oldman Research Equity Research
achs 12 October 2026 | 7:42AM HKT

CHINA RESTAURANTS

Sep update: Catering demand remained unexciting with continued
divergence; FMD was resilient against high base

Sep restaurant performance was broadly stable, though generally unexciting ?:Ii_chna!lf Cheng
considering the favorable holiday calendar shift, while National Day holiday m |1|1ua crergy Qn ‘

trends remained divergent against muted demand and anti-graft impact. By S

brand, we expect KFC/PH SSSG at -1%/-1% yoy in 3Q26E (vs. 2Q26 of +1%/+1% XinyuRuan =~

Gnldnnm S i ifeiag

yoy); Haidilao’s Sep average table turn was largely flat yoy at 3.3x-3.4x, implying a
low-70% recovery vs. 2019 and sequentially lower than c.80% in Jun-Aug, partly due ~ MollyDai =
to seasonality. However, table turn increased slightly yoy during National Day on an Conkman e (Asia)
apples-to-apples basis, implying over 90% recovery vs. 2019, which we view as '_‘_Le_i_r"*,';_i,!-' T
satisfactory given the higher holiday base. For freshly made drink (FMD) soliman Sachs (A -
companies, performance remained relatively resilient despite tough comp,

although trends also diverged. Guming’s performance was stable in Sep and

National Day was broadly in line with management expectations, despite a high base

of €.20% SSSG in Sep 2025 and further acceleration during last year’s holiday.

Chagee’s average GMV remained positive yoy in Sep, extending the Aug turnaround

and putting 3Q26 China SSSG on track with GSe of flat yoy, but declined slightly

during National Day, potentially reflecting a less favorable base and rainy weather in

South and East China. In addition, we expect Guming’s investor day on Oct 14 could

be the next catalyst, with further updates expected on 3Q26 SSSG, store openings

and the outlook. On promotion, FMD discount levels were broadly stable and

new-product launches remained active, particularly at Guming and Luckin. Pizza Hut

increased promotional activity with a two-week weekday buffet and its fourth

Rmb158 buffet campaign in 2026 (vs. 2 rounds in 2025), while DPC continued

buy-one-get-one-free offers.

In this note, we provide updates on a variety of high-frequency indicators, including
air traffic run rate, and commodity inflation. We also include competition
environment updates, key company news and key reports published over the past
month for covered China Restaurants names and peers.

The authors would like to thank Mattie He for her contribution to the report.

Goldman Sachs does and seeks to do business with companies covered in its research reports. As a result, investors
should be aware that the firm may have a conflict of interest that could affect the objectivity of this report.
Investors should consider this report as only a single factor in making their investment decision. For Reg AC
certification and other important disclosures, see the Disclosure Appendix, or go to
www.gs.com/research/hedge.html. Analysts employed by non-US affiliates are not registered/qualified as research
analysts with FINRA in the U.S.
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1. Haidilao (6862.HK; Neutral): Haidilao’s average table turn in Sep was largely flat yoy,
or sequentially declined from Aug due to seasonality. This translates to 3.3x-3.4x table
turn, implying a low 70% recovery level compared to 2019 and was sequentially lower
from ~80% in Jun-Aug. Haidilao opened 8 company stores and 3 franchised stores in
Sep, while it closed 5 stores. During the National Day holiday, table turn had a slight yoy
increase on an apples-to-apples basis, implying >90% recovery compared to the 2019
level.

GS read: We view the stable performance in Sep as unexciting or slightly behind expectation
given the relatively low base, while the slight growth during the National Day holiday was
satisfactory given the base was higher during the holiday and overall catering performance was
unexciting (more details here). Store opening accelerated slightly from prior months.

2. Guming (1364.HK; Buy, on CL): Sep remained stable. National Day holiday
performance was also broadly in line with management’s expectations.

GS read: Guming’s stable performance suggests continued resilience, despite the high base in
Sep and National Day holiday last year (i.e. ~20% SS5G in Sep and National Day holiday further
accelerated vs. 3Q25). We expect more color on 3Q26 performance and management’s
outlook for SSSG and store openings at the upcoming investor day on Oct 14.

3. Chagee (CHA; Neutral): Sep monthly average GMV remained positive yoy, extending
the turnaround in Aug (vs. -LSD% in Jul), while National Day holiday saw a slight yoy
decline.

