
The entertainment industry is now entering a new era – content supply is becoming 
almost infinite, generation cost and turnaround have significantly reduced, and 
interestingly audiences are also getting more used to AI generated content as the 
quality is improving. In contrast, users’ attention is still finite in the age of AI. Hence, 
we believe this could have a fundamental impact on the China Media and 
Entertainment industry, and likely shift the industry value chain and profit pool over 
the next few years. 

Content production and editing in themselves could become more competitive and 
commoditized with the help of AI, while long-lasting IP franchise and creative idea 
generation could become more valuable vs. long-tail content. Content distribution 
platforms (such as short/mid form video) will benefit from the amplified content 
supply but also need to balance between real human vibes and the influx of AIGC 
content. 

We examine the latest AI generation status, cost/time savings, industry value chain 
impact, potential new business models and associated risks in this report. With 
average production cost/time savings of 80%-90%+, we would expect more new 
formats such as interactive cinema/games, infinite dramas and virtual companions to 
emerge and quickly gain traction. 

Among the existing verticals, we believe online gaming remains the most resilient 
vertical. AI in gaming has tended to aid established publishers more as they have 
greater potential to leverage the tools to extend their existing IP franchises and 
evergreen titles. Conversely, there appears to be less headroom for new gaming IP 
success, a trend observed throughout most of 2026, as long-lasting legacy titles 
continue to gain share. Long form video and music platforms are seeing substantial 
cost reduction, but need to manage the conflict between AI content and 
copyright/catalog content in the longer run in our view. 

For key players, we see Tencent (Buy) as the front-runner in adopting AI initiatives 
for game development and user experience. NetEase (Buy, on CL) heavily focuses on 
AI-native gameplay mechanics, LLM-powered autonomous NPCs, generative 
user-generated content (AI-UGC). See our separate note assessing its 2027 pipeline. 
We also turn more constructive on XD (see our upgrade to Buy for details), given its 
Taptap platform will be a beneficiary of abundant game supply, and we believe the 
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stock’s narrative will shift from an ‘AI loser’ in 1H26 (due to higher AI token costs and 
Taptap Maker’s dilution of advertising traffic), to an ‘AI beneficiary’ given its unique 
game creation and distribution platform, especially for long-tail game developers.  

 

What’s the current status? 
Unlimited video supply: over the past few months we have seen rapid evolution in n

the AI multi-modal space, with the launch of H3 max (from Minimax/Fal), the speed 
of video generation is now faster than human viewership (generates a 5s video within 
3s). In 8M2026, short/mini dramas have seen 13X expansion in terms of launches vs. 
2025, while games (including mini-games) have multiplied by more than 8X.  

Higher quality AI content emerging: the proliferation of AI content has now n

occupied the short drama market over the past 6-12 months (Hongguo 50%+ AI 
content) and we have now started to see more mid to long AI dramas emerging over 
reputable platforms like Mango/iQiyi (15-60mins per episode). Lately, the launch of 
new AI models has also appeared to speed up the process for game development 
especially mini-games, as 3D/2D assets generation becomes much easier.  

Audience adoption curve also quickly rising: we see the user acceptance of AI n

content is rising as the quality is improving. This is particularly the case for content 
where part of the audience scrutinizes quality less, such as in short dramas, music 
streaming, or swiping short form videos. On the largest drama platforms like 
Hongguo, the data shows that more than 90% of dramas are now AI generated 
(animation and human-like). 

 

Exhibit 1: Likely major profit pool change in the age of infinite content supply 
Entertainment industry value chain  

Industry value chain IP, Design & Creativity Production & Editing Distribution platform

AI impact to
Entertainment

IP franchise and quality
matters more, but comes
with copyright issue

volume up 10-1000X, but
total value add / profit pool
shrinking

Supply flux, need to re-
direct traffic, maintain
community human vibe

Company exposure
Online Gaming Tencent, NTES Tencent, NTES, XD, 37 Tencent, XD
Long form video Mango Mango iQiyi, Mango
Short / Mid video China Literature (NC) Kuaishou
Music TME TME, Cloud Music (NC)
Movie Damai

Profit pool change
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Exhibit 2: Short drama volumes have grown explosively in 
2026 driven by AIGC 

 

Exhibit 3: New game launches also multiplied in 1H26 
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Source: Dataeye
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Exhibit 4: Summary of current AI progress/development and representative cases across entertainment verticals 

 
 

Source: Newsflow, Company data, Data compiled by Goldman Sachs Global Investment Research
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How different is AIGC vs. traditional production cost and turnaround? 
The AI generated content production process and cost curve vary in magnitude vs. 
traditional production, but on average represent a significant cost reduction and much 
faster turnaround. 

By vertical, we estimate AI video could reduce costs by 80-95% for animation n

production, music, TVC ads and short form drama, even considering the success rate 
of AI video generation. For complicated interactive formats such as gaming or long 
form drama, we estimate at least 30-70% of costs could be reduced, spanning 
3D/2D arts generation, graphics/character design etc. For IQ/Mango’s recent AIGC 
long episode, costs reduction is multiple times vs. similar revenue scale dramas in the 
past. 

More importantly, we see the production turnaround is at least 5X-10X faster. n

Content creators can test ideas at a fraction of costs. In the case of mini-games, a 
team of 2-3 people can now develop a game within a week, compared to a 3-6 
month timeline in the past.  

This is also changing how content is regulated. Mango’s Beyond Wukong (后西游记) n

was the first batch of dramas that adopted simultaneous Auditing and Broadcasting 
modes, speeding up turnaround times.  

