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Meta Platforms Inc

The Models and Agents Are Here, With Muse Consumers and
Businesses Coming Next; Reiterate Overweight

BENREBABLERE, TP REEAREEEMEIR
Muse; EHIZIFTHR

We remain bullish on Meta following our 9/10/26 upgrade, and with Meta shares up 21% since
the launch of Muse 2 weeks ago, vs. the SPX +1%. Muse has continued to climb in the App Store
to currently the #1 most downloaded free app in the US, and at increasing download volume
compared to a week ago. The combination of virality and Meta’s strong_distribution platform make
the buzz around Muse quite palpable. Following the accelerated model progression of Muse
Spark with big gains in agentic and multimodel capabilities in recent months, Meta is also
shipping quickly around Muse with a series of innovations within just two weeks from
launch. Meta launched a beta for Muse outbound calls to US businesses, opened access for
developers to build Muse connectors, launched Muse for Mac, & added Shop Pay for agentic
checkout, among other improvements. We believe Muse’s early traction reflects three key drivers:
1) strong product-market fit, including leading agentic performance (Figure 2), ease of use, & an
emphasis on privacy/safety; 2) a generous free tier that reduces friction for trial and repeat usage;
& 3) Meta’s scaled distribution advantage. While it is still early, we believe that Muse has the
potential to become the most widely used consumer Al application since ChatGPT. We
believe that Meta is currently focused on learning how people are using Muse and improving the
product, while also increasing consumer adoption and engagement. But opening_ up access for
developers to build Muse connectors last week was quite significant. We view this as the first of
likely many steps to bring businesses into Muse. As tens of millions, and then potentially
hundreds of millions of businesses, ultimately have their own agents on Muse, we expect
Muse transactions to be handled less by browsing or calling, and more through agent-to-
agent interactions. Then we believe Meta will be able to monetize on a take-rate or commission
model—or based on whatever the business’s goals are—similar to how it monetizes in
advertising today. Importantly, while Muse and other agents may face pushback from certain
online platforms & marketplaces early on, e.g. Amazon has blocked Muse access, we would still
expect broader ecosystem participation over time as agents prove to be incremental sources of
traffic and transactions. All eyes are on Meta Connect this week—Weds, Sept 23 & Thurs, Sept
24—with Wednesday’s keynote at 7PM ET. While wearables have been the key focus of Connect

