FIREXRET "SIGRWM" | BDIME!

oldman Research
achs

REREREXW & AITREY

RS

2026%E9H17H | 1:18AM HKT

ARRFEW, BOFRNPXBEM S REH (HE)

Navigating China Internet / Al models

Explore >

TEAV4RER. Asia Leaders=i¥FfICommunacopia +BHEASEE, RIIBEELHTH
EEBMMARRT A BEMAMESNR, HERTRITNFTLEFEE (B
Bt IG R _E AR/ IR RARIR , BEMEERS | o LA B BN EE s/ A E R
), HENEETESEREN B, W5, MEEE. tHEFE. FHERA Gh
1) . NE )  RERARFRE. BEEXINEMNESESE: 1) NS
FHN=FEE, BIFTOITEBEIEREH/ T &/a 4 EZRSIGK, MK/ =/
B EX & B AU NIAE E AR EE /Mg KIREIER; 2) AIzlkSigk, &ITAR
TEENEMERKURNEEBAMECRSHIFRRZIEET, AL SEE#H—
HRFIHEAH _EIAIES| (HITIEFAEEE S0 8 FrfEZEE ISR T ML BTAY50%
FiAZES3%) ; BRAENXIZAZHNEERE/ EENEACRERTES T
Sk, 3) ARREIZ BIRHINRE, MEEEESR)\/ESRARELZRBEREENICIHET, M
IHE. MEELHFMHarness=RIEERAFEENERUMRDEE; 4) BLEIES
FRAIBHE (To-BMTo-C) FANAAIBIE (To-C, SEIFHIEE AT AIFEERRAI
BhF) WIAISEERNARS T EZXE, REKATEMIAIRENEIE R, BR
3% T X TR EREIRE/ KB ERMNEER]; 5) FENETAIBER//ZM/FU.

AFNESKRNHMERBE-ZE VS ELAMOERT, HMNTMETEREZRIRGES
teRfEERSEL. SREATTNEENR. BRIZHRNN/ZTHERR, HE
TR AT REFHR . DEFREREEE L, TRASHERLESZ
fii, BAEEMES/AEES=(I, SEBME=MUFAZFNM, KFARE NS
TFRESHE(L FENEHTEANFEEEHERN/FN, LT NAIRRERE A
EEEBERNIRMFEEE .

EPRAE, CFA
+852-2978-0856 |
ronald.keung@gs.com
Ba (M) BRIELE

FLZ 1R, CFA
+852-2978-6603 |
lincoln.kong@gs.com
B () BREEAR

Timothy Zhao
+852-2978-2673 |
timothy.zhao@gs.com
B (L) BRIELF

BBaaff

+852-2978-2672 | steve.qiu@gs.com
mE (L) BREEAE

2%
+852-2978-7472 | eunice liu@gs.com
B (L) BRIEELE

[REE
+852-3465-4207 | luging.zhou@gs.com
B (L) BRIEELE

HTE
+852-2978-1398 | damian.xie@gs.com
= (L) BRIEELE

Iris Xiao
+852-2978-0202 | iris.xiao@gs.com
= (M) BRIEELE

SRSHMFTREMSNELFTELSXR, HESSEIRKEEBXLEXR, Alt, RABFNYEZEIERAE]AILE
FHEARERMARSEMENATE PR, FRARRSHELRFARNE—RER. BXONMRNHRNEMNEE

8, NEEHENSR, & Hwww.gs.com/research/hedge.htmls
FINRARY AR/ SRR 317

BIFEEHREATIREANITITFEXE



FIREXRET "SIGRWM" | BDIME!

Gl s REFETER & AR

H=x
1. Soft macro and implications for 3Q top line set-up 10
2. Concerns on Al capex funding and timing of peak for hyperscalers 10
3. Al model competition/sources of differentiation 13
4. Harness/Al agent applications the next key focus 19
5. Al policies/regulations/tax policies to evolve 24
Mega-caps & key stock views; estimate revisions for Tencent & Alibaba 24
Our views by sub-sector 31
2Q results recap; key numbers & outlook by sub-sectors 35
Top apps tracker: Latest time-spent trends at a glance 41
Appendix: Links to Asia Leaders Conference takeaway notes 51
Price Target Methodology & Risks 53
ERWEMHR 56

2026%9H17H 2



FRERET “BiERWM , BDIME!
Goldman Sachs BARE R & AR

With broad sector share price weaknesses (year-to-date/recent declines post 2Q
results, EZ& 5), key themes/focuses from investors have focused on five key topics:

1. Soft macro and implications for 3Q top line set-up: we note mixed comments on
quarter-to-date trends, from weaker travel demand, to continued soft consumer
spending and a later Apple product shipment this year to weigh on eCom/ads/local
services’ 3Q top line, alongside continued elevated 3Q absolute capex spend
quarter-on-quarter from hyperscaler mega-caps. These being said, we expect Al
cloud growth and Al cloud margins to be bright spots on strong token demand,
elevated Al server rental prices (boosting payback period for GPU-as-a-Service to 2-3
years) and margin boost from CPU/overall cloud price hikes since Apr 2026. We see
Games/Cloud/Internet verticals as key sub-sectors with relatively more defensive
growth into the 3Q, 4Q set up.

2. Al cloud growth with potential for further beat-and-raise on tight compute
demand and read-across from US hyperscalers, yet with concerns on sources of
capex funding/when is capex peaking for hyperscalers/sustainability of elevated
ROICs. Investor focuses have been on the negative FCF at Alibaba and Tencent in the
past quarter, sources of capex funding (given Alibaba and Z.AI’ s recent equity
fundings) and sustainability of ROIC (the maths in reaching 3-year payback time for
Alibaba’ s current capex, and sustainability of even shorter payback times for
Al-compute focused hyperscalers and neoclouds overseas, referencing recent
Communacopia + Technology conference takeaways, summary from James
Schneider, summary from Eric Sheridan).

3. Intensifying competition between Al models with narrower performance gaps/
Shifting discussions about how fast Al technology is advancing where cost
efficiencies, financial strength and harness products are becoming more important
differentiating drivers. We see a larger step up in R&D needed on post-training given
tighter access to Chain-of-Thought data sets, and controlling of the
harness/orchestration layer will drive a more sustainable data feedback loop for
model improvement and eventual recursive self-improvement. We believe Chinese
Al models have reached critical level of intelligence (our earlier China LLM primer)
with rising context window and cost efficiencies that can sufficiently deliver
cost-competitive virtual worker/white-collar job tasks, and thus see co-work/virtual
employee agents as the key next focuses with rising Al employee penetration by
industries (from coding, to increasing focus in finance, legal, accounting and more,
42).

4. The increased focus on Al agent applications around workplace (To-B & To-C, E#&
40) & personal Al assistants (To-C, with read-across from recent US players’ new
consumer agent launches including Muse from Meta, report link), with investments
into user acquisitions thatcould drive sustainable data flywheel, yet draws questions
on ROI/long-term retention. On the enterprise side, we see an ongoing competition
between mega-caps for data feedback loop between Tencent” s WorkBuddy,
Alibaba’ s QwenWork and ByteDance’ s Doubao Work. We believe workplace agent
products like WorkBuddy and QwenWork are showing resemblance to an
eCommerce platforms’ analogy, i.e. building stickiness through a combination of
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1P (own model) and 3P offerings (selection of other models). On the consumer Al
agent side, we believe Tencent Weixin’ s Xiaowei (that is in pilot testing phase)
continues to be the most well positioned given trust, scale, Mini-Program ecosystem,
and payment methods are most well embedded within the Weixin ecosystem vs.
Doubao/Qwen standalone apps with various relatively segregated ‘walled

garden’ ecosystems.

5. Evolving Al policies/regulations/taxes that could determine access to
compute/market access in each overseas market and the long-term post-tax profit
assumptions of internet platforms/Al model companies. We highlight key investors
focuses around policy risks on Al model distillation, transactions with US suppliers,
access to overseas Al leased compute and high-tech industry preferential tax rates.
As highlighted in our earlier report, we note High and New Tech Enterprise (HNTE)
status is re-considered/re-applied every three years, whereby most China internet
mega-caps will need to seek renewal of HNTE status by 4Q 2026, with some others
up for renewal in 2027/2028. There has also been recent concerns around individual
income tax on certain assets held in offshore trusts and related income/dividend
gains (detailed tax types see ElZ& 46) that have weighed on recent HK-listed shares,

as per press reports.

What to do from here?

Under the backdrop of share price weaknesses year-to-date and post-2Q results
#= 5), we assess where mega-cap valuations stand vs. past valuation troughs (Bl 3),
EPS revision outlook (&% 1), FCF situation/USD funding needs (&% 4), and refresh
our sub-sector preferences lifting Games & Entertainment to #1 (Tencent and
NetEase), Cloud & Data Centers down to #2 (Alibaba and VNET), lifting
Verticals/Education to #3 (from #5, New Oriental (new) and Beike (new)),
eCommerce from #3 to #4 (JD), and Al models from #4 to #5 (MiniMax).

m  Tencent with marked improved visibility on its Al stack/positioning across
models/applications over the past 6 months (at 13X 26E P/E, -11% downside to
trough valuations), where we see forward EPS revisions should bottom over
2H26, with our trimmed -2%/-5%/0% EPS growth for 3Q26E/4Q26E/FY2TE (prior:
4%/0%/5%); with strong core profits and unique offshore-dominated US$130bn
investment portfolio to more than fund near-term elevated capex/prepayments;
and with management public comments on no equity raising plans): Despite
Tencent’ s near-term profit growth pressure from the Al investment ramp-up, we
believe its year-to-date underperformance already reflects EPS
compression/valuation contraction due to concerns about near-term estimate
cuts and long-duration Al investments that will take time to prove out. We
believe the next Hy model launches, WorkBuddy user retention/paying ratio
metrics and Weixin Xiaowei adoption, alongside any renewed commitment to
Tencent Cloud as China’ s Top 3 hyperscaler will be key share price drivers over
the next 6-12 months. We also fine-tune our 2026E-28E net profit by -3%~-8%, on
the back of continued Al-related investments (e.g. Hunyuan, WorkBuddy,
Xiaowei), with our SOTP-based 12-month target price at HK$650 (prior: HK$670).
We now estimate 0%;/-5% EPS growth for 3Q/4Q26E.
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m Alibaba (at 14X 26E P/E, -16% downside to trough valuations, EPS revision
already bottomed since last quarter, with cloud growth accelerating; ongoing
capex needs exceed OpCF but with management comments of no further equity
funding plans within FY27): We believe Alibaba’ s results have delivered positive
developments including cloud growth as a bright spot, higher certainty on ROIC
despite capex uplift, inflection in EPS growth (from Sep-quarter). This was
supported by improving quick commerce UE (with halving of losses for
FY27E/28E and profit turnaround by FY29E being on track) and increased
disclosures that we expect to drive greater appreciation of Alibaba’ s SOTP
framework around Cloud + T-Head and Al models/applications. We continue to
expect Alibaba to deliver a solid EPS recovery of +64%/+33% yoy for FY27E/FY28E
(with strong inflection from Sep quarter),driven by continued leadership in its Al
+ Cloud business in China with further acceleration in cloud growth, and a
recovery in overall eCommerce profits with narrowing quick commerce losses.
We update our estimate for Alibaba, factoring in a faster Sep-quarter cloud
growth to 53% (prior: 50%) on strong GPU-as-a-Service & MaaS demand and the
recent completed HK$80bn equity raising. We fine-tune our estimates and
update our 12-m TP of BABA to USS177/HKS$172 (prior: US$186/HKS$180) mainly
to reflect dilution effects from equity raising.

We also include our detailed views by company, our sub-sector recap post results
and latest monthly top apps tracker in the later sections. We note Weixin time spent
growth (+3% yoy) and continued strong Douyin app engagement performance (main
app +29% yoy/Lite +28% yoy) with ByteDance’ s continued share gain by time spent
(see B3& 75) via short-form video apps (Douyin/Red Fruit) and AIGC applications

(Doubao).

&3 1: Consensus EPS revision ahead of 3Q results
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&% 2: China Internet key stock ideas by preferred sub-sector: we lay out our refreshed key stock ideas amongst

mega-caps, and large/SMID caps
Pricing as of Sep 11, 2026

Our sub-sector
preference by rank

A
Mega-caps & US$100bn+ mkt caps Other large-caps/SMIDs
Tencent ey (G Nertase
0700.HK (13X 26E P/E) “ : NTES/9999.HK (13X 26E P/E)
Unique social ecosystem at Entertainment Pipeline ition & margin expansion at
historic low valuation undemanding valuation & globalization
€2 tREE
Alibaba - Cloud & Data VNET
VNET (9X 26E EV/EBITDA)
ﬁ'Hﬁgﬂﬁzmﬁuﬁf) centers Fast-growing data center operator with
ygar 'f; et ikl positive order outlook and potential catalyst
-
T UL
o EDU (15X CY26E P/E) BEKE/2423 HK (15X 26E P/E)
Resilient growth and efficiency Net beneficiary of policy pivot to
improvement existing home transactions
E eCommerce & o (sx’;;‘é“%)
Mobility Resilient retail margin with accelerating
I top-line and profit recovery into 2H26
o , U
- HINIMAX
— ols 0100.HK (11X P/ARR (end-2026 co. targeted ARR))
| Unique Al full-modal footprint and cost-efficient computing architectures =,

FHRR: SREHRIERZTAR

% 3: We see favorable risk-reward for China internet mega-caps - for upside to our base case 12-month target prices vs.
downside implied to Jun-2026 trough & our bear case scenario

= Upside mphed in base case Downside to bear case

12-m TP:
12-m TP:
b0 uss$177 12-m TP: 12-m TP: 12-m TP: 69% s$134
2% HK$650 s8% US$S43 4% Lis123
60% 51%
40%
20%
0%
20% pren 1% 1% -18% e
40%
80%
Bear case: Bear case: Bear case: Bear case: Bear case:
80% uss$91 HK$382 uss$24 HK$61 USS$68
Alibaba Tencent JD Meituan Pinduoduo

Upside/downside vs. last close. Our bear case is based on Jun 2026 trough P/E multiples, applied to 2026E EPS (2027E for Meituan). Trough multiples are 13x
for Alibaba, 12x for Tencent, 8x for JD, 15x for Meituan and 7x for PDD.