 

 

Exhibit 5: Production cost and time saving after AI 
application across entertainment verticals 
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Source: Newsflow, Company data, Goldman Sachs Global Investment Research
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How would the value shift alongside the value chain? 
Despite the massive cost and time savings, we do not expect all parties to benefit from 
this shift. How the incremental dollar saved will flow is a key debate. Along the value 
chain:  

IP owners/developers: mixed impacts - It’s likely that top tier and long-lasting IP n

franchises will still have strong user attention and AI could potentially benefit them 
by extending their IP lifecycle. However, as countless content is generated, we see 
the long tail of IPs could face risks differentiating and it is becoming more difficult for 
new IPs to gain traction in an era where attention is getting more and more 
fragmented. In the gaming space, the strength of evergreen titles (HoK, FWJ etc.) vs. 
a lack of new game title success in 2026 echoes our view.  

 

Exhibit 6: Current status of AI application across entertainment verticals 

 
 

Source: Newsflow, Company data, Goldman Sachs Global Investment Research
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Production/implementation layer value would shrink - Convenience and fast n

content turnaround times of AI tools have reduced the production lifecycle and 
diluted traditional value add in the past 6 months, as similar content floods the 
market at unprecedented speed. Competition is becoming more commoditized, 
unless the content can transition into an enduring IP franchise backed by robust 
copyright protection. We see physical studios, actors, outsourcing agencies, and 
graphic design will be the most impacted. 

Content distribution platform: overall positive but also diverging - Broadly n

speaking, in our view the content platforms should benefit from proliferating AI 
content, as capturing user attention is becoming more difficult in an era of unlimited 
content supply. In the case of short dramas, despite the massive production cost 
reduction, most drama producers are not making profits as they spend more to 
purchase traffic from platforms (like Hongguo or Douyin), and the shelf life of 
content gets shorter when identical content is produced quicker. 

Conversely, platforms whose moat was built on licenses/copyrighted content, we see 
the barriers to entry diminishing, especially in China where copyright protection 
remains relatively weak. Music streaming and long form video streaming where the 
core strategy has been on investing and establishing a content library, will likely 
experience a greater user preference shift. Moreover, we see potential emergence of 
new AI-native content platforms, which creates a fresh entertainment experience vs. 
in the past (such as FAL.live). 

Multi-modal AI models/agents capturing incremental value: The vast majority of n

AI content is generated via AI video models and harnessing agents. We have seen 
both AI video models (Seedance/Minimax H3 etc.) and video agents from existing 
players such as iQiyi/Mango trying to capture the value of this layer. While TAM is 
growing massively, competition will remain intense on model intelligence/cost 
efficiency. We see the combination of workflow data, user preferences, creative 
feedback, proprietary assets, and integrated distribution as key to monitor 
across different models. 

 

What are the new formats emerging through AI videos? 
As the marginal cost and latency of video creation have reduced significantly, we see this 
structural paradigm shift could transition the digital entertainment industry from a 
scarcity-driven studio model to an infinite, dynamic generation model. Some 

 

Exhibit 7: Likely major profit pool change in the age of infinite content supply 
Entertainment industry value chain  

Industry value chain IP, Design & Creativity Production & Editing Distribution platform

AI impact to
Entertainment

IP franchise and quality
matters more, but comes
with copyright issue

volume up 10-1000X, but
total value add / profit pool
shrinking

Supply flux, need to re-
direct traffic, maintain
community human vibe

Profit pool change
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potential new business models are now emerging, although the way to monetize is still 
dynamically evolving, we see robust fundamental demand across consumers, 
professionals and enterprises.  

Dynamic & Interactive Micro-Dramas (互动短剧): The explosion of mobile-first 1.
serialized micro-dramas is merging with real-time video generation to replace static 
video with interactive, generative narrative experiences. Rather than pre-rendering 
hundreds of story branches in a studio, the narrative is generated dynamically based 
on real-time viewer choices or sentiment analysis. 

Ultra-Low Latency Video Infrastructure: As inference speeds achieve sub-second 2.
and real-time generation speeds, streaming workflows are moving to live video 
transformation. Real-Time Video-to-Video Streaming Pipelines: Platforms like 
fal.live enable developers to run serverless, distributed ComfyUI workflows and 
video diffusion pipelines with minimal latency. This also enables multi-user live 
storyboards where creative teams, game designers, or audiences co-direct visual 
environments in real time. 

Virtual Streamers & Interactive Livestream Commerce: Virtual idols and AI live 3.
streamers are evolving from simple animated 2D/3D avatars driven by human 
motion-capture to fully autonomous, multi-modal agents capable of 24/7 broadcast 
operations. Autonomous Commerce Livestreaming Hosts: Generative agents 
trained on product catalogs and sales scripts that interact in real time with viewer 
comments, adjust pacing, showcase dynamically rendered products, and run 
continuous sales loops.  

Personalized 1-on-1 Virtual Companions: High-fidelity virtual characters offering 4.
private or small-group interactive video sessions for entertainment, coaching, or fan 
engagement. Monetization is straightforward on time-based billing (e.g., $1/minute 
video sessions) and subscription tiers for persistent episodic memory. 

The Harness & Agent Orchestration Layer: we see the “Harness Layer”—5.
platforms that assemble multi-agent workflows, long-form narrative consistency, 
asset management, and studio pipelines could also capture higher economic value 
over time. 

