformance. We noted the 
most enthusiasm around Meta's AI automation and creatives suite (Advantage+) of any 
point in 2026 YTD. This suggests to us that Meta's Muse Spark-driven ad models are 
driving greater incrementality than thought. We also noted positive feedback around 
Reels, with advertisers noting both an uptick in inventory and performance.

For 2026, our ad checks suggest that digital budgets appear to be holding up, although 
more benefit is starting to come through due to price/auction rather than impressions 
growth. This is an uncomfortable signal, but we note that monetization ramps at 
Threads and WhatsApp is not part of the estimates. 

Feedback on incrementality from Meta Business Agents and the surrounding suite of 
products was mixed, though given that the product is in early stages of rollout we are 
not surprised. We note that early feedback around Reels and Advantage+ was mixed, 
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but now both are widely considered to be incremental. The bullish advertisers see agents 
unlock incremental sales and therefore allowing Meta to capture incremental 
performance budgets, whereas the bearish advertisers are of the view that consumer 
behavior to support sales is not quite there in developed markets. 

We note that projections versus actuals for Facebook and Instagram as separate pieces 
of the pie do not match out given some budgets are flowing through Advantage+ as 
well as the different number of experts providing group versus platform-level data. This 
in part is distorting advertisers' ability to accurately compare Facebook and Instagram 
underlying growth rates, and therefore we discount them to a greater degree here. We 
note that our US centric checks do not necessarily capture Chinese advertiser marketing 
budgets, which at least in the US have anecdotally picked back up after a pause post 
changes in the de minimis policy.

As part of our 3Q26 ad checks, we caught up with 8 experts with visibility into a 
cumulative $9B+ in digital advertising spend. We note that these checks are skewed 
heavily towards the U.S. market and also with comparatively larger advertisers. We 
present the simple average (not weighted) emerging from their 3Q26 spend as well as 
their projections for  4Q26 and 2026:

Figure 57: Meta Platforms, Inc. - 3Q26, 4Q26, 2026 YOY Ad Budget Growth Estimates from Ad Checks

3Q26E 3Q26A ∆ bps 3Q26A 4Q26E ∆ bps Old 2026E 2026E ∆ bps

Total Digital 12.3% 13.0% 70 13.0% 12.8% -19 12.8% 13.1% 28

META 11.9% 12.5% 60 12.5% 12.7% 25 12.1% 12.7% 57

Facebook 7.6% 7.7% 9 7.7% 7.8% 6 7.6% 7.6% 2
Instagram 10.8% 11.6% 78 11.6% 10.8% -79 11.1% 11.4% 32

Source: UBS estimates; Note: the number of experts contributing to each data point might differ and aggregates views are not statistically significant

� Expert 1 has visibility into ~$1B of search / social / retail media / CTV / 
programmatic budgets, which skew 65% DR / 35% brand

� Expert 2 has visibility into ~$800M of traditional and digital ad spend

� Expert 3 oversees ~$790M in digital ad budgets, across the retail/e-commerce, 
finance, healthcare, and CPG verticals.

� Expert 4 responsible for ~$800M digital ad budget and notably early adopters for 
new ad products focused within retail/e-commerce in the US, Canada, and UK 

� Expert 5 has visibility into ~$950M of digital budgets across US, Europe and Asia. 
Their spend is 60% DR / 40% brand, distributed across verticals including 
pharmaceuticals, travel, B2B, e-commerce

� Expert 6 has visibility into ~$720M of search / social / CTV / print / radio budgets, 
which skew 40% brand / 60% DR. Their spend is across US, Europe (incl. UK) and 
South Asia, with the portfolio overweighted to large and CPG clients

� Expert 7 is responsible for ~$2.5B of North American social / search / CTV and 
other digital budgets across verticals including tech, travel, entertainment, 
healthcare, and retail

� Expert 8 has sight into ~$950M of digital marketing including both US and 
Europe with an industry focus on e-commerce, pharmaceuticals, travel, and B2B 
clients with no exposure to auto.

Note that we have modestly amended the below advertiser quotes to improve 
readability. We strove to preserve the original tone of the comments as much as 
possible. 

3Q26 Budget Growth

Expert 1:

� "Meta 3Q26 budget growth is heading towards 13.8% YOY compared to our 
expectation of 12.3% YOY growth."

Expert 2:
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� "3Q26 budget growth is trending to 8.1% YOY, ahead of our projection of 
6.0% YOY."

Expert 3:

� "For 3Q26, core Blue growth is trending ahead of we're slated and is expected to 
land at 11.7% YOY growth compared to our projection of 11.4%. Instagram is 
also coming in ahead, and we'll be at 15.5% YOY growth by the end of the 
quarter compared to our expectation for 13.8% YOY growth."

Expert 4:

� "Meta performed slightly better than we had thought. For 3Q26, budgets grew 
29% YOY compared to our previous forecast for 28% YOY."

Expert 5:

� "Budgets were up 3.0% YOY in 3Q26 and that was slightly below our expectation 
of 3.4% YOY growth."

Expert 6:

� "In 3Q26 we were expecting growth of 13.8% YOY and Meta beat that number 
and budgets grow 13.6% YOY."

Expert 7:

� "Meta's 3Q26 growth of 10.5% YOY was better than our expectation of 
10.0% YOY."

Expert 8:

� "In 3Q26, Meta slightly underperformed our expectations. For the US, growth 
came in at 10% YOY  - in line with our forecast. European budgets grew 9% YOY 
and this was worse than the 10% YOY growth we had expected."

2026 Budget Growth

Expert 1: 

� "Our 2026 budget growth expectation is increased to 12.5% YOY from 
12% YOY."

Expert 2:

� "We are projecting 2026 budget growth of 7.4% YOY compared to our previous 
expectation of 6.5% YOY."

Expert 3:

� "For 2026, we have raised our Instagram growth expectation to 14.8% YOY from 
14.5% YOY, but we're leaving our Facebook budget growth expectation 
unchanged at 10.5% YOY.

Expert 4:

� "We have raised our Meta budget growth expectations to 32% YOY from  
30% YOY."

Expert 5:

� "We have not changed our prior 2026 growth expectation of 4.0% for Meta."

Expert 6:

� "Our full year expectation has been increased to 13.1% YOY from 
12.8% YOY earlier."

Expert 7:

� "Our forecast for 2026 is increased to 10.5% YOY from 10% YOY."

Expert 8:

� "We are expecting Meta to show US budget growth of 10% YOY and Europe 
budget growth of 9.0% YOY in 2026. Our previous expectation was for 10% YOY 
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and 9.25% YOY growth, respectively." 

Key Takeaways from Sensor Tower Data

3Q26 daily time spent per user data points look positive for Instagram, Facebook and 
TikTok. Instagram saw a 13% YOY increase in daily time spent per average global user 
on the platform, Facebook was a -2% decrease, and  TikTok saw a  5% increase. 
Instagram, Facebook and TikTok gaining YOY time spent suggests that we might not 
have reached the peak of short-form video watch time. Indexed to 1Q20 (pre Reels 
launch), Instagram and Facebook daily time spent per global user is up 28 minutes and 6 
minutes per user, respectively. Instagram's addition outpaces TikTok's 20 minutes 
increase over the same time.

Figure 58: Meta Platforms, Inc. - Daily Time Spent per User 
- YOY Growth

11%

17%
20%

13%12%
9%

4%

0%
4%

11%
14%

11%10%
13%

2%
1% 2% 2%

0% -1%

-6% -7%
-4%

-2%
1%

3%
2%

-3%-2%-1%

7%
9%

0% -1%

-7%
-9%

-1%
1% 1%

5% 5%
3%

5%

1
Q

2
3

2
Q

2
3

3
Q

2
3

4
Q

2
3

1
Q

2
4

2
Q

2
4

3
Q

2
4

4
Q

2
4

1
Q

2
5

2
Q

2
5

3
Q

2
5

4
Q

2
5

1
Q

2
6

2
Q

2
6

3
Q

2
6

Instagram Facebook TikTok

Source: UBS; Sensor Tower

Figure 59: Meta Platforms, Inc. - Daily Time Spent Per User - 
Incremental Time Indexed to 1Q20 (pre Reels launch)
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We see that Instagram has gained ground when it comes to closing daily time spent per 
global user gap vs TikTok YOY, and that gap is at 18 minutes in 3Q26 versus 22 minutes 
a year ago. Also, Facebook's gap has widened from 44 minutes in 3Q25 to 49 minutes 
as of 3Q26 . On a YOY basis, Facebook have slightly lower share of daily time spent per 
user cumulatively across the three platforms. Instagram's share was at 35% in 3Q26 
whereas Facebook share was at 21%, and TikTok's share moved to 44%. 

Figure 60: Meta Platforms, Inc. - Daily Time Spent per User 
- Delta versus TikTok
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Figure 61: Meta Platforms, Inc. - Daily Time Spent per User - 
Time Share
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In 3Q26 , Instagram saw 4% YOY growth in global monthly active users and Facebook 
saw a 4% YOY decrease. These compare to 6% YOY growth for TikTok, as per Sensor 
Tower data. Also, Instagram and Facebook saw 0% and 20% YOY increases in global 
downloads, whereas TikTok saw a 12% YOY increase.



US Internet 14 October 2026 ab 30

Figure 62: Meta Platforms, Inc. - Global Monthly Active 
Users (MAU) - YOY Growth
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Figure 63: Meta Platforms Inc. - Global Downloads - YOY 
Growth
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New GenAI Revenue Streams

Since 2023, we have been making the case that Meta will be one of the companies to 
aggressively monetize GenAI. The company had previously articulated 5 different 
streams:

� Business AI chatbots enabling increased utilization and increased per conversation 
revenue from messaging ads - in other words steps to monetize WhatsApp and 
Messenger

� Consumer-facing Meta AI chatbots allowing Meta to begin offering Search ads – 
in effect replicating a revenue stream that both TikTok and Snap (vis-a-vis its My AI 
chatbot) have been showcasing

� Influencer-facing chatbots deepening engagement across Meta platforms, thus 
allowing Meta to deliver more ads across its monetized surfaces (similar to the 
phenomenon seen with Reels)

� Gen AI leveling up Meta's ability to deliver creative and placement automation 
through Advantage+, allowing it to gain incremental budgets from large 
advertisers and broaden out to the long-tail of SMB advertisers

� Glasses / hardware

From 2H25 to1H26, there were questions about Meta's ability to deliver these streams 
given a reshuffle of Meta's AI team / AI leadership, news articles suggesting that Meta's 
development of frontier models was hitting bumps, and delays in rollout of Meta 
Business Agents and stalled growth for Meta AI chatbots - the predecessor product to 
Meta's consumer-facing Muse GenAI chatbot app. We have long argued that these 
fears were overblown and now several proof points have emerged to support our view: 
1) Muse Spark - a new frontier model series - has been announced with the first in model 
of the series already public and performing decently on benchmarks as a personal agent, 
2) Meta Business Agents have become generally available and infrastructure to support 
advertisers being released, 3) Muse - the upgraded version of Meta AI - has rolled out 
and is seeing strong adoption and positive feedback from  tech testers and investors 
alike, and 4)  ad checks anecdotally suggest the strongest enthusiasm around Meta's 
automated creatives and placement ad products of any point YTD. 

We also believe that the company will take steps to offer what should be periodic 
disclosure of Muse MAU/DAU user base, which will have investors increasingly willing to 
underwrite potential search revenue generation similar to what is anticipated for the 
other consumer-facing LLMs over time. We note that in Meta's case, it already has the 
advertiser relationships and the management team has been adept at driving new 
product adoption among the user base (Stories, Reels, etc.). This should be supported by 
what should be continued outsized growth within the Other revenue line within FOA - 
which contains business AI - as a monetization proofpoint. 
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SensorTower data so far shows that since its launch, Muse  DAU have increased by 
>19,700 to reach almost 2M. We note that Day-over-day trends have begun to show 
negative growth and could reignite fears that Muse growth stalls - just like was noted 
with Meta AI. We submit that strong growth across Gemini, Claude and ChatGPT over a 
12M horizon suggests that people are still experimenting with multiple chatbots and as 
such Meta's >3B MAU are likely to at least give Muse a try as it makes it place on 
leaderboards. Short of it, it is too early to extrapolate a single negative data point.

Figure 64: Muse - DAU Indexed to 100 as of September 8, 2026
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We have long argued that Operating Expenses and Capital Expenditures to drive these 
new revenue streams are already in the model while none of the revenue is reflected.  
Using Reels as an example - which Meta as of 4Q25 disclosed  is a $50B revenue run rate 
business -   we make the case that Meta could make $100B in incremental revenues by 
2030 (across one existing surface in WhatsApp + Messenger, and the other through 
Search), which translates to ~$12.82 in incremental diluted GAAP EPS assuming a 
15% tax rate and using 2027 consensus diluted shares. Discounted back, it implies Meta 
price target of $943 or 28x multiple on consensus 2027 diluted GAAP EPS.  The implicit 
incremental margin for these two revenue streams in our assumption is ~40%, which 
we would argue is conservative.  

Figure 65: Potential Earnings and Valuation Upside from Monetizing Chatbots

Figures in $M, unless stated othherwise 2027 2028 2029 2030 Comments

Incremental Revenue Sources:

Business Agents Monetization 50000 UBSe

Muse AI Search Ads 50000 UBSe

Total Incremental Revenue 100000

(-) Associated COGS  (at 20% of Revenue) 20000 Based on compuute expenses and incremental platform service costs

(-) Associated Operating Expenses (at 40% of Revenue) 40000 Based on Meta overall OpEx

Incremental Operating Income 40000

-Taxes 6000

Tax Rate 15% UBSe; based on US tax rate

Incremental Net Income 34000

( / ) 2029 Shares Outstanding 2652 VisibleAlpha Consensus

Incremental Potential EPS $12.82

GAAP EPS Multiple 25 UBSe

Incremental Value per Share $320.51

Discount Rate 20%

Present Value $222.58 $267.09 $320.51

(+) Meta Current Share Price $720.66

Implied Present Value with Incremental Streams $943.24
( / ) Diluted EPS 33.98

Implied Multiple 28x

Source: UBSe; Visible Alpha Consensus

During our meetings with investors, it became clear to us that there seems to be an 
ongoing expectation that Meta will be selling some of its cloud capacity to external 
parties. We believe that that is a scenario which may happen only so far as Meta fails to 
scale business AI and/or Muse. Hence from a sequence-of-events perspective, what 
investors may anticipate as meaningful cloud revenue may only arrive on the other side 
of what may be changes to the strategy, long-term growth rate, and likely multiple 
compression. We view it as essentially an insurance/hedging policy.
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However, below we analyze the potential revenue, EPS and valuation upside Meta could 
see if it were to sell compute. We find that Meta could make $50B in incremental 
revenues by 2030, translating into $14.41 in incremental diluted GAAP EPS assuming a 
15% tax rate and using 2027 consensus diluted shares. Discounted back, it implies Meta 
price target of $971 or 29x multiple on consensus 2027 diluted GAAP EPS.