GS read: Sep performance was in line with market expectations and 3Q SSSG was on track with
GSe (flat yoy in China), supported by active new product launches and category expansion.
However, National Day holiday performance was slightly below expectations, potentially due to
a less favorable yoy base and rainy weather in South and East China. Looking ahead, the
sustainability of SSSG recovery remains a key watchpoint as the base becomes more normalized
into late 4Q (Chagee resumed new product launches in late 4Q25 after limited launches in 3Q
and early 4Q25).
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Exhibit 1: Haidilao SS5G was stable yoy and implied recovery level was sequentially stable; freshly made drink names
generally had sequentially lower SSSG due to tough base
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Exhibit 2: Quarterly $SSG tracker
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Exhibit 3: Store opening monthly tracker
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High frequency indicators

Exhibit 4: DAU/user session of major delivery/food service brand APP
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Exhibit 5: Sep weather was generally warmer than usual
China weather weekly tracker: Difference between weekly average temperature and 10-yr historical average (°C)

Aug Sep ep ep > Sep Oct

City i Location V32 N33 W34 W35 W36 v W40 W41

National 05 . 0.2 1.0 03 13 01 16 0.0 0.3
Beijing Tier 1 North China 16 . 1.5 0.1 0.5 02 05 31 02 19
Tianjin Tier 1 North China 36 5 14 0.5 0.0 1.1 34 33 0.3 3.3
Changchun New Tier 1 Northeast China 28 . 21 1.1 -23 1.1 4.2 02 2.7 22
Dalian New Tier 1 Northeast China 35 . 07 1.7 0.5 15 21 25 03 23
Harbin New Tier 1 Northeast China_ 1.4 . 32 1.3 -1.4 1.3 29 -1.4 22 23
Shenyang  New Tier 1 Northeast China 4.0 | 21 22 02 15 4.0 28 -32 04
XiAn New Tier 1 Northwest China -4.7 d -1.0 42 11 01 25 18 05 13
Shanghai  Tier 1 East China 0.8 -0.8 0.5 09 11 13 13 0.2 -20
Fuzhou New Tier 1 East China 09 2 0.0 -1.2 -1.0 09 0.2 0.6 25 -2.4
Hangzhou MNew Tier 1 East China 0.2 K -1.7 01 0.2 09 1.0 24 0.5 -2.8
Hefei New Tier 1 East China 06 -0.2 29 08 13 11 1.7 -1.3 15
Jinan New Tier 1 East China 29 - 09 29 0.4 1.2 39 35 08 16
MNanjing New Tier 1 East China 0.7 . 0.2 21 -1.2 06 06 1.6 -1.5 -2.8
Qingdao New Tier 1 East China 1.0 » 0.0 21 0.1 1.1 23 1.1 02 05
Xiamen New Tier 1 East China 01 . 01 -1.4 -25 0.2 01 04 1.7 25
Changsha MNew Tier 1 Central China -1.6 . -1.8 0.8 5.1 0.8 1.1 19 -2.0 -2.3
Wuhan New Tier 1 Certral China 07 -3.9 -0.4 a5 -1.2 08 03 08 29 13
Zhengzhou New Tier 1 Central China 08 -3.2 -0.2 1.7 13 0.2 19 11 -0.1 23
Guangzhou Tier 1 South China 05 24 1.3 0.8 2.4 07 1.2 1.1 18 32
Hong Kong  Tier 1 South China -09 24 0.5 0.0 -1.5 0.5 0.3 06 1.3 -1.8
Shenzhen  Tier 1 South China -0.6 1.7 0.9 -0.1 -1.9 01 0.5 06 09 -30
Chengdu  New Tier 1 Southwest China -0.8 19 -36 19 27 1.3 1.4 07 20 1.2
Chongging MNew Tier 1 Southwest China -39 0.2 -2.4 1.4 1.6 51 -2.4 0.2 0.6 -0.1
Kunming  New Tier 1 Southwest China -0.7 0.4 1.0 1.1 0.4 2.4 1.4 3.0 33 -2.0

Source: Bloomberg
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Exhibit 6: Aug catering sales growth was sequentially
stable, while above sized restaurant sales growth
continued being slower vs. total
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Exhibit 8: Commodity price trends diverged in Sep
Wholesale price yoy growth on chicken, pork, lamb and beef
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Exhibit 7: Latest domestic flight capacity was -1% yoy
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Exhibit 9: Coffee future price trended down in Sep, with a
modest rebound at month-end

ICE Coffee Future Price (USS$/ton)

10,000

9,000

8,000

7.000

6,000

5,000

4,000

3,000

2,000

1,000
0
555555555555555555555553
s3dbB2z53E58z53s2zadaseg3beszsds e
ENENNSSfngedssiiasggsssss
FASARESEESREERAARAEREARIIRER