Full-Stack Cinematic Production Agents (e.g iQIYI’s Nadou Pro): n

Model: Enterprise and prosumer SaaS + API token margins. Nadou Pro o

coordinates specialized sub-agents (scriptwriting, shot composition, camera 
direction, audio, and visual effects) across multiple underlying foundation 
models (QiZhi, Seedance, H3) to solve narrative and stylistic consistency 
across long-form projects. Revenue Capture: Tiered enterprise licensing, 
compute margin markups, and end-to-end profit-sharing on syndicated 
distributions. 

Creator Model Hubs & Workflow Marketplaces (e.g., Liblib AI, TapMaker, n

Updream): 

Model: Platforms that blend community-driven style asset distribution with o

cloud inference. Liblib monetizes by acting as a unified studio interface where 
creators license visual assets and train proprietary workflows. Revenue 

21 September 2026   8

Goldman Sachs China Entertainment

c4
5a

43
53

0f
60

4d
12

bc
b9

a8
2b

5a
a6

b9
f6



Capture: Compute arbitrage margins, membership subscription, and 
marketplace take-rates on creator-published workflow nodes and character 
IP. 

 

 

Exhibit 8: AI video creation tools comparison 

 
 

Source: Company data, Data compiled by Goldman Sachs Global Investment Research
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What are the potential challenges ahead? 
We think the core debate here is whether AI products can generate durable user value, 
monetize at margins above inference and distribution costs, and operate safely within an 
increasingly complex legal environment? 

Monetization: incremental compute cost is still high but consumer paying n

propensity remains limited. When users can create unlimited images, videos, 
characters, stories, and ads at near-zero marginal creative cost, consumers may 
enjoy creating content but still be reluctant to pay recurring subscriptions. For 
entertainment products, unlimited supply may also create content fatigue. More AI 
dramas, virtual idols, and interactive stories do not automatically translate into more 
viewing time or higher user spending. 

Regulations: AIGC businesses may face overlapping obligations across AI regulation, n

 

Exhibit 9: TapTap Maker vs. game engines comparison 

 
 

Source: Company data, Data compiled by Goldman Sachs Global Investment Research
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privacy law, consumer protection, advertising law, copyright regulation. For virtual 
idols, companion agents, interactive dramas, and AI live streamers, the challenge is 
especially important because engagement often depends on emotional connection. 
We have started to see Chinese regulatory authorities stepping up efforts on the 
short/mini drama and long drama industry. 

Sector/stock implications 
 
 

Online Gaming 
We believe this is still the more resilient vertical within the Entertainment space. AI in 
gaming is so far disproportionately benefiting established publishers as they are better 
positioned to leverage AI tools to extend their franchised IPs and evergreen titles. 
Conversely, there appear to have been fewer successful new launches of IPs in 2026 YTD 
as long-lasting titles continue to gain share. We see game creator engine/distribution 
platforms such as XD still have a unique value proposition, as it can leverage the 
significant growth in game supply and the platform’s ability to re-distribute traffic.  

For key players, we see Tencent (Buy) as the front-runner in adopting AI initiatives for 
game development. Tencent emphasizes foundational game engines, full-pipeline 
industrial tooling (3D asset & animation synthesis), and large-scale reinforcement 
learning for competitive balancing and live-ops. Its Hunyuan-Game & Hunyuan 3D 
studio model, can construct interactive, playable game prototypes, and allows 
developers to generate high-quality 3D assets from multimodal inputs (text, images, 
sketches) within minutes. 

NetEase (Buy, on CL) heavily focuses on AI-native gameplay mechanics, LLM-powered 
autonomous NPCs, generative user-generated content (AI-UGC), and centralized studio 
tooling via its Fuxi Lab. Games like Where Winds Meet and Justice Mobile have 
integrated various AI elements and extend its user base over the past 12months.  

We also turn more constructive on XD (upgraded to Buy), given its Taptap platform will 
be a beneficiary of abundant game supply, and a potential shift in the stock’s narrative 
from being an ‘AI loser’ in 1H26 (due to higher AI token costs and Taptap Maker’s 
dilution of advertising traffic), to an ‘AI beneficiary’ given its unique game creation and 
distribution platform, especially for long tail game developers.  

Long form video 
We see potential near term benefits as AIGC would enable a fast production turnaround 
and lower up-front content procurement alongside the supportive regulatory stance. 
However, the more critical questions remain: 1) would users stay on the LFV platforms 
for AI content (past 3yrs timespent overall has declined 50%), and 2) whether in the long 
run the proliferation of AI content will diminish the advantage of copyright drama 
content.  

For key players including Mango (Sell) and iQiyi (Neutral), we believe they could 
benefit from near-term cost cuts, as the production time/cost gets reduced, and many 
AI generated dramas’ business model shifts to revenue sharing vs. lump sum one time 
purchase in the past. However, in the longer run, the user competition vs. short drama 
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platform, and any preference shift towards AI generated dramas will be the key 
challenges.  

Short/mid form video platform 
Overall the expansion of content supply (whether AI or non-AI) is beneficial for video 
distribution platforms (such as Douyin/Kuaishou); however, we believe the platforms 
also need to maintain a fine balance between real human vibes and the influx of AI 
content.  

Many of these video platforms have introduced their own AI video agents/models, 
including Kuaishou’s Kling and IQ’s Nadou Pro. The ability to retain a large scale user 
base and sticky enterprise clients, and integration into the full production workflows are 
key to differentiate, in our view. We are Neutral-rated on Kuaishou and iQiyi. 