in recent years, we expect Meta to highlight recent Al progress & innovation across models,
agents (Muse), & developer tools, as well as Meta Glasses & other hardware. We note that MSL
lead Alexandr Wang will also speak at Connect. On a very tactical, short-term basis, we believe
that some investors became more cautious heading_into this week on the view that Muse had
already launched, Watermelon would likely come after Meta Connect, & OpenAl would release its
competing_agent product this week, all of which may have contributed to Monday’s outsized
move in Meta shares. More broadly, we expect Muse adoption and engagement to continue to
ramp, with Meta beginning to prove out Al returns—and leadership—beyond its core advertising
platform, with a TAM potentially in the tens of trillions of dollars. Meta shares currently trade at
21x our 2028E GAAP EPS of $35.44, which we believe could prove conservative. We reiterate
our Overweight rating & $820 PT. s
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Muse Adoption Is Early and Encouraging. Muse has shown strong early signs of virality and
consumer adoption, with Muse reaching the #1 most downloaded free app in the U.S. and
Canada Apple App Stores (see Figure 3) & daily downloads in the U.S. now exceeding all
other Meta Family of Apps (see Figure 4). We believe Meta’s near-term priority with Muse is to
continue to drive adoption and engagement, with monetization beyond heavy-user subs likely
not coming until at least 2027. As such, Meta is already starting to push Muse via ad inventory
on Instagram and Facebook, and is offering 1B Muse Tokens for inviting friends to Muse (see
Figure 5), in addition to launching a national TV ad campaign. We also expect Muse’s
generous 100M free weekly tokens to be a core driver of sustained engagement as it
compares favorably to Grok Bot ($30+/mo) and Gemini Spark ($20/mo), while Instinct (free) is
still invite-only given compute constraints.
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Breadth of Early Use Cases Demonstrates Path to Monetization Over Time. At 2Q
earnings, Mark framed consumer personal agents as a potentially massive market, with
billions of people likely to use agents that understand their goals and work 24/7 on their behalf
across health, hobbies, finances, productivity, relationships, & more. Meta is positioning
Muse as clearly differentiated from traditional chatbots by emphasizing its ability to
take action rather than simply answer questions, supported by computer-use
capabilities & connections to the apps people use daily. In addition to the existing library
of Connectors (incl. Gmail, Spotify, Peloton, Opentable, & more), Meta recently opened access
for developers to build Muse Connectors for their apps and services, and Muse can also guide
users through creating custom Connectors for unsupported services. Early Muse use cases
(Figure 1) suggest the product broadly aligns with the vision Meta laid out, with users sharing
examples across commerce, product research, restaurant bookings, travel planning, email/text
drafting, and other multi-step workflows. While we expect Meta to prioritize adoption and
engagement over monetization near term (consistent with its historic playbook), many of these
workflows also provide a clear line of sight to longer-term monetization via: 1) a take-
rate/commission model based on transactions/objectives that Muse facilitates (e.g. shopping
checkouts, reservations, flight/hotel bookings, lead generation) & 2) subscriptions for
incremental usage. It will take time for small businesses and larger enterprises to launch
agents on Muse, but agent-to-agent interactions will likely form the foundation for
Meta’s monetization.
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Meta Connect on September 23-24. Meta’s developer conference will take place on
September 23-24, with Mark’s keynote livestreamed at 7:00PM ET on 9/23. We expect the
discussion to focus on recent Al progress & innovation including models, agents, & developer
tools, including incremental color on Muse (potentially early engagement stats,
partnerships/connectors, & how Muse may integrate with Meta’s smart glasses & broader
hardware strategy). While many investors have been hoping_for a Watermelon release at
Connect, we think it is more likely Meta will provide additional Al model/product roadmap
details, but save Watermelon’s launch for a later date. On the wearables side, we expect
continued emphasis on Al glasses, with reports suggesting Meta may announce new camera-
free smart glasses & preview a premium glasses-like mixed reality headset.
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Figure 1: Frequent Muse Use Cases Across a Broad Range of Categories

Category Use Case Why It Matters

Price tracking, deal/coupon discovery,
Commerce & Shopping marketplace management, browsing &
placing orders

High purchase Intent & clear path to
take-rate / commission monetization

Flight/hotel bokings, restaurant Habit forming, repeatable workflows &
Local Services / Bookings reservations, event tickets, etc. (online transaction-based monetization
or via phone) potential

Tangible savings supports retention &
value prop; expands into higher-value
"trust" workflows

Bill negotiation, auditing subscriptions,

Personal Finance fighting for refunds, auto-claiming offers

Appointment booking, medication
Health & Wellness reorder, workout / meal planning, photo
calorie tracking

Integrates into weekly habits; increases
frequency & stickiness over time

Calendar management, reminders, to-
Productivity & Organization do lists, email triage, itinerary building,
docment drafting, spreadsheet creation

Daily utility use cases that can drive
durable engagement

Reinforces Meta's distribution
advantage across
WhatsApp/Messenger/IG

Phone calls, drafting/summarizing

Communication b e
messages & emails, coordinating plans

Custom playlists, content creation, daily Broadens top-of-funnel engagement &

Entertainment . h
briefings, podcast summaries personalization loops

Source: User Testimonies & J.P. Morgan.

Figure 2: Muse Ranks as a Top Performing Al Agent Among Peers
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Figure 3: Muse U.S. Apple App Store Ranking
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Figure 4: Muse Daily Downloads in the U.S. Exceeds All of Meta’s Core Family of Apps
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Figure 5: Muse Referral Program
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