Figure 66: Potential Earnings and Valuation Upside from Compute Sale

Figures in $M, unless stated otherwise 2027 2028 2029 2030 Comments

Incremental Revenue Sources:

Gigawatts of Compute Capacity Sold 1 UBSe; we are assuming Meta buys 2GW of surplus capacity in 2028

(x) Revenue / GW 50000 UBSe; based on checks with technical experts

Total Incremental Revenue from Cloud Capacity Sale 50000

(-) Incremental Cost 0 UBSe; as our model already accounts for the CapEx

Incremental Operating Income 50000

-Taxes 7500

Tax Rate 15% UBSe; based on US tax rate

Incremental Net Income 42500

( / ) 2029 Shares Outstanding 2652 VisibleAlpha Consensus

Incremental Potential EPS $14.41

GAAP EPS Multiple 25 UBSe

Incremental Value per Share $360.25

Discount Rate 20%

Present Value $250.17 $300.21 $360.25

(+) Meta Current Share Price $720.66

Implied Present Value with Incremental Streams $970.83
( / ) Diluted EPS 33.98

Implied Multiple 29x

Source: UBSe; Visible Alpha Consensus

Taking both of the above analysis in tandem, we see that  Meta could justify a 29x 
average multiple should either of these revenue pathways materialize. Since we see 
monetization of chatbots as Meta's base growth, and compute sale as a likely 
articulated backup scenario, we believe that one of the two cases will transpire. Either 
way, the analysis suggests that our former 25x multiple is not crediting with upcoming 
revenue growth.

Valuation

We roll our valuation period forward by one quarter to full year ending 3Q28E (vs 
3Q27E-2Q28E prior). Our price target increases to $884 from $715, based on 29x (vs 
25x earlier) our revised 4Q27E-3Q28E GAAP EPS of $30.47. 

Our 29x multiple is derived from the analysis showcased above, whereas the prior 25x 
multiple is line with 2Q25-4Q25 average trading multiple. Our 25x  multiple reflected 
substantial upward revision in cost expectations for 2027 / 2028. But we think a 4x 
increase to 29x is now prudent as we have begun to see proof points around new 
revenue streams with Business Agents now generally available and Muse live and 
growing usage. We now see Meta as more firmly on the path to monetize its AI spend, 
and thus fundamentally change its revenue base, EPS growth level, and FCF profile.
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Figure 67: Meta Platforms, Inc. - Valuation

Current Valuation 2Q26A 3Q26E 4Q26E 1Q27E 2Q27E 3Q27E 4Q27E 1Q28E 2Q28E 3Q28E 4Q28E 1Q29E

Current EV

Current share price $763 10.13.26

(x) Diluted Shares Outstanding 2566 as of 2Q26A

(=) Market Capitalization 1959

(-) Cash (90) as of 2Q26A

(+) Debt 84 as of 2Q26A

(=) Enterprise Value 1952

EV/Revenue 8.6x 8.1x 7.6x 7.3x 6.9x 6.6x 6.2x 6.0x 5.7x 5.5x 5.2x 5.0x

EV/EBITDA 22.5x 25.1x 24.3x 24.3x 22.9x 19.9x 19.4x 19.2x 18.8x 18.3x 17.6x 17.6x

P/E - GAAP 28.7x 26.1x 26.1x 29.2x 28.2x 24.8x 24.8x 25.3x 25.2x 25.0x 24.6x 25.1x

vs Consensus; P/E GAAP 23.5x 23.9x 23.9x 26.1x 25.4x 23.7x 22.3x 21.4x 20.7x 19.9x 19.0x 18.2x

Forward Growth in EPS 2.0% 5.2% 5.2% 15.1% 11.9% -0.8% 0.9% 1.1% -1.1% -1.5% -1.0% 0.7%

PEG Ratio 14.63x 5.07x 5.00x 1.93x 2.37x (29.33)x 28.13x 23.76x (23.27)x (16.19)x (24.67)x 38.33x

Price to Ads Business EPS 8.8x 8.4x 7.9x 7.6x 7.3x 7.0x 6.7x 6.5x 6.3x 6.1x 5.8x 5.7x

Earnings Yield 3.5% 3.8% 3.8% 3.4% 3.5% 4.0% 4.0% 3.9% 4.0% 4.0% 4.1% 4.0%

FCF Yield 2.1% 1.5% (0.0)% (1.4)% (2.6)% (3.7)% (4.2)% (4.3)% (4.5)% (4.6)% (4.9)% (4.6)%

Valuation Methodology 2Q26A 3Q26E 4Q26E 1Q27E 2Q27E 3Q27E 4Q27E 1Q28E 2Q28E 3Q28E 4Q28E 1Q29E

GAAP P/E Multiple

Diluted GAAP EPS $6.18 $3.72 $8.94 $7.32 $7.09 $7.38 $9.02 $6.62 $7.28 $7.55 $9.63 $5.98

(x) Target multiple 29x 29x 29x 29x 29x 29x 29x 29x 29x 29x 29x 29x

(=) Price per share $179 $108 $259 $212 $206 $214 $262 $192 $211 $219 $279 $173

Price Target $884 

Current price $763

Upside/downside 15.8%

Implied P/E on Family of Apps EPS 7.0x 

Source: Company data; Visible Alpha Consensus; UBSe

Figure 68: Meta Platforms, Inc. - 12 Month Forward P/E Trading Multiple versus 
Long Term Average
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Figure 69: Meta Platforms, Inc. - 12 Month Forward P/E Trading Multiple versus 
S&P 500
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Upside / Downside Case

For Meta, our upside / downside scenarios imply a skew of 2.1x.

Upside Case ($1,231): Our upside scenario assumes Meta sees an acceleration in 2.25-
YR revenue CAGR growth to 30% vs 25% in our base case. We estimate 4Q27-3Q28 
operating margin of 34% vs 30% in our base case. This implies 4Q27-3Q28E EPS of 
$41.02, which on a 30x P/E multiple equates to a valuation of $1,231.

Base Case ($884): Our base scenario assumes Meta sees 2.25-YR revenue CAGR 
growth of 25%. We estimate 4Q27-3Q28 operating margin of 30%. This implies 4Q27-
3Q28E EPS of $30.47, which on a 29x P/E multiple equates to a valuation of $884.

Downside Case ($539): Our downside scenario assumes Meta sees a deceleration in 
2.25-YR revenue CAGR growth to 15% vs 25% in our base case. We estimate 4Q27-
3Q28 operating margin of 25% vs 30% in our base case. This implies 4Q27-3Q28E EPS 
of $21.57, which on an 25x P/E multiple equates to a valuation of $539.

Figure 70: Meta Platforms, Inc. - Upside / Downside Skew 

Source: UBS Research

Figure 71: Meta Platforms, Inc. - Scenario Analysis Key Assumptions

Scenario

Implied Price 

Per Share

Revenue 

CAGR

Operating 

Margin
Implied EPS

Applied 

Multiple

Upside $1,231 30% 34% $41.02 30x

Base $884 25% 30% $30.47 29x

Downside $539 15% 25% $21.57 25x

Source: UBSe
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US Internet UBS Research

The Trade Desk, Inc. - Reflecting a Tough Operating 
Environment
We preview The Trade Desk's 3Q26 results. We decrease our price target to $15 from 
$16, as we  roll our valuation parameters forward by one quarter to use 4Q27E-3Q28E, 
revise down our estimates. Our 2026E, 2027E and 2028E Adjusted EBITDA estimates are 
now $806M, $629M, and $716M, respectively, versus prior $801M, $749M, and 
$815M.

We maintain our Buy rating, as we believe most of the recent pain from the loss of 
confidence from agency partners, budget attrition from open web, and tougher 
operating environment for larger verticals like CPG are reflected in the multiple - which 
has derated from >20x historically to mid-teens in 2H25 to now single-digits during 
2026 YTD - as investors price in the prospects of gross billings and/or take rate 
compression given the competitive threat from the Amazon DSP. 

With June-fiscal-year-end advertisers having already made downward budget allocation 
decisions for 2H26 and 2027 and December-fiscal-year-end customers running through 
the same calculation, we believe estimates for TTD have begun the process of finding a 
trough.  As 1H27 still faces tougher comparisons, 2H27 presents the first opportunity for 
the company to start recovering revenue growth - and with OpEx following the recent 
reduction in force now behind us, the possibility remains for TTD to rerate following 
what should be acceleration and margin expansion.

Looking longer term, the key points of our investment thesis remain: 

� Several partnerships with key connected TV (CTV) partners, including Netflix, as 
well as retail media players, including Walmart, allowing the Trade Desk to 
participate in two faster-than-average growing buckets of digital advertising - 
streaming TV (as linear TV dollars move online) and retail media network spend (as 
trade budgets / promo dollars go digital)

� Key relationships with large CPG and brand advertisers, with scope to increase 
wallet share through new regional management structure and restructured go to 
market playbook

� Ongoing opportunity to increase wallet share with SMB tail of advertisers through 
AI-driven platform improvements and better audience targeting / attribution tools

Changes to Estimates

We alter our estimates to reflect our 3Q26  and 2026 ad checks - which indicated 
ongoing deterioration for TTD - as open web continues to lose budgets and TTD's fee 
structure comes under greater scrutiny given lower fees on comparable offerings from 
the Amazon DSP. AMZN DSP has over the course of the year not only closed the gap in 
CTV inventory - where TTD  was previously winning out given lack of exposure beyond 
Prime, but also managed to frontrun TTD in securing hot, upcoming ventures - e.g. 
ChatGPT chatbot ad inventory.  Our downward estimate revisions more than offset  
benefits from a sharper ramp in political spend around the US midterm elections (similar 
to a general election).

We also alter our cost base post 2Q26 10-Q inputs. We also account for TTD's recent job 
cuts, which spanned 15% of its workforce and by our estimates result in $150M of 
annualized savings.  We summarize changes to our estimates for 3Q26 , 4Q26, 2026, 
2027 and 2028 in the table below:

Figure 72: The Trade Desk, Inc. - UBS Estimate Changes

3Q26 3Q26 % 4Q26 4Q26 % 2026 2026 % 2027 2027 % 2028 2028 %
Prior Current Δ Prior Current Δ Prior Current Δ Prior Current Δ Prior Current Δ

Total Revenue 650 650 0.0% 670 666 -0.6% 2,724 2,720 -0.2% 2,781 2,454 -11.8% 2,990 2,644 -11.6%
GAAP Operating Income 14 14 0.0% 57 62 9.3% 239 244 2.2% 204 69 -66.4% 297 133 -55.1%

Adjusted EBITDA 159 159 0.0% 195 200 2.7% 801 806 0.7% 749 629 -16.0% 815 716 -12.2%

Free Cash Flow 299 299 0.0% 88 94 6.0% 835 840 0.6% 424 453 7.0% 494 477 -3.4%

(Figures in $M, Except 

Per Share Amounts)

Source: Company data; UBSe
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Our quarterly projections for  Gross Spend (a key performance indicator that is only 
disclosed annually) as well as Revenue, Operating Income and Adjusted EBITDA are 
shown below. 

We estimate gross spend will be $3.1B in 3Q26  versus $3.4B estimated in 2Q26  and 
$3.5B estimated for 3Q25. We project  revenue of $650M in 3Q26  versus $715M in 
2Q26  and $739M in 3Q25.

Figure 73: The Trade Desk, Inc. - Quarterly Gross Spend 
($M) and YOY Growth

2
,8

4
9

3
,2

0
0

3
,4

6
0

3
,8

9
0

3
,0

6
3

3
,3

6
0

3
,1

1
4

3
,1

3
1

2
,5

2
7

2
,7

7
2

2
,8

8
1

3
,1

9
4

19%

12%
15%

3%

8%
5%

-10%

-20%
-18%-18%

-8%

2%

-30%

-20%

-10%

0%

10%

20%

30%

0

500

1,000

1,500

2,000

2,500

3,000

3,500

4,000

4,500

1
Q

2
5
A

2
Q

2
5
A

3
Q

2
5
A

4
Q

2
5
A

1
Q

2
6
A

2
Q

2
6
A

3
Q

2
6
E

4
Q

2
6
E

1
Q

2
7
E

2
Q

2
7
E

3
Q

2
7
E

4
Q

2
7
E

Source: Company data; UBSe

Figure 74: The Trade Desk, Inc. - Quarterly Revenue  
($M) and YOY Growth
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Lastly, our 3Q26E operating income and Adjusted EBITDA estimates are as shown 
below. UBSe for operating income and Adjusted EBITDA are now $14M and $159M, 
respectively, versus $161M and $317M in the year ago quarter. 

Figure 75: The Trade Desk, Inc. - Quarterly Operating 
Income ($M) and Margin
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Figure 76: The Trade Desk, Inc. - Quarterly Adjusted EBITDA 
($M) and Margin
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Our estimates versus consensus for revenue, operating income, Adjusted EBITDA are as 
shown below for 3Q26E, 4Q26E, 2026E, 2027E and 2028E. 
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� "We are trending towards 3Q26 budget growth of 5% YOY versus our estimate 
of 7% YOY."

Expert 3:

� "In 3Q26, TTD's CTV budgets grew 15.1% YOY versus our expectation of 
17.3% YOY."

Expert 4:

� "For 3Q26, we are set to see budgets decline 1% YOY for TTD. This is below  the 
3% YOY growth we had projected."

Expert 5:

� "3Q26 budget growth was flat, which is worse than our estimate that budgets 
would be up 1% YOY."

Expert 6:

� "Budget growth came in at 23.5% YOY, which was slightly below of the 
25.75% YOY we had expected."

Expert 7:

� "3Q26 budget growth was flat for TTD, which was below our expectation for 
2.75% growth."

Expert 8:

� "Budget growth was  6% YOY in the United States in 3Q26, and 5% YOY in 
Europe. This compares to our expectation of 7% YOY for US and 7% YOY for 
Europe."

2026 Budget Growth

Expert 1:

� "For 2026, we expect budgets to be down at least 6.25% YOY, and that is an 
optimistic target. Previously we had expected budgets to be down low single digit, 
so down 5.5% YOY."

Expert 2:

� "We are projecting 2026 budget growth of 4.2% YOY, down from our previous 
estimate for 7.0% YOY."

Expert 3:

� "We expect TTD's CTV business to grow budgets 14.56% YOY in 2026 compared 
to our projection for 15.7% YOY earlier."

Expert 4:

� "For 2026, we expect budgets to be flat YOY versus our previous expectation of 
5% YOY growth."

Expert 5:

� "We are projecting that budget growth will be flat in 2026, instead of up 
0.5% YOY."

Expert 6:

� "Our 2026 expectation is  for 23.1% YOY budget growth, down from 
the 25% YOY budget growth we had expected before."

Expert 7:

� "We expect 2026 budgets to be flat versus 2025 instead of up 2.75%."