BRER: BRSIGEEWRRL, 22l

2026%9H17H 6



FIREFETF "BiGIRHA" , BDIME!
Goldman Sachs BREREE M & AIFETRY

&% 4: Forward free cash flow estimate revisions (BBG consensus) at Chinese hyperscalers Tencent & Alibaba vs. US peers
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&% 5: China Internet: Share price performance and valuation
Pricing as of Sep 11

Past 1- Past 1-

Past3- Year-to- Rev Growth EPS Growth

Share price performance

Market cap week month month 1 Year PE 26E 25.2TE 25-2TE
ZAl 47,081
MiniMax 11,410
Range Intelligent 14,871
SUNeVision 1,654 i
KE Holdin 18,931 iL
6,600 {
8,834 -6% 5% 14x i 14% 18%
Shanghai Athub 3.014 5%  -13% NM 9% I 121%
JD.com 42,904 4% 4% sx @ 9% I 29%
Kings oft Cloud 3,030 9%  -15% (T 36% NM
GDS Holdings 5,991 2% 5% 13x § 14% NM
Kanzhun 7.608 3% 29%] 13x | 6% B o14%
NetEase 73,392 3% 7% 13x § 8% & 13%
Full Truck Alliance 8,774 6%  -12% 11X § 5% @] 15%
Meituan 59,733 8%  -18% NM 7% M
VIPShop 8519 -6% 14% 6x 2% | 6%
Alibaba 262,327 3% -13% 18x § 13% W0 28%
VNET Group 1,735 -1% -15% NM £ 21% NM
Tencent 529,587 -3% 1% B 14% ;: 9%
Pinduoduo 114,952 5%  -13% 8x i 1% | 1%
Xiaomi 86,631 % 0% ax 2% B 7%
DiDi Global 17,307 5% 0% NM 1w%  § 6%
JD Health 14,013 6% -11% 14X Co20% L 14%
Baidu 32,036 8%  -13% Bx £ 5% i %
Alibaba Health 6.214 2% 9% 19x 7% § 9%
Trip.com 24796 5% -14% 13x B 3% _a -15%
Kuaishou 17.191 7% -25% 13% | 1% -27%
Tongcheng-Elong 2967 2% -23% 6X % 13% % 14%
Tencent Mus ic Entertainment 12,401 -5% -8% 9X 10% 6%
Median -5% -12% 13x B 13% 8 13%
Almodels 26%  -29%
1 Education -5% 2%
CloudMData Center -4% 8%
Game 3% 1%
Vertical 5% 3%
Local services -8% -18%
eCommerce -6% -16%
Healthcare tech -5% -10%
oTA 8%  -18%
HEBRR: AFE, 8RS RmRY
&% 6: China Internet vs. U.S. Internet: 12-month forward [EZ= 7: GAAP P/E comparison indicates a larger valuation
PE valuation: China internet is currently trading at 13X gap between China and US mega-cap internet companies
median forward 12-m non-GAAP P/E vs. US at 21X GAAP
median)
= China Internet 12m fwd PE US Internet 12m twd PE uPE GAAP 26E = PE GAAP 27E
30 30X
25X 26X
25 25X 23X 23X
21X pom 22X
20 20X
20X 18X
15 w B
15% 14X
10
10X
5
5X
0
28Rg38IIIIIILLBSSLERRE o
§ ;: E 3 § g § ';7 i‘ 3 ‘% g § i i‘ 3 ‘% g § ; § 3 Alibaba  Tencent ~ Amazon Meta Google  Microsoft
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&% 8: China Internet comps table
Pricing as of Sep 15, 2026

Last Target +- Mkt Cap "::": PE n-Gaap
Primary Analyst Ticker fx Price Price Side Rating {USSmn) Cap 26E  27E
Internet

Alibaba Ronaid Keung, CFA BABA s 10934 186.00 70.1% Buy 262,423 B5% 1B4x 13.1x
Alibaba HK Ronald Keung, CFA 9988.HK HKS 107.20 180.00 67.9% Buy 262,417 .5% 1B.4x 13.1x
Alibaba Health Lincoln Kong, CFA 0241.HK HKS 293 4.20 43.6% Neutral 6,017 zﬂ.sss 18.3x  16.5x
Autohome Timothy Zhao ATHM S 21.35 21.00 -16% Neutral 2411 189% 156x 139
Autohome HK Timothy Zhao 2518.HK HKS 42.00 41.00 -2.4% Neutral 2418 199% 15.7x 13.9x
Baidu Lincoln Kong, CFA BIDU H 90.39 #VALUE!  NotRated 31,682 EE% 16.3x  11.9x
Baidu HK Lincoin Kong, CFA 9888 HK HKS B8.90 H#VALUE!  NotRated 31,781 EE% 16.4x 119x
Beijing Sinnet Technology Co Ltd. Timothy Zhao 30038352 PRmb 1098 11.20 2.0% Sell 2,943 -BT% NM NM
Damai Entertainment Lincoln Kong, CFA 1060.HK HKS 0.50 0.82 64.0% Buy 1,891 2|.256 175x  14.2x
DiDi Global Ronald Keung, CFA DIDIY s 352 5.20 47.7% Buy 17,209 B.4% NM  14.0x
East Buy Timothy Zhao 1797 HK HKS 25.96 15.00 -42.2% Sell 3,547 193% 315x 25.3x
Focus Media Information Technolog Lincoln Kong, CFA 002027.5sZ Rmb 469 6.80 45.0% Buy 10,099 B.3% 122x 119
Full Truck Alliance Ronald Keung, CFA YMM s 8.06 1170 45.2% Buy 8,656 2 Hd% 112 95x
G-bits Lincoln Kong, CFA 60344455 Rmb 37161 365.00 -18% Sell 3,991 187% 144y 144x
GDS Heldings Timothy Zhao GDS H 3044 49.00 61.0% Buy 5,917 124x  NM
GDS Holdings Timothy Zhao 9698 HK HKS 29.86 48.00 60.8% Buy 5,920 124x  NM
Qi Lincoln Kong, CFA a S 100 140 40.0% Neutral 980 . NM  9.1x
JD.com Ronald Keung, CFA o S 27.09 43.00 58.7% Buy 42,951 . k- iﬁ% B4x  6.5x
JD.com HK Ronald Keung, CFA 9618.HK HKS 106.30 169.00 59.0% Buy 42,975 5 :5‘* B4x 65x
JD Health Lincoln Kong, CFA 6618 HK HKS 34.80 59.00 69.5% Buy 14,036 L 140x 120x
JO Industrials Ronald Keung, CFA 7618 HK HKS 13.68 1750 30.8% Buy 4377 BD4% 187x 13.0x
Kanzhun Timothy Zhao BZ s 15.04 22.00 46.3% Buy 6,958 4'}2% 12.1x  10.6x
Kanzhun Timothy Zhao 2076.HK HKS 60.20 85.00 41.2% Buy 7,104 4§8% 123x 108x
KE Holdings Timothy Zhao BEKE - 16.21 25.00 54.2% Buy 18,126 E EB% 146x 12.6x
KE Holdings Timothy Zhao 2423 HK HKS 42.82 66.00 54.1% Buy 18,314 Sil% 142x  12.3x
Kingsoft Cloud Timothy Zhao KC s 952 18.00 89.1% Buy 2,89 -#.996 NM NM
Kuaishou Lincoln Kong, CFA 1024 HK - 29.80 38.00 27.5% Neutral 16,386 Gﬂ% 127x  10.3x
Meituan Ronald Keung, CFA 3690.HK HKS 74.75 123.00 64.5% Buy 59,447 4 NM  17.2x
Mango Lincoln Kong, CFA 30041352 Rmb 16.73 1330 -20.5% Sell 4,666 5.7% 3B.3x 240x
MiniMax Ronald Keung, CFA 0100.HK HKS 234.60 760.00 224.0% Buy 9,913 9% NM NM
NetEase® Lincoln Kong, CFA NTES s 119.49 168.00 40.6% Buy 75,855 3i9")i 13.8x 11.6x
NetEase HK* Lincoin Kong, CFA 9999 HK HKS 187.10 263.00 40.6% Buy 75,715 SHDBS 137 11.2x
New Oriental Timothy Zhao EDU S 56.26 70.00 24.4% Buy 8,504 EE% 144x 123x
New Oriental Timothy Zhao 9901.HK HKS 43.86 55.00 254% Buy 8,850 EE% 16.2x 13.7x
Offcn Education Timothy Zhao 002607.52 Rmb 189 130 -31.2% Sell 1,738 45,396 427x 223x
Perfect World Lincoln Kong, CFA 00262452 Rmb 988 1400 41.7% Neutral 2,858 148x 113x
Pinduoduo Ronald Keung, CFA PDD H 78.08 134.00 716% Buy 115,350 B3x 64x
Range Intelligent Timothy Zhao 30044252 5 60.91 109.00 79.0% Buy 14,842 39.4x 35.2x
SUNeVision Timothy Zhao 1686.HK HKS 543 6.00 10.6% Neutral 1,634 1B2x 15.6x
Shanghai Athub Timothy Zhao 603881.55 Rmb 23.45 27.50 17.3% Neutral 3,014 41.596 93.6x 88.9x
TAL Education Group Timothy Zhao TAL S 1175 1590 35.3% Buy 6,567 5; 121x 111x
Tencent Ronald Keung, CFA 0700.HK HKS 438.80 670.00 52.7% Buy 542,374 -D.1% 129x 12.0x
Tencent Music Entertainment Lincoln Kong, CFA 1698 HK HKS 31.68 46.00 45.2% Buy 12,687 3|0% 89 84
Tencent Music Entertainment Lincoln Kong, CFA TME S 7.89 11.70 48.3% Buy 12,392 3Be%w BM™x BN
Tongcheng-Elong Simon Cheung, CFA 0780.HK HKS 10.50 2400 128.6% Buy 2,947 75% 60x 5.2
Trip.com Simon Cheung, CFA TCOM - 39.25 70.00 78.3% Buy 24,942 7% 13.4x  8.6x
Trip.com HK Simon Cheung, CFA 9961.HK HKS 311.20 545.00 75.1% Buy 25,213 6% 135x 8.7x
Tuhu Timothy Zhao 9650.HK HKS 1256 13.00 3.5% Neutral 1,231 BBS 16.2x 126x
Tuya Timothy Zhao TUYA H 177 3.00 69.5% Buy 1,090 QE 144x 13.4x
VIPShop Ronald Keung, CFA VIPS s 12.09 16.50 36.5% Neutral 8,259 2E7% 62x  45x
VNET Group Timothy Zhao VNET s 5.96 1400 134.9% Buy 1,634 [‘.496 NM NM
Weibo Timothy Zhao wB H 6.61 7.80 18.0% Neutral 1,795 ;EZ% 51x 4%
Weibo HK Timothy Zhao 9898.HK HKS 52.45 61.00 16.3% Neutral 1,816 ZEB% 51x  47x
Weimob Timothy Zhao 2013 HK HKS 0.82 100 227% Neutral 425 2.1% 422x 25.0x
XD Lincoln Kong, CFA 2400 HK HKS 3794 66.80 76.1% Neutral 2,283 224% 95x 86x
Xiaomi Timothy Zhao 1810.HK HKS 26.50 39.00 47.2% Buy 87,080 9% 25.5x 19.1x
Al Ronald Keung, CFA 2513 HK HKS 680.00 1610.00 136.8% Neutral 40,367 IPA!S NM NM
Zhihu Lincoln Kong, CFA ZH H 297 3.80 279% Neutral 813 NM  NM
37 Interactive Linceln Kong, CFA 002555.52 Rmb 17.37 16.30 -6.2% Sell 5,729 IbA% 16.1x 14.2x
Median (Sum for Mkt cap) a5% 6483  224% 143x 120x

Target prices on a 12m timeframe. NetEase / NetEase HK - Buy and on APAC conviction list

R Datastream, BEN S IRIRAFAZED
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1. Soft macro and implications for 3Q top line set-up

We note mixed comments on quarter-to-date trends, from weaker travel demand
over Jul-Aug (as per Meituan), to continued soft consumer spending and a later
Apple product shipment this year (as per JD), that we expect to weigh on
eCom/ads/local services” 3Q top line, alongside continued elevated 3Q absolute
capex spend quarter-on-quarter from hyperscaler mega-caps. These being said, we
expect Al cloud growth and Al cloud margins to be bright spots on strong token
demand, elevated Al server rental prices (boosting payback period for
GPU-as-a-Service to 2-3 years) and margin boost from CPU/overall cloud price hikes
since Apr 2026. We see Games/Cloud/Internet verticals as key sub-sectors with
relatively more defensive growth into the 3Q and 4Q set up. On earnings, we expect
ongoing quick commerce loss reduction (by half year-on-year for Alibaba and JD) to
drive faster profit growth recovery yoy for transaction platforms over 2H26.