Source; Wind



Goldman Sachs China Restaurants

Exhibit 10: Cost trend - restaurant related raw materials

Category Raw Material Unit 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 Spot

Crude oil (Brent) USD/bbl 54 45 55 72 64 43 71 99 82 80 68 89 105

Packaging  C™de 0il OWTI) USDIbbl 43 43 51 85 57 40 68 94 78 76 65 84 92
Materials  TET Rmbit 6311 6127 7357 8482 7047 4884 6607 B350 73 6897 5995 7798 9.040
PP Rmb#t 7616 7366 B550 0347 B338 7475 8598 B255 7539 7533 6984 8035 9284

Paper Pulp Rmbit 27712821 4381 4406 3697 3645 4416 4188 3514 3343 3377 3609 3.795

Beef Rmb/kg 54 53 54 57 64 73 77 78 74 64 63 67 72

Food Pork Rmbikg 21 25 21 19 29 45 28 26 21 23 20 16 16
Ingredients  Mutton Rmbikg 494 450 475 557 637 692 737 687 658 608 604 647 66.6
Broiler Chicken Rmb/fkg 7.3 77 6.7 84 98 73 8.2 8.9 88 76 71 71 6.2

Sugar (China) Rmbit 5354 6035 6489 5281 5262 5263 5624 5742 6588 6128 5709 5319 5491

Sugar (Global) UScent/l 132 182 159 123 124 129 178 188 240 207 169 154 203

FMD Raw Milk Rmbikg 35 35 35 35 37 38 43 42 38 33 31 KK} 31
Ingredients  Milk Powder (Global) ~ USDR 2408 2355 3081 2985 3113 2973 3841 3888 3077 3432 3901 3606 3605
Coffee Beans UScentlp 1340 1372 1343 1143 1025 1119 1691 2138 1707 2333 3613 3000 2852

6 Key Frits Rmbikg 56 51 52 54 63 56 61 69 74 73 7.3 74 66

yoy Spot vs. YTD
Crude oil (Brent) USDIbbl -16%  22%  30% -10%  -33% 40% -17% 3% -15% . 31% 17%
Packaging CTu0e 0 (WTI) USD/bbl SM% 1T% 27%  -12% 3% W% -18% 2% -14%  29% 10%
Materists  PET Rmbt 3% 20% 15% -17% -31% 36% 2% -12% 6% -13% 0% 16%
PP Rmbit 3% 16% 9% 1% -10%  15% 4% 9% 0% 7%  15% 16%
Paper Pulp Rmbit 2 65% 1% -16% 1% 21% 5%  -16% 5% 1% 7% 5%
Beef Rmb/kg % 1% 7% 11% 15% 6% 0% 5% -14% 1% 7% %
Food Pork Rmbikg 19%  -15% -12%  54% ST -37% -10%  -19% 1% -13%  -20% 0%
Ingredients  Mutton Rmb/kg 9% 5% 17% 15% 9% 6% -T% 4% 8% 1% 7% 3%
Broiler Chicken Rmbkg 6% -13% 26% 16% -26% 12% 8% 1% -13% 7% 1% -14%
Sugar (China) Rmb/t 3% 8% -19% 0% 0% 7% 2% 15% TH  THR  -T% 3%
Sugar (Global) UScent/lb 38%  -13%  22% 1% 4% 38% 5%  27%  -14%  -18% 9% 3%
FMD Raw Milk Rmb/kg 0% 0% 1% 5% 4% 13%  -3% 8%  -13%  -8% 1% 2%
Ingredients  Milk Powder (Global) ~ USDR 2% 31% 3% 4% 4% 29% 1% -21%  12%  14% 8% 0%
Coffee Beans UScent/lb 2% 2% -15% -10% 9% 51% 26% -20%  37% DOSEM -17% 5%
6 Key Fruits Rmbykg 8% 1% 5% 16% -10% 9%  13% % 2% 1% 1% 1%

2026 based on average price YTD.

Source: Wind, Bloomberg

Competitive environment

Promotion trend

In freshly made drinks, Sep promotion levels remained relatively stable, though
promotion magnitude and focus varied across brands. Guming continued to adjust its
coffee promotions (removed the weekly Rmb9.9 coffee coupon in early Sep before
reinstating it the following week, with similar adjustments in early Oct), while introducing
new “Guming Wednesday” offers, suggesting efforts to balance traffic and discount
levels. Luckin maintained its weekly Rmb9.9 offer for select SKUs, while Cotti and
KCOFFEE continued selective low-price promotions. Mixue and Lucky Cup focused more
on mini-program coupons and lucky draws to drive orders.