Expert 8:

� "We expect budgets in the US to grow 6.5% YOY - which has been cut from 
7.5% YOY expected earlier, and Europe budgets to grow 5.0% YOY compared to 
6.8% YOY growth expected earlier."
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Figure 85: Pinterest, Inc. - UBS Estimate Revisions

3Q26 3Q26 % 2026 2026 % 2027 2027 % 2028 2028 %

In $M except per share Prior Current Δ Prior Current Δ Prior Current Δ Prior Current Δ

US / Can MAUs (M) 106.9 106.8 -0.1% 107.2 108.2 0.9% 108.4 110.9 2.2% 109.6 113.3 3.5%

US / Can ARPU $8.42 $8.42 0.0% $33.95 $33.81 -0.4% $36.67 $36.11 -1.5% $39.59 $38.49 -2.8%

US / Can Revenue 896.0 896.0 0.0% 3602.9 3602.9 0.0% 3954.4 3954.4 0.0% 4315.2 4315.2 0.0%

Europe MAUs (M) 159.3 159.3 0.0% 160.8 164.3 2.2% 166.7 170.9 2.5% 173.1 177.0 2.3%

Europe ARPU $1.36 $1.34 -1.5% $5.56 $5.45 -2.0% $6.33 $6.07 -4.2% $7.08 $6.78 -4.2%

Europe Revenue 214.7 211.4 -1.5% 886.6 878.7 -0.9% 1037.0 1017.2 -1.9% 1203.0 1179.9 -1.9%

ROW MAUs (M) 383.9 388.6 1.2% 394.3 396.9 0.7% 425.0 428.7 0.9% 453.1 457.0 0.9%

ROW ARPU $0.25 $0.25 0.0% $1.03 $1.02 -0.5% $1.19 $1.17 -1.6% $1.39 $1.36 -1.7%

ROW Revenue 94.4 94.9 0.6% 385.5 384.8 -0.2% 487.1 482.8 -0.9% 608.8 603.5 -0.9%

Revenue 1205.1 1202.4 -0.2% 4874.2 4865.7 -0.2% 5478.5 5454.3 -0.4% 6127.0 6098.5 -0.5%

Adjusted EBITDA 349.7 346.2 -1.0% 1448.6 1437.1 -0.8% 1679.5 1635.0 -2.6% 1998.5 1945.7 -2.6%

Source: Company data; UBSe

Our quarterly key performance indicators and year over year growth for US/Can MAUs 
(Monthly Active Users), US/Can ARPU (Average Revenue Per User), Europe MAUs, 
Europe ARPU, US/Can Revenue, Europe Revenue, Global Revenue and Adjusted EBITDA 
are shown below:

Figure 86: Pinterest, Inc. – US & Canada MAUs and YOY 
Growth
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Figure 87: Pinterest, Inc. – US & Canada ARPU and YOY 
Growth
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Source: Company data; UBSe

We forecast US/Can MAUs of 107M in 3Q26 versus 103M in 3Q25 and 106M in 2Q26. 
We believe US/Can ARPU will be $8.40 in 3Q26  compared to $7.60 in 3Q25 and $8.30 
in 2Q26. 
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Figure 88: Pinterest, Inc. – Europe MAUs and YOY Growth
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Figure 89: Pinterest, Inc. – Europe ARPU and YOY Growth
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We estimate Europe MAUs of 159M in 3Q26  versus 150M  in 3Q25 and 157M in 2Q26. 
For Europe ARPU, we expect $1.30 in 3Q26  versus $1.40 in 2Q26 and $1.30 in 3Q25. 

Figure 90: Pinterest, Inc. – US & Canada Revenue and YOY 
Growth
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Figure 91: Pinterest, Inc. – Europe Revenue and YOY 
Growth
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We forecast US/Can revenue of $896M in 3Q26  versus $880M in 2Q26 and $786M in 
3Q25. We expect Europe revenue to be $211M in 3Q26  versus $213M in 2Q26 and 
$193M in 3Q25.
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Figure 92: Pinterest, Inc. - Global Revenue and YOY Growth

8
5
5

9
9
8

1
0
4
9

1
3
1
9

1
0
0
8

1
1
8
0

1
2
0
2

1
4
7
6

1
1
2
7

1
3
1
4

1
3
4
6

1
6
6
7

16%

17%17%

14%

18%18%

15%

12%12%
11%

12%
13%

0%

2%

4%

6%

8%

10%

12%

14%

16%

18%

20%

0

200

400

600

800

1000

1200

1400

1600

1800
1
Q

2
5
A

2
Q

2
5
A

3
Q

2
5
A

4
Q

2
5
A

1
Q

2
6
A

2
Q

2
6
A

3
Q

2
6
E

4
Q

2
6
E

1
Q

2
7
E

2
Q

2
7
E

3
Q

2
7
E

4
Q

2
7
E

Source: Company data; UBSe 

Figure 93: Pinterest, Inc. - Adjusted EBITDA and Adjusted 
EBITDA Margins
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We estimate Global Revenue will be $1202M in 3Q26 versus $1180M in 1Q26 and 
$1049M in 3Q25. We expect Adj. EBITDA of $346M in 3Q26 versus $306M in 3Q25 
and $311M in 2Q26. 

Data Points from our Channel Checks

Our latest series of checks give us reason to believe that advertiser sentiment around 
Pinterest has improved modestly relative to three months ago. While Pinterest remains a 
relatively small destination within most advertisers' social media budgets, several experts 
pointed to improving platform performance driven by enhancements to AI-based 
targeting and optimization, greater utilization of advertiser data, improvements to 
Pinterest's Conversions API (CAPI), and continued innovation across ad formats. These 
improvements appear to be translating into better advertiser outcomes and supporting 
incremental budget growth. Importantly, Pinterest continues to benefit from its 
differentiated position within social media and ability to reach highly commercial 
audiences, particularly around shopping and discovery use cases. While advertisers 
continue to cite audience scale as a factor limiting the magnitude of budget increases, 
we did not come away from our conversations with the impression that these long 
standing concerns are becoming more acute. Rather, feedback suggests that continued 
improvements in performance and measurement are helping Pinterest strengthen its 
value proposition and remain an important part of advertisers' social media mix.

Aggregate budget growth came in at 8.5% YOY in 3Q26, approximately 2bps above 
expectations offered three months ago. The revised 2026 budget forecast is now 
tracking roughly 17bps below prior expectations, though this was driven largely by a 
handful of more cautious advertisers and masks what we believe was otherwise a 
constructive set of checks. While feedback remained somewhat mixed across advertisers 
and verticals, the balance of qualitative commentary skewed positive, with several 
experts highlighting improvements in AI-driven targeting, measurement capabilities, 
CAPI functionality, and ad products. We view this as further evidence that the 
company's investments in AI, measurement, and lower-funnel advertising capabilities 
continue to gain traction with advertisers. Although macroeconomic uncertainty and 
the competitive nature of digital advertising budgets remain considerations, our latest 
checks suggest Pinterest is continuing to make incremental progress in improving 
advertiser outcomes and strengthening its position within advertisers' social media 
allocations.

As part of our 3Q26 ad checks, we caught up with 8  experts with visibility into a 
cumulative $9B+ in digital advertising spend. We note that these checks are skewed 
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heavily towards the U.S. market and also with comparatively larger advertisers which 
may not be the clearest read through on Pinterest's growth prospects given its focus on 
scaling its SMB advertisers and international markets.  We present the simple average 
(not weighted) emerging from their 3Q26 spend as well as their latest 2026 projections. 

Figure 94: Pinterest, Inc. - 3Q26 Ad Budget Growth (YOY) Estimates from Ad Checks

3Q26E 3Q26A ∆ bps 3Q26A 4Q26E ∆ bps Old 2026E 2026E ∆ bps
Total Digital 12.3% 13.0% 70 13.0% 12.8% -19 12.8% 13.1% 28
PINS 8.5% 8.5% 2 8.5% 6.7% -176 9.1% 8.9% -17

Source: UBS estimates; Note: the number of experts contributing to each data point might differ and aggregates views are not statistically significant

� Expert 1 has visibility into ~$1B of search / social / retail media / CTV / 
programmatic budgets, which skew 65% DR / 35% brand

� Expert 2 oversees ~$790M in digital ad budgets, across the retail/e-commerce, 
finance, healthcare, and CPG verticals.

� Expert 3 responsible for ~$800M digital ad budget and notably early adopters for 
new ad products focused within retail/e-commerce in the US, Canada, and UK 

� Expert 4 has visibility into ~$950M of digital budgets across US, Europe and Asia. 
Their spend is 60% DR / 40% brand, distributed across verticals including 
pharmaceuticals, travel, B2B, e-commerce

� Expert 5 has visibility into ~$720M of search / social / CTV / print / radio budgets, 
which skew 40% brand / 60% DR. Their spend is across US, Europe (incl. UK) and 
South Asia, with the portfolio overweighted to large and CPG clients

� Expert 6 is responsible for ~$2.5B of North American social / search / CTV and 
other digital budgets across verticals including tech, travel, entertainment, 
healthcare, and retail

� Expert 7 has sight into ~$950M of digital marketing including both US and 
Europe with an industry focus on e-commerce, pharmaceuticals, travel, and B2B 
clients with no exposure to auto.

Note that we have modestly amended the below advertiser quotes to improve 
readability. We strove to preserve the original tone of the comments as much as 
possible. 

3Q26 Budget Growth

Expert 1: 

� "Budget growth came in at -5% YOY versus -3.5% anticipated."

� "Advertisers are either allocating spend toward newer formats (AI products, 
ChatGPT, creators, etc.) or continuing to favor well-established larger platforms 
such as Meta, Google, and Amazon, at the expense of the smaller players."

Expert 2: 

� "We're now landing at +6.4% YOY versus the +5% we were forecasting 
previously."

� "Some improvements Pinterest made to its CAPI and innovation across ad 
products helped growth this quarter."

Expert 3: 

� "3Q26 budgets landed at 8.4% YOY versus 8.6% expected."

Expert 4: 

� "Growth expectations were revised up to 18% YOY from 16% previously."

� "The improvement was driven by better AI algorithms and more data usage."

Expert 5: 

� "3Q26 growth came in at 2.5% YOY versus 2%-3% anticipated."
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� "An ongoing issue with the platform is the relative lack of a male audience, 
holding back greater budget allocation despite new AI tools delivering 
performance improvements."

Expert 7: 

� "3Q26 growth is tracking at 11% / 10% in the U.S. / Europe versus 10% / 9% 
expected."

� "The platform remains part of our social allocation given its exposure to an 
affluent female audience base."

� "The lack of U.S. MAU growth is holding back our ability to allocate incremental 
dollars."

2026 Budget Growth

Expert 1: 

� "2026 outlook was revised to -4.5% from -3.5% earlier.

Expert 2: 

� "2026 budgets were raised to 6.3% from 5.5% prior."

Expert 3:

� "2026 budgets were trimmed back to 7.9%-8.2% from 8.2% earlier."

Expert 4:

� "2026 is now tracking to 20% YOY versus 19% previously."

� "Better AI algorithms and more data usage continue to benefit the platform."

Expert 5: 

� "2026 outlook was trimmed back to 2.5%, the lower end of the previous 2.5%-
3% projection."

Key Takeaways from Sensor Tower Data

In 3Q26, Pinterest daily time spent increased 6% vs the prior year and a 1pt acceleration 
from the prior quarter. On a 2-year growth basis, daily time spent was up 8% YOY and a 
sequential acceleration of 2pts. On an absolute basis, approximate daily time spent in 
the quarter is unchanged at ~12 min / user as it has been for the last three years per the 
dataset. 

Figure 95: Pinterest, Inc. - Daily Time Spent per User 
- YOY Growth
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Figure 96: Pinterest, Inc. - Daily Time Spent per User - 2-
Year Growth
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Per Sensor Tower data, Pinterest saw  a 15% YOY growth in global monthly active users 
in 3Q26 and a 5pt acceleration from 2Q26. On a 2-year basis, Pinterest's monthly active 
users grew 26% accelerating 5pts from the prior quarter. 
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Figure 97: Pinterest, Inc. - Global Monthly Active Users 
(MAU) - YOY Growth
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Figure 98: Pinterest, Inc. - Global Monthly Active Users 
(MAU) - 2-Year Growth
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The data suggests that Pinterest saw 5% growth in global downloads in 3Q26 and a 1pt 
acceleration from the prior quarter. On a two-year basis, global downloads grew 12% 
and a sequential acceleration of 7pts.

Figure 99: Pinterest, Inc. - Global Downloads - YOY Growth
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Figure 100: Pinterest, Inc. - Global Downloads - 2-Year 
Growth
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Valuation

We maintain our  price target of $33 as we value PINS shares on an EV to Adjusted 
EBITDA basis and apply a 10x (unchanged) multiple  on our updated 4Q27-3Q28 Adj 
EBITDA estimate of $1.83B.

While our applied 10x multiple is  below the 3-Yr average of 15x, we believe that it is 
appropriately conservative for now given potential headwinds to growth including the 
pending recovery of the CPG (food and beverage) budgets, ad checks suggesting 
potential share loss, and management's revenue guide which at the midpoint implies 
growth of 15% year over year. In our opinion, the prospects of a multiple re-rating is 
contingent on Pinterest's ability to sustain revenue growth in the high teens at a 
minimum.
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Figure 101: Pinterest, Inc. - Valuation

2Q26A 3Q26E 4Q26E 1Q27E 2Q27E 3Q27E 4Q27E 1Q28E 2Q28E 3Q28E 4Q28E

Current EV

Current Share Price $22 10/13/26

(x) Diluted Shares Outstanding 573 as of 2Q26A

(=) Market Capitalization 12810

(-) Cash (1275) as of 2Q26A

(+) Debt 981 as of 2Q26A

(=) Enterprise Value 12516

EV/Revenue 2.7x 2.7x 2.6x 2.5x 2.4x 2.4x 2.3x 2.2x 2.2x 2.1x 2.1x

EV/Revenue/Growth 0.15x 0.18x 0.22x 0.21x 0.21x 0.20x 0.18x 0.19x 0.19x 0.18x 0.17x

EV/Adj. EBITDA 9.2x 8.9x 8.7x 8.7x 8.5x 8.2x 7.7x 7.4x 7.1x 6.8x 6.4x

P/E - GAAP 65.2x 79.5x 71.4x 71.0x 48.9x 44.1x 36.4x 32.9x 29.3x 26.4x 23.8x

Valuation Methodology

EV to EBITDA Multiple

Adj EBITDA 311 346 573 207 352 401 674 257 421 477 790

(x) Target Multiple 10x 10x 10x 10x 10x 10x 10x 10x 10x 10x 10x

(=) Enterprise Value 3035 3375 5588 2023 3434 3913 6571 2509 4105 4655 7702

(-) Net Debt (Cash) (T-1) (294) (436) (761) (948) (970) (1140) (1400) (1702) (1975) (2413) (2944)

(=) Equity Value 13607 14140 14773 14968 15390 16097 17342 18130 19074 20253 21914

(/) Diluted Shares Outstanding (T-1) 690 695 677 646 573 582 592 601 606 611 616

(=) Price per Share $33

Target Price $33

Current price $22

Upside/downside from current 48%

Source: Company data; UBS

Figure 102: Pinterest, Inc. - 12 Month Forward EV/EBITDA 
Trading Multiple vs Historical Average
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Upside / Downside Scenarios

For Pinterest, our upside / downside scenarios imply a skew of 2.5x.

Upside Case ($45): Our upside scenario assumes Pinterest sees a  2.25-YR revenue 
CAGR to 16%. We estimate 4Q27-3Q28 Adjusted EBITDA margin of 36%. This implies 
a 4Q27-3Q28 Adjusted EBITDA estimate of $2.26B which on a 11x EV/EBITDA multiple 
suggests a valuation of $45. 

Base Case ($33): Our base case assumes Pinterest sees a  2.25-YR revenue CAGR to 
14%. We estimate 4Q27-3Q28 Adjusted EBITDA margin of 31%. This implies 4Q27-
3Q28 Adjusted EBITDA estimate of $1.83B, which on a 10x EV/EBITDA multiple equates 
to a valuation of $33.

Downside Case ($13): Our downside scenario assumes Pinterest sees a 2.25-YR 
revenue CAGR to 6%.  We estimate 4Q27-3Q28 Adjusted EBITDA margin of 21%. This 
implies 4Q27-3Q28 Adjusted EBITDA estimate of $1.05B, which on a 5x V/EBITDA 
multiple equates to a valuation of $13. 



US Internet 14 October 2026 ab 49

Figure 103: Pinterest, Inc. - Upside / Downside Skew

Source: UBS Research

Figure 104: Pinterest, Inc. - Scenario Analysis Key Assumptions

Implied Price Implied Revenue Implied Adj. EBITDA

Scenario per Share 4Q27-3Q28  Revenue CAGR 4Q27-3Q28 Adj. EBITDA Margin Applied Multiple

Upside $45 $6,362 16% $2,258 36% 11x

Base $33 $5,898 14% $1,830 31% 10x

Downside $13 $5,139 6% $1,053 21% 5x

Source: UBS  estimates
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US Internet UBS Research

Snap Inc. - No Signs it is Breaking Into Larger 
Budget Pools
We preview Snap's 3Q26 results which it will report on November 4. We maintain our 
Neutral rating and  increase our price target to $7 (from $5.70) as we revisit our 
advertising assumptions following our latest series of channel checks. We also roll 
forward our valuation parameters to 12-months ending 3Q28E (from 2Q28E).