ElZ 9: Internet sector revenue and net profit growth trend &%= 10: eCommerce & Local services industry (Alibaba, JD,
PDD, Meituan) net profit growth trend
u Revenue growth Nét profit groath Rmb bn yoy%
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2. Concerns on Al capex funding and timing of peak for
hyperscalers

We see potential for further beat-and-raise for Al cloud businesses on tight compute
demand and read-across from US hyperscalers’ cloud growth acceleration over the
past few quarters. Yet we note investor concerns on sources of capex funding and
questions on when capex would peak for hyperscalers, in order for the market to see
hyperscalers’ improving FCF. There have also been questions on sustainability of
elevated ROICs following the significant jump in GPU rental prices (BlZ& 11), which
has shortened payback time to 1-3 years for asset owners, but concerns persist in
the medium term should supply-demand gradually return to a closer balance.

Investors have been focused on the negative FCF at Alibaba and Tencent in the past
quarter, sources of capex funding (given Alibaba and Z.Al' s recent equity fundings),
and sustainability of ROIC (the math for reaching the 3-year payback time for
Alibaba’ s current capex, and sustainability of even shorter payback times for

2026%9H17H 10
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Al-compute focused hyperscalers and neoclouds overseas, referencing recent
Communacopia + Technology conference takeaways from our US Technology team

(links here and here).

Evolving dynamics of chip supply

ElZ& 11: B200 spot rental pricing remains relatively stable
for the past month
US$ per GPU-hour

Silicon Data B200 Rental Index
65

55

CI I I B R R N I
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Silicon Data B200 Rental Price Index (SDB200RT) is a daily benchmark for
on-demand NVIDIA B200 rental pricing

[El%% 12: Same for H100 spot rental pricing with slight
downward trend over the past month
USS per GPU-hour

Silicon Data H100 rental index

© P P P P P P f
S R A O R Y

Silicon Data H100 Rental Price Index (SDH100RT) from neo-cloud is a daily
benchmark for on-demand NVIDIA H100 rental pricing

#EHIHGE: Silicon Data, #

[ElZ= 13: A100 spot rental pricing
USS per GPU-hour

Silicon Data A100 rental index

17

16

15

14 wj_rjlﬂ/'

13

ogoff" 3q}\:f" Qéasi" @ﬂ? ?Q@?’ @sf’ ,&*ﬁﬁ, 5\5‘3’ ¥ ‘999 %&;&

Silicon Data A100 Rental Price Index (SDA100RT) from neo-cloud is a daily
benchmark for on-demand NVIDIA A100 rental pricing

#HRIFR: Silicon Data, &

#EFIR: Silicon Data, B8

Al capex/infrastructure: Our latest China hyperscaler capex forecasts and
capex-to-cloud revenue framework

2026%9H17H
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E|Z% 14: Historical and projected capex for major US &
China cloud service providers
USSbn
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We impute Bytedance’ s (Not Covered) relevant operating metrics by
analyzing the industry and companies that we cover, and then extrapolating
them to Bytedance.

ZEER: QARMIE SBRSRRAEMRTE

&% 16: China Internet yearly capex forecast
UssSmn
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For ByteDance (Not Covered), we impute capex based on industry trends.

BRER: ARME, SRSIHEMALE, 8
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[ElZ= 15: Capex to operating cash flow ratio is still healthy
for China hyperscalers
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[ElZ= 17: China CSP’ s capex quarterly forecasts
usSmn
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For ByteDance (Not Covered), we impute capex based on industry trends.
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E]3& 18: Historical and projected capex for Alibaba and [ElZ= 19: Alibaba capex-to-revenue conversion ratio vs.
Tencent Amazon and Google
usSbn Rolling 12m incremental cloud revenue/rolling 12m capex
(lagged by 1 quarter)
37 Capex-to-revenue conversion
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FEBRR: ATWE BRLRREWRY We benchmark Alibaba external cloud revenue growth to Google and

Amazon Cloud (lagged c.2 years)
BEHRR. QARNE aReRIR AR

3. Al model competition/sources of differentiation

We believe cost efficiencies, financial strength and harness products are becoming
more important differentiating drivers. We see a larger step up in R&D needed on
post-training given tighter access to Chain-of-Thought data sets, and controlling of
the harness/orchestration layer will drive a more sustainable data feedback loop for
model improvement and eventual recursive self-improvement. We believe Chinese
Al models have reached critical level of intelligence (see our earlier China LLM
primer) with rising context window and cost efficiencies that can sufficiently deliver
cost-competitive virtual worker/white-collar job tasks, and thus see co-work/virtual
employee agents as the key next focuses with rising Al employee penetration by
industries (from coding, to increasing focus in finance, legal, accounting and more).
We also see China’ s Al companies are taking different approaches to creating a
competitive advantage. Some are pushing for premium frontier status—to create the
most advanced models—while others are attempting to be more cost-efficient. We
continue to believe pricing power, cost efficiencies, and the strongest financial
power will differentiate sustainable competitive edge among China’ s Al players. We
note Z.Al/Zhipu’ s recently lifted 2026E year-end annualized recurring revenue
(ARR) target of USS$3bn, vs. USS$2.4bn target provided at its 1H results, has been
mainly driven by increased investment in compute, strong demand for co-work
products and revenue sharing terms with hyperscalers from 4Q26.

DeepSeek continues to drive the most ground-breaking cost efficiency uplifts, with
latest innovation for V4.1 in significantly reducing KV Cache/memory needed for
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inferencing

%= 20: DeepSeek V4.1 Flash has reduced KV Cache per token by 437X compared to V1,
supporting significant inference efficiency improvements

Global KV Cache Per Token (Bytes)

DeepSeek-V1 389,120
2023.11
DeepSeek-V3.2 48,068 8.1x
smaller
2025.12
13.7x
DeepSeek-V4-Flash | 3,514 smaller
2026.04 3.9x
smaller

DeepSeek-V4.1-Flash | 890

2026.09

HEER: DeepSeek

Ongoing token share gain by China open-source/open-weight models

&% 21: China models have dominated top ranks of OpenRouter token usage leaderboard for several weeks

As of July 24th, 2026 (Rolling 7 days} As of Aug 17th, 2026 (Rolling 7 days) As of Aug 24th, 2026 [Rolling 7 days) As of Sep 4th, 2026 (Rolling 7 days)
Ranking Model Tokens usage | Ranking Mode| Tokens usage king Mode| Tokens usage | Ranking Model Tokens usage
1 MiMo-V2.6 9817 1 DeepSeek V4 Flash 1.27T 1 DeepSeek V4 Flash 0731 11.6T 1 GLM5.3 Flash 1197

8.85T 2 Hy3 9.95T

Hy3 ©Ox Alpha (GLM-5.3 Flash) 11.6T
DeepSeek V4 Flash 5587

DeepSeek V4 Flash 13T

2 2 3

3 Ll DeepSeek V4 Flash 0423 4837 3 MiMo-v2.5 9.947 4 Hyd preview nT

4 GLM-52 347 5 GLM-5.2 4337 4 Hy3 8217 5 Hy3 5.25T

5 DeepSeek V4 Pro T 6 MiMo-V25 79T 5 DeepSeek V4 Flash 0423 5.46T 6 DeepSeek V4 Flash 0423 5.18T

6 MiniMax M3 anTt T DeepSeek V4 Pro 0423 2747 8 GLM-5.2 a2 T MiniMax M3 5.18T
] DeepSeek V4 Pro 0423 1.85T 8 MiMo-V2.5 45T

ZHEBRIR: OpenRouter, Data compiled by Goldman Sachs Global Investment Research

&R 22: Zhipu ARR ramp fast with end-26 target updated to ~ [E% 23: China model players continue to capture market
USS$3bn in mid-Sep share by token consumption on OpenRouter

Zhipu ARR trajectory (US$ bn) sl 1S players

US$3bn
mid-Sep
dace
18 US$2.4bn,
16 end-Aug I
guidance
. I o, T1% 2%
I o 5% ag, 54%
053 USs1bn, - "B |
- ] 22%31% 1 B N
025 0304 end-]\ddr 17% 15-%20% I I 18% 18% 18% 20% 21% I
guidance m = B m B R B
‘ﬂ‘:")‘:‘c ‘o'a:f_:‘o.{o:p@,ﬁ:bb@
end-Mar Apr-May end-Jun  Jul Aug Latest end-26 target s '1, v & . oV b
" W rﬁ' S A P O e
FRER: AT#EE, Data compiled by Goldman Sachs Global Investment R OpenRouter, Data compiled by Goldman Sachs Global

Research Investment Research
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E|Z% 24: Market share of China Al model players, where
DeepSeek (with Flash as the main adopted model)
sustained leadership even after mid-Aug price hike
calculated based on weekly token consumption on
OpenRouter

MiniMax DeepSeek ===z ai ===Qwen  Xiaomi === Tencent
25%
20%
15%
10% /\
~
5%
0%
2 S S T N I S T S S I R . N I
R R A ™ i A R

#HISR: OpenRouter, Data compiled by Goldman Sachs Global
Investment Research

&% 26: China Al models now account for growing share of
total spend across different tasks (esp. Agent/Code, up
from 13%/16% in July)

As of Sep 7, 2026; calculation based on OpenRouter model
usage by task

US =China
o - 16%
o
84%
i P 71%
General Agent Code Data

#HFIE: OpenRouter, Data compiled by Goldman Sachs Global
Investment Research
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&% 25: Blended LLM token price (SDLLMTK) has been
declining since early June, also potentially indicating rising
adoption of cost effective China models

USS per 1M tokens, date as of Sep 5

Silicon Data LLM Token Expenditure Index
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The Silicon Data LLM Token Expenditure Index (SDLLMTK) is a daily blended
measure of what the market actually pays to run LLM inference across
frontier and open-weight models.

ZEHHEGR: Silicon Data, #14, Data compiled by Goldman Sachs Global
Investment Research

[E|Z= 27: While China Al models already capture majority of
token usage on price competitiveness
As of week starting Sep 7, 2026

US =China

7% 83% 74%
30%

23% 17% 26%

General Agent Code Data

#HIFIF: OpenRouter, Data compiled by Goldman Sachs Global
Investment Research
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E]3& 28: China Al model/Maas disclosed ARR numbers and [ElZ= 29: Ramp Al Index shows rising Al adoption rate on the
year-end target (US$S mn) business side in the US

Share of businesses with spending on Al models,

subscriptions, tokens and APls, measured by Ramp from

enterprise side bills
USS$ mn

mp Al In
& ioa Ramp Al Index
g 60% 55.73%
4,000 50%
3,000 40%
2.3bn 2.4bn
30%
2,000 86
20%
120 1ibn 1ibn ¢
1,000 0.8bn
10%
S 0.15bn I
- . - 00/0
May Aug end-26 Mar Jul Aug end-26 Feb Aug end-26 gggggggggggggggg&ﬁgggg
target target target E i 2343 g3 s g3 asds s
) 8 @ 3 3 S @ 3
Alibaba Zhipu MiniMax 822542822 g28=22°428=22"°
FERERR: AT#UEE, Data compiled by Goldman Sachs Global Investment ERGR: Ramp Al

Research

Multi-modal’ s ‘DeepSeek’ moment with MiniMax’ s open-weight H3
s launch and ongoing innovations by the open community

Release of H3 Max / H3 Max Turbo, and implication on MiniMax / multi-modal
landscape

What is fal.ai, and release of H3 Max

fal.ai is a serverless inference platform for generative media, where it monetizes on APl selling (of
third-party multi-modal models) and GPU rental. On the back of a proprietary inference stack
particularly optimized for diffusion models, it delivers materially higher throughput compared to
other token factories and even model labs themselves (which normally have the best inference
efficiency over their 1P models).

In late August, fal released H3 Max, a faster yet equally competent video generation model
post-trained on MiniMax’ s open-weight H3 model. This fine-tune is based on fal’ sin-house RL
framework and runs against real generation workloads and human preference accumulated in fal’ s
5-year operation, for the purpose of better prompt adherence, audio-visual quality and aesthetics.
More importantly, the model serving is co-designed with fal’ s own inference infrastructure, which as
a result enabled 35X faster generation (a 5s 768p clip generated in 3 seconds) at fully comparable
quality vs. its base model (ranking #1 on Design Arena and Artificial Analysis image-to-video
leaderboard, ahead of H3 and other frontier models). The substantial speed-up also catalyzed a new
use case: 24h interactive livestreaming, where 15s clips are generated on the fly from viewers’ chat
prompts. Pieter Levels’  “Inifinite Slop” (a 24h livestream room) already runs as a standalone
website (sponsored by fal and powered by H3 Max, at an approximate daily inference cost of

US$4,000), drawing more than 35k views in a single day at peak, yet with in-stream ad placement as
primary monetization so far.

H3 vs. H3 Max vs. H3 Max Turbo
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H3 Max is built on MiniMax’ s open-weight H3 under a commercial license, where MiniMax released
the base weights while capping the downloadable model at 768p and withholding certain capability
modules incl. high resolution output (2K regeneration), prompt understanding (Context-IR) and
efficiency (sparse attention). H3 Max inherits what the open base carries from native synchronized
audio to unified multi-modal context, and post-trains for improvements in prompt adherence and
audio/visual quality besides inference efficiency optimization. On Sep 3, fal followed with the update
of H3 Max Turbo, a distillation of H3 Max that trades a little quality (at % of H3 Max performance on
fal’ sown evals, yet still above base H3) for a further stretch on efficiency, roughly halving generation
time again and priced at 50% of H3 and H3 Max.

We note that H3 Max” s current headline price, at a quarter of H3, reflects a 75% limited discount
running until Sep 7, while the listed price of 768p generation is the same for H3 and H3 Max at
USS$0.08/second (still very attractive vs. peers). H3 Max Turbo however presents a genuine step down
at USS$0.04/second for the same resolution.