In QSR, promotional activities remained largely stable, though pizza players continued to
offer attractive discounts. PH stepped up promotions sequentially, launching a
two-week weekday buffet campaign at Rmb79.9 per person and bringing back its
Rmb158 buffet on Sep 27-30 (4th round in 2026, vs. 2 rounds in 2025). DPC also offered
buy-one-get-one-free deals on select pizzas in Sep, suggesting continued focus on
driving traffic amid price-sensitive demand.

12 October 2026
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Exhibit 11: FMD and QSR promotion tracker
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Exhibit 12: Store opening and closure by brand

Store opening trend

China Restaurants

Jul-25  Aug-25 Sep-25 MNov-25 Dec-25 Jan-26 Feb-26 Mar-26 Apr-26 May-26 Jul-26  Aug-26
KFC 199 118 41 20 477 10 733 150 143 156 167 171 184 180
McDonald's 70 106 115 79 82 135 167 29 38 58 69 48 77 48
Tasiting 273 293 424 335 34 295 286 147 166 249 179 245 246 157
Pizza Hut 38 35 94 65 32 21 99 96 36 84 69 113 107 53
Mixue China 1430 382 330 234 213 262 696 618 1995 776 419 213 209 698
Guming 535 519 607 487 280 305 225 165 105 254 235 283 228 146
[Auntea Jenny 293 362 552 460 404 363 308 182 266 NA 612 416 375 233
ghaPanda 140 147 209 173 172 138 128 78 92 145 214 283 247 178
[Shuyi 93 84 104 83 64 76 69 32 44 65 96 75 112 64
Yidiandian 122 122 211 149 146 162 96 335 107 305 285 382 331 189
Luckin 833 999 1154 880 743 768 1078 552 730 1834 963 972 928 642
Coiti 1363 1,044 864 970 567 473 405 221 301 267 194 147 351 367
N 137 1,184 940 1690 61 542 265 286 263 597 144
[Starbucks 28 51 160 15 18 52 30 18 11 48 46 69 52 55
Lucky Cup 353 5l 850 3 1,094 .86 164 85 86 g1 22 24 19 14
Manner 3 58 86 70 62 63 51 a7 16 58 44 5 81 24
Kcoffee 187 96 185 134 214 193 269 113 112 190 344 275 458 68
Tims i7 3 20 15 i) i85 23 12 16 5 7 ] 32 7
- Aug-25 Sep-25 Oct-25 Nowv-25 Dec-25 Jan-26 Feb-26 Mar-26

KFC 123 69 -15 5 441 32 662 127 89 86 79 89 -97
McDonald's 61 101 103 76 67 119 146 25 31 46 51 32 56

Tasiling 248 264 356 280 298 274 270 192 151 218 151 222 58

Pizza Hut 1 24 83 41 17 109 66 82 17 57 49 92 9

Mixue China 1,126 -94. 249 42 75 77 525 503 1,856 642 199 7 525

Guming 468 447 534 382 177 232 164 139 28 140 154 17 27

(Auntea Jenny 143 204 415 321 289 226 145 72 50 MA 382 123 43
ChaPanda 433 g 51 52 70 45 56 54 3 35 137 176 72

Shuyi 3 19 16 -6 -2 7 -8 1 -54 -38 43 4 4

Yidiandian 106 108 201 142 137 146 87 326 96 293 271 370 303

Luckin 663 876 1,041 773 622 504 930 481 315 1716 830 783 217

Cotti 1,239 911 711 523 20 -97 320 -104 214 140 15 .
Nowwa 1313 888 891 561 1,624 376 286 170 463 143 137 55 -33
Starbucks 7 29 130 -7 -12 9 -6 3 -19 21 36

Lucky Cup 311 473 806 895 1,017 428 104 49 -11 -67 A4

Manner 60 54 83 64 55 55 38 a6 5 45 36 48 72

Kc 163 88 174 129 204 180 238 109 89 150 315 236 387

Tims 5 6 i3 6 *; § F] & KT 11 EE) F] 13

Aug-25 Sep-25 Oct-25 Nov-25 Dec-25 Jan-26 Feb-26 Mar-26 Apr-26 Jun-26 Jul-26

KFC -76 45 -56 -36 -42 -71 -23 -54 -70 -88 -B2 -281
McDonaid's ) -5 ¥ 3 215 16 21 4 7 113 18 A8 -2