Music streaming 
Music streaming companies could still face near term pressure as music production 
supply is in a less disciplined environment at the moment in China. The protection of 
licensed catalogs vs. AI copy songs and how users’ appetite shifts towards AI generated 
music are key debates. On that note, TME (Buy) is likely to have near term pressure for 
subscription revenue and mid/longer term growth will rely more on non-subs revenue, 
and a benign competition landscape when Soda Music user trends stabilize.  

 

 

Exhibit 10: 2027E P/E multiple vs. sales yoy % growth across our major media & 
entertainment coverage 
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Source: Company data, Goldman Sachs Global Investment Research

21 September 2026   12

Goldman Sachs China Entertainment

c4
5a

43
53

0f
60

4d
12

bc
b9

a8
2b

5a
a6

b9
f6



 

Exhibit 11: 2027E P/E multiple vs. EPS yoy % growth across our major media & entertainment 
coverage 
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Source: Company data, Goldman Sachs Global Investment Research
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11-Aug-26 46.00 38.56 19-Aug-26 1.40 1.13

03-Aug-26 52.00 37.32 20-May-26 1.60 1.10

12-May-26 59.00 36.16 01-Mar-26 1.80 1.60

17-Mar-26 69.00 57.20 21-Aug-25 2.10 2.35

04-Mar-26 78.00 55.00 21-May-25 1.90 1.71

18-Jan-26 90.00 64.30 23-Apr-25 2.20 1.87

12-Nov-25 99.00 84.65 27-Feb-25 2.50 2.17

12-Aug-25 106.00 88.30 21-Nov-24 2.40 2.02

17-Jun-25 82.00 73.40 27-Aug-24 2.80 2.26

13-May-25 60.40 54.50 23-Jul-24 5.10 3.16

18-Mar-25 59.50 51.10 16-May-24 5.90 5.79

19-Jan-25 52.60 40.30 28-Feb-24 5.60 3.67

12-Nov-24 54.40 45.25 17-Jan-24 6.30 4.01

23-Oct-24 54.60 46.00 21-Nov-23 7.40 4.75

13-Aug-24 55.10 53.50 18-Oct-23 8.10 4.58

13-May-24 62.30 54.85

20-Mar-24 54.30 44.40

17-Jan-24 43.80 33.60

14-Nov-23 33.80 28.20

Mango Excellent Media (300413.SZ) Tencent Holdings (0700.HK)
Date of report Target price (Rmb) Closing price (Rmb) Date of report Target price (HK$) Closing price (HK$)

30-Aug-26 13.30 14.15 16-Sep-26 650.00 433.40

29-Apr-26 15.50 19.82 12-Aug-26 670.00 461.60

14-Feb-26 18.00 26.25 18-Mar-26 700.00 550.50

09-Nov-25 17.80 27.30 18-Jan-26 752.00 617.50

27-Aug-25 17.30 25.60 12-Oct-25 770.00 651.50

02-Jun-25 18.10 22.36 13-Aug-25 701.00 586.00

23-Jan-25 18.50 27.15 05-Aug-25 658.00 559.00

28-Oct-24 18.40 26.58 14-May-25 595.00 521.00

30-Aug-24 18.30 19.36 19-Mar-25 590.00 540.00

22-Apr-24 21.10 22.20 20-Jan-25 534.00 389.80

17-Jan-24 24.70 21.55 13-Nov-24 542.00 403.80

27-Oct-23 26.20 25.12 29-Sep-24 521.00 437.80

14-Aug-24 464.00 373.80

12-Jun-24 477.00 370.80

15-May-24 466.00 381.80

11-Apr-24 408.00 315.00

20-Mar-24 413.00 288.80

15-Jan-24 426.00 289.40

15-Nov-23 435.00 322.60

11-Oct-23 423.00 311.00
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Damai Entertainment Holdings (1060.HK) Tencent Music Entertainment Group (ADR) (TME)
Date of report Target price (HK$) Closing price (HK$) Date of report Target price ($) Closing price ($)

03-Jun-26 0.82 0.60 11-Aug-26 11.70 8.72

04-May-26 0.92 0.58 03-Aug-26 13.40 9.53

25-Feb-26 1.07 0.83 12-May-26 15.00 9.07

18-Nov-25 1.17 0.86 17-Mar-26 17.60 11.37

19-Oct-25 1.30 0.93 04-Mar-26 20.00 14.14

11-Aug-25 1.38 1.17 18-Jan-26 23.00 16.58

12-Nov-25 25.20 19.01

12-Aug-25 27.00 25.39

17-Jun-25 21.00 18.20

13-May-25 15.50 14.69

18-Mar-25 15.30 15.09

19-Jan-25 13.50 10.78

23-Oct-24 14.00 11.59

13-Aug-24 14.20 11.12

13-May-24 16.00 14.80

20-Mar-24 14.00 11.69

17-Jan-24 11.20 8.71

14-Nov-23 8.60 7.66

Kuaishou Technology (1024.HK) XD Inc. (2400.HK)
Date of report Target price (HK$) Closing price (HK$) Date of report Target price (HK$) Closing price (HK$)