ElZ 30: Comparison across MiniMax H3, H3 Max and H3 Max Turbo by fal

MiniMax H3 H3 Max H3 Max Turbo
Relessed date AugJ;':y:.n:;n:i:iI;ﬂs,\ Aug 27 Sep 3 (preview)
Dewloper Minifiax fal (post-training fom MiniMax H3) fal {distill of H2 Max)
Resolution 2K/ T68p T88p/ 480p 768p / 480p
Average latency 1225 3.49s 1.4
788p AP list price $0.08/s $0.08/s $0.04/s
789p promaticn price on fal N.A. $0.02's (until Sep 7) $0.01/s {until Sep 7)
Differentiator High resolution, full feature set Speed, better prompt adherence Fastest, cheaper

BERIR: AF¥#E, Data compiled by Goldman Sachs Global Investment Research

Our read-across for MiniMax: Open-weight strategy and a possible shift in technical focus from quality
to speed

H3 Max is one of the many significant innovation outcomes from the open-source community since
MiniMax open-weighted H3, which reminds us of the waves of harness layer innovation following
OpenClaw’ s release. On one hand, we see MiniMax’ s strategy paying off on several aspects: i)
driving mindshare and broader adoption while creating R&D leverage, with fal’ s optimization (on its
own data, post-training framework and inference stack) as a clear example, where MiniMax has already
started hosting H3 Max on its own Maas platform; ii) accumulating valuable real user feedback and
preference data through the open-source community, which compensates what it as a standalone
model lab otherwise lacks, the generation-to-distribution flywheel possessed by internet peers (e.g.
ByteDance with Seedance and short-form UGC channels Douyin/Red Fruit). At the same time, this
example might raise concerns that video generation has yet to establish strong capability moats, and
that inference efficiency optimization is far from done, especially given all the leading video model
labs are simultaneously training and serving text and other modalities, with their infra still juggling
resource allocation across modalities. That said, we believe that as video generation scales toward
genuinely commercial-grade capability, model labs will remain in a structurally deeper position as the
ultimate providers of intelligence.

Separately, the speed breakthrough might point to two technical directions advancing in parallel to
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livestreaming, gaming and companionship.

serve different commercial scenarios: high fidelity, high resolution generation for firm, advertising and
polished UGC, and faster-than-playback generation for real-time interactive contents such as

E|F% 31: Attractive H3/H3 Max/H3 Max Turbo API listed
pricing vs. peers
USS per second

USS$, per second

T20P/T68P 1080P2K

04
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' 0.04
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]
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ByteDance Kusishou Albaba | | MniMax H3Max.  H3 Max 'ByteDance Alibsba Kuaishou MiniMax
5eedmce King30 Wan30, | H3,768P  T68P Turbo, 'Sndmce Wan30 King30 H3 2K

[EF= 32: AA Text to video leaderboard (with audio)
As of Sep, 2026

AA Elo score (text-to-video, with audio)
1250

1200
1150
1100
1050
1000

Aibaba Wan Fal MiniMax MiniMax H3 ByteDance Albaba
H3 Max Seedance 2.0 HappyHorse
720p 1.1

Kuaishou
King 3.0

FREGRE: Artificial Analysis, Data compiled by Goldman Sachs Global
Investment Research

FERIIEGE: Artificial Analysis, Data compiled by Goldman Sachs Global
Investment Research

ElZ 33: AA Image to video leaderboard (with audio), where

MiniMax H3 Max (post-trained by fal) ranked top
As of Sep, 2026
AA Elo score (image-to-video, with audio)
1250

1200

1150
1100
1050 I
1000

Fal MniMax ByteDance MiniMax H3 Albaba Wan Alibaba
H3Max Seedance 2.0 HappyHorse
11

Kuaishou
Kiing 3.0

[EZ 34: Latest disclosure of Chinese Al video model ARR
(USS mn)

Chinese video model ARR (US$ mn)

1,800 lit! ByteDance

1,600
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1,200
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Kling Seedance 2.0

end-Mar disclosure

earl/-Ju,

#HEIRIR: Artificial Analysis, Data compiled by Goldman Sachs Global
Investment Research
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B3 35: Feature variety of key Al video models [E|7% 36: Arena.ai score and global ranking of key video

models (Text to video generation)
Date as of Aug, 2026

m ByteDance Seedance 2.5 u ByteDance Seedance 2.0 Arena score (Text to video)
Kuaishou Kling 3.0 = MiniMax H3 1600
Native ~ IilByteDance  BKUAISHOU [ vmamax #4
audio? Yes Yes Yes Lol #6 #6
S0 #8
1400
40
30 1300
20 1200
10 1100
o v R
1000
Max duration (s) Max # of storyboards Max # of re_lerenoe input ByteDance ByteDance MiniMax H3 Alibaba Kuaishou Kling
(image/videa'audio) Seedance 2.0 Seedance 2.5 HappyHorse 1.0 2.5 Turbo
HESRIR: AR#UE, Data compiled by Goldman Sachs Global Investment #EEIEIR: LMArena, Data compiled by Goldman Sachs Global Investment
Research Research

[El%& 37: Arena.ai score and global ranking of key video
models (Image to video generation)
Date as of Sep, 2026

Arena score (Image to video)
1600

1500

1400
1300
1200
1100
1000

MiniMax H3 Albaba Wan ByteDance ByteDance Alibaba Kuaishou
Seedance 2 5Seedance 2.0 HappyHorse  Kling 3.0
1.0

FEBER: LMArena, Data compiled by Goldman Sachs Global Investment
Research

4, Harness/Al agent applications the next key focus

The increased focus on Al agent applications around workplace (To-B & To-C) &
personal Al assistants (To-C, with read-across from recent US players’ new
consumer agent launches including Muse from Meta, report link), with investments
into user acquisitions/retention that could drive sustainable data flywheel, yet draws
questions on ROI/long-term retention. On the enterprise side, we see an ongoing
competition between mega-caps for data feedback loop between Tencent’ s
WorkBuddy, Alibaba’ s QwenWork and ByteDance’ s Doubao Work. We believe
workplace agent products like WorkBuddy and QwenWork are showing resemblance
to an eCommerce platforms’ analogy, i.e. building stickiness through a
combination of 1P (own model) and 3P offerings (selection of other models). On the
consumer Al agent side, we believe Tencent Weixin’ s Xiaowei (that is in pilot testing
phase) continues to be the most well positioned given trust, scale, Mini-Program
ecosystem, and payment methods are most well embedded within the Weixin
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ecosystem vs. Doubao/Qwen standalone apps with various relatively segregated
‘walled garden’ ecosystems.

1) Paradigm shift for harness layer products with deeper integration into real
workflows, from in-IDE assistants toward coding agents and now workspace/cowork
agents capable of handling broader office workflows. With core functionality and
task capabilities not much differentiated across major offerings, we attribute
internet mega-caps’ current lead in early user adoption (ElZ 40) more to the
ecosystem-driven distribution advantages, where existing productivity products
serve as primary user entry points, and to deeper workflow/context integration built
on established enterprise software ecosystems (e.g. the widely adopted
WeCom/Tencent Meeting/Tencent Doc, DingTalk with 26mn enterprise users and
Feishu with 10mn+ MAU).

2) Workplace agent products like WorkBuddy and QwenWork are showing
resemblance to an eCommerce platforms’ analogy through a combination of 1P
(own model that builds stickiness) and 3P offerings (selection of other models),
where we believe workflow data from agent usage feeds a 1P model + product
flywheel (via post-training improvements) that strengthens MaaS/harness
monetization over time, while a growing 3P ecosystem (models, skills, experts,
connectors and hardware) expands end-to-end task coverage and drives customer
stickiness that may be difficult to build through the standalone model layer.
Tencent’ s WorkBuddy, as an early mover in workspace agents, has led in this
ecosystem build-out, with its Hy models mainly adopted alongside offering other
third-party models. There are currently 70k+ skills enlarged by developer users and
the recent launch of open platform, where 100+ ecosystem partners across hardware
(with 9 co-designed devices spanning Al glasses, mics, earbuds, etc.), applications
and developers are connected to enable broader, cross-device adoption. Meanwhile,
QwenWork has announced its total registered users surpassed 30 million with more
than half of the users belonging to enterprise accounts.

3) Longer-term TAM beyond current subscription model via 1P MaaS and 3P API
resale/revenue sharing, which under our illustrative calculation implies a
c.Rmb45bn annual revenue pool (BZ 42). Compared with the hundreds of billion
level Al capex already going in, we believe the longer-term TAM more likely lies in
labor budget substitution rather than subscriptions for productivity boosting tools,
where capturing just 1% of China’ s white-collar wage pool (see El%& 42) would
imply near Rmb200bn of revenue potential, all else equal. We see proprietary
workflow/domain know-how, broad enterprise partnerships and strong vertical
capabilities as key prerequisites to penetrate industry-specific workflows and
capture this opportunity.
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Bk 38: Paradigm shift for harness layer products with deeper integration into real workflows
Harness product offerings by internet mega-caps

4

Cowork workspace agent

liasks SC1OSS apy

In-IDE assistant Tencent
Code completion CodeBuddy TRAE IDE
sample chat

Evolution of harness products

TR TR, Data compiled by Goldman Sachs Global Investment Research

B2 39: We note workspace agents’ resemblance to eComm platforms, combining a 1P
model + product flywheel with a growing 3P ecosystem

1P model + product flywheel 3P marketplace to drive adoption /
customer stickiness

Usage via harness product 3P model offerings enable the best-fit
under subsidized price model selection for every task

S s e e e
1 We also note the ecosystem buildout via developer "

Real workflow data ; community and industrial cooperation '

j Packaged SOPs agents load to run a task. |

Flywheel . . | WorkBuddy now has 70k+ skills, most |
compounds Feedback into foundation - contributed by users !
with usage -traini | -
! BCS POSEEEG TR ot s agents carying domain know |

: how (.0, investment research, legal review) |

Stronger, cheaper 1P - :

model offerings ! m Links to real systems and data (.9, OA, |

P ERP, CRM, MCP efc.) :

' ]

Higher 1P model adoption Al glasses, recorders, desktop robots etc to |

in haress product : ditve croas-device collaboration |

FEER ARYHE, SRS IREMTE
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E|Z% 40: Workspace agents by internet platforms are
leading in early user adoption...

# of reqistered users (mn)

Albaba CraenyW ok . 3
1 month after release (on Aug 3), among which: 15mn+ enterprise employees
June monthly visits (mn)
Tencent WorkBuddy I 2 1.0
ByteDance TRAE IEEEEENNN————— 128
Alibaba QoderWork IEsssss—————" 7.9
Tencent CodeBuddy IEEEG—_— 6.6
Tencent QClaw N 3.5
ByteDance Coze m 1.6
ZAlAutoClaw mm 1.1
MiniMax Agent = 0.9

FEIR: Analysys, 2 F)%E, Data compiled by Goldman Sachs Global
Investment Research

&%= 42: However we note that long-term TAM more likely
lies in labor budget substitution, rather than current
subscription (at c.Rmb45bn annual revenue pool under
illustrative assumptions)

White collar
4m wage pool
150mn white collar

workers x non-private avg
annual wage at Rmb130k

1% of wage pool

An ideal mid-term revenue
2C subscription
revenue
Rmb150/mo = 25mn
MAU = 12 months

BRER: ARME, BRAITE, RS EmAR
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[ElZ= 41: ...where we partially attribute to synergies with
existing productivity products for traffic acquisition and
context/workflow integration

QwenWork embedded as a primary entry point within DingTalk

O 8 ¢ @

P—
1
I
:QwenWOr

[ ——

...same for Doubao Work within Feishu, and Doubao desktop ver.
r(B g —
e ' (: . - R av

I
Messenger | Doubao | Calendar Workplace Docs More

WorkBuddy launched as a standalone mobile app
(‘: Worfxsuddy Get

*k k500 (& Tencent

Technology (Sh No Utilities

FRIGE: AT¥EE, Data compiled by Goldman Sachs Global Investment
Research

[E|Z% 43: Personal subscription price for Tencent
WorkBuddy and Alibaba QwenWork, under tiers of
different credit offerings

mTencent WorkBuddy = Alibaba QwenWork
1200

50k cr
1000
800
600
400
200 Ok cr ¢
m= HU
. T
Free Entry Advanced Flagship
We note that the monthly subscription tiers differ mainly in the amount of

included credits, while credits across products are not directly comparable,
since each vendor defines its own credit unit and consumption rate

#EFR: AF%#EE, Data compiled by Goldman Sachs Global Investment
Research
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To-C application / chatbot engagement trends

[E]3 44: Chinese AIGC apps DAU trends &% 45: MAU trends of China’ stop 4 AIGC to-C / chatbots
DAU K in China MAU mn
Chinese AIGC apps DAU trends (in 000°) mDoubao wDeepSeek ®QwenChat = Tencent Yuanbao
= DeepSeek Doubao ====Qwen Yuanbao ====Wenxin 250
200,000
180,000 200
160,000 ; -
140,000 150
120,000
100,000 100
80,000
60,000 /\ 50
40,000
20000 T P— = 0
0 D 'f’ '\'? f»" g ,'f? o %
P H B R BB P B S ® P ¥ g R 9“«% vé\»sf‘