Tasiiing 25 29 65 55 16 21 6 5 5 i 8 23 1d8

Pizza Hut -27 A1 -11 -24 -15 -12 -33 -14 -19 -27 -20 -21 -98

Mixue China 301 a7e BN ie2TTT38T 4 AT IS 3034 Bis 206 734

Guming -ﬁf_ -?_g -73 -105 -103 -73 -61 -56 -133 -114 -81 -166 -201

[Auntea Jenny 150 158 437 <139 115 5137 2163 110 -216 45 -230 -293 -332
_ChaF'anda -273 -166 -158 -121 -102 93 -72 -24 -89 -110 -7 -104 -175 |
[Shayi .62 65 -88 -89 -66 -69 7T -3 -98 -103 -53 <71 -108
Yidiandian 16 S 10 -7 ) 16 9 10 1 212 4 12 28

L uckin -170 -123 -113 -107 -120 -174 -148 -71 -415 -119 -1;};3 -189 -1 .
Cotti B O < I 4 -85 -325 &7 427 mEr s e
[‘vltmwa -63 -296 -49 -69 -66 -235 -256 -95 -529 -407 -149 -208 -630
[Starbucks -21 -22 -30 .29 .30 43 -36 -5 -30 37 10 .22 -30

L ucky Cup 44 49 “a4 -39 77 58 60 236 g7 2148 56 -125 -840

Manner -3 -4 5 -6 -7 -8 -13 -1 -14 -13 -8 -8 -9

Kcoffee 24 8 14 -5 10 13 3 4 23 40 -29 -39 71

Tims -22 -19 -8 -9 -12 £ -21 -5 -28 -16 -20 -7 -35

Source: Hongcan
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New product

New product launches remained active in Sep, particularly for Luckin and Guming, while
Mixue’s launch pace moderated vs. Aug. Seasonal flavors showed increasing
convergence, with osmanthus featured across Guming, Luckin and Chagee, alongside
Guming’s pomelo series. Tea-coffee category convergence further deepened, with
Luckin and Lucky Cup expanding their freshly made tea offerings, while Luckin also
ventured into protein-based and yogurt-based drinks.
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Guming
Product name

EE A o
Aug-26 Apple Dahongpao

ERohite? (X FiEL
LI .8

Apple Amla series
il B LS. BLL LI
LE]

Fomegranaie lea.
Pomegranale grape tea

Exhibit 13: New product tracker

WEEHRI (ZFRER

1, dwura k)
Sep-26 Malcha senes

EEX ST N ERTEETN

honhin KA, KibiER

Fikd

Famelo series

LR ]
Matcha Pomelo Mousse

=g

Gardenia Tea

ipAf Fley (A
o, FEinhit, &4
A0 F 1)

Osmanius senes

LLE S Lt
Peach Gum and Tapoca
Stewed Milk

[T Chagee [Ty Lucky Cup
Price Product name Price Product name Price Product name Price Product name Price
FREAI (HA. %
EX L kg LEIR . R E)
13 lced milk tea 10 Mint cheese ball milk tea Yellow peach ks & Apple series 712
I iy iy Agite? (et Tpiad
inf el Fenghuang Dancong milk [T LR itk k)
13=15 Apple senes 10=12 lea 18=22 Yellow peach yogurt 10 Paoluda 1415
Bdig ez (DR E ) 2ARKE
PG E T Fenghuang Dancong FriaE, FEeAF
15=17 Thai milk ¥ea senes 7.9=11.% lemon lea 22 Mango/Strawberry mochi o
S FZETAR, WE
LR
Apple \ea. orange E TR 2N
jasmine tea 10.9=12. % Apple Amila tea 16
e T o W is ey
Coconut water 16.8 Fenghuang Dancong kea 14/22
el 2 (awes. 3 - n LRM, Rufe
¥t} £
Orangefapple specialty Sweet Fermented Rice
coffee 13.9 lea 18-22
LUL L R
Tha milk cheese ea 10.9
[T PSR P
AN E D (L FbiwY SEu) o HiE LS
[EAREHE L LR 309 Low caffeine milk lea Foimah b g8 45 Star Fruit Jasmine
14-16 Cheese senes 13 senes 14-16 Brown Sugar Pearl Mik % TearAmericano B9
WR £ 73 (RiLE EIT
LRdREw, -HERE TTEM (TTH4, T
L3 B EES ) Ti ¥k, TTwe)
13.9=17 Geisha White Cold Brew 11.9 Matcha senes 18-22 Cocna senes -1
kT4 LR S (T
Eail¥, kT ELLYE
. 2L ET i f Rl (ibER &4
1] [ FoRAd . AH4E
Sahted Cheese Soy Milk hlgEy, HitEA)
7.9 senes 7.9=12. % Osmanthus sefies 16~18
ARG RV
AR Cityiregional limited-
Csmanthus Rice Wine edilion senes (Covenng
13 Late 10.% 3+ prowinces and cibes) 14