20-Aug-26 38.00 33.64 21-Sep-26 60.70 39.36

29-Jun-26 68.00 41.00 03-Aug-26 66.80 47.36

27-May-26 70.00 45.28 21-Apr-26 78.00 64.60

14-May-26 74.00 50.85 18-Jan-26 85.40 86.00

25-Mar-26 75.00 53.05 29-Sep-25 81.40 78.30

18-Jan-26 87.00 78.35 08-Jul-25 39.00 51.30

31-Aug-25 83.00 75.35 14-May-25 34.00 37.05

21-Aug-25 77.00 71.75 25-Sep-24 15.00 19.68

17-Jun-25 68.00 59.40 10-Jul-24 13.80 17.28

27-May-25 63.00 48.75 12-Jun-24 15.10 18.22

25-Mar-25 62.00 56.80 16-Apr-24 13.20 14.96

19-Jan-25 55.00 40.75 17-Jan-24 11.60 8.16

20-Nov-24 63.00 52.55

20-Aug-24 67.00 44.40

08-Aug-24 70.00 43.85

22-May-24 80.00 58.15

20-Mar-24 75.00 52.25

21-Jan-24 82.00 41.55

21-Nov-23 88.00 58.50

19-Oct-23 87.00 56.10

NetEase Inc. (H) (9999.HK) NetEase Inc. (ADR) (NTES)
Date of report Target price (HK$) Closing price (HK$) Date of report Target price ($) Closing price ($)

20-Aug-26 263.00 193.40 20-Aug-26 168.00 119.81

03-Aug-26 262.00 208.00 03-Aug-26 167.00 131.58

28-Jun-26 264.00 187.50 28-Jun-26 169.00 123.71

21-May-26 260.00 171.70 21-May-26 166.00 114.34

21-Apr-26 250.00 182.90 21-Apr-26 160.00 114.81

11-Feb-26 257.00 195.00 11-Feb-26 164.00 118.50

03-Feb-26 264.00 198.50 03-Feb-26 169.00 128.36

18-Jan-26 266.00 215.60 18-Jan-26 170.00 137.97

20-Nov-25 250.00 212.60 20-Nov-25 160.00 133.95

14-Sep-25 252.00 236.40 14-Sep-25 161.00 152.80

14-Aug-25 226.00 207.80 14-Aug-25 145.00 129.67

08-Jul-25 225.00 212.00 08-Jul-25 144.00 133.28

15-May-25 219.00 168.10 15-May-25 140.00 122.76

29-Apr-25 193.00 163.80 29-Apr-25 123.00 106.36
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Price targets shown in table(s) are unadjusted for corporate actions. 

Regulatory disclosures 
Disclosures required by United States laws and regulations 
See company-specific regulatory disclosures above for any of the following disclosures required as to companies referred to in this report: manager or 
co-manager in a pending transaction; 1% or other ownership; compensation for certain services; types of client relationships; managed/co-managed 
public offerings in prior periods; directorships; registered market maker. Goldman Sachs trades or may trade as a principal in debt securities (or in 
related derivatives) of issuers discussed in this report.  

The following are additional required disclosures: Ownership and material conflicts of interest: Goldman Sachs policy prohibits its analysts, 
professionals reporting to analysts and members of their households from owning securities of any company in the analyst’s area of coverage.  Analyst 
compensation:  Analysts are paid in part based on the profitability of Goldman Sachs, which includes investment banking revenues.  Analyst as officer 
or director: Goldman Sachs policy generally prohibits its analysts, persons reporting to analysts or members of their households from serving as an 
officer, director or advisor of any company in the analyst’s area of coverage.  Non-U.S. Analysts:  Non-U.S. analysts may not be associated persons of 
Goldman Sachs & Co. LLC and therefore may not be subject to FINRA Rule 2241 or FINRA Rule 2242 restrictions on communications with a subject 
company, public appearances and trading in securities covered by the analysts.  