HEIFR: QuestMobile HFIFR: SensorTower

5. Al policies/regulations/tax policies to evolve

We highlight key investor focuses around policy risks on Al model distillation,
transactions with US suppliers, access to overseas Al leased compute and high-tech
industry preferential tax rates. We expect global and domestic
policies/regulations/taxes around Al to evolve, potentially impacting access to
compute/certain overseas markets and the long-term post-tax profit assumptions of
Chinese internet platforms/Al model companies. Around profit tax/VAT/eCommerce
tax policies (see our earlier report), we expect a manageable impact for shelf-based
eCommerce names from the announced eCommerce merchant taxes and there have
been no VAT rate changes for games companies year-to-date. We also note recent
concerns around individual income tax on certain assets held in offshore trusts and
related income/dividend gains (for detailed tax types, see ElZ 46) that have weighed
on recent HK-listed shares, as per press reports. For income tax rates, we note High
and New Tech Enterprise (HNTE, subject to a preferential tax rate of 15% instead of
China’ sstandard Corporate Income Tax (CIT) of 25%) status is
re-considered/re-applied for every three years, with most China internet mega-caps
needing to seek renewal of HNTE status by 4Q 2026, with some others up for renewal
in 2027/2028. Back in 2008, certain industries that were also subject to a 15%
preferential income tax treatment went through a 5-year transitional step-up
process, from 15% to 18%/20%/22%/24%/25%. These included companies in special
economic zones in Shenzhen/Zhuhai/Shantou/Xiamen/Hainan. While we do not take
view on any changes in income tax rates for platform economies/internet companies
going forward, we illustrate the current implied effective tax rates (ElZk 48) of our
coverage companies that are eligible for a preferential 15% income tax rate due to
HNTE status, and lay out for illustrative purposes a sensitivity analysis on key
internet companies’ profits, on each 1ppt change in income tax rate (El%& 49).
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E|Z% 46: Tax types and trigger conditions of a 20% income

tax related to offshore trusts

Trigger condition
Assets funded into an
offshore trust after Jan
2023, on market value at
injection less original cost
Dividends that the trust
received over certain
number of historical years

Tax type

By urgency

Injection tax

Dividend tax

Deferred capital Disposal proceeds less
gains tax original cost

Timing / urgency

One-off payment, due
within the 80 day window
(Oct 2026)

One-off payment on
historical dividends (FY25
& prior), due within the 90
day window (Oct 2026)

Contingent, only when
shares in the trust are
sold

ZHLFIR: MoF, Data compiled by Goldman Sachs Global Investment

Research
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EZ 47: Shares held in offshore trusts and total dividend
payouts of selected names

Shares in offshore trusts % of total

5-yr cash

Company As of

(based on 20-F) shares dividend
PDD Mar 2026 1,409,744 080 24.8% NA
MiniMax Mar 2026 69.593.180 222% NA
JD Mar 2026 328,605,330 12.0% US$7bn
Meituan Mar 2026 489,600,000 8.0% NA
Alibaba Mar 2021 282.633.603 2.9% US11bn

Shares in offshore trusts are aggregated based on offshore trust disclosures
in companies’ respective 20-F filings and reflect holdings as of the dates
indicated above.

HRIFR: E#EE, Data compiled by Goldman Sachs Global Investment
Research

E]3 48: Implied effective tax rate for China Internet

companies (FY26E)
350/0
30%
25%

19% 19%  20%
8%

I 1 I

Tencent YMM Netease PDD

20%

15% 14%

10%
5
0%

TCOM

#

HEER. BEERRIEHRE

3%

26%

17%

Vipshop JD Alibaba

(3% 49: Sensitivity analysis: Impact of every 1% increase in
income tax rate on 2026E adj. net profit

For every 1% increase in income tax rate

As % of 2026 net profit Impact on NP growth rate
TCOM -0.9% -0.4%
Tencent -1.1% -1.2%
YMM -1.1% -1.2%
Netease -1.2% -1.2%
PDD -1.2% -1.0%
Vipshop -2.3% -1.7%
D -1.2% -1.5%
Alibaba -1.1% -1.3%

ERFR: SRS

Mega-caps & key stock views; estimate revisions for Tencent &

Alibaba

A recap of our views on the mega-/large-caps (by market cap as of Sep 11):

m  Tencent (Buy, US$530bn market cap, review): Despite Tencent’ s near-term
profit growth pressure from the Al investment ramp-up, we believe its
year-to-date underperformance already reflects EPS compression/valuation
contraction due to concerns about near-term estimate cuts and long-duration Al
investments that will take time to prove out. We believe the next Hy model
launches, WorkBuddy user retention/paying ratio metrics and Weixin Xiaowei
adoption, alongside any renewed commitment to Tencent Cloud as China’ s Top
3 hyperscaler will be key share price drivers over the next 6-12 months. We also
fine-tune our 2026E-28E net profit by -3%~-8%, on the back of continued
Al-related investments (e.g. Hunyuan, WorkBuddy, Xiaowei), with our
SOTP-based 12-month target price at HK$650 (prior: HK$670). We now estimate
0%/-5% EPS growth for 3Q/4Q26E. We see continued strong core profits and a

2026%9H17H
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unique offshore-dominated US$130bn investment portfolio as more than
sufficient to fund near-term elevated capex/prepayments, supported by
management’ s public comments ruling out equity raising plans.

[El= 50: Tencent: Summary of changes

New
2026E chg % %
Total revenues 828,387 0.0% 902,531 0.0% 977,284 0.0%
MNet profit, non-IFRS 266,177 -3.0% 267,313 -7.0% 291,217 -8.0%
Diluted EPS, adj (Rmb) 2898 -2.5% 2911 -6.7% 3171 -7.9%
HEER: ARHE SR EHIRHEATE
E]% 51: Tencent financial summary
Income Statement
(RMB mn) 2023 2024 2026E 2027E 2028E 1Q25 2025 3Q25 4025 1026 2026 3Q26E 4Q26E
Value added services 298,375 319,168 369,281 391,980 418,901 445,920 92,133 91,368 860 89,920 96,110 98414 102,345 95,111
Domestic caming 126.600 139600 164300 183.524 200008 216.376 42.500 40.400 42.800 38.200 45.400 47.300 48.408 42.418
Intemational camina 53.100 58.000 77.300 80.174 86.076 92.020 16.600 18.800 20.800 21.100 18.800 18600 21.296 21478
Sodial network 118675 121.568 127681 128282 132818  137.524 32633 32168 32260 30620 31910 32514 32643 31215
Marketing services 101,482 121,374 144973 172,940 195062 215,726 31,853 35,762 36,242 41,116 38,171 43,565 42,959 48,244
Othersincl. FinTech & Business Servic 209,158 219,715 237,512 263,467 288,567 315,638 56,036 57,374 60,767 63,335 62,177 62,806 66,957 71,527
Fintech 166,775 169,343 179365 188,102 197,188 206,395 44311 44332 44917 45,305 47,787 46,078 46,705 47,532
Business service/Cloud 36988 42613 50,070 65,269 80,879 98,322 10,096 11,204 13,257 15,513 12,088 14208 17,581 21,382
Total revenues 609,015 660,257 751,766 828,387 902531 977,284 180,022 184,504 192,869 194,371 196,458 204785 212,261 214,883
Cost of revenues (315,906) (311,011) (329,173) (356,052) (383,997) (412,468) (79,529) (79,491) (B4,071) (86,082) (85,193) (86,362) (91,554 (92,953)
Gross profit 293,109 349,246 422593 472336 518,534 564,816 100,493 105,013 108,798 108,289 111,265 118433 120,708 121,930
Interest income 13,808 16,004 16,909 17,686 20,158 21,987 3,748 4121 4256 4,784 4,025 4202 5,040 4419
Other gains 4701 8,002 @177 4142 4513 4,386 (1,387) (3,578 483 1,315 1,253 (480) 1,486 1,883
Sales and marketing (34,211) (36,388) (41,727) (55,502) (B3,177) (68,410) (7,866) (9.410) (11,468) (12983) (11,343) (11,869) (14,858) (17,432)
General and administrative (103,525) (112,761) (136,127) (163,556) (200946) (216,954) (33,6684) (31,921) (34259) (36,283) (33,800) (38808) (44,150) (46,798)
AL RS e e m m 00T .2%%9_.2 - . _E‘J&___Lﬁ JLL-.@J&‘" =00 SLI0 _Grgr6 Q186 3
Operating profit, nondFRS (excl. new Al products) 298,376 348,381 393,671 433,038 77,610 76,466 84 400 86,100 89,640 88,2411
NewAl produds investments 17,720 5244 97.711 110.477) 5.040
Operating profit. nondF RS 191,886 237,811 280,656 293,137 295950 322,561 72570 69518 75627 75636 72715 69,159
Taxation (43,276) (45,018) (47,448) (52,155) (56,%65) (62,047) (13,717) (11,351) (9,785) (12,595) (14577) (11,713) (12,046) (13,819)
Net profit, GAAP 115216 194,073 224842 237842 226250 249,412 47,81 55,628 63,133 58,260 58,093 56,022 58,004 65,722
Net profit, Non-GAAP 157,688 222,703 259,626 266,177 267,113 291,217 61,329 63,052 70,551 64,694 67,905 68415 68,719 61,138
Diluted EP S, Non-GAAP (Rmb) 16.42 2367 28.09 28.98 2.1 Hnn 6.58 6.79 7.58 6.97 7.36 743 743 661
Revenue breakdown 2023 2024 2026E 2027E 2028E 1025 2Q25 3Q25 4Q25 1026 2026 3Q26E 4Q26E
Marketing services 101,482 121,374 144,973 172,940 195062 215726 31,853 35762 36242 41,116 38,171 43565 42959 48,244
Online Gaming 179,700 197,600 241,600 263,698 286,084 308,396 59,500 59,200 63,600 59,300 64,200 65900 69,702 63,897
Fintech 166.775 169,343 179365 188.102 197.188  206.395 44311 44332 44917 45,305 47,787 46078 46,705 47532
Business services 36988 42613 50,070 65,269 80,879 98,322 10,006 11204 13257 15513 12,098 14208 17,581 21382
YoY 202.1 2024 2026E 2027E zazaf 1Q25 2Q25 3Q25 4Q25 1Q26 2Q26  3Q26E _ 4Q26E
Totd revenues 1‘4!6 10% 3% 15% 9%
Marketing services 2396 20% 19% 19% 13% 7 1'% 20% 20% 21% 7% 20% 22% 1% 7%
Online Gaming % 10% 22% 9% 8% 8% 24% 22% 23% 21% 8% 11% 10% 8%
Domestic gaming 2% 10% 18% 12% 9% 8% 24% 17% 15% 15% 6% 17% 13% 11%
Intemational gaming 13% 9% 33% 4% 7% 7% 22% 35% 43% 32% 13% -1% % 2%
Social network 2% 2% 5% 0% 4% 4% 7% 6% 4% 3% 2% 1% 1% 2%
Fintech 16% 2% 6% 5% 5% 5% 3% 9% 8% 4% ™% 4% £ 5%
Business service 11% 15% 7% 30% 24% 22% 14% 16% 7% 22% 20% 27% 3% 38%
Cioud 6% 7% 8% 23% 19% 17% 4% 6% 7% 13% 14% 21% 2%% 29%
'.IA 4 9 4 22 I
\Qnerating profit, nondFRS fexcl new AlprodeS) | o ;S . AR SRS e S e N S 1 17"__1_9*___12‘___15’“
Net profit, Non-GAAP 41% 22% 10% 18% 17% 11% 9% -5%
Diluted EPS, Non-GAAFP (Rmb) % 44% 0% 25% 13% 19% 18% 12% 9% 2% -5%
Margins 2023 2024 20275 20255 1Q25 2Q25 3Q25 1026 3Q26E  4Q26E
Gross margin 48.1% 558% 56. 56.4% 56.6% 7%
QOperating ma gin IFRS 26.3% 31 5% 32 1'.\6 31 1% 28 7% 29.1% 32.0% 326% 33.0% 31.0% 34.3% 32.9% 29.8% 27.7%
] 3% 0% 9% 3% 2%
Net lTlargln, GAAP 189% 29.4% 29.9% 287% 251% 255% 26.6% 302% 327% 30.0% 29.6% 27.4% 27.3% 306%
Net margin, non-GAAP 259%  337% 345% 321% 296% 298% 341% 342% 366% 333% 346% 33.4% V4% 28.5%
Capex & depreciation 2023 2024 2025 2026E 2027E 2028E 1Q25 2Q25 3Q25 4Q25 1Q26 2Q26 IQ26E 4Q26E
19170 48345 96432 209,582 245438 247,253 (27.476) (19,107) (12983) (19632) (31,936) (52,784) (65784) (59,078)
yoy% 152% 99% 1M17% 17% 1% 9% 119% -24% -46% 16% 176% 407% 201%
HEER: RRHNE SESRRAERTE
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B3 52: Our 12-m SOTP-based TP for Tencent is HK$650 (prior: HK$670)

SUM of PARTS % Valuation To Tencent To Tencent

Rmbish  HKS$/sh % Val COMMENT

USsmn (US§ ) (Rmb mn)
Entertainment 96.9% 350,147 347,990 2,401,130 261 296 45%
Gaming 100.0% 32,182 332,182 2,292,054 250 282 43% @ 20xPE, 26E
Domestic 100% 244818 244818 1,689,244 184 208 32% @ 20xPE, 26E
Intemational 100% &7,364 87,364 602,810 66 74 11% @ 20xPE, 26E
Tencent Video 100% 3127 327 21,573 23 27 0% @ DCF (14% WACC, 5% g)
Tencent Music 52% 20,883 10,938 75,476 8.2 93 1% GS target valuation
China Literature 57% 2417 1,374 9,484 1.0 12 0%  Marketcap
Huya 66% 558 369 2,543 0.3 0.3 0% Market cap
Advertising (ex video) 100% 23,794 234,794 1,599,379 174 197  30% @ 25xPE, 26
FinTech (FiT) (x-WeBank) 100% 72,392 72,392 499,503 54 61 9% @ 14xPE, 26E
Cloud'Business service 100% 60,539 60,539 417,719 45 51 8% @ 6x Rev, 26E
Others 100% 33,057 33,057 228,094 248 28.1 4% @ 0.5x rev, 26E
CORE 756,929 745,772 5,145,825 560.3 633.4 97%
Net CASH (3,515) (3,515) (24,253) (2.6) (3.0) 0% 2026 net cash
NAV (pre holdco di ) 853,615 853,615 5,889,944 641 725
Less holdco discount -10% (88,776) (88,776) 612,554) 67 S -12%
HERR. ARME, SRSMR AR
El%% 53: 2028E WorkBuddy revenue at Rmb6.3bn-12.5bn, [ElZ& 54: Our estimates for Xiaowei inference costs at 0-11%
where we swing MAU, to-C paying ratio and # of enterprise of EBIT in 2028E, swinging for per 1M token inference cost
customers and user penetration
Rmb bn
2028E WorkBuddy total revenue (Rmb bn) 2028E inference cost as % of EBIT
Consumer side paying ratio (%) Adoption rate (X of base case): 1Xadoption rate refers to 22%/45%/21% of total
Weixinusers using agent trans actionfte xt ge ne rationim ulti-m odal generation
5% % 10%
0.75X 1.0 1 180X 10X
8.9 95 101 : 300
9.1 99 106 s :
94 | 102 111 inference  0.01 1% 2% 2% 2%