deeb § 502 (LR
Ak, fLlied 2D
13-14.9 Hawthom series

WA Soed (& T L
LB Bk R
MR, REARIN
L]

17 Yogurt series
ACEL T
Malten Cheese Latte

.9-12.9

Price is based on self pickup price shown on each brand’s mini program

Source: Company data, Data compiled by Goldman Sachs Global Investment Research

Key announcements and reports

12 October 2026

Company news:

Chagee: Piloted breakfast offerings at seven Shanghai stores from Sep 7, including tea.
eggs at Rmb5 each or Rmb2.5 with a regular-priced beverage.

Mixue: Entered Mongolia and Uzbekistan in Sep, opening its first store in Ulaanbaatar on
Sep 13 and first stores in Tashkent on Sep 19-20.

Haidilao: Opened “Haidilao Sanlili”, a new concept store in Beijing Sanlitun, on Sep 14.
The 21-hour store features eight functional zones combining hotpot, alcoholic
beverages, retail and social spaces.

Guming: Piloted draft beer at a Hangzhou store from Sep 5 and opened its first “Fresh
Experience Store” in Nanjing on Sep 19, introducing a handmade gelato line.

KPRO: Opened its 600th store in Hangzhou on Sep 24. Yum China raised its year-end
KPRO store target to c.800 at its 2Q26 results call, vs. 600 previously.



Goldman Sachs China Restaurants

GS reports:

Yum China Holdings (YUMC): 3Q26 preview: Softer SSSG but store expansion and PH
license fee savings support profits; Buy (on CL)

China Restaurants: Revisiting the cost inflation risk from rising oil price and El Nino
impact

China Restaurants: Monthly Tracker: Aug update: SSSG stabilized but weather led to
volatility; FMD toughest base already behind

China Consumer: Pulse Check: 2026 and ALC wrap-up: increasingly diverged trendsin a
soft consumption backdrop, premium slowing, cost concern re-emerged

Sector valuations
Exhibit 14: 12-m P/Es of key restaurant players Exhibit 15: 12-m EV/EBITDA of key restaurant players
Foodservice 12-m fwd P/E Foodservice 12-m fwd EV/EBITDA
——aac ¥ Trimg — e AT Had ae ¥ s Cping — et LR
ML T hee-s — L
ir, =Gl ng — a0 — faburabe - eTa .
o

6x
4x
Data as of Oct 8, 2026. Gourmet master, Jiumagjiu and Helens data based on Data as of Oct 8, 2026. Gourmet master, Jiumacjiu and Xiabuxiabu data based
Datastream. on Datastream.
Source: Company data, Datastream, Goldman Sachs Global Investment Source: Company data, Datastream, Goldman Sachs Global Investment
Research Research
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Exhibit 16: TP methodology and risks

Company Ticker Rating Pricing Closing Target TP methodology
currency Price Price

10/8/2026

SOTP: 11x 2026E 1) weaker-than-expected SSSG; 2) higher-than-expected
Yum China Yumc Buy* usoD 4178 60.00 EV/EBITDA for KFC China commodity costs: 3) stronger-than-expected competition; and 4)
and 7x for Pizza Hut China__ lower-than-expected execulion efficiency.
1) Unable to manage the large store network: 2) Lower-than-
expected store expansion; 3) Underperformed store productivity:
4) Intensified competilion. fashion risk and price war; 5) Increase
20X 2028E PIE in store level cost; 6) Larger-than-expected subsidies 10
franchisees; 7) Lower scale economy with geographical
expansion; and 8) Food safety issues.

Guming 1364.HK Buy* HKD 2340 33.00

1) store network management; 2) competition, 3) food cost
inflation/operating costs, 4) food safety, 5) overseas expansion.