Additional disclosures required under the laws and regulations of jurisdictions other than the United States 
The following disclosures are those required by the jurisdiction indicated, except to the extent already made above pursuant to United States laws and 
regulations. Australia: Goldman Sachs Australia Pty Ltd and its affiliates are not authorised deposit-taking institutions (as that term is defined in the 
Banking Act 1959 (Cth)) in Australia and do not provide banking services, nor carry on a banking business, in Australia. This research, and any access to 
it, is intended only for “wholesale clients” within the meaning of the Australian Corporations Act, unless otherwise agreed by Goldman Sachs. In 
producing research reports, members of Global Investment Research of Goldman Sachs Australia may attend site visits and other meetings hosted by 
the companies and other entities which are the subject of its research reports. In some instances the costs of such site visits or meetings may be met in 
part or in whole by the issuers concerned if Goldman Sachs Australia considers it is appropriate and reasonable in the specific circumstances relating to 
the site visit or meeting. To the extent that the contents of this document contains any financial product advice, it is general advice only and has been 
prepared by Goldman Sachs without taking into account a client’s objectives, financial situation or needs. A client should, before acting on any such 
advice, consider the appropriateness of the advice having regard to the client’s own objectives, financial situation and needs. A copy of certain 
Goldman Sachs Australia and New Zealand disclosure of interests and a copy of Goldman Sachs’ Australian Sell-Side Research Independence Policy 
Statement are available at: https://www.goldmansachs.com/disclosures/australia-new-zealand/index.html.  Brazil: Disclosure information in relation 
to CVM Resolution n. 20 is available at https://www.gs.com/worldwide/brazil/area/gir/index.html. Where applicable, the Brazil-registered analyst 
primarily responsible for the content of this research report, as defined in Article 20 of CVM Resolution n. 20, is the first author named at the beginning 
of this report, unless indicated otherwise at the end of the text.  Canada: This information is being provided to you for information purposes only and is 
not, and under no circumstances should be construed as, an advertisement, offering or solicitation by Goldman Sachs & Co. LLC for purchasers of 
securities in Canada to trade in any Canadian security. Goldman Sachs & Co. LLC is not registered as a dealer in any jurisdiction in Canada under 
applicable Canadian securities laws and generally is not permitted to trade in Canadian securities and may be prohibited from selling certain securities 
and products in certain jurisdictions in Canada. If you wish to trade in any Canadian securities or other products in Canada please contact Goldman 
Sachs Canada Inc., an affiliate of The Goldman Sachs Group Inc., or another registered Canadian dealer.  Hong Kong: Further information on the 
securities of covered companies referred to in this research may be obtained on request from Goldman Sachs (Asia) L.L.C.  India: Further information 
on the subject company or companies referred to in this research may be obtained from Goldman Sachs (India) Securities Private Limited, Research 
Analyst - SEBI Registration Number INH000001493, 10th Floor, Ascent-Worli, Sudam Kalu Ahire Marg, Worli, Mumbai-400 025, India, Corporate 
Identity Number U74140MH2006FTC160634, Phone +91 22 6616 9000, Fax +91 22 6616 9001. Goldman Sachs may beneficially own 1% or more of 
the securities (as such term is defined in clause 2 (h) the Indian Securities Contracts (Regulation) Act, 1956) of the subject company or companies 
referred to in this research report. Registration granted by SEBI and certification from NISM in no way guarantee performance of the intermediary or 
provide any assurance of returns to investors. Goldman Sachs (India) Securities Private Limited compliance officer and investor grievance contact 
details, a copy of the annual compliance audit report and other relevant information and disclosures can be found at this link: 
https://www.goldmansachs.com/worldwide/india/research-analyst.  Japan: See below.  Korea: This research, and any access to it, is intended only for 
“professional investors” within the meaning of the Financial Services and Capital Markets Act, unless otherwise agreed by Goldman Sachs. Further 
information on the subject company or companies referred to in this research may be obtained from Goldman Sachs (Asia) L.L.C., Seoul Branch.  New 
Zealand: Goldman Sachs New Zealand Limited and its affiliates are neither “registered banks” nor “deposit takers” (as defined in the Reserve Bank of 
New Zealand Act 1989) in New Zealand. This research, and any access to it, is intended for “wholesale clients” (as defined in the Financial Advisers Act 
2008) unless otherwise agreed by Goldman Sachs. A copy of certain Goldman Sachs Australia and New Zealand disclosure of interests is available at: 
https://www.goldmansachs.com/disclosures/australia-new-zealand/index.html.  Russia: Research reports distributed in the Russian Federation are not 
advertising as defined in the Russian legislation, but are information and analysis not having product promotion as their main purpose and do not 
provide appraisal within the meaning of the Russian legislation on appraisal activity. Research reports do not constitute a personalized investment 
recommendation as defined in Russian laws and regulations, are not addressed to a specific client, and are prepared without analyzing the financial 
circumstances, investment profiles or risk profiles of clients. Goldman Sachs assumes no responsibility for any investment decisions that may be taken 
by a client or any other person based on this research report.  Singapore: Goldman Sachs (Singapore) Pte. (Company Number: 198602165W), which is 
regulated by the Monetary Authority of Singapore, accepts legal responsibility for this research, and should be contacted with respect to any matters 
arising from, or in connection with, this research.  Taiwan: This material is for reference only and must not be reprinted without permission. Investors 

NetEase Inc. (H) (9999.HK) NetEase Inc. (ADR) (NTES)
Date of report Target price (HK$) Closing price (HK$) Date of report Target price ($) Closing price ($)

23-Feb-25 190.00 160.00 23-Feb-25 122.00 103.22

09-Jan-25 181.00 144.70 09-Jan-25 116.00 92.28

14-Nov-24 169.00 119.50 14-Nov-24 109.00 84.22

23-Oct-24 166.00 125.80 23-Oct-24 106.00 80.05

25-Sep-24 176.00 133.10 25-Sep-24 113.00 86.89

22-Aug-24 179.00 143.00 22-Aug-24 115.00 82.25

12-Jun-24 196.00 146.00 12-Jun-24 125.00 92.92

23-May-24 198.00 141.50 23-May-24 127.00 94.74

16-Apr-24 202.00 142.30 16-Apr-24 129.00 90.42

02-Feb-24 210.00 155.80 02-Feb-24 134.00 98.83

16-Nov-23 206.00 175.70 16-Nov-23 132.00 112.35
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should carefully consider their own investment risk. Investment results are the responsibility of the individual investor.  United Kingdom: Persons who 
would be categorized as retail clients in the United Kingdom, as such term is defined in the rules of the Financial Conduct Authority, should read this 
research in conjunction with prior Goldman Sachs research on the covered companies referred to herein and should refer to the risk warnings that have 
been sent to them by Goldman Sachs International. A copy of these risks warnings, and a glossary of certain financial terms used in this report, are 
available from Goldman Sachs International on request.   

European Union and United Kingdom: Disclosure information in relation to Article 6 (2) of the European Commission Delegated Regulation (EU) 
(2016/958) supplementing Regulation (EU) No 596/2014 of the European Parliament and of the Council (including as that Delegated Regulation is 
implemented into United Kingdom domestic law and regulation following the United Kingdom’s departure from the European Union and the European 
Economic Area) with regard to regulatory technical standards for the technical arrangements for objective presentation of investment 
recommendations or other information recommending or suggesting an investment strategy and for disclosure of particular interests or indications of 
conflicts of interest is available at https://www.gs.com/disclosures/europeanpolicy.html which states the European Policy for Managing Conflicts of 
Interest in Connection with Investment Research.   