34 192 cost 002 1% 2% 3% 4% 4%
29 771"5" et Z 2 % 1
tokens) 006 4% 3%

2028E WorkB uddy total revenue (Rmb bn)

# of enterprise customers ("000)

29 34 39
10.2 1186
10.5 "
10.7
11.0
1.2

FEBER. SRS HEMRE AEBDER. SRSGHEMARE

m  Alibaba (Buy, US$262bn market cap, review): We believe Alibaba’ s results
delivered positive developments including cloud growth as a bright spot, higher
certainty on ROIC despite capex uplift, and an inflection in EPS growth (from the
Sep quarter). This was supported by improving quick commerce UE (with halving
of losses for FY27E/28E and a profit turnaround by FY29E being on track) and
increased disclosures that we expect to drive greater appreciation of Alibaba’ s
SOTP framework around Cloud + T-Head and Al models/applications. We
continue to expect Alibaba to deliver a solid EPS recovery of +58%/+27% yoy for
FY27E/FY28E (with strong inflection from the Sep quarter), driven by continued
leadership in its Al + Cloud business in China with further acceleration in cloud
growth, and a recovery in overall eCommerce profits with narrowing quick
commerce losses. We update our estimates for Alibaba, factoring in a faster
Sep-quarter/Dec-quarter/March-2027 quarter cloud growth to 53%/55%/55%
(prior: 50%/52%/52%) on strong GPU-as-a-Service & MaaS demand and the
recently completed HK$80bn equity raising. We update our 12-m TP of BABA to
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USS177/HKS172 (prior: US$186/HKS$180) mainly to reflect dilution effects from

equity raising.

%% 55: Alibaba by segment performance and our estimates

By segment (Rmb mn FY27E FY28E FY29E 1QFY26 1QFY27 2QFY2TE 3QFY2TE 4QFY2TE
Group revenue 1,119,967 1,240,292 1,380,447 247,652 268,953 270,894 310,807 269,313
yoy % 9% 11% 11% 2% 9% 9% 9% 11%
Group EBITA 124,389 160,024 197,282 38,844 27,329 27,483 40,237 29,341
EBITA margin % 11% 13% 14% 16% 10% 10% 13% 1%
yoy % 63% 29% 23% -14% -30% 203% 72% 475%
Adj. net profit attributable to shareholders 106,215 138,654 185,043 35,291 20,583 24,993 35,411 25,111
Adj. net margin % 9% 1% 13% 14% 8% 9% 1% 9%
yoy % 65% 31% 33% -12% -42% 139% 107% 1567%
Non-gaap EPS (Rmb) 4317 54.71 72.65 14.75 8.52 10.38 14.18 9.96
yoy % 58% 27% 33% -10% -42% 138% 100% 1497%
By Business group
Domestic GMV (GSe) 8,434 8,586 8,672 2,208 2,217 1,981 2,433 1,802
yoy % 1% 2% 1% 5% 0% 2% 2% 2%
E-commerce business group revenue 845,279 877,468 909,940 198,812 205,862 203,935 238,428 197,053
yoy % 1% 4% 4% 4% 0% 1% 1%
Customer management revenue (CMR) 325,284 332,067 340,105 89,199 82,547 75,203 97,100 70,434
yoy % -5% 2% 2% 10% -7% -5% -5% -4%
E-commerce business group EBITA 162,748 177,248 194,727 39,988 39,749 37,116 48,639 37,243
EBITA margin % 19.3% 20.2% 21.4% 20.1% 19.3% 18.2% 20.4% 18.9%
yoy % 45% 9% 10% -1% 239% 35% 49%
E-commerce EBITA excl. Quick Commerce 195,734 194,021 193,604 50,923 50,131 46,776 56,359 42,468
yoy % -1% -1% 0% -2% -1% -1% -1%
Quick Commerce EBITA (losses) (32,987) (16,772) 1,123 (10,935) (10,382) (9,660) (7,720) (5,225)
Revenue 241,299 332,277 441,657 33,418 48,437 60,967 67,130 64,764
yoy % 53% 38% 33% 45% 53% 55% 55%
External revenue yoy% 53% 42% 39% 26% 45% 53% 55% 57%
EBITA 30,534 46,519 66,248 2,419 5,628 7,438 8,660 8,808
EBITA margin % 12.7% 14.0% 15.0% 7.2% 11.6% 12.2% 12.9% 13.6%
Revenue 14,801 19,241 26,168 2,882 3,338 3,579 3,815 4,069
yoy % 24% 30% 36% 16% 22% 26% 30%
EBITA (50,959) (49,065) (49,720) (3,224) (13,861) (12,276) (12,207) (12,614)
EBITA margin % -344% -255% -190% -112% -415% -343% -320% -310%
Revenue 91,544 92,460 93,384 28,629 28,803 20,031 21,772 20,938
yoy % 1% 1% 1% 1% 1% 1% 1%
EBITA (12,869) (10,171) (9,338) 687 (3,343) (3,205) (3,222) (3,099)
EBITA margin % -14.1% -11.0% -10.0% 2.4% -11.6% -16.0% -14.8% -14.8%
Share of profit (loss) in investees 4,956 6,733 8,354 1,013 934 1,409 1,461 1,152
Ant Financial (33%. 1qr lag pick up) 6,971 1,778 8,740 1,547 1,563 1,913 1,965 1,530
Others 1,000 1,000 1,000 455 605 250 250 (105)
HESER: AFM%E, SRS HBMRE
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[E|Z% 56: Our estimate changes at a glance
By segment (Rmb mn) FY2TE FY28E FY29E FY2TE FY28E FY29E
Group revenue 1119967 1,240,292 1,380 447 03% 0.4% 0.5%
yoy % 9% 11% 11%
Group EBITA 124389 160,024 197 282 03% 0.4% 0.5%
EBITA margin % 11% 13% 14%
yoy % 63% 29% 23%
Adi. net profit attributable to s hareholders 106,215 138,654 185,043 03% 0.4% 0.4%
Adj. net margin % 9% 1% 13%
yoy % 65% 31% 33%

HHFR: ARME, SREHIRHEMFE

EZ 57: Our 12-month SOTP-based target prices for BABA/9988.HK are USS177/HKS172 (prior: US$186/HK$180) per

ADS/share
Value (US! to BABA (US!
SOTP, FY27 EV/IRev PE(X) m“(l! To BABA - (U USS$ish % of NAV Comment
A. CORE
1 E-commerce Group 16 11 193,087 100.0% 193,087 76.2 43.0% 1MxPE
1a  Traditional eCommerce 20 174314 100.0% 174314 63.8 38.9% 8x PIE, on slower Taobao-TmallCMR growth
Assuming 81mn daily orders in CY28E and Rmb0.4 per order non-GAAP EBIT
1b Quick commerce 05 15 18,773 100.0% 18,773 74 42% (long-term), 15% tax rate, 15x P/E referencing Meituan on-demand delivery
valuation, discounted back at 12% WACC.
2 Alcloud and compute services 51 63 177,726 100.0% " 177,726 701 39.6% At SX sales on FY27E revenue
Domestic 40 150,276 100.0% 150,276 59.3 33.5% 4X sales on FY28E domestic AliCloud revenue, discounted back at 12% WACC
: 20X EV/EBIT implied on FY28E AliCloud international revenue (external only) on
4 4 i .
nemetonal 8 = o Hags =0 108 B:1% ormalized 25% EBIT margin, discounted back at 12% WACC.
3 All others (incl. Al labs & applications) 15 19,532 100.0% 19,632 7 1.5x sales
Total Core 390,345 154.0 87.0%
B. Associatelinvestments
Total associatefinvestments 685,454 85,138 33.6 19.0%
C. Net cash 49,475 195 11% Latest as of 1QFY27 + Proceeds
Total 524959 2074 1%
D. Less holdco discount 15"4 (77,169) (30.4) -17%
NAV : BABA US, in US§ 292 447,790 177.0 100%
NAV : 9988.HK, in HKS 3483806 1720 100%

Valuation methodology unchanged.

HEER: QRMIE SESIIRHEMRRE
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PDD (Buy, US$115bn market cap, review): PDD’ s 2Q26 results came in mixed,
with (+) online marketing revenues ahead at +3% yoy, implying resilient
domestic GMV performance, yet (-) softer-than-expected transaction services
revenue growth at +13% yoy as Temu navigates evolving global tariff/regulatory
policies, with pressure to persist following the EU” s removal of de-minimis and
adoption of flat-rate custom duty per item from July (Europe accounts for c.1/3
of Temu GMV, GSe). That said, we view the company’ s long-term commitment
to 1P (Xinpinmu, with its first 1P brand Bemuvo launched in select markets in
June) and continued investments into local supply chain, warehousing and
fulfillment infrastructure as positive developments for Temu, to enhance
business resilience and compliance capabilities while expanding its global
addressable market.

Xiaomi (Buy, US$87bn market cap, review): We expect investor concerns around
smartphone GPM (stock narrative and fund flow wise) to ease in 2H26 thanks to
negative second derivatives of memory pricing and Xiaomi’ s solid execution in
balancing shipments, ASP and GPM. More importantly, the potential loT revenue
growth inflection (on easier China base and strong overseas growth), smart EV
growth acceleration (on SkyNomad release), and Al initiative progress should
reignite ecosystem growth and Al integration. What’ s next? 1) MiMo-V3 Al model
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release likely this month; 2) SkyNomad locked order volume disclosed post Oct
7;and 3) Singles’ Day GMV.

m  NetEase (Buy, US$73bn market cap, review): We continue to view NTES as a solid
‘non A’ compounder with record high margin and FCF generation, especially
compared to the industry’ s elevated Al spending and some peers’ high margin
pressure. While we are somewhat wary of the relatively light grossing growth in
2H26E considering a lack of imminent game pipeline and slightly high grossing
base, we believe NTES’ s portfolio of games should continue to support steady

revenue growth (GSe: games revenue +5%/+5% yoy in 3Q/4Q26E). Meanwhile,
we have seen strong GP/OP margin expansion momentum driven by structural
channel shift and elevated cost/expenses efficiency, driving solid OP growth
(GSe: +20%/+16% yoy in 3Q/4Q26E). Next catalyst will be the global launch of
Ananta in Jan 2027.

=  Meituan (Buy, US$60bn market cap, review): While we anticipate potential
investor concerns around the sequential 3Q food delivery profit decline
(implying a narrower UE advantage and draws questions to where long-term UE
may eventually settle), we believe Meituan’ s uneven UE quarterly recovery
pace is more of a self-initiated strategy in driving higher GTV market share over
the 3Q peak season (tracking at high single-digit on-demand GTV growth yoy)
and higher rider costs on seasonality. We estimate 2026E/27E/28E profit per
order of -Rmb0.1/Rmb0.6/Rmb1.1 (vs. prior Rmb0.3/Rmb0.8/Rmb1.1) with
medium-term food delivery UE at Rmb1.1 EBIT per order given continued
leadership in the higher AOV segment (helped by its less-price sensitive core user
base).

m  Z.Al/Zhipu (Neutral, US$47bn market cap, review): Zhipu (Z.Al) delivered a mixed
1H26 print, with stronger-than-expected Open Platform/API monetization and
ARR ramp-up, while overall revenue and profitability were weighed down by the
ongoing transition from on-premises deployment toward a cloud-based Maa$S
business model. Looking ahead, we lift Zhipu’ s 2026E year-end ARR to
USS$2.7bn (from $2.5bn and compared to GSe for MiniMax of US$1.2bn) where
management highlighted its focus on capturing higher-value token demand
rather than maximizing aggregate token volume, with coding remaining the
primary entry point while expanding into Agent, Co-work and Autonomous Al
workflows.

®m JD (Buy, US$43bn market cap, review): We continue to see JD as a multiple
repair/re-rating story into the second half of 2026 given a recovering top-line and
profit recovery yoy, and maintain Buy with unchanged 12-m TPs of
US$43/HKS169. We believe JD’ s business set-up/narrative will continue to
improve (already a relative outperformer year-to-date within China Internet) over
the remainder of 2026, driven by attractive valuations and FCF/consistent
shareholder return policies, growth recovery of its unique 1P-driven JD Retail
business in China, and new growth drivers from its supply-chain driven food
delivery/instant delivery business and an expanding global retailer footprint.