1) Data privacy risks, 2) Market competition, 3) Weaker-than-
expected pricing, 4) Raw matenal cost inflation. 5) Delivery mix
impact on margin, 6) SSSG dilution with store network
expansion, 7} Food safety.
1) better-weaker-than-expected table tum recovery, 2) faster-
Islower-than-expected expansion; 3) faster/'slower new
Haidilao 6862.HK Neutral HKD 924 1220  9x 2026-2TE EVIEBITDA  businesses of olher restaurant brands/FC model: 4) sironger-
than-expected cost saving/unfavorable cost inflation; 5) food
safely issues.
1) stronger- or weaker-than-expected product cycle and
innovation; 2} faster- or slower-than-expected store network
Chagee CHA Neutral HKD 1133 13.00  10x 2026E P/E expansion in China and overseas. 3) delivery subsidies. 4)
margin and profitability: and 5) brand reputation and food safety
risks.

Mixue group 2097.HK Buy HKD 170.50 285.00 17x 2026E PE

Luckin LKNCY Buy HKD 3251 51.00 21x 2026 PIE

TPs are on a 12-month basis. * = on Asia-Pacific Conviction List.

Source: Goldman Sachs Global Investment Research, Datastream
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Exhibit 17: China foodservice industry comp table

China Restaurants

™A b Implied
Ticker Mkt cap dally Coy Tting 12mTP Price et TP implied PE EVIERITDA Pavenus growth ROE  FCF yield
tumover e~
USEmn (USEmn} 1082026 2026E 202TE 20ZBE 2026E 2026E 2026E
Restaurant/ Food retasler ey
987 HK s Chana 14.926 35 HKD A67 00 340 40 3% 20n Ta 158 4 6a 7] i} 3% Bix 1% 18% A% 12% 10% % 20% % % A%
1296.TW U F et il 13,508 35 TWD  Newwal 65.00 7560 % B 7n G 199 1z .0 Ax B Ax 1% A% 6% 4% 4% 16% [y Eed 4%
THT 30 __HED  Neuwal 12.20 .57 2% ix An da 11.0x A LB Xii B 113 A% % 1% ™ 5% A% % % -BO%
E 18 TWD Sed 200 D0 213.00 % 3 7n fx 192 b B 23 15 L7 Y ™ % % 5% 26% e I 4%
O T __CHY Seb 6.00 1121 ~A5% in in Sn ¥ A Bx i % Ax 1x na. 26% 20% T% B% 5% % 5% 5% S14%
1% L3 Sax 4x 182 2] 4,95 5] .Ta .2x L) 1% o) % % % % ™ [ 2%
18x Tx | Sx 19.2x 8. 0x [17Y 3n 1Ty 1 % T% T% % % % 0% T% 5% ~14%
= w m = w m
8,738 1 HKD Buy 285 00 171.90 £6% 17x Sa_ 13a 10.3x g 0n 8.0 kT3 . 3x 1% 15% 12% 1% 12% 1% 1% % 16% -B0%
10,517 4 usD Buy 51.00 A2 B0 55% 18w Sa 12x 12 5a 9 O T 15 L 75 4% 7% 26% 4% 21% 5% 5% % «O8%
7176 14 HKD Buy* 33.00 2368 3% 208 L3 15« 4 1x |2.2x 106x 0% £ 18% 16% 15% 1% 1% % 46% % 2% «O8%
2,141 USD  Heutral 1300 125 16% £ i [T} 7o % Tix Ax Eix AT% ™ 4% % % % 21% 13% 13% 136%
7Y T W0 W na At na na na na Fiin AR na T 1% T % i L) L) na 5 na
AL 16x 1dx 12x 10.2x 8 8x LA Akx () 18% 14% % 14% 1% 8% ) 18% A03%
Median 18 182 13x 1032 &0 T8 10x % 18% 13% 1% 12% 5% % T% 18% 384
Comp for valuation e O o e e
SBUX Starbuos Cup 103 455 750 wsD hC na 90 75 na na N na. 33 27 7x 3.4x LB T 1x 0% 19% 18% Pl 2% 5% A43% 3% % RI%
CMG l'.‘h& Maxican Gl Inc 34 975 S48 uSD [ na 3 59 na na na na 27 5w 21 0x (3 E G 7 1% 43 [ P 16% o 173 10% EEY 4% 1% -1 M