Our most recent series of ad checks suggest that while the broader digital advertising 
environment remained healthy throughout 3Q26, Snap continues to struggle for 
advertiser prioritization. Across our expert base, digital budgets benefited from world 
cup-related spending, chatbot-related advertising activity, improving AI-driven 
automation tools and, in some cases, early political advertising demand. That said, 
aggregate Snap budgets within our checks grew ~1.5% in 3Q26 versus ~2.1% 
expected entering the quarter, with three of six experts reporting weaker-than-expected 
performance. Advertisers continue to favor larger scaled platforms such as Meta, 
Google and Amazon for incremental budget allocations given their stronger reach, 
measurement capabilities, commerce integrations and AI-led advertising tools. While 
one expert increased both 3Q26 and 2026 Snap growth expectations, the majority of 
feedback continues to suggest Snap remains a secondary destination for advertiser 
dollars. Our advertising revenue  estimates hence now stand at $5.47B in 2026 and 
$5.95B in 2027 versus prior $5.48B and $5.89B, respectively.

As a reminder, we continue to make no assumptions around Specs contributing 
meaningfully to revenue. Importantly, none of our experts cited Specs as a catalyst for 
incremental advertiser spending or a factor influencing budget allocation decisions. Our 
2027E and 2028E Adj. EBITDA now stands at $1.66B and $1.86B versus prior $1.64B 
and $1.86B, respectively.

We maintain our Neutral rating, with key points of our investment thesis being: 

� As we enter the third year of Snap's January 2023 replatforming, we continue 
to hope to gather consistent signals of improving advertiser feedback of 
greater willingness to rotate budgets back in. Our latest ad checks suggests 
that advertisers are still allocating dollars to the platform but the optionality for 
greater share loss remains on the table. 

� We believe that Snap's efforts to improve performance in its lower funnel 
business should result in accelerating revenue growth as advertisers see results 
in the new system and spend incrementally. That said, the timing and 
magnitude of this ramp-up remains unclear, and thus we remain on the 
sidelines for SNAP until we see further evidence on that progress.

Figure 105: Snap, Inc. – Annual Dollars of Revenue Growth 

2016A 2017A 2018A 2019A 2020A 2021A 2022A 2023A 2024A 2025A 2026E 2027E 2028E 2029E

Snapchat Advertising Revenue ($M) 399.9 804.0 1180.4 1715.5 2506.6 4117.0 4571.2 4426.1 4912.6 5186.1 5492.7 5952.1 6413.3 6958.6

YOY Growth Rate 101.0% 46.8% 45.3% 46.1% 64.2% 11.0% -3.2% 11.0% 5.6% 5.9% 8.4% 7.7% 8.5%

Incremental Ad Dollars (YOY) 404.1 376.4 535.1 791.1 1610.4 454.1 (145.0) 486.5 273.5 306.6 459.4 461.3 545.2

Projecting incremental nominal ad dollar 

growth for 2026 before recovery in 2027 as 

advertisers continue to rotate budgets to 

TikTok and higher ROAS platforms while 

user growth headwinds persist

Tariff 

headwind 

& share 

loss to 

TikTok

Ongoing 

headwinds 

from 

replatform; 

brand 

softness

Analysis

Snap's incremental YOY ad revenue addition 

is relatively stable at ~$400M-$500M per 

year

COVID tailwinds 

related to increased 

engagement and time 

spent

Apple 

privacy; 

brand 

weakness

Ad budget 

softness; 

SNAP 

replatform

s its ad 

system

Source: Company data; UBSe

Changes to Estimates

 We have summarized our 3Q26, 2026, 2027, and 2028 estimate changes below: 
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Figure 106: Snap Inc. – UBS Estimate Revisions

3Q26 3Q26 % 2026 2026 % 2027 2027 % 2028 2028 %

In $M except per share Prior Current Δ Prior Current Δ Prior Current Δ Prior Current Δ

Advertising Revenue 1414.9 1401.2 -1.0% 5483.3 5472.5 -0.2% 5895.4 5952.1 1.0% 6326.4 6413.3 1.4%

Other Revenue 324.9 332.5 2.3% 1270.2 1301.2 2.4% 1550.7 1585.4 2.2% 1682.4 1704.0 1.3%

Total Revenue 1739.7 1733.6 -0.4% 6753.5 6773.7 0.3% 7446.2 7537.4 1.2% 8008.8 8117.3 1.4%

Adjusted EBITDA 350.3 336.4 -3.9% 1280.6 1282.7 0.2% 1639.6 1655.1 0.9% 1861.1 1863.9 0.2%

Adjusted EPS $0.15 $0.14 -4.6% $0.54 $0.54 -0.5% $0.65 $0.65 -0.3% $0.71 $0.70 -1.1%

Source: Company data; UBSe

Our quarterly projections for North American DAUs, North American ARPU, European 
DAUs, European ARPU, Total Revenue, and Non-GAAP Cost of Revenue per User are as 
shown below:

Figure 107: Quarterly North American DAUs and YOY 
Growth
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Source: Company data; UBSe

Figure 108: Snap Inc. – Quarterly North American ARPU and 
YOY Growth
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Source: Company data; UBSe

We forecast North American Daily Active Users will reach 92M in 3Q26 versus 98M in 
3Q25 and 92M in 2Q26. We project North America Average Revenue per User of $11.1 
in 3Q26 compared to $9.2 in 3Q25 and $10.3in 2Q26.
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Figure 109: Snap Inc. – Quarterly European DAUs and YOY 
Growth
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Figure 110: Snap Inc. – Quarterly European ARPU and YOY 
Growth
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We forecast European Daily Active Users will reach 98M in 3Q26 versus 100M in 3Q25 
and 98M in 2Q26. We project European Average Revenue per User $3.9 in 3Q26 
compared to $3.0 in 3Q25 and $3.6 in 2Q26. 

Figure 111: Snap Inc. – Quarterly Total Revenue and 
YOY Growth
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Figure 112: Snap Inc. – Quarterly Non-GAAP Cost of 
Revenue per User and YOY Growth
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We project total revenue of $1.73B in 3Q26 versus $1.51B in 3Q25 and $1.60B in 2Q26. 
Our estimate for Non-GAAP Cost of Revenue per User is $1.4 in 3Q26 compared to $1.4 
in 3Q25 and and $1.4in 2Q26. 

Data Points from our Channel Checks

Our latest ad checks continue to suggest that Snap remains structurally challenged 
within advertiser budgets, although the degree of negativity appears somewhat less 
severe than earlier in the year. Across our discussions, advertisers continue to view Snap 
as a secondary budget allocation destination relative to larger scaled platforms such as 
Meta, Google, and Amazon, with several experts noting that budgets remain 
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concentrated on destinations offering superior reach, measurement, automation, and 
demonstrable ROAS. While one expert reported notably stronger performance driven by 
healthy spending across gaming and broader performance advertising, the majority of 
our experts either saw growth tracking below expectations or continue to view Snap as a 
lower-priority destination within social budgets. Consistent with prior quarters, 
feedback suggests that advertisers remain willing to test emerging formats and 
platforms, but incremental dollars continue to skew toward larger ecosystems where AI-
driven tools, commerce integrations, and performance optimization capabilities are 
more mature.

Several of the longer-standing concerns we have highlighted previously also remain 
evident in our latest checks, including: 1) limited audience reach given Snap's younger 
demographic skew, 2) ongoing challenges in deepening engagement and utility, 
particularly in developed markets, 3) continued preference among advertisers for scaled 
performance-oriented platforms, and 4) a lack of meaningful advertiser enthusiasm 
around newer product initiatives relative to competing offerings. While checks suggest 
Snap's ad business is stabilizing, there was little indication that it is meaningfully 
regaining share within advertiser budgets. In fact, one expert explicitly characterized 
Snap as a less compelling destination relative to other social platforms, while others 
noted that budget decisions continue to favor Meta, Google, Amazon and, increasingly, 
alternative performance channels.

Aggregate Snap budgets grew approximately 3.0% in 3Q26, below the ~3.5% 
expected entering the quarter. Looking ahead, our aggregate 2026 budget growth 
outlook now stands at approximately 3.1% versus 3.4% previously, representing a 
modest 24bps downward revision, reflecting continued concerns around advertiser 
prioritization despite some evidence of stabilization in spending trends.

As part of our 3Q26 ad checks, we caught up with 8 experts with visibility into a 
cumulative $9B+ in digital advertising spend. We note that these checks remain skewed 
toward the U.S. market and larger advertisers. We present the simple average (not 
weighted) emerging from their 3Q26 spend trends as well as their latest 2026 
projections.

Figure 113: Snap Inc. - 3Q26 Ad Budget Growth (YOY) Estimates from Ad Checks

3Q26E 3Q26A ∆ bps 3Q26A 4Q26E ∆ bps Old 2026E 2026E ∆ bps
Total Digital 12.3% 13.0% 70 13.0% 12.8% -19 12.8% 13.1% 28
SNAP 3.5% 3.0% -50 3.0% 1.8% -113 3.4% 3.1% -24

Source: UBS estimates; Note: the number of experts contributing to each data point might differ and aggregates views are not statistically significant

� Expert 1 has visibility into ~$1B of search / social / retail media / CTV / 
programmatic budgets, which skew 65% DR / 35% brand

� Expert 2 oversees ~$790M in digital ad budgets, across the retail/e-commerce, 
finance, healthcare, and CPG verticals.

� Expert 3 responsible for ~$800M digital ad budget and notably early adopters for 
new ad products focused within retail/e-commerce in the US, Canada, and UK 

� Expert 4 has visibility into ~$950M of digital budgets across US, Europe and Asia. 
Their spend is 60% DR / 40% brand, distributed across verticals including 
pharmaceuticals, travel, B2B, e-commerce

� Expert 5 has visibility into ~$720M of search / social / CTV / print / radio budgets, 
which skew 40% brand / 60% DR. Their spend is across US, Europe (incl. UK) and 
South Asia, with the portfolio overweighted to large and CPG clients

� Expert 6 is responsible for ~$2.5B of North American social / search / CTV and 
other digital budgets across verticals including tech, travel, entertainment, 
healthcare, and retail

� Expert 7 has sight into ~$950M of digital marketing including both US and 
Europe with an industry focus on e-commerce, pharmaceuticals, travel, and B2B 
clients with no exposure to auto.
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Note that we have modestly amended the below advertiser quotes to improve 
readability. We strove to preserve the original tone of the comments as much as 
possible. 

3Q26 Budget Growth

Expert 1:

� "3Q26 ended up at -5% to -5.5% YOY versus expectations of approximately -
5%."

Expert 2: 

� "3Q26 missed with budgets down -4.4% YOY instead of growing +1% YOY as 
expected."

Expert 3: 

� "3Q26 budgets reached +5.58% YOY, in line with expectations."

Expert 4:

� "3Q26 growth came in at +11% YOY versus +9% projected."

Expert 5:

� "3Q26 was slightly better with budgets down -1.5% YOY versus -2% projected."

Expert 7:

� "3Q26 growth came in below expected, with U.S. budgets landing at +4.0% YOY 
(vs. +4.5% expected) and Europe at +3.5% YOY (vs. +4.0% expected)."

� "SNAP remains a less-compelling place to invest time versus others within social."

2026 Budget Growth

Expert 2: 

� "2026 expectations are now for budgets to decline -3.2% YOY instead of 
growing +1% YOY previously."

Expert 4: 

� "2026 forecast was raised to +12% YOY from +9% previously." 

Expert 7:

� "2026 expectations now stand at +4% growth for both the U.S. and Europe 
versus +4.5% previously."

Key Takeaways from Sensor Tower Data

Latest data suggests that Snapchat's daily time spent per user increased 4% YOY which 
is a 6pt improvement from the prior quarter. On a 2-year stack, daily time spent per user 
declined -6% across the platform and a sequential 4pt increase. On an absolute basis, 
daily time spent increased 1pt to 19 min / user. 
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Figure 114: Snap Inc. – Daily Time Spent per User 
- YOY Growth
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Figure 115: Snap Inc. – Daily Time Spent per User - 2-
Year Growth
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Global MAUs on Snapchat grew 4% YOY and a 1pt acceleration when compared to the 
prior quarter. On a 2-year stack, global MAUs grew 8% which was a 1pt increase from 
the 7% reported in 2Q26.

Figure 116: Snap Inc. – Global Monthly Active Users (MAU) 
- YOY Growth
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Figure 117: Snap Inc. – Global Monthly Active Users (MAU) 
- 2-Year Growth
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Global downloads increased  2% YOY in 3Q26 given comparisons from the prior year. 
On a 2-year basis, global downloads declined 2% or a 8 pt acceleration  from 2Q26. 

Figure 118: Snap Inc. – Global Downloads - YOY Growth
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Figure 119: Snap Inc. – Global Downloads - 2-Year Growth
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Valuation

We slightly increase  our price target to $7 (from $5.70) on an EV / Adj. 
EBITDA methodology as we apply a 8x (prior 7x) multiple on our 4Q27-3Q28 Adj. 
EBITDA estimate of $1.8B. As a reminder that we revised our valuation methodology on 
our 1Q26 preview note as this is consistent with other SMID Cap Internet advertising 
companies within our coverage (at the time from EV/Sales). 

We believe that our 8x multiple is appropriate given that the stock has derated since the 
start of the year but otherwise in-line with its last 12-months historical trading range of 
6x-27x.  Additionally, the slight uptick in our target multiple stems from better than 
expected intra-quarter  MAU growth, slightly easing our  LT top of funnel concerns.

That said, our most recent ad checks once again suggest that advertiser sentiment 
around the platform continues to lean progressively more negative on the basis of: 
1) lack of advertiser reach given the user cohort skews younger, 2) risk of share donation 
to TikTok  and other higher ROAS platforms, and 3) lack of incremental signals that Snap 
is successfully defending its budgets and reaccelerating revenue. 

Figure 120: Snap Inc. - Valuation

Current Valuation ($M) 1Q25A 2Q25A 3Q25A 4Q25A 1Q26A 2Q26A 3Q26E 4Q26E 1Q27E 2Q27E 3Q27E 4Q27E 1Q28E 2Q28E 3Q28E 4Q28E

Current EV

Current Share Price $6.49 10.13.26

(x) Diluted Shares Outstanding 1919 as of 2Q26A

(=) Market Capitalization 12455

(-) Cash (2660) as of 2Q26A

(+) Debt 3381 as of 2Q26A

(=) Enterprise Value 13177

EV/Revenue 2.4x 2.3x 2.3x 2.2x 2.2x 2.1x 2.0x 1.9x 1.9x 1.8x 1.8x 1.7x 1.7x 1.7x 1.7x 1.6x

EV/Revenue/Growth 0.17x 0.27x 0.23x 0.22x 0.18x 0.11x 0.13x 0.17x 0.22x 0.11x 0.16x 0.21x 0.23x 0.21x 0.21x 0.21x

EV/Adj. EBITDA 23.1x 23.6x 21.7x 19.1x 16.2x 12.9x 11.2x 10.3x 9.8x 8.5x 8.1x 8.0x 7.8x 7.6x 7.3x 7.1x

Valuation Methodology

EV to Adj. EBITDA Multiple

Total Adj. EBITDA 108 41 182 358 233 250 336 463 291 453 415 496 317 507 475 565

(x) Target Multiple 8x 8x 8x 8x 8x 8x 8x 8x 8x 8x 8x 8x 8x 8x 8x 8x

(=) Enterprise Value 867 330 1456 2862 1867 1997 2692 3706 2325 3621 3323 3972 2537 4054 3797 4524

(-) Net Debt (Cash) (T-1) 390 557 449 268 406 683 545 596 713 875 805 610 73 (23) (392) (690)

(=) Equity Value 477 (227) 1007 2594 1461 1314 2147 3110 1613 2746 2518 3361 2464 4077 4189 5213

(/) Diluted Shares Outstanding (T-1) 1787 1798 1810 1833 1807 1834 1861 1720 1854 1919 1960 2002 2048 2093 2144 2195

Target Price $7

Current price $6

Upside/downside 6%

Implied Multiples on Price Target

Implied EV/EBITDA 24.3x 24.9x 22.8x 20.1x 17.1x 13.6x 11.8x 10.8x 10.4x 9.0x 8.6x 8.4x 8.3x 8.0x 7.7x 7.4x

Implied EV/Revenue 2.5x 2.5x 2.4x 2.3x 2.3x 2.2x 2.1x 2.0x 2.0x 1.9x 1.9x 1.8x 1.8x 1.8x 1.7x 1.7x

Implied EV/Revenue/Growth 0.18x 0.28x 0.25x 0.23x 0.19x 0.12x 0.14x 0.18x 0.23x 0.11x 0.17x 0.22x 0.24x 0.22x 0.22x 0.23x

Source: Company data; UBSe

Figure 121: Snap Inc. - 12 Month Forward EV/EBITDA Trading 
Multiple vs Historical Average
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Upside / Downside Scenarios

For SNAP, our upside / downside scenarios imply a skew of 1x. 
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Upside Case ($9): Our upside scenario assumes SNAP sees an acceleration in 2.25-YR 
revenue CAGR to 12% and we apply a margin assumption of 24% to derive an Adj. 
EBITDA estimate of $1.9B which on a 10x EV/EBITDA multiple equates to a valuation of 
$9. 