Other key ideas:
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m  MiniMax (Buy, USS11bn market cap, review): Given the ongoing steep market cap
discount vs. Chinese video-generation peer Kling’ s post-money valuation of
USS$18bn (based on its latest round of financing; source) and Z.ai/Zhipu, we view
the company’ s articulated strategy to address M3 model competitiveness and
its recent H3 multi-modal launch as positive drivers for ARR ramp-up. This could
create significant room for valuation repair over 2H 2026 (given a run-rate at half
of Zhipu’ s). We continue to see MiniMax as well positioned among Chinese Al
model companies to capture the significant global TAM growth potential across
text/coding, multi-modal, agentic/co-worker (digital labor) and multi-modal
generation on the back of its comprehensive multi-modal offerings, strong
commercialization capability, Al model per token cost advantages and high
organizational efficiency.

®m  VNET (Buy, US$1.7bn market cap, review): As a fast-growing wholesale IDC
operator, we believe VNET is entering a revenue/EBITDA growth acceleration
phase over the next few years, driven by intensifying Al investment, with
wholesale IDC growing at 37%/35% revenue/EBITDA CAGRs in 2026E-28E. VNET
has won 862MW YTD, plus 355MW in reservations, with full-year new wholesale
orders guided at ¢.1-1.1GW, or ¢.1.4GW including 355MW of reservations. On the
CATL partnership, CATL affiliate’ s transaction is expected to close by end-Sep,
and VNET expects CATL synergies to secure low-cost, sustainable electricity at its
future GW-scale compute-energy facilities.

®  New Oriental Education (Buy, US$8.8bn, review): We see 1) a compelling
valuation and a margin of safety for EDU relative to its historical valuation levels,
China internet/consumer peers and its own EPS growth outlook; and 2) upside
risks to consensus driven by revenue growth recovery and cost optimization
initiatives. We expect 1QFY27 revenue growth to exceed annual revenue growth,
with positive yoy growth in overseas-related revenue; 3) provides enhanced
shareholder returns including up to US$500mn shareholder return commitment
(5%-6% of market cap) and upsized cash dividends from c.US$200mn in FY26 to
USS$300mn in FY27.

®m  KE Holdings (Buy, US$18.7bn, review): We believe KE Holdings is uniquely
positioned as a structural net beneficiary of China’ snew “828 property
policy” , which shifts the residential market toward secondary home
transactions, high-quality completed developments and integrated living
services (renovation and rental management services). We expect KE to benefit
from: 1) Accelerated shift toward existing homes transactions, where KE has
established a strong moat. We expect KE' s total GTV to benefit from the mix
shift and higher existing home transaction volumes with minimal incremental
fixed costs to drive contribution margin expansion; 2) Higher brokerage channel
penetration for new-home sales, as the completed-home sales model increases
developers’ reliance on brokerage channels for faster sell-through, helping
preserve KE' s new-home commission rates; and 3) Enhanced synergies with
new initiatives including home renovation & furnishing, home rental services and
Beihaojia. We see upside risks to consensus EPS and believe the valuation is
attractive with the stock trading at <15x 2026E P/E or <14x 12m-fwd P/E which is
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1x standard deviation below its historical average.

Our views by sub-sector

2026%9H17H

Key Buy ideas by sub-sector preference:

Games/entertainment: Tencent, NetEase; Cloud & data center: Alibaba, VNET;
eCommerce & mobility: JD; Internet verticals: EDU, BEKE; Al models: MiniMax.

By sub-sector

m  Games: Arelatively healthy segment mostly uncorrelated to macro, with
innovative gameplay and content updates (both benefiting from Al) enabling
better potential to raise ARRPU. By platform, we see a step up in PC/console
games in both China and global markets, while mobile games are witnessing a
rejuvenation of evergreen/flagship titles. In March, Apple announced a reduction
in App Store commission rates for mainland China with the standard commission
rate for paid apps and In-App Purchases (IAP) on iOS and iPadOS dropping from
30% to 25%; Google also announced that the Google Play Store take rate for
standard IAP transactions will drop from 30% to 20%, with phased
implementation across different regions globally. We believe the lowered take
rate will help to reduce channel costs for mobile game developers/publishers
and expand their profits, which would enable increased investment in R&D with
saved costs and provide startup teams/SMEs with a longer runway, helping to
boost the overall industry and fostering more innovative products. For
mini-games, Apple also announced the reduction of the preferential take rate for
IAP within Mini programs (mini-games most impacted) from 15% to 12% in
March. We believe the changes over the mini-game i0S channel will help expand
the overall mini-game TAM (still growing at 36%+ yoy in 1H26) and boost
monetization potential for key operating players like Tencent. Overseas
expansion is accelerating, with more titles targeting global release and benefits
from lowered commission fees from Google Play Store and its open-up for
third-party payments as well as developers/publishers’ proprietary billing
system. We are also seeing increasing adoption of Al application in gaming
development, and regulation remains supportive. For Tencent, we estimate
+10% yoy/+9% yoy games revenue growth for 3Q26E/FY26E, considering a
combination of a solid domestic grossing momentum of major titles yet a softer
overseas trend due to high base and a near-term light pipeline. For NTES, we
have seen strong GP/OP margin expansion momentum driven by structural
channel shift and elevated cost/expenses efficiency and impressive evergreen
franchise strength with successful user expansion initiatives, yet slightly slower
grossing trend in 2H26E given a weaker-than-expected performance of Sea of
Remnants and a lack of imminent pipeline, with the next catalyst on the global
launch of Ananta in Jan 2027. Key stock ideas: Tencent, NetEase.

®  Cloud: Alibaba Cloud saw continued strong momentum in cloud revenue to 45%
yoy in the Jun quarter, driven by triple-digit growth in Al revenues (for the
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twelfth consecutive quarter) on a proliferation in token demand. We estimate
50%/52% growth for Sep/Dec quarters (GSe prior: 46%/46%) with margin upside
on expanding gross margins from Al revenues (Maa$S reached US$2.4bn ARR by
Aug 2026). Tencent Cloud accelerated to the low-twenties percentage range,
driven by Al-related demand, international expansion and higher uptake of
general cloud services. By August, Tencent Cloud Maa$ platform TokenHub has
reached 25trn daily token usage (up 5X in 2 months). Al demand is translating
into GPU rental, MaaS and WorkBuddy/CodeBuddy-related revenue, while rising
WorkBuddy subscription receipts are expected to contribute through 2H26.
Management also flagged a more favorable cloud-pricing environment following
price increases and lower discounts since May. Baidu Cloud ‘s2Q26’ s cloud
infra was at 50% yoy, slower than 1Q but more driven by the revenue/contract
recognition timing. The strong client demand for GPU compute and MAAS
offerings remains intact. As the company steps up its compute power purchase
and infrastructure shipment starts to ramp up in 2H, we believe Al cloud infra
should remain in strong growth in 2H (60%+ yoy), faster than 2Q’ s level, driven
by GPU cloud and a more normalized pace of traditional CPU/project based
contract delivery. Kingsoft Cloud continues to capture robust Al demand with Al
gross billings grew +82% yoy to Rmb1.3bn in 2Q26 (equivalent to 43% of total
revenue vs. 37% in 1Q26), and we expect Al related revenue contribution to
boost total revenue growth to +34%/+28% yoy in 2026E/2027E. We see public
cloud business continues to diversify, with revenue from top five non-ecosystem
customers growing +51% yoy in 2Q26, while Maa$ services (StarFlow
training/inference platform and AgentKit products) grew 12x qoq as a new
growth driver with higher margin. Key stock ideas: Alibaba.

m Data Centers: Post ALC takeaways from GDS, VNET, Range and 2Q26 results wrap
for GDS, VNET and A-shares, we see (+) Robust order outlook and resource
availability: We continue to take confidence from robust order volume
(GDS/VNET 471MW/862MW order wins YTD and 600MW/355MW reservations
YTD), and expanding capacity reserve/secured resources (GDS/VNET at
5.8GW/3.5GW in China). (-) Key questions around recent share price weakness,
with potential reasons including i) Fed rate hike expectations, ii) limited visibility
of domestic chip ramp-up given foundry capacity and HBM shortage following a
slow 1H26, iii) concerns on future equity financing yet GDS/VNET expressed
committed to leveraging existing balance sheets plus onshore bank loans/REIT
platforms to fund project-level capex. On GPUaaS/neocloud, we see (+)
Improved visibility in 2H26 on stable price and better supply visibility: Platforms
are generally more optimistic into 2H26 on higher computing power supply and
plans to step up capex for computing power acquisition (See ALC takeaways
from Kingsoft Cloud and Range). Meanwhile, recently stable unit capex has
enabled more visible return profile i.e. 3-3.5yrs revenue payback or shorteron a
cash basis. Key stock ideas: VNET.

®m  Entertainment. We see a diverging trend among our entertainment coverage: 1)
Kuaishou advertising and E-commerce business face continued challenges in
2026 given impact from tax-related issues on domestic e-Commerce/ads
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alongside overall weak consumption. We expect a significant deceleration in
Kuaishou ads revenue in 2H26E, at -4% yoy/-7% yoy (GSe) for 3Q/4Q26E. The
company guided sequentially flat revenue for Kling Al in 3Q26 vs. 2Q (at
Rmb850mn), largely due to a lack of major model upgrades since Feb and
intensified Al video competition. We expect its ARR to jump to a higher level post
next model launch and now expect ARR of US$800mn+ by end-2026E (vs.
USS$500mn ARR by end-Mar 2026). 2) Online music has seen meaningful impact
from ByteDance competition and Al disruption (i.e. proliferation of Al covers) in
the past several months, which pose challenges to TME’ s organic subscription
growth and advertising business. That said, with one-off boost from Ximalaya
consolidation, we expect TME subscription revenue to maintain +8% yoy/+7%
yoy (GSe) in 3Q/4Q26E, yet notably moderating to low-single-digit% yoy for
2027E. Nevertheless, other non-subs online music services still sustain solid
momentum with +19% yoy/+25% yoy (GSe) in 3Q/4Q26E supported by live
events and artists’ merchandise.

m  eCommerce: For BABA, CMR grew by +1% yoy in 1QFY27 on a like-for-like basis
(-7% yoy under new merchant rebate terms), and we expect CMR growth of -5%
in 2QFY27E amid challenging macro backdrop. For JD, 2Q electronics &
appliances revenue declined by 12% due to the trade-in high base/electronics
ASP headwinds, where management expects growth into 2H to regain
momentum on a normalized base, supply chain capabilities that help partially
offset pricing pressure, and product innovation. We forecast JD Retail revenue
growth of 4% in 3Q, and 3Q26E JD Retail EBIT of Rmb15.4bn with JD Retail
margin at 5.9% (vs. 5.9% in 3Q25). For PDD, online marketing revenue growth
remained resilient at +3%, suggesting relatively resilient GMV and merchant
advertising demand despite tighter merchant tax/intensifying competition/soft
overall consumption (where we estimate Pinduoduo GMV growth of 5% in 2Q26,
ahead of industry at 2%). We estimate online marketing services revenue growth
of 2% yoy for 3Q26E. Key stock idea: JD.
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&%= 58: Summary of key competitive landscapes across sub-sectors/verticals

Vertical ByteDance vs . others
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Douyin/Bytedance’ s (Not Covered) relevant operating metrics (GMV/GTV) are calculated by analyzing the industry and companies that we cover, and then

extrapolating them to Douyin/Bytedance.

ZEFR: A E%EEE, 36kr, Questmobile, Sensor Tower, Data compiled by Goldman Sachs Global Investment Research
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2Q results recap; key numbers & outlook by sub-sectors

[ElZ% 59: Earnings summary and market reactions
Pricing as of Sep 11, 2026

- | (0] Ful Truck
Alibaba.com d ?'ﬁ-"t’_-‘ KUAISH I D s
JD.COM 0O UAISHOU ol
Intraday: 1% Intraday: -T% Intraday: Intraday: -1%
Since Jul 1 2% Since Jul 1 2% Since Jul 1 Since Jul 1 -3%
1QFY27 FY27 Outlook 2Q26 FY26 Outlook 2Q26 FY26 Outlook 2Q26 FY26 Outlook
® o @ @ Transaction -
§ m (+45% Raise cloud .E, Revenue in-line Finetune § Revenue in-line  Cut revenue by - § commission C:tnmacm
> > > > z -
E: yoy) revenue by +3% & (-3% yoy) revenue by 0% K (+1% yoy) 5% S revenue in-line by 4%
(+33% yoy)
& Adj EBITA beat Raise adj. & Adi.NPbeat  Raise adj. NP & Adj NPinline  Cutadj. NP by & Adj. NP beat Fine-tune adj.
o (-30%yoy) EBITAby+14% o (+21%yoy) by 8% o (-30% yoy) -45% o (+6%yoy) NP by -1%
Tencent G Nertsse & Pinduoduo =@ Meituan
Intraday: 4% Intraday: Intraday: -1% Intraday: 2%
Since Jul 1 0% Since Jul 1 Since Jul 1 8% Since Jul 1 O 10%
2Q26 FY26 Outlook 2Q26 FY26 Outlook 2Q26 FY26 Outlook 2Q26 FY26 Outlook
8 S ] E
& Revenue in-line Finetune S Revenuebeat Finetune game S Revenuemiss Cut revenue by S Revenuebeat Raise revenue
é (+11%yoy)  revenue by 1% é (+8% yoy) revenue by 0% é (+8% yoy) -4% é (+14% yoy) by 5%
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2Q26 earnings result is compared with Visible Alpha Consensus Data, and FY26 outlook is based on changes in GSe; Intraday refers to the trading on the day

of earnings release.