DRI Lo sbon Ros laurnts Inc 22 364 251 UsD HNC na 197 68 na na na i 18 1€ F F LT [T [ & % B% 5% % S6% 5% ot 100%
TARH Taxas Roadhauss Ind 1060 A7 SO NC na 1Fi " Bl n na na na 24 fia M Te KT 0 ¥ 2% A% A% M 11% 1y % 21% 2% % -11%
TARE [53 Far F aciory Inc % T I} NE na Thas_ n na na na T T X [0 EED [0 % 1% TV 50 bi7 a0 T % ™ 0%
JUBIBO  Mialant Froctaons  BAG ma_ INR Meatmd  AR0 (N 422 %0 4% [ [T A ol B [T A% (i 14 Bx FID 110 ™ "% 1% 14% 1% 1% 19 L 5 B
éLSEAMK Alsad 118 3 MEXN  Newoal 51.40 b A % 15x “a s 140 o B o 4 b 4. 3.4 b Al % 5 [ [y B W P 2okt
JFCPS Joliens Foods Corp 574 £_us0 L na ¥ na na na na 16 3 x [ [N 5 ¥ -18% FEy 3% i i 8% 13% [y e [
SHAK Shak e Shack Inc. 863 a0 WD W na Bt 0 na na ra. na 593 in 35.ix 14.0z A 11 8a S15% it 3% 1 15% 14% % E ¥ -Z1%
ARCO Aroot Dorados Holdegs inc 637 1 e duy 8.55 Nil 0% 11x ‘1 £ 10 2s O S £.5x B 5.08 -24% 2% 1™ 1 1% 10% 1% B 5% 8%
DMPAX Doirwiw's P2z a Enisrpnses AT3 AT | “8.00 2220 -19% 145 L) s hid i Ex £ LB AL % 1% 2% 8% -2% % 3% % e %
9558 HK. Super H 750 H.D hC 0 05 na na na na. Fal 4.0 .38 O T na. 21% 0% 6% 10% 1% 1% 9% na. e na.
“ 405 HK DPC Dash 500 O hC na 278 na na na na na. 30 B i N EET) 2% 42% ¥ 6% 19% 16% % "a T na.
BLMMN Blocurnn’ Brans Inc 736 20 uwsD hC na &0 na na i " 8.9x 1% 133 ERD) 4% ‘3% 18% % 2% ) 1% % Y 128%
034 HE Cafe o Cosal 395 1D W na 43 na na na o 14 5 1" 7 na na 5% 21% % % 1% P na na T -35%
5869 HE Helens 142 0__rkD hC [y B8 na na N N 251x 12 €x o o Sl * 00 %% =15% 10% B 5% o 4% na.
% EL0 x 2x 28.0x 19.8x 9.5 [ ) % 19% [} [E) L) 19% ™ % %
Median 1dx 12x 12x 1.0x 15 3x 10.1x 10.0x by 19% 8% T % ) 19% % 4% A%
Gichal GBR brand owners — — — —
MCD Mclunald's Conp 166,459 1320 UsSD T na 23523 na na na na 18 3x 17 1 16.3x 135 33w 12 8x 6% 7% 5% % 1% 2% 1195% % 2% 1762%
YUM Yum! Brands Inc. 34 522 WO LSO NC na 144 B2 na na na na 22 Ta 20 2 18 2% 16 Te 1] 14 G B o% 11% 3 LY 5% ey 4% ey -"58%
058 Restaurant Brands Intl Inc 24745 W07 uwsh hC na 7095 na na na na 1 16 1x 14 B 43 B 42 % 11 Su 10% e 1% 5% [} A 35% 5% Y 306%
(24 [irararsy's Purra Ire 10,234 A3 LS . na KRy na na na na ¥ 14 B [EX 14 Bx ¥ 18 7a [ W% A% At 2! A% -l 7% "% - 0%
WEN The Wandy's Ca 1,188 58 wsD W na 23 na na na na 1. 12 1 111 £ Gx BB B2y 41% % e 1% [} % S 13% 4% 1198%
JACHK Jack m B Box Inc 244 11 US0 NC na iFEL] na na na na A0 L na T T na % . na 1% 1 na T 9% A -t
Fvwroge na na N Teix  T40x  TeBs  TEx  dx  i2ix  G% T [L T % T 0T ™ % e
Wadian na na ns __ 68x __ 154n __ TABs __ W3x _ TaTx__ Tidx T [ P % Fa) o i % 6% 3%
Mrite: Grean highlighted cells China congumer team covarage A reler to Fiscal Year
i higrhghted cels on China consmar imam coverwga & raler o Calardtar ¥ sae
VBVE/S oslmatos for Nat Covered (hC) compane s Al ofhars are GSe
TPs are based ona 12-month period. * denotes membership on the APAC Conviction List.
Source: Bloomberg, I/BfE/S, Goldman Sachs Global Investment Research
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