Japan: Goldman Sachs Japan Co., Ltd. is a Financial Instrument Dealer registered with the Kanto Financial Bureau under registration number Kinsho 69, 
and a member of Japan Securities Dealers Association, Financial Futures Association of Japan Type II Financial Instruments Firms Association, and 
Investment Management Association of Japan. Sales and purchase of equities are subject to commission pre-determined with clients plus consumption 
tax. See company-specific disclosures as to any applicable disclosures required by Japanese stock exchanges, the Japanese Securities Dealers 
Association or the Japanese Securities Finance Company.   

Ratings, coverage universe and related definitions 
Buy (B), Neutral (N), Sell (S) Analysts recommend stocks as Buys or Sells for inclusion on various regional Investment Lists. Being assigned a Buy or Sell 
on an Investment List is determined by a stock’s total return potential relative to its coverage universe. Any stock not assigned as a Buy or a Sell on an 
Investment List with an active rating (i.e., a  stock that is not Rating Suspended, Not Rated, Early-Stage Biotech, Coverage Suspended or Not Covered), is 
deemed Neutral. Each region manages Regional Conviction Lists, which are selected from Buy rated stocks on the respective region’s Investment Lists 
and represent investment recommendations focused on the size of the total return potential and/or the likelihood of the realization of the return across 
their respective areas of coverage.  The addition or removal of stocks from such Conviction Lists are managed by the Investment Review Committee or 
other designated committee in each respective region and do not represent a change in the analysts’ investment rating for such stocks.    

Total return potential represents the upside or downside differential between the current share price and the price target, including all paid or 
anticipated dividends, expected during the time horizon associated with the price target. Price targets are required for all covered stocks. The total 
return potential, price target and associated time horizon are stated in each report adding or reiterating an Investment List membership.  

Coverage Universe: A list of all stocks in each coverage universe is available by primary analyst, stock and coverage universe at 
https://www.gs.com/research/hedge.html.    

Not Rated (NR). The investment rating, target price and earnings estimates (where relevant) are removed pursuant to Goldman Sachs policy when 
Goldman Sachs is acting in an advisory capacity in a merger or in a strategic transaction involving this company, when there are legal, regulatory or 
policy constraints due to Goldman Sachs’ involvement in a transaction, and in certain other circumstances. Early-Stage Biotech (ES). An investment 
rating and a target price are not assigned pursuant to Goldman Sachs policy when this company has neither a drug, treatment or medical device that 
has passed a Phase II clinical trial nor a license to distribute a post-Phase II drug, treatment or medical device.  Rating Suspended (RS). Goldman Sachs 
Research has suspended the investment rating and price target for this stock, because there is not a sufficient fundamental basis for determining an 
investment rating or target price. The previous investment rating and target price, if any, are no longer in effect for this stock and should not be relied 
upon.  Coverage Suspended (CS). Goldman Sachs has suspended coverage of this company.  Not Covered (NC). Goldman Sachs does not cover this 
company.  

Global product; distributing entities 
Goldman Sachs Global Investment Research produces and distributes research products for clients of Goldman Sachs on a global basis. Analysts based 
in Goldman Sachs offices around the world produce research on industries and companies, and research on macroeconomics, currencies, commodities 
and portfolio strategy. This research is disseminated in Australia by Goldman Sachs Australia Pty Ltd (ABN 21 006 797 897); in Brazil by Goldman Sachs 
do Brasil Corretora de Títulos e Valores Mobiliários S.A.; Public Communication Channel Goldman Sachs Brazil: 0800 727 5764 and / or 
contatogoldmanbrasil@gs.com. Available Weekdays (except holidays), from 9am to 6pm. Canal de Comunicação com o Público Goldman Sachs Brasil: 
0800 727 5764 e/ou contatogoldmanbrasil@gs.com. Horário de funcionamento: segunda-feira à sexta-feira (exceto feriados), das 9h às 18h; in Canada 
by Goldman Sachs & Co. LLC; in Hong Kong by Goldman Sachs (Asia) L.L.C.; in India by Goldman Sachs (India) Securities Private Ltd.; in Japan by 
Goldman Sachs Japan Co., Ltd.; in the Republic of Korea by Goldman Sachs (Asia) L.L.C., Seoul Branch; in New Zealand by Goldman Sachs New Zealand 
Limited; in Russia by OOO Goldman Sachs; in Singapore by Goldman Sachs (Singapore) Pte. (Company Number: 198602165W); and in the United States 
of America by Goldman Sachs & Co. LLC. Goldman Sachs International has approved this research in connection with its distribution in the United 
Kingdom.  

Goldman Sachs International (“GSI”), authorised by the Prudential Regulation Authority (“PRA”) and regulated by the Financial Conduct Authority 
(“FCA”) and the PRA, has approved this research in connection with its distribution in the United Kingdom. 

European Economic Area: Goldman Sachs Bank Europe SE (“GSBE”) is a credit institution incorporated in Germany and, within the Single Supervisory 
Mechanism, subject to direct prudential supervision by the European Central Bank and in other respects supervised by German Federal Financial 
Supervisory Authority (Bundesanstalt für Finanzdienstleistungsaufsicht, BaFin) and Deutsche Bundesbank and disseminates research within the 
European Economic Area.  