Z¥sRR: Datastream, Visible Alpha Consensus Data, &2 I8 H H5TER
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B3 60: China Internet 2Q26 snapshot: Price action post results, Fundamentals, Valuation, 2Q beat & miss, FY26 GSe
revisions

Pricing as of 11 Sep, FY26 revisions based on GSe (time horizon: post 2Q26 earnings vs. pre 2Q26 earnings); Adj. EBIT varies for the
below names: BABA (Adj. EBITA), KC (Ad]. EBITDA), GDS (Adj. EBITDA), VNET (Adj. EBITDA)

Name Sub-sector Valuation Price performance Beat/Miss 2Q26 2026
2Q26 2026 Revenue Adj. EBIT Revenue Adj. EBIT
26-27 avg. PIE T+1 Post-print | Beat/Miss Raise/Cut | yoy (PostQ) Act vs. Est yoy (PostQ) Act vs. Est| yoy (PostQ) Chg yoy(PostQ) Chg
Bz Vertical 13X e olblin-line  in-line 14%  Oppt  19%  S5pof 12% oot 19% | 3ppf
Kiaomi Vertical _ 5% 1?{: in-line cut £% Oppt -43% 2ppt -5% 4');)1 -39% -dppt
DIDI Local service/mability 15X 10% Obiofin-ine  raise 1%  -3ppt,  -78%  15ppt 12% oppt -102% 9ppt
BEKE Vertical 15X s Ofefbeat  raise 6% Oppt  124%  42ppt 0% 2t 121% | 2500
GDS Cloud/data center 13X bﬂ%ﬁ ;}: beat in-line 6% 1ppt 2% 5ppt 12% 1jppt 13% ! 2ppt}
Meituan Local service/mobility| 18X ‘ 0% -Bh|beat cut 14% 4ppt 114% 31ppt] 14% Gﬂpt 124% u -44ppt]
ATHM Advertising 15X [‘ 2% Bilveat rise ([ ppt 5% t2ppt| AR 2t 49% || 16pp
YMM Local service/mobility 11X | -1% E‘Ay beat in-line 4% 8ppt 29% 17ppt] 1% Sﬂpt 18% I 1ppt|
Tencent Game 12X [I 4% H/& in-line in-line 11% 2ppt 9% 1ppt] 10% 1i pt 7% I -1ppt
KC Cloud/data center NM [14% Biloeat  raise 31% appt 178%  G6ppt 4% 3Ep‘c- Hoort
NTES Game 13X [l -6% I:-l/o beat in-line 8% 3ppt 29% 11ppt 6% Oi)pt 20% i 3ppt]
yaje] Logistics 11X |] 1% [l% beat cut 23% 2ppt 51% 13ppt 17% —2|:pt 16% ' ~1ppt
PDD eCommerce 8x ﬂ 1% E‘% indine  cut 8% Oppt 5% 8ppt 6% ot 0% “3ppt
BIDU Advertising 15X [.~13% El’.&: in-line cut -4% Oppt -15% 4ppi] -3% -1jppt -13% -Tppt
WB Advertising _ l%  [ABefmixed  cut 2% Zppt 22% Sppt 1% ot 20% | -14pp
JD eCommerce 8x I] 1% |]/(a in-line raise -3% Oppt- -75ppt] 4% Obpt 135% ﬂ 20ppt
BABA eCommerce 16X Ei 1% in-line raise 9% Oppt -30% 3ppt] 9% —1&)pt 62% i] 20ppt
Kuaishou eCommerce 13X E.-H% [‘/o in-line cut 1% 1ppt -24% 1ppt] -3% -Ebpt -54% [‘ -36ppt]
TME Vertical 9x 2 [le|miss  cur 6%  -2ppt % -6ppf % apet 6% | -5ppt
VNET Cloud/data center NM 17% ’—‘/& in-line in-line 14% Oppt 28% Oppt 16% Oi)pt 1% l -4ppt|
JD Logistics Logistics [ Eiu% |]’.'6 miss cut 24% 1ppt 14% -Tppt 21% -3‘;pt 49% | -1ppt}
VIPS eCommerce 2% bo|mixed  cut 4% Oppt  -16% Gppt 3% ot -13% [} -15pp
1Q Entertainment | ex | [J 8% gfa miss in-line 5% Oppt 79ppt 4% oppt 57% | Oppt
Sub-sector Valuation Price performance Beat/Miss
1H26 2026 Revenue Adj EBIT Revenue Adj EBIT
26-27 avg. PIE T+ Post-print | Beat/Miss Raise/Cut | yoy (PostQ) Act vs. Est yoy (PostQ) Act vs_ Est| yoy (PostQ) Chg  yoy (PostQ) Chg

MiniMax LLM NM 4% E'u] mixed  in-line 283%  15ppt  89%  T2ppt s54%  aopplNEASE [l o7on
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HEER: QARMIE SHRSRRAEMRTE

&3 61: Sub-sector (game) snap-shot: Price action post results, Fundamentals, Valuation, 2Q beat & miss vs GSe, 2026 GSe
revisions
Price as of 11 Sep, 2026 revisions based on GSe

Sub-sector BeatMIss

Valuation

Price performance

26-27 avg. P/IE T+1
NTES Game 13X %
Tencent Game 12X [E4% [CT0E7%]In-line In-line

AR RPN, SREIIRAMFE, Datastream

[E]%% 62: Sub-sector (eCommerce) snap-shot: Price action post results, Fundamental, Valuation, 2Q beat & miss vs GSe,
2026 GSe revision
Price as of 11 Sep, 2026 revision based on GSe

Valuation

Beat/Miss

Sub-sector

Price performance

Revenue Adj. EBIT Adj EBIT
yoy Actvs. Est yoy Chg yoy (PostQ)
Kuaishou eCommerce 1%  ppt 24% —
VIPS eCommerce E oppt -16% 8 -13%
BABA eCommerce ‘ mem
JD eCommerce 1 opptl
PDD eCommerce Oppt

FERKE: ATMIE, SRR EMRY, Datastream
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B3 63: Sub-sector (mobility, logistics) snap-shot: Price action post results, Fundamental, Valuation, 2Q beat & miss vs
GSe, 2026 GSe revision
Price as of 11 Sep, 2026 revision based on GSe

Sub-sector

Valuation Price performance Beat/Miss
Revenue Ad). EBIT Revenue Adj EBIT

26-27 avg. PIE T+1 yoy Actvs Est  yoy  Actvs Est|yoy(PostQ) Chg yoy(PostQ) Chg
ZTo Logistics 11X 7% 23% & 2ppt it 17% & -2ppt 16% 0  -1ppf
DIDI Mobility 15X i0%|in-i raise 11%08  -3ppt i 15ppt 12% | Oppt I oppt
JD Logistics Logistics 8X 4% cut 3 1 1ppt 14% 8 -7ppY 21%[B -3ppt. B -tppt
YMM Mobilty 11X : in-line i 8ppt 29% P 1% ISppi 18% {|  1ppt

HEER: QRNE SRSRRARTE

E]3 64: Sub-sector (advertising) snap-shot: Price action post results, Fundamental, Valuation, 2Q beat & miss vs GSe, 2026
GSe revision
Price as of 11 Sep, 2026 revision based on GSe

Sub-sector Valuation Price performance Beat/Miss
2Q26 2026 Revenue

26-27 avg. PE T+1 Post-print | Beat/Miss Raise/Cut yoy Actvs Est
Kuaishou eCommerce 13X % [ |in-line cut 1% J] 1ppt
WB Advertising 5X . [ | mixed cut 2% BT Pppt
BIDU Advertising 18X % inline  cut 4% Oppt
JD eCommerce 8ax [lfn HZ in-line raise -3% Oppt}
ATHM Advertising 16X B beat raise | 2ppt
Meituan Local service 18X 0% B%|beat cut b ot
Tencent Game 12X E ) [@c|inline  in-line 11% J | 2ppt
PODD eCommerce 8X e [(EEd|indine  cut 8%l Oppt

HESRR: AR, BRESIKIZ A MR, Datastream

E]3& 65: Sub-sector (LLM) snap-shot: Price action post results, Fundamental, Valuation, 2Q beat & miss vs GSe, 2026 GSe
revision
Price as of 11 Sep, 2026 revision based on GSe

Sub-sector

Beat/Miss
1H26 2026

Valuation Price performance

Revenue Adj. EBIT

26-27 avg. PIE T+1  Post-print | Beat/Miss Raise/Cut Chg yoy(PostQ) Chg
MiniMax LLM NM 4% {Ti%:|mixed  in-line 30,
ZAl LLM NM A% 0 |mixed  cut -44%

HERR: ATYE, BR2IRAMSRE, Datastream

[E]%% 66: Sub-sector (vertical) snap-shot: Price action post results, Fundamentals, Valuation, 1Q beat & miss vs GSe, 2026
GSe revisions
Price as of 11 Sep, 2026 revisions based on GSe

Sub-sector Valuation Price performance Beat/Miss
Adj EBIT
26-27 avg. PIE P £ Chg  yoy (PostQ)
BZ Vertical 13X I {8%|in-li in-line , f il 12% | oppt
BEKE Vertical 15X | raise | ® -2ppt
DIDI Mobility raise | - 9 12% | Oppt
Tongcheng Edong Vertical 7% (. i in-line : 9% | Oppt
Xiaomi Vertical 5% cut I 5% 8 -4ppt
YMM Mobility F1% inine DI ] 1%  8ppt

TME Vertical (O 2% [ 9%| miss cut ] 7% B -3ppt
HESER. ARE, BRLSRIRAEMREL, Datastream

Our latest forecasts on ads, eCommerce, and quick commerce competitive
landscape
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&% 67: China online advertising industry overview
Rmb mn 1025 2Q25 Q2% 4025 1026 2026 JQ26 4Q26
CHINA ONLINE ADVERTISING REVENUE
Tencent 82,729 101,482 121,374 144972 172,940 195,062 3N853 3762 36242 41,116 38171 43,565 42959 48,244
Xiaomi China 11,670 12,055 13,785 15,882 17,51 19,097 3,904 3,885 392 4,182 4178 4,300 4341 4694
SOCIAL/ Weibo 10,732 10,896 10,738 10,763 10,235 10,363 2,469 2,773 2,687 2,835 2,551 2554 2417 2672
MEDIA a1 5,332 6,224 5714 5,193 5008 5,263 1,328 1,272 1,241 1,353 1241 1,246 1,25 1,355
Bytedance 177,546 206,202 241,429 271,305 305 026 330,053 68388 65341 64 541 73,037 77,778 72985 72,092 82,171
Kuaishou 28,031 29,574 6915 41,816 43,919 45,786 9071 1022 10707 11809 10,035 1090 10867 12,028
Total 333,056 384,310 449,065 510,497 577,605 631,124 121,302 124,308 124,300 140,587 138,844 141,209 139488 158,064
% yoy 2% 15% 17% 14% 13% 9% 13% 12% 13% 16% 14% 14% 12% 12%
Alibaba (CMR: ads) 218,383 227211 240,422 256,150 249,027 247,797 50,584 69,667 58889 79,366 82206 62293 54344 75,337
JD (JD Mall ads) 50,118 50,132 54,227 72,534 80,239 96,690 15,669 18,011 17,822 21,333 18,521 19,743 18,866 23,109
E- PDD 102,722 153,540 197,934 217,783 23,382 226,987 48722 55703 53348 60,010 49,936 57637 54454 61,356
commerce VIPS 1,662 1,971 2187 2,249 2,176 2,041 516 614 462 657 4am 553 476 677
and 020 Short Form Video (e-com ads) 117,011 141,720 162,069 182,005 190,580 199,855 44790 43821 43261 50,133 48615 46252 44493 51,220
Bytedance 96,000 110,989 126,565 142,359 152,975 162,713 35884 34285 33866 38324 39,007 36 603 36,155 41,210
Kuaishou 21,011 30,730 35,504 30,646 37,605 37,142 8,906 9,536 9,395 11,809 9,608 9,649 8,338 10,010
Total 520,993 613,894 707,752 790,537 808,425 844,449 173,226 202,637 189,052 227,987 184,508 203,044 190,289 295,735
% yoy 16% 18% 15% 12% 2% 4% 14% 14% 13% 8% % 0% 1% -1%
SEARCH Baidu core (excl. iQIY1) 69,379 74979 72,849 62,546 49 474 41,772 15,978 16,213 15,325 15,030 12,600 13,100 12,246 11,528
Total 71,882 82,486 81,107 71,630 59,466 52,763 18,249 18,484 17,596 17,301 15,098 15598 14,744 14,026
% yoy 7% 15% -2% 12% 17% 1% 4%  -13%  -16%  -13% A7% 16% 16% 19%
TOTAL 935,354 1,092,594 1,250,186 1,385,537 1,459,237 1,528,336 ¥ 712 334,455 389,100 338451 359,862 344,621 397,
% yoy 6% 17% 14% 11% 5% 5% 13% 11% 11% 10% 7% 3% 3% 2%
Rev yoy % 2022 2023 2024 2025 2026E 2027E 1025 2025 3025 4025 1026 20256 3Q26 4026/
Tencent -T% 23% 20% 19% 19% 13% 20% 0% 21% 17% 20% 22% 19% 17%
Xiaomi -11% 3% 14% 15% 10% 9% 31% 7% 16% 4% % 11% 1% 12%
SOCIAL/ Weibo -16% 26 -1% (73 5% 1% 1% 3% 5% 2% T 6% -10% 6%
MEDIA Qv -25% 17% -8% -9% 2% 3% -10% -13% 7% £% -T% 2% 1% 0%
Bytedance 3% 16% ™ 2% 12% 8% 12 10% 10 % 14 12 12% 13%
Kuaishou 3% 6% 25% 13% 5% 4% 9% 13% 13% 7% 11% 7% 1% 2%
Total -2% 15% 7% 4% 13% 9% 13 12% 13% 6% 14% 4% 12% 12%
Alibaba (CMR: ads) £% 4% &% % 3% 0% 10% 12% 12% 1% % -11% 8% 5%
ECoMM. POD 2% 4% 2%% 10% 3% 2% 15% 13% 8% 5% Z% 3% 2% 2%
1020 " Bytedance 55% 16% 