Base Case ($7): Our base case assumes SNAP sees an acceleration in 2.25-YR revenue 
CAGR to 9% and we apply a margin assumption of 23% to derive an Adj. 
EBITDA estimate of $1.8B which on a 8x EV/EBITDA multiple equates to a valuation of 
$7. 

Downside Case ($4): Our downside scenario assumes SNAP sees a deceleration in 
2.25-YR revenue CAGR to 5% and we apply a margin assumption of 22% to derive an 
Adj. EBITDA estimate of $1.6B which on a 5x EV/EBITDA multiple equates to a valuation 
of $4.

Figure 122: Snap Inc. - Upside / Downside Skew 

Source: UBS estimates

Figure 123: Snap Inc. - Scenario Analysis Key Assumptions

Scenario Implied Valuation

Revenue 

2.25-YR CAGR

Implied Revenue 

(4Q27E-3Q28E) Multiple

Upside $9 12% $8,196 10x

Base $7 9% $7,961 8x

Downside $4 5% $7,088 5x

Source: UBS estimates
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*UBS Evidence Lab is a sell-side team of experts that work across numerous specialized labs 
creating insight-ready datasets. The experts turn data into evidence by applying a 
combination of tools and techniques to harvest, cleanse, and connect billions of data items 
each month. Since 2014, UBS Research analysts have utilized the expertise of UBS Evidence 
Lab for insight-ready datasets on companies, sectors, and themes, resulting in the production 
of thousands of differentiated UBS Research reports. UBS Evidence Lab does not provide 
investment recommendations or advice but provides insight-ready datasets for further 
analysis by UBS Research and by clients. All published UBS Evidence Lab content is available 
via UBS Neo. The amount and type of content available may vary. Please contact your UBS 
sales representative if you wish to discuss access.
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Valuation Method and Risk Statement

Investing in the Internet sector entails above-average risk given the rapid pace of innovation 
and technological change, intense competition, M&A, and regulatory/legislative risks. Risks in 
online advertising include potential for a broad pullback in advertising spending as well as 
regulatory, privacy and legislative risks. Our US Internet valuations are based on a 
combination of P/E, EV/Revenue, EV/Adj. EBITDA, EV/Gross Profit, P/FCF, and in some cases, 
sum-of-the-parts methodologies.
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purpose described above and further disclaims any expectation or belief that the information constitutes investment advice to the recipient or otherwise purports 
to meet the investment objectives of the recipient. The financial instruments described in the document may not be eligible for sale in all jurisdictions or to certain 
categories of investors.
Options, structured derivative products and futures (including OTC derivatives) are not suitable for all investors. Trading in these instruments is considered risky 
and may be appropriate only for sophisticated investors. Prior to buying or selling an option, and for the complete risks relating to options, you must receive a 
copy of "The Characteristics and Risks of Standardized Options." You may read the document at https://www.theocc.com/publications/risks/riskchap1.jsp or ask 
your salesperson for a copy. Various theoretical explanations of the risks associated with these instruments have been published. Supporting documentation for 
any claims, comparisons, recommendations, statistics or other technical data will be supplied upon request. Past performance is not necessarily indicative of 
future results. Transaction costs may be significant in option strategies calling for multiple purchases and sales of options, such as spreads and straddles. Because 
of the importance of tax considerations to many options transactions, the investor considering options should consult with his/her tax advisor as to how taxes 
affect the outcome of contemplated options transactions.
Mortgage and asset-backed securities may involve a high degree of risk and may be highly volatile in response to fluctuations in interest rates or other market 
conditions. Foreign currency rates of exchange may adversely affect the value, price or income of any security or related instrument referred to in the document. 
For investment advice, trade execution or other enquiries, clients should contact their local sales representative.
UBS notes that no globally accepted framework or definition (legal, regulatory or otherwise) currently exists, nor is there a market consensus as to what 
constitutes an “ESG” (Environmental, Social or Governance) or an equivalent-label, or as to what precise attributes are required for the Information (as defined 
below) to be defined as ESG or equivalently-labelled. Any information, data or other content including from a third party source contained, referred to herein or 
used for whatsoever purpose by UBS or a third party (“Information”), in relation to any actual or potential ESG objective, issue or consideration is not intended to 
be relied upon for ESG classification, regulatory regime or industry initiative purposes (“ESG Regimes”). Nothing in these materials is intended to convey, suggest 
or indicate that UBS considers or represents any product, service, person or body mentioned in these materials as meeting or qualifying for any ESG classification, 
labelling or similar standards that may exist under the ESG Regimes. UBS has not conducted any assessment of compliance with ESG Regimes. Parties are 
reminded to make their own assessments for these purposes.
The value of any investment or income may go down as well as up, and investors may not get back the full (or any) amount invested. Past performance is not 
necessarily a guide to future performance. Neither UBS nor any of its directors, employees or agents accepts any liability for any loss (including investment loss) or 
damage arising out of the use of all or any of the Information.
Prior to making any investment or financial decisions, any recipient of this document or the information should take steps to understand the risk and return of the 
investment and seek individualized advice from his or her personal financial, legal, tax and other professional advisors that takes into account all the particular 
facts and circumstances of his or her investment objectives.
Any prices stated in this document are for information purposes only and do not represent valuations for individual securities or other financial instruments. There 
is no representation that any transaction can or could have been effected at those prices, and any prices do not necessarily reflect UBS's internal books and 
records or theoretical model-based valuations and may be based on certain assumptions. Different assumptions by UBS or any other source may yield substantially 
different results.
No representation or warranty, either expressed or implied, is provided in relation to the accuracy, completeness or reliability of the information contained in any 
materials to which this document relates (the "Information"), except with respect to Information concerning UBS. The Information is not intended to be a 
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complete statement or summary of the securities, markets or developments referred to in the document. UBS does not undertake to update or keep current the 
Information. Any statements contained in this report attributed to a third party represent UBS's interpretation of the data, information and/or opinions provided 
by that third party either publicly or through a subscription service, and such use and interpretation have not been reviewed by the third party. In no circumstances 
may this document or any of the Information (including any forecast, value, index or other calculated amount ("Values")) be used for any of the following 
purposes:
(i) valuation or accounting purposes;
(ii) to determine the amounts due or payable, the price or the value of any financial instrument or financial contract; or
(iii) to measure the performance of any financial instrument including, without limitation, for the purpose of tracking the return or performance of any Value or of 
defining the asset allocation of portfolio or of computing performance fees.
By receiving this document and the Information you will be deemed to represent and warrant to UBS that you will not use this document or any of the Information 
for any of the above purposes or otherwise rely upon this document or any of the Information.
UBS has policies and procedures, which include, without limitation, independence policies and permanent information barriers, that are intended, and upon 
which UBS relies, to manage potential conflicts of interest and control the flow of information within divisions of UBS and among its subsidiaries, branches and 
affiliates. UBS does and seeks to do business with companies covered in its research reports. As a result, investors should be aware that the firm may have a 
conflict of interest that could affect the objectivity of this report. Investors should consider this report as only a single factor in making their investment decision. 
For further information on the ways in which UBS Global Research manages conflicts and maintains independence of its research products, historical performance 
information and certain additional disclosures concerning UBS Global Research recommendations, please visit https://www.ubs.com/disclosures.
UBS Global Research will initiate, update and cease coverage solely at the discretion of UBS Global Research Management, which will also have sole discretion on 
the timing and frequency of any published research product. The analysis contained in this document is based on numerous assumptions. All material information 
in relation to published research reports, such as valuation methodology, risk statements, underlying assumptions (including sensitivity analysis of those 
assumptions), ratings history etc. as required by the Market Abuse Regulation, can be found on UBS Neo. Different assumptions could result in materially different 
results.
UBS Global Research may utilise artificial intelligence tools (“AI Tools”) in the preparation of this document. Notwithstanding any such use of AI Tools, this 
document has undergone human review.
The analyst(s) responsible for the preparation of this document may interact with trading desk personnel, sales personnel and other parties for the purpose of 
gathering, applying and interpreting market information. UBS relies on information barriers to control the flow of information contained in one or more areas 
within UBS into other areas, units, groups or affiliates of UBS. The compensation of the analyst who prepared this document is determined exclusively by UBS 
Global Research management and senior management (not including investment banking). Analyst compensation is not based on investment banking revenues; 
however, compensation may relate to the revenues of UBS and/or its divisions as a whole, of which investment banking, sales and trading are a part, and UBS as 
a whole.
For financial instruments admitted to trading on an EU regulated market: UBS (excluding UBS Securities LLC) acts as a market maker or liquidity provider (in 
accordance with the interpretation of these terms under English law or, if not carried out by UBS in the UK the law of the relevant jurisdiction in which UBS 
determines it carries out the activity) in the financial instruments of the issuer save that where the activity of liquidity provider is carried out in accordance with the 
definition given to it by the laws and regulations of any other EU jurisdictions, such information is separately disclosed in this document. For financial instruments 
admitted to trading on a non-EU regulated market: UBS may act as a market maker save that where this activity is carried out in the US in accordance with the 
definition given to it by the relevant laws and regulations, such activity will be specifically disclosed in this document. UBS may have issued a warrant the value of 
which is based on one or more of the financial instruments referred to in the document. UBS and its affiliates and employees may have long or short positions, 
trade as principal and buy and sell in instruments or derivatives identified herein; such transactions or positions may be inconsistent with the opinions expressed in 
this document.
Within the past 12 months UBS may have received or provided investment services and activities or ancillary services as per MiFID II which may have given rise to 
a payment or promise of a payment in relation to these services from or to this company.
Please note that all transactions conducted by UBS are consistent with sanctions regulations imposed by Switzerland, the European Union, the United Nations, the 
United Kingdom and the United States, per UBS' global sanctions policy. UBS opinion as to future investment worthiness assumes no new sanctions are imposed.
US persons are prohibited from purchasing or selling securities of certain companies designated as being associated with the Chinese Military in accordance with 
the amended US Presidential Executive Order 13959.
United Kingdom: This material is distributed by UBS AG, London Branch to persons who are eligible counterparties or professional clients. UBS AG, London 
Branch is authorised by the Prudential Regulation Authority and subject to regulation by the Financial Conduct Authority and limited regulation by the Prudential 
Regulation Authority. Europe: Except as otherwise specified herein, these materials are distributed by UBS Europe SE, a subsidiary of UBS AG, to persons who are 
eligible counterparties or professional clients (as detailed in the Bundesanstalt fur Finanzdienstleistungsaufsicht (BaFin) Rules and according to MIFID) and are only 
available to such persons. The information does not apply to, and should not be relied upon by, retail clients. UBS Europe SE is authorised by the European Central 
Bank (ECB) and regulated by the BaFin and the ECB. Germany, Luxembourg, the Netherlands, Belgium and Ireland: Where an analyst of UBS Europe SE has 
contributed to this document, the document is also deemed to have been prepared by UBS Europe SE. In all cases it is distributed by UBS Europe SE and UBS AG, 
London Branch. Turkey: Distributed by UBS AG, London Branch. No information in this document is provided for the purpose of offering, marketing and sale by 
any means of any capital market instruments and services in the Republic of Turkey. Therefore, this document may not be considered as an offer made or to be 
made to residents of the Republic of Turkey. UBS AG, London Branch is not licensed by the Turkish Capital Market Board under the provisions of the Capital 
Market Law (Law No. 6362). Accordingly, neither this document nor any other offering material related to the instruments/services may be utilized in connection 
with providing any capital market services to persons within the Republic of Turkey without the prior approval of the Capital Market Board. However, according to 
article 15 (d) (ii) of the Decree No. 32, there is no restriction on the purchase or sale of the securities abroad by residents of the Republic of Turkey. Poland: 
Distributed by UBS Europe SE (spolka z ograniczona odpowiedzialnoscia) Oddzial w Polsce. Where an analyst of UBS Europe SE (spolka z ograniczona 
odpowiedzialnoscia) Oddzial w Polsce has contributed to this document, the document is also deemed to have been prepared by UBS Europe SE (spolka z 
ograniczona odpowiedzialnoscia) Oddzial w Polsce. Russia: Prepared and distributed by UBS Bank (OOO). Should not be construed as an individual Investment 
Recommendation for the purpose of the Russian Law - Federal Law #39-FZ ON THE SECURITIES MARKET Articles 6.1-6.2.Switzerland: Distributed by UBS AG to 
persons who are institutional investors only. UBS AG is regulated by the Swiss Financial Market Supervisory Authority (FINMA). Italy: Prepared by UBS Europe SE 
and distributed by UBS Europe SE and UBS Europe SE, Italy Branch. Where an analyst of UBS Europe SE, Italy Branch has contributed to this document, the 
document is also deemed to have been prepared by UBS Europe SE, Italy Branch. France: Prepared by UBS Europe SE and distributed by UBS Europe SE and UBS 
Europe SE, France Branch. Where an analyst of UBS Europe SE, France Branch has contributed to this document, the document is also deemed to have been 
prepared by UBS Europe SE, France Branch.  Spain: Prepared by UBS Europe SE and distributed by UBS Europe SE and UBS Europe SE, Spain Branch. Where an 
analyst of UBS Europe SE, Spain Branch has contributed to this document, the document is also deemed to have been prepared by UBS Europe SE, Spain Branch.  
Sweden: Prepared by UBS Europe SE and distributed by UBS Europe SE and UBS Europe SE, Sweden Branch. Where an analyst of UBS Europe SE, Sweden Branch 
has contributed to this document, the document is also deemed to have been prepared by UBS Europe SE, Sweden Branch. South Africa: Distributed by UBS 
South Africa (Pty) Limited (Registration No. 1995/011140/07), an authorised user of the JSE and an authorised Financial Services Provider (FSP 7328). Saudi 
Arabia: This document has been issued by UBS AG (and/or any of its subsidiaries, branches or affiliates), a public company limited by shares, incorporated in 
Switzerland with its registered offices at Aeschenvorstadt 1, CH-4051 Basel and Bahnhofstrasse 45, CH-8001 Zurich. This publication has been approved by UBS 
Saudi Arabia (a subsidiary of UBS AG), a Saudi closed joint stock company incorporated in the Kingdom of Saudi Arabia under commercial register number 
1010257812 having its registered office at Tatweer Towers, P.O. Box 75724, Riyadh 11588, Kingdom of Saudi Arabia. UBS Saudi Arabia is authorized and 
regulated by the Capital Market Authority to conduct securities business under license number 08113-37. UAE / Dubai: The information distributed by UBS AG 
Dubai Branch is only intended for Professional Clients and/or Market Counterparties, as classified under the DFSA rulebook. No other person should act upon this 
material/communication. The information is not for further distribution within the United Arab Emirates. UBS AG Dubai Branch is regulated by the DFSA in the 
DIFC. UBS is not licensed to provide banking services in the UAE by the Central Bank of the UAE, nor is it licensed by the UAE Securities and Commodities 
Authority.  Israel: This Material is distributed by UBS AG, London Branch. UBS Securities Israel Ltd is a licensed Investment Marketer that is supervised by the Israel 
Securities Authority (ISA). UBS AG, London Branch and its affiliates incorporated outside Israel are not licensed under the Israeli Advisory Law. UBS may engage 
among others in issuance of Financial Assets or in distribution of Financial Assets of other issuers for fees or other benefits. UBS AG, London Branch and its 
affiliates may prefer various Financial Assets to which they have or may have an Affiliation (as such term is defined under the Israeli Advisory Law). Nothing in this 
Material should be considered as investment advice under the Israeli Advisory Law. This Material is being issued only to and/or is directed only at persons who are 
Eligible Clients within the meaning of the Israeli Advisory Law, and this Material must not be furnished to, relied on or acted upon by any other persons. United 
States: Distributed to US persons by either UBS Securities LLC or by UBS Financial Services Inc., subsidiaries of UBS AG; or by a group, subsidiary or affiliate of UBS 
AG that is not registered as a US broker-dealer (a ‘non-US affiliate’) to major US institutional investors only. UBS Securities LLC or UBS Financial Services Inc. 
accepts responsibility for the content of a report prepared by another non-US affiliate when distributed to US persons by UBS Securities LLC or UBS Financial 
Services Inc. All transactions by a US person in the securities mentioned in this report must be effected through UBS Securities LLC or UBS Financial Services Inc., 
and not through a non-US affiliate. UBS Securities LLC is not acting as a municipal advisor to any municipal entity or obligated person within the meaning of 
Section 15B of the Securities Exchange Act (the "Municipal Advisor Rule"), and the opinions or views contained herein are not intended to be, and do not 
constitute, advice within the meaning of the Municipal Advisor Rule. Canada: Distributed by UBS Securities Canada Inc., a registered investment dealer in Canada 
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and a Member-Canadian Investor Protection Fund, or by another affiliate of UBS AG that is registered to conduct business in Canada or is otherwise exempt from 
registration. Brazil: Except as otherwise specified herein, this Material is prepared by UBS BB Corretora de Câmbio, Títulos e Valores Mobiliários S.A. (UBS BB 
CCTVM) to persons who are eligible investors residing in Brazil, which are considered to be Professional Investors (Investidores Profissionais), as designated by the 
applicable regulation, mainly the CVM Resolution No. 30 from the 11th of May 2021 (determines the duty to verify the suitability of products, services and 
transactions with regards to the client´s profile). UBS BB CCTVM is a subsidiary of UBS BB Servicos de Assessoria Financeira e Participacoes S.A. (“UBS BB”). UBS BB 
is an association between UBS AG and Banco do Brasil (through its subsidiary BB – Banco de Investimentos S.A.), of which UBS AG is the majority owner and 
which provides investment banking services and coverage in Brazil, Argentina, Chile, Paraguay, Peru and Uruguay. UBS BB CCTVM is regulated by the Comissao 
de Valores Mobiliarios (CVM) and by the Central Bank of Brazil. Ombudsman: 0800-940-0266/ https://www.ubs.com/br/pt/ubsbb-investment-bank/
ombudsman.html. UBS may hold relevant financial and commercial interest in relation to the company subject to this Research report. Hong Kong: Distributed 
by UBS Securities Asia Limited. Please contact local licensed persons of UBS Securities Asia Limited in respect of any matters arising from, or in connection with, 
the analysis or document Singapore: Distributed by UBS Securities Pte. Ltd. [Co. Reg. No.: 198500648C] or UBS AG, Singapore Branch. Please contact UBS 
Securities Pte. Ltd., an exempt financial adviser under the Singapore Financial Advisers Act (Cap. 110); or UBS AG, Singapore Branch, an exempt financial adviser 
under the Singapore Financial Advisers Act (Cap. 110) and a wholesale bank licensed under the Singapore Banking Act (Cap. 19) regulated by the Monetary 
Authority of Singapore, in respect of any matters arising from, or in connection with, the analysis or document. The recipients of this document represent and 
warrant that they are accredited and institutional investors as defined in the Securities and Futures Act (Cap. 289). Japan: Distributed by UBS Securities Japan Co., 
Ltd. to professional investors (except as otherwise permitted). Where this report has been prepared by UBS Securities Japan Co., Ltd., UBS Securities Japan Co., 
Ltd. is the author, publisher and distributor of the report. Distributed by UBS AG, Tokyo Branch to Professional Investors (except as otherwise permitted) in relation 
to foreign exchange and other banking businesses when relevant. Australia: Recipients through a superannuation fund: Distributed by UBS AG, Australia Branch 
(ABN 47 088 129 613 and holder of Australian Financial Service Licence No. 231087). For all other recipients: Distributed by UBS Securities Australia Limited (ABN 
62 008 586 481 and holder of Australian Financial Services Licence No. 231098). This document contains general information and/or general advice only and 
does not constitute personal financial product advice. As such, the Information in this document has been prepared without taking into account any investor’s 
objectives, financial situation or needs, and investors should, before acting on the Information, consider the appropriateness of the Information, having regard to 
their objectives, financial situation and needs. If the Information contained in this document relates to the acquisition, or potential acquisition of a particular 
financial product by a ‘Retail’ client as defined by section 761G of the Corporations Act 2001 where a Product Disclosure Statement would be required, the retail 
client should obtain and consider the Product Disclosure Statement relating to the product before making any decision about whether to acquire the product. 
 New Zealand: Distributed by UBS New Zealand Ltd. UBS New Zealand Ltd is not a registered bank in New Zealand. You are being provided with this publication 
or material because you have indicated to UBS that you are a “wholesale client” within the meaning of clause 4 of schedule 5 of the Financial Markets Conduct 
Act 2013 of New Zealand (Permitted Client). This publication or material is not intended for clients who are not Permitted Clients (non-permitted Clients). If you 
are a non-permitted Client you must not rely on this publication or material. If despite this warning you nevertheless rely on this publication or material, you 
hereby (i) acknowledge that you may not rely on the content of this publication or material and that any recommendations or opinions in such this publication or 
material are not made or provided to you, and (ii) to the maximum extent permitted by law (a) indemnify UBS and its associates or related entities (and their 
respective Directors, officers, agents and Advisors) (each a ‘Relevant Person’) for any loss, damage, liability or claim any of them may incur or suffer as a result of, 
or in connection with, your unauthorised reliance on this publication or material and (b) waive any rights or remedies you may have against any Relevant Person 
for (or in respect of) any loss, damage, liability or claim you may incur or suffer as a result of, or in connection with, your unauthorised reliance on this publication 
or material. Korea: Distributed in Korea by UBS Securities Pte. Ltd., Seoul Branch. This report may have been edited or contributed to from time to time by 
affiliates of UBS Securities Pte. Ltd., Seoul Branch. This material is intended for professional/institutional clients only and not for distribution to any retail clients. 
Malaysia: This material is authorized to be distributed in Malaysia by UBS Securities Malaysia Sdn. Bhd (Capital Markets Services License No.: CMSL/
A0063/2007). This material is intended for professional/institutional clients only and not for distribution to any retail clients. India: Distributed by UBS Securities 
India Private Ltd. (Corporate Identity Number U67120MH1996PTC097299) Unit 2901, Level 29 Altimus, Pandurang Budhkar Road, Worli, Mumbai – 400 018. It 
provides brokerage services bearing SEBI Registration Number: INZ000259830; Merchant Banking services bearing SEBI Registration Number: INM000013101; 
and Research Analyst services bearing SEBI Registration Number: INH000001204. Name of Compliance Officer Mr. Parameshwaran Shivaramakrishnan, Phone : 
+912261556151, Email : parameshwaran.s@ubs.com, Name of Grievance Officer Parameshwaran Shivaramakrishnan, Phone : +912261556151, Email: ol-ubs-
sec-compliance@ubs.com Registration granted by SEBI, and certification from NISM in no way guarantee performance of the intermediary or provide any 
assurance of returns to investors. UBS may have debt holdings or positions in the subject Indian company/companies. UBS may have financial interests (e.g. loan/
derivative products, rights to or interests in investments, etc.) in the subject Indian company / companies from time to time. Within the past 12 months, UBS may 
have received compensation for non-investment banking securities-related services and/or non-securities services from the subject Indian company/companies. 
The subject company/companies may have been a client/clients of UBS during the 12 months preceding the date of distribution of the research report with 
respect to investment banking and/or non-investment banking securities-related services and/or non-securities services. With regard to information on associates, 
please refer to the Annual Report at: https://www.ubs.com/global/en/about_ubs/investor_relations/annualreporting.html The Research Annual Compliance 
Report for UBS Securities India Private Limited is available on www.ubs.com/ubssi under Research tab. Taiwan: Except as otherwise specified herein, this material 
may not be distributed in Taiwan. Information and material on securities/instruments that are traded in a Taiwan organized exchange is deemed to be issued and 
distributed by UBS Securities Pte. LTD., Taipei Branch to professional institutional investors and/or persons permitted under applicable regulation. Unless permitted 
by applicable Taiwan laws and regulations, this material is for reference and information only and should not constitute "recommendation" to clients or recipients 
in Taiwan for the covered companies or any companies mentioned in this document. No portion of the document may be reprinted, reproduced or quoted by the 
press or any other person without authorisation from UBS. Indonesia: This report is being distributed by PT UBS Sekuritas Indonesia and is delivered by its 
licensed employee(s), including marketing/sales person, to its client. PT UBS Sekuritas Indonesia, having its registered office at Sequis Tower Level 22 unit 22-
1,Jl.Jend. Sudirman, kav.71, SCBD lot 11B, Jakarta 12190. Indonesia, is a subsidiary company of UBS AG and licensed under Capital Market Law no. 8 year 1995, 
a holder of broker-dealer and underwriter licenses issued by the Capital Market and Financial Institution Supervisory Agency (now Otoritas Jasa Keuangan/OJK). 
PT UBS Sekuritas Indonesia is also a member of Indonesia Stock Exchange and supervised by Otoritas Jasa Keuangan (OJK). Neither this report nor any copy hereof 
may be distributed in Indonesia or to any Indonesian citizens except in compliance with applicable Indonesian capital market laws and regulations. This report is 
not an offer of securities in Indonesia and may not be distributed within the territory of the Republic of Indonesia or to Indonesian citizens in circumstance which 
constitutes an offering within the meaning of Indonesian capital market laws and regulations.
The disclosures contained in research documents produced by UBS AG, London Branch or UBS Europe SE shall be governed by and construed in accordance with 
English law.
UBS specifically prohibits the redistribution of this document in whole or in part without the written permission of UBS and in any event UBS accepts no liability 
whatsoever for any redistribution of this document or its contents or the actions of third parties in this respect. Images may depict objects or elements that are 
protected by third party copyright, trademarks and other intellectual property rights. © UBS 2026. The key symbol and UBS are among the registered and 
unregistered trademarks of UBS. All rights reserved.