General disclosures 
This research is for our clients only. Other than disclosures relating to Goldman Sachs, this research is based on current public information that we 
consider reliable, but we do not represent it is accurate or complete, and it should not be relied on as such. The information, opinions, estimates and 
forecasts contained herein are as of the date hereof and are subject to change without prior notification. We seek to update our research as 
appropriate, but various regulations may prevent us from doing so. Other than certain industry reports published on a periodic basis, the large majority 
of reports are published at irregular intervals as appropriate in the analyst’s judgment. 

Goldman Sachs conducts a global full-service, integrated investment banking, investment management, and brokerage business. We have investment 
banking and other business relationships with a substantial percentage of the companies covered by Global Investment Research. Goldman Sachs & Co. 
LLC, the United States broker dealer, is a member of SIPC (https://www.sipc.org).  

Our salespeople, traders, and other professionals may provide oral or written market commentary or trading strategies to our clients and principal 
trading desks that reflect opinions that are contrary to the opinions expressed in this research. Our asset management area, principal trading desks and 
investing businesses may make investment decisions that are inconsistent with the recommendations or views expressed in this research. 
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The analysts named in this report may have from time to time discussed with our clients, including Goldman Sachs salespersons and traders, or may 
discuss in this report, trading strategies that reference catalysts or events that may have a near-term impact on the market price of the equity securities 
discussed in this report, which impact may be directionally counter to the analyst’s published price target expectations for such stocks. Any such 
trading strategies are distinct from and do not affect the analyst’s fundamental equity rating for such stocks, which rating reflects a stock’s return 
potential relative to its coverage universe as described herein. 

We and our affiliates, officers, directors, and employees will from time to time have long or short positions in, act as principal in, make a market or act as 
liquidity provider in, and buy or sell, any securities, derivatives, or other financial instruments referred to in this research (including any financial 
instruments issued by the companies referred to herein), unless otherwise prohibited by regulation or Goldman Sachs policy.  

The views attributed to third party presenters at Goldman Sachs arranged conferences, including individuals from other parts of Goldman Sachs, do not 
necessarily reflect those of Global Investment Research and are not an official view of Goldman Sachs. 

Any third party referenced herein, including any salespeople, traders and other professionals or members of their household, may have positions in the 
products mentioned that are inconsistent with the views expressed by analysts named in this report. 

This research is not an offer to sell or the solicitation of an offer to buy any security in any jurisdiction where such an offer or solicitation would be illegal. 
It does not constitute a personal recommendation or take into account the particular investment objectives, financial situations, or needs of individual 
clients. Clients should consider whether any advice or recommendation in this research is suitable for their particular circumstances and, if appropriate, 
seek professional advice, including tax advice. The price and value of investments referred to in this research and the income from them may fluctuate. 
Past performance is not a guide to future performance, future returns are not guaranteed, and a loss of original capital may occur. Fluctuations in 
exchange rates could have adverse effects on the value or price of, or income derived from, certain investments.  

Certain transactions, including those involving futures, options, and other derivatives, give rise to substantial risk and are not suitable for all investors. 
Investors should review current options and futures disclosure documents which are available from Goldman Sachs sales representatives or at 
https://www.theocc.com/about/publications/character-risks.jsp and https://www.goldmansachs.com/disclosures/cftc_fcm_disclosures. Transaction 
costs may be significant in option strategies calling for multiple purchase and sales of options such as spreads. Supporting documentation will be 
supplied upon request.  

Differing Levels of Service provided by Global Investment Research: The level and types of services provided to you by Goldman Sachs Global 
Investment Research may vary as compared to that provided to internal and other external clients of GS, depending on various factors including your 
individual preferences as to the frequency and manner of receiving communication, your risk profile and investment focus and perspective (e.g., 
marketwide, sector specific, long term, short term), the size and scope of your overall client relationship with GS, and legal and regulatory constraints.  
As an example, certain clients may request to receive notifications when research on specific securities is published, and certain clients may request 
that specific data underlying analysts’ fundamental analysis available on our internal client websites be delivered to them electronically through data 
feeds or otherwise. No change to an analyst’s fundamental research views (e.g., ratings, price targets, or material changes to earnings estimates for 
equity securities), will be communicated to any client prior to inclusion of such information in a research report broadly disseminated through 
electronic publication to our internal client websites or through other means, as necessary, to all clients who are entitled to receive such reports. 

All research reports are disseminated and available to all clients simultaneously through electronic publication to our internal client websites. Not all 
research content is redistributed to our clients or available to third-party aggregators, nor is Goldman Sachs responsible for the redistribution of our 
research by third party aggregators. For research, models or other data related to one or more securities, markets or asset classes (including related 
services) that may be available to you, please contact your GS representative or go to https://research.gs.com. 

Disclosure information is also available at https://www.gs.com/research/hedge.html or from Research Compliance, 200 West Street, New York, NY 
10282. 

© 2026 Goldman Sachs.  

You are permitted to store, display, analyze, modify, reformat, and print the information made available to you via this service only for your own use.  
You may not resell or reverse engineer this information to calculate or develop any index for disclosure and/or marketing or create any other derivative 
works or commercial product(s), data or offering(s) without the express written consent of Goldman Sachs. You are not permitted to publish, transmit, 
or otherwise reproduce this information, in whole or in part, in any format to any third party without the express written consent of Goldman Sachs. 
This foregoing restriction includes, without limitation, using, extracting, downloading or retrieving this information, in whole or in part, to train or 
finetune a machine learning or artificial intelligence system, or to provide or reproduce this information, in whole or in part, as a prompt or input to any 
such system. 
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