Global Wealth Management Disclaimer
You receive this document in your capacity as a client of UBS Global Wealth Management. This publication has been distributed to you by UBS Switzerland AG (regulated by 
FINMA in Switzerland) or its affiliates ("UBS") with whom you have a banking relationship with. The full name of the distributing affiliate and its competent authority can be 
found in the country-specific disclaimer at the end of this document. UBS may utilise artificial intelligence tools (“AI Tools”) in the preparation of this document. 
Notwithstanding any such use of AI Tools, this document has undergone human review.

The date and time of the first dissemination of this publication is the same as the date and time of its publication.

Risk information:

You agree that you shall not copy, revise, amend, create a derivative work, provide to any third party, or in any way commercially exploit any UBS research, and that you shall 
not extract data from any research or estimates, without the prior written consent of UBS.

This document is for distribution only as may be permitted by law. It is not directed to, or intended for distribution to or use by, any person or entity who is a citizen or resident 
of or located in any locality, state, country or other jurisdiction where such distribution, publication, availability or use would be contrary to law or regulation or would subject 
UBS to any registration or licensing requirement within such jurisdiction.

This document is for your information only; it is not an advertisement nor is it a solicitation or an offer to buy or sell any financial instruments or to participate in any 
particular trading strategy. Nothing in this document constitutes a representation that any investment strategy or recommendation is suitable or appropriate to an investor’s 
individual circumstances or otherwise constitutes a personal recommendation. By providing this document, none of UBS or its representatives has any responsibility or 
authority to provide or have provided investment advice in a fiduciary capacity or otherwise. Investments involve risks, and investors should exercise prudence and their own 
judgment in making their investment decisions. None of UBS or its representatives is suggesting that the recipient or any other person take a specific course of action or any 
action at all. By receiving this document, the recipient acknowledges and agrees with the intended purpose described above and further disclaims any expectation or belief 
that the information constitutes investment advice to the recipient or otherwise purports to meet the investment objectives of the recipient. The financial instruments 
described in the document may not be eligible for sale in all jurisdictions or to certain categories of investors.

Options, derivative products and futures are not suitable for all investors, and trading in these instruments is considered risky. Mortgage and asset-backed securities may 
involve a high degree of risk and may be highly volatile in response to fluctuations in interest rates or other market conditions. Foreign currency rates of exchange may 
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adversely affect the value, price or income of any security or related instrument referred to in the document. For investment advice, trade execution or other enquiries, clients 
should contact their local sales representative.

The value of any investment or income may go down as well as up, and investors may not get back the full (or any) amount invested. Past performance is not necessarily a 
guide to future performance. Neither UBS nor any of its directors, employees or agents accepts any liability for any loss (including investment loss) or damage arising out of 
the use of all or any of the information (as defined below).

Prior to making any investment or financial decisions, any recipient of this document or the information should take steps to understand the risk and return of the investment 
and seek individualized advice from his or her personal financial, legal, tax and other professional advisors that takes into account all the particular facts and circumstances of 
his or her investment objectives.

Any prices stated in this document are for information purposes only and do not represent valuations for individual securities or other financial instruments. There is no 
representation that any transaction can or could have been effected at those prices, and any prices do not necessarily reflect UBS's internal books and records or theoretical 
model-based valuations and may be based on certain assumptions. Different assumptions by UBS or any other source may yield substantially different results.

No representation or warranty, either expressed or implied, is provided in relation to the accuracy, completeness or reliability of the information contained in any materials to 
which this document relates (the "Information"), except with respect to Information concerning UBS. The Information is not intended to be a complete statement or 
summary of the securities, markets or developments referred to in the document. UBS does not undertake to update or keep current the Information. Any opinions expressed 
in this document may change without notice and may differ or be contrary to opinions expressed by other business areas or groups, personnel or other representative of UBS. 
Any statements contained in this report attributed to a third party represent UBS's interpretation of the data, information and/or opinions provided by that third party either 
publicly or through a subscription service, and such use and interpretation have not been reviewed by the third party. In no circumstances may this document or any of the 
Information (including any forecast, value, index or other calculated amount ("Values")) be used for any of the following purposes: (i) valuation or accounting purposes; (ii) to 
determine the amounts due or payable, the price or the value of any financial instrument or financial contract; or (iii) to measure the performance of any financial instrument 
including, without limitation, for the purpose of tracking the return or performance of any Value or of defining the asset allocation of portfolio or of computing performance 
fees.

By receiving this document and the Information you will be deemed to represent and warrant to UBS that you will not use this document or any of the Information for any of 
the above purposes or otherwise rely upon this document or any of the Information.

UBS has policies and procedures, which include, without limitation, independence policies and permanent information barriers, that are intended, and upon which UBS 
relies, to manage potential conflicts of interest and control the flow of information within divisions of UBS (including between Global Wealth Management and UBS Global 
Research) and among its subsidiaries, branches and affiliates. For further information on the ways in which UBS manages conflicts and maintains independence of its research 
products, historical performance information and certain additional disclosures concerning UBS research recommendations, please visit https://www.ubs.com/research-
methodology.

Research will initiate, update and cease coverage solely at the discretion of research management, which will also have sole discretion on the timing and frequency of any 
published research product. The analysis contained in this document is based on numerous assumptions. Different assumptions could result in materially different results.

The analyst(s) responsible for the preparation of this document may interact with trading desk personnel, sales personnel and other parties for the purpose of gathering, 
applying and interpreting market information. UBS relies on information barriers to control the flow of information contained in one or more areas within UBS into other 
areas, units, groups or affiliates of UBS. The compensation of the analyst who prepared this document is determined exclusively by research management and senior 
management (not including investment banking). Analyst compensation is not based on investment banking revenues; however, compensation may relate to the revenues of 
UBS and/or its divisions as a whole, of which investment banking, sales and trading are a part, and UBS's subsidiaries, branches and affiliates as a whole.

For financial instruments admitted to trading on an EU regulated market: UBS AG, its affiliates or subsidiaries (excluding UBS Securities LLC) acts as a market maker or 
liquidity provider (in accordance with the interpretation of these terms in the UK) in the financial instruments of the issuer save that where the activity of liquidity provider is 
carried out in accordance with the definition given to it by the laws and regulations of any other EU jurisdictions, such information is separately disclosed in this document. 
For financial instruments admitted to trading on a non-EU regulated market: UBS may act as a market maker save that where this activity is carried out in the US in accordance 
with the definition given to it by the relevant laws and regulations, such activity will be specifically disclosed in this document. UBS may have issued a warrant the value of 
which is based on one or more of the financial instruments referred to in the document. UBS and its affiliates and employees may have long or short positions, trade as 
principal and buy and sell in instruments or derivatives identified herein; such transactions or positions may be inconsistent with the opinions expressed in this document.

Options and futures are not suitable for all investors, and trading in these instruments is considered risky and may be appropriate only for sophisticated investors. Prior to 
buying or selling an option, and for the complete risks relating to options, you must receive a copy of "Characteristics and Risks of Standardized Options". You may read the 
document at  https://www.theocc.com/about/publications/character-risks.jsp  or ask your financial advisor for a copy.

Investing in structured investments involves significant risks. For a detailed discussion of the risks involved in investing in any particular structured investment, you must read 
the relevant offering materials for that investment. Structured investments are unsecured obligations of a particular issuer with returns linked to the performance of an 
underlying asset. Depending on the terms of the investment, investors could lose all or a substantial portion of their investment based on the performance of the underlying 
asset. Investors could also lose their entire investment if the issuer becomes insolvent. UBS does not guarantee in any way the obligations or the financial condition of any 
issuer or the accuracy of any financial information provided by any issuer. Structured investments are not traditional investments and investing in a structured investment is 
not equivalent to investing directly in the underlying asset. Structured investments may have limited or no liquidity, and investors should be prepared to hold their investment 
to maturity. The return of structured investments may be limited by a maximum gain, participation rate or other feature. Structured investments may include call features and, 
if a structured investment is called early, investors would not earn any further return and may not be able to reinvest in similar investments with similar terms. Structured 
investments include costs and fees which are generally embedded in the price of the investment. The tax treatment of a structured investment may be complex and may differ 
from a direct investment in the underlying asset. UBS and its employees do not provide tax advice. Investors should consult their own tax advisor about their own tax situation 
before investing in any securities.

Important Information About Sustainable Investing Strategies: Sustainable investing strategies aim to consider and incorporate environmental, social and governance 
(ESG) factors into investment process and portfolio construction. Strategies across geographies approach ESG analysis and incorporate the findings in a variety of ways. 
Incorporating ESG factors or sustainable investing considerations may inhibit the portfolio manager’s ability to participate in certain investment opportunities that otherwise 
would be consistent with its investment objective and other principal investment strategies. The returns on a portfolio incorporating ESG factors or sustainable investing 
considerations may be lower or higher than portfolios where ESG factors, exclusions, or other sustainability issues are not considered by the portfolio manager, and the 
investment opportunities available to such portfolios may differ.

Within the past 12 months UBS Switzerland AG, its affiliates or subsidiaries may have received or provided investment services and activities or ancillary services as per MiFID 
II which may have given rise to a payment or promise of a payment in relation to these services from or to this company.

Disclosures: If you require detailed information on disclosures of interest or conflict of interest as required by Market Abuse Regulation please contact the mailbox 
MAR_disclosure_twopager@ubs.com. Please note that e-mail communication is unsecured.

External Asset Managers / External Financial Consultants: In case this research or publication is provided to an External Asset Manager or an External Financial 
Consultant, UBS expressly prohibits that it is redistributed by the External Asset Manager or the External Financial Consultant and is made available to their clients and/or third 
parties.

Argentina: All securities that will be offered to you by UBS are not authorized by the Argentine Securities and Exchange Commission (CNV) and are not subject to its 
reporting, periodic information requirements, or oversight. Furthermore, the CNV has not reviewed or endorsed the information provided in any securities offering 
document, nor the accuracy of any accounting, financial, economic data, or any other information disclosed therein, which remains the sole responsibility of the respective 
issuer and the other parties involved. Australia: This document is provided by UBS Switzerland AG. UBS Switzerland AG does not hold an Australian Financial Services 
Licence (AFSL) and relies on an exemption to provide financial services to persons in Australia. This document is intended only for distribution to wholesale clients under the 
Corporations Act 2001 (Cth). UBS Switzerland AG is a related body corporate of UBS AG, Australia Branch and UBS Securities Australia Limited. This document may be 
distributed to clients by those entities, but it is provided by UBS Switzerland AG and is not provided under any of the other entities’ AFSL. The information in this document 
is general in nature and is not intended to address the objectives, financial situation or needs of any particular individual or entity. Each recipient should consider their own 
objectives, financial situation or needs before acting on the advice and obtain the relevant Product Disclosure Statement (if required) before making any decision whether to 
acquire any product. In Australia, UBS entities, other than UBS AG, Australia Branch, are not authorized deposit-taking institutions for the purposes of the Banking Act 1959 
(Cth.) and their obligations do not represent deposits or other liabilities of UBS AG, Australia Branch. UBS AG, Australia Branch does not guarantee or otherwise provide 
assurance in respect of the obligations of such UBS entities or the funds. An investor is exposed to investment risk including possible delays in repayment and loss of income 
and principal invested, as relevant. If you do not wish to receive marketing materials from UBS, please contact your UBS representative or the contact details listed in the 
Australia Privacy Notice: https://www.ubs.com/global/en/legal/privacy.html. Your personal data will be processed in accordance with this notice. Bahrain: This report is being 
distributed by UBS AG, Bahrain Branch, duly licensed and regulated by the Central Bank of Bahrain (CBB) as an Investment Business Firm - Category 2 (Branch). Related 
financial services or products are only made available to Accredited Investors, as defined by the CBB, and are not intended for any other persons. UBS AG, Bahrain Branch is 
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a Foreign Branch of UBS AG, Zurich/Switzerland and is located on Level 21, East Tower, Bahrain World Trade Centre, Manama, Kingdom of Bahrain. Brazil: This report is 
distributed in Brazil by UBS BB Corretora de Câmbio, Títulos e Valores Mobiliários S.A. or its affiliates (“UBS”). Pursuant to CVM Resolution No. 20/2021, of February 25, 
2021, the author(s) of the report hereby certify(ies) that the views expressed in this report solely and exclusively reflect their personal opinions and have been prepared 
independently, including with respect to UBS. Part of the author(s)´s compensation is based on various factors, including the total revenues of the relevant UBS Group entity 
of which they are in employment of, but no part of the compensation has been, is, or will be related to the specific recommendations or views expressed in this report. In 
addition, UBS declares that: UBS has provided, and/or may in the future provide investment banking, brokerage, asset management, commercial banking and other financial 
services to the subject company/companies or its affiliates, for which they have received or may receive customary fees and commissions, and which constituted or may 
constitute relevant financial or commercial interests in relation to the subject company/companies or the subject securities. Canada: The information contained herein is not, 
and under no circumstances is to be construed as, a prospectus, an advertisement, a public offering, an offer to sell securities described herein, solicitation of an offer to buy 
securities described herein, in Canada or any province or territory thereof. Any offer or sale of the securities described herein in Canada will be made only under an exemption 
from the requirements to file a prospectus with the relevant Canadian securities regulators and only by a dealer properly registered under applicable securities laws or, 
alternatively, pursuant to an exemption from the dealer registration requirement in the relevant province or territory of Canada in which such offer or sale is made. Under no 
circumstances is the information contained herein to be construed as investment advice in any province or territory of Canada and is not tailored to the needs of the recipient. 
To the extent that the information contained herein references securities of an issuer incorporated, formed or created under the laws of Canada or a province or territory of 
Canada, any trades in such securities must be conducted through a dealer registered in Canada or, alternatively, pursuant to a dealer registration exemption. No securities 
commission or similar regulatory authority in Canada has reviewed or in any way passed upon these materials, the information contained herein or the merits of the securities 
described herein and any representation to the contrary is an offence. In Canada, this publication is distributed by UBS Investment Management Canada Inc. China: This 
report and any offering material such as term sheet, research report, other product or service documentation or any other information (the "Material") sent with this report 
was done so as a result of a request received by UBS from you and/or persons entitled to make the request on your behalf. Should you have received the material erroneously, 
UBS asks that you kindly delete it and inform UBS immediately. This report is prepared by UBS Switzerland AG or its offshore subsidiary or affiliate (collectively as "UBS 
Offshore"). UBS Offshore is an entity incorporated out of China and is not licensed, supervised or regulated in China to carry out banking or securities business. The recipient 
should not contact the analysts or UBS Offshore which produced this report for advice as they are not licensed to provide securities investment advice in China. UBS 
Investment Bank (including Research) has its own wholly independent research and views which at times may vary from the views of UBS Global Wealth Management. The 
recipient should not use this document or otherwise rely on any of the information contained in this report in making investment decisions and UBS takes no responsibility in 
this regard. Denmark: This publication is not intended to constitute a public offer under Danish law. It is distributed only for information purposes to clients of UBS Europe 
SE, Denmark Branch, filial af UBS Europe SE, with place of business at Sankt Annae Plads 13, 1250 Copenhagen, Denmark, registered with the Danish Commerce and 
Companies Agency, under No. 38 17 24 33. UBS Europe SE, Denmark Branch, filial af UBS Europe SE is subject to the joint supervision of the European Central Bank, the 
German Central Bank (Deutsche Bundesbank), the German Federal Financial Services Supervisory Authority (Bundesanstalt für Finanzdienstleistungsaufsicht, "BaFin"), as 
well as of the Danish Financial Supervisory Authority (Finanstilsynet), to which this publication has not been submitted for approval. UBS Europe SE is a credit institution 
constituted under German law in the form of a Societas Europaea, duly authorized by BaFin. Egypt: Securities or other investment products are not being offered or sold by 
UBS to the public in Egypt and they have not been and will not be registered with the Egyptian Financial Regulatory Authority (FRA). France: This publication is not intended 
to constitute a public offer under French law, it does not constitute a personal recommendation as it is distributed only for information purposes to clients of UBS Europe SE 
Succursale de France (a branch of UBS Europe SE), having its registered office at 39, rue du Colisée, 75008 Paris, France, registered with the “Registre du Commerce et des 
Sociétés” of Paris under N°844 425 629. UBS Europe SE Succursale de France is subject to the joint supervision of the European Central Bank, the German Central Bank 
(Deutsche Bundesbank), the German Federal Financial Services Supervisory Authority (Bundesanstalt für Finanzdienstleistungsaufsicht, "BaFin"), as well as of the French 
"Autorité de contrôle prudentiel et de résolution" and "Autorité des marchés financiers", to which this publication has not been submitted for approval. UBS Europe SE is a 
credit institution constituted under German law in the form of a Societas Europaea, duly authorized by BaFin. Germany: This publication is not intended to constitute a 
public offer under German law. It is distributed only for information purposes to clients of UBS Europe SE, Germany, with place of business at Bockenheimer Landstrasse 2-4, 
60306 Frankfurt am Main. UBS Europe SE is a credit institution constituted under German law in the form of a Societas Europaea, duly authorized by the German Federal 
Financial Services Supervisory Authority (Bundesanstalt für Finanzdienstleistungsaufsicht, "BaFin") and supervised jointly by the European Central Bank, the German Central 
Bank (Deutsche Bundesbank) and BaFin, to which this publication has not been submitted for approval. Hong Kong SAR: This publication is distributed to clients of UBS AG 
Hong Kong Branch by UBS AG Hong Kong Branch, a licensed bank under the Hong Kong Banking Ordinance and a registered institution under the Securities and Futures 
Ordinance. UBS AG Hong Kong Branch is incorporated in Switzerland with limited liability. The contents of this material have not been reviewed by any regulatory authority 
in Hong Kong. India: UBS Securities India Private Ltd. (Corporate Identity Number U67120MH1996PTC097299) 2/F, 3 North Avenue, Maker Maxity, Bandra Kurla Complex, 
Bandra (East), Mumbai (India) 400051. Phone: +912261556000. It provides brokerage services bearing SEBI Registration Number: INZ000259830; Merchant Banking 
services bearing SEBI Registration Number: INM000013101 and Research Analyst services bearing SEBI Registration Number: INH000001204. Name of Compliance Officer 
Mr. Parameshwaran Shivaramakrishnan, Phone: +912261556151, Email: parameshwaran.s@ubs.com, Name of Grievance Officer Parameshwaran Shivaramakrishnan, 
Phone: +912261556151, Email: ol-ubs-sec-compliance@ubs.com. Registration granted by SEBI, and certification from NISM in no way guarantee performance of the 
intermediary or provide any assurance of returns to investors. UBS AG, its affiliates or subsidiaries may have debt holdings or positions in the subject Indian company/
companies. UBS AG, its affiliates or subsidiaries may have financial interests (e.g. loan/derivative products, rights to or interests in investments, etc.) in the subject Indian 
company/companies from time to time. Within the past 12 months, UBS AG, its affiliates or subsidiaries may have received compensation for non-investment banking 
securities-related services and/or non-securities services from the subject Indian company/companies. The subject company/companies may have been a client/clients of UBS 
AG, its affiliates or subsidiaries during the 12 months preceding the date of distribution of the research report with respect to investment banking and/or non-investment 
banking securities-related services and/or non-securities services. With regard to information on associates, please refer to the Annual Report at: https://www.ubs.com/
global/en/about_ubs/investor_relations/annualreporting.html. The Research Annual Compliance report for UBS Securities India Private Limited is available on www.ubs.com/
ubssi under Research tab. Indonesia: This communication and any offering material term sheet, research report, other product or service documentation or any other 
information (the "Material") sent with this communication was done so as a result of a request received by UBS from you and/or persons entitled to make the request on your 
behalf. Should you have received the Material erroneously, UBS asks that you kindly delete/destroy the communication and Material and inform UBS immediately. The 
Material, where provided, was provided for your information only and is not to be further distributed without the consent of UBS. None of the Material has been registered 
or filed under the prevailing laws and with any financial or regulatory authority in your jurisdiction. The Material may not have been approved, disapproved, endorsed, 
registered or filed with any financial or regulatory authority in your jurisdiction. UBS has not, by virtue of the Material, made available, issued any invitation to subscribe for or 
to purchase any investment (including securities or products or futures contracts). The Material is neither an offer nor a solicitation to enter into any transaction or contract 
(including futures contracts) nor is it an offer to buy or to sell any securities or products. The relevant investments will be subject to restrictions and obligations on transfer as 
set forth in the Material, and by receiving the Material you undertake to comply fully with such restrictions and obligations. You should carefully study and ensure that you 
understand and exercise due care and discretion in considering your investment objective, risk appetite and personal circumstances against the risk of the investment. You are 
advised to seek independent professional advice in case of doubt. Any and all advice provided on and/or trades executed by UBS pursuant to the Material will only have been 
provided upon your specific request or executed upon your specific instructions, as the case may be, and may be deemed as such by UBS and you. Israel: UBS is a premier 
global financial firm offering wealth management, asset management and investment banking services from its headquarters in Switzerland and its operations in over 50 
countries worldwide to individual, corporate and institutional investors. This publication is intended for information only and is not intended as an offer to buy or solicitation 
of an offer. Furthermore, this publication is not intended as an investment advice. Nothing contrary to the above, no action has been, or will be, taken in Israel that would 
permit an offering of the product(s) mentioned in this document or a distribution of this document to the public in Israel. In particular, this document has not been reviewed 
or approved by the Israeli Securities Authority. The product(s) mentioned in this document is/are being offered to a limited number of sophisticated investors who qualify as 
one of the investors listed in the first supplement to the Israeli Securities Law, 5728-1968. This document may not be reproduced or used for any other purpose, nor be 
furnished to any other person other than those to whom copies have been sent. Anyone who purchases the product(s) mentioned herein shall do so for its own benefit and 
for its own account and not with the aim or intention of distributing or offering the product(s) to other parties. Anyone who purchases the product(s) shall do so in 
accordance with its own understanding and discretion and after it has received any relevant financial, legal, business, tax or other advice or opinion required by it in 
connection with such purchase(s). The word "advice" and/or any of its equivalent terms shall be read and construed in conjunction with the definition of the term 
"investment marketing" as defined under the Israeli Regulation of Investment Advice, Investment Marketing and Portfolio Management Law. The Swiss laws and regulations 
require a number of mandatory disclosures to be made in independent financial research reports or recommendations. Pursuant to the Swiss Financial Market Infrastructure 
Act and the Financial Market Infrastructure Ordinance-FINMA, banks must disclose the percentage of voting rights they hold in companies being researched, if these holdings 
are equal to or exceed the statutory thresholds. In addition, the Directives on the Independence of Financial Research, issued by the Swiss Bankers Association, mandate a 
number of disclosures, including the disclosure of potential conflicts of interest, the participation within previous 12 months in any securities issues on behalf of the company 
being researched, as well as the fact that remuneration paid to the financial analysts is based generally upon the performance of (i) the new issues department or investment 
banking; or (ii) securities trading performance (including proprietary trading) or sales. Italy: This publication is not intended to constitute a public offer under Italian law. It is 
distributed only for information purposes to clients of UBS Europe SE, Succursale Italia, with place of business at Via del Vecchio Politecnico, 3-20121 Milano. UBS Europe SE, 
Succursale Italia is subject to the joint supervision of the European Central Bank, the German Central Bank (Deutsche Bundesbank), the German Federal Financial Services 
Supervisory Authority (Bundesanstalt für Finanzdienstleistungsaufsicht, “BaFin”), as well as of the Bank of Italy (Banca d’Italia) and the Italian Financial Markets Supervisory 
Authority (CONSOB - Commissione Nazionale per le Società e la Borsa), to which this publication has not been submitted for approval. UBS Europe SE is a credit institution 
constituted under German law in the form of a Societas Europaea, duly authorized by BaFin. Japan: This report is solely distributed in Japan by UBS SuMi TRUST Wealth 
Management Co., Ltd, Financial Instruments Dealer, Director-General of Kanto Local Finance Bureau (Kinsho) No. 3233, a member of the Japan Securities Dealers 
Association, Financial Futures Association of Japan, Investment Management Association of Japan. UBS SuMi TRUST Wealth Management Co., Ltd will not distribute or 
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forward this report outside Japan. Jersey: UBS AG, Jersey Branch, is regulated and authorized by the Jersey Financial Services Commission for the conduct of banking, funds 
and investment business. Where services are provided from outside Jersey, they will not be covered by the Jersey regulatory regime. UBS AG, Jersey Branch is a branch of UBS 
AG a public company limited by shares, incorporated in Switzerland whose registered offices are at Aeschenvorstadt 1, CH-4051 Basel and Bahnhofstrasse 45, CH 8001 
Zurich. UBS AG, Jersey Branch's principal place of business is 1, IFC Jersey, St Helier, Jersey, JE2 3BX. Luxembourg: This publication is not intended to constitute a public offer 
under Luxembourg law. It is distributed only for information purposes to clients of UBS Europe SE, Luxembourg Branch ("UBS Luxembourg"), R.C.S. Luxembourg n° 
B209123, with registered office at 33A, Avenue J. F. Kennedy, L-1855 Luxembourg. UBS Europe SE is a credit institution constituted under German law in the form of a 
Societas Europaea (HRB n° 107046), with registered office at Bockenheimer Landstrasse 2-4, D-60306 Frankfurt am Main, Germany, duly authorized by the German Federal 
Financial Services Supervisory Authority (Bundesanstalt für Finanzdienstleistungsaufsicht, "BaFin") and subject to the joint prudential supervision of BaFin, the European 
Central Bank and the central bank of Germany (Deutsche Bundesbank). UBS Luxembourg is furthermore supervised by the Luxembourg prudential supervisory authority 
(Commission de Surveillance du Secteur Financier), in its role as host member state authority. This publication has not been submitted for approval to any public supervisory 
authority. Malaysia: This communication and any offering material term sheet, research report, other product or service documentation or any other information (the 
"Material") sent with this communication was done so as a result of a request received by UBS from you and/or persons entitled to make the request on your behalf. Should 
you have received the Material erroneously, UBS asks that you kindly delete/destroy the communication and Material and inform UBS immediately. The Material, where 
provided, was provided for your information only and is not to be further distributed in whole or in part in or into your jurisdiction without the consent of UBS. The Material 
may not have been reviewed, approved, disapproved, endorsed, registered or filed with any financial or regulatory authority in your jurisdiction. UBS has not, by virtue of the 
Material, made available, issued any invitation to subscribe for or to purchase any investment (including securities or derivatives products). The Material is neither an offer nor 
a solicitation to enter into any transaction or contract (including future contracts) nor is it an offer to buy or to sell any securities or derivatives products. The relevant 
investments will be subject to restrictions and obligations on transfer as set forth in the Material, and by receiving the Material you undertake to comply fully with such 
restrictions and obligations. You should carefully study and ensure that you understand and exercise due care and discretion in considering your investment objective, risk 
appetite and personal circumstances against the risk of the investment. You are advised to seek independent professional advice in case of doubt. Any and all advice provided 
on and/or trades executed by UBS pursuant to the Material will only have been provided upon your specific request or executed upon your specific instructions, as the case 
may be, and may be deemed as such by UBS and you. Mexico: This information is distributed by UBS Asesores México, S.A. de C.V. ("UBS Asesores"), an affiliate of UBS 
Switzerland AG, incorporated as a non-independent investment advisor under the Mexican regulation due to the relation with a Foreign Bank. UBS Asesores is registered 
under number 30060-001-(14115)-21/06/2016 and subject to the supervision of the Mexican Banking and Securities Commission ("CNBV") exclusively regarding the 
rendering of (i) portfolio management services, (ii) securities investment advisory services, analysis and issuance of individual investment recommendations, and (iii) anti-
money laundering and terrorism financing matters. This UBS publication or any material related thereto is addressed only to Sophisticated or Institutional Investors located in 
Mexico. Research reports only reflect the views of the analysts responsible for the report. The compensation of the analyst(s) who prepared this report is determined 
exclusively by research management and senior management of any entity of UBS Group to which such analyst(s) render(s) services. Monaco: This document is not intended 
to constitute a public offering or a comparable solicitation under the Principality of Monaco laws, but might be made available for information purposes to clients of UBS 
(Monaco) S.A., a regulated bank having its registered office at 2 avenue de Grande Bretagne 98000 Monaco operating under a banking license granted by the “Autorité de 
Contrôle Prudentiel et de Résolution” (ACPR) and the Monegasque government which authorizes the provision of banking services in Monaco. UBS (Monaco) S.A. is also 
licensed by the “Commission de Contrôle des Activités Financières” (CCAF) to provide investment services in Monaco. The latter has not approved this publication. 
Philippines:  This communication was done so as a result of a request received by UBS from you and/or persons entitled to make the request on your behalf. Should you have 
received the Material erroneously, UBS asks that you kindly delete/destroy the communication and Material and inform UBS immediately. The Material, where provided, was 
provided for your information only and is not to be further distributed in whole or in part in or into your jurisdiction without the consent of UBS. The Material may not have 
been reviewed, approved, disapproved, endorsed, registered or filed with any financial or regulatory authority in your jurisdiction. UBS has not, by virtue of the Material, 
made available, issued any invitation to subscribe for or to purchase any investment (including securities or derivatives products). The Material is neither an offer nor a 
solicitation to enter into any transaction or contract (including future contracts) nor is it an offer to buy or to sell any securities or derivatives products. The relevant 
investments will be subject to restrictions and obligations on transfer as set forth in the Material, and by receiving the Material you undertake to comply fully with such 
restrictions and obligations. You should carefully study and ensure that you understand and exercise due care and discretion in considering your investment objective, risk 
appetite and personal circumstances against the risk of the investment. You are advised to seek independent professional advice in case of doubt. Any and all advice provided 
on and/or trades executed by UBS pursuant to the Material will only have been provided upon your specific request or executed upon your specific instructions, as the case 
may be, and may be deemed as such by UBS and you. Portugal: UBS Switzerland AG is not licensed to conduct banking and financial activities in Portugal nor is UBS 
Switzerland AG supervised by the portuguese regulators (Bank of Portugal "Banco de Portugal" and Portuguese Securities Exchange Commission "Comissão do Mercado de 
Valores Mobiliários"). Qatar: UBS Qatar LLC is licensed by the Qatar Financial Centre Authority and authorized by the QFC Regulatory Authority, with QFC no. 01169, and 
has its registered office at Building No. 36, 4th Floor, Abdulla Bin Thani Street, Doha Design District 1, Msheireb Downtown Doha, State of Qatar. This material is strictly 
intended for Eligible Counterparties and/or Business Customers only as classified under the QFCRA’s Customer and Investor Protection Rules 2019. No other person should 
act upon this material. Russia: This document or information contained therein is for information purposes only and constitutes neither a public nor a private offering, is not 
an invitation to make offers, to sell, exchange or otherwise transfer any financial instruments in the Russian Federation to or for the benefit of any Russian person or entity 
and does not constitute an advertisement or offering of securities in the Russian Federation within the meaning of Russian securities laws. The information contained herein 
is not an “individual investment recommendation” as defined in Federal Law of 22 April 1996 No 39-FZ "On Securities Market" (as amended) and the financial instruments 
and operations specified herein may not be suitable for your investment profile or your investment goals or expectations. The determination of whether or not such financial 
instruments and operations are in your interests or are suitable for your investment goals, investment horizon or the acceptable risk level is your responsibility. We assume no 
liability for any losses connected with making any such operations or investing into any such financial instruments and we do not recommend to use such information as the 
only source of information for making an investment decision. Saudi Arabia: This material is for marketing and information purposes by UBS Saudi Arabia only. It has been 
distributed by UBS Saudi Arabia or reviewed and approved by UBS Saudi Arabia if it was issued by UBS Switzerland AG, by UBS AG, or any of its subsidiaries or branches. UBS 
Switzerland AG is a public company limited by shares, incorporated in Switzerland with its registered offices at Bahnhofstrasse 45, CH-8001 Zurich. UBS Saudi Arabia (a 
subsidiary of UBS AG) is a Saudi closed joint stock company incorporated in the Kingdom of Saudi Arabia with a paid capital of 110,000,000 Saudi Riyals under commercial 
register number 1010257812 having its registered office at Laysen Valley, P.O. Box 75724, Riyadh 11588, Kingdom of Saudi Arabia. UBS Saudi Arabia is authorized and 
regulated by the Capital Market Authority to conduct securities business under license number 08113-37. This document is distributed only under such circumstances as may 
be permitted by applicable laws and regulations. The information and – if any - opinions contained in this document have been compiled or arrived at based upon 
information obtained from sources believed to be reliable and in good faith, but is not guaranteed as being accurate, nor is it a complete statement or summary of the 
securities, markets or developments referred to in the document. All such information and opinions are subject to changes without notice. Past performance of investments 
(whether simulated or actual) is not necessarily an indicator of future results. Forward looking data is based on estimates that are subject to changes. Should the currency of 
a financial product or service not match your reference currency, performance may rise or fall due to currency fluctuations. UBS Switzerland AG and / or other members of the 
UBS Group may have a position in and may make a purchase and/or sale of any of the securities or other financial instruments mentioned in this document While statements 
that constitute “forward-looking statements”, including, but not limited to, statements relating to our future business development represent UBS judgments and future 
expectations concerning the development of our business, a number of risks, uncertainties and other important factors could cause actual developments and results to differ 
materially from our expectations. This document may not be forwarded, reproduced, redistributed or republished for any purpose without the written permission of UBS 
Saudi Arabia. Source for all data and charts (if not indicated otherwise) is UBS Switzerland AG. Singapore: Where applicable, this material is distributed in Singapore by UBS 
AG, Singapore Branch, which is licensed by the Monetary Authority of Singapore under the Banking Act 1970 to carry on banking business. UBS AG is incorporated in 
Switzerland with limited liability. UBS AG has a branch registered in Singapore (UEN S98FC5560C). This material has been prepared and issued for distribution in Singapore 
to institutional investors, accredited investors and expert investors (each as defined under the Financial Advisers Regulations (the “FAR”)) only. By virtue of your status as an 
institutional investor, accredited investor, or expert investor, UBS AG is exempted from complying with certain requirements under the Financial Advisers Act 2001 (the 
“FAA”), the FAR and the relevant Notices and Guidelines issued thereunder, in respect of any financial advisory service which UBS AG may provide to you. These include 
exemptions from complying with: Section 34 of the FAA (pursuant to Regulation 33(1) of the FAR); Section 36 of the FAA (pursuant to Regulation 34(1) of the FAR); and 
Section 45 of the FAA (pursuant to Regulation 35(1) of the FAR). Singapore recipients and clients of UBS AG, Singapore Branch should contact UBS AG, Singapore Branch for 
any matters arising from, or in connection with, this material. Where applicable, this communication and any offering material term sheet, research report, other product or 
service documentation or any other information (the "Material") sent with this communication was done so as a result of a request received by UBS from you and/or persons 
entitled to make the request on your behalf. Should you have received the Material erroneously, UBS asks that you kindly delete/destroy the communication and Material and 
inform UBS immediately. The Material, where provided, was provided for your information only and is not to be further distributed in whole or in part in or into your 
jurisdiction without the consent of UBS. The Material may not have been reviewed, approved, disapproved or endorsed by any financial or regulatory authority in your 
jurisdiction. UBS has not, by virtue of the Material, made available, issued any invitation to subscribe for or to purchase any investment (including securities or products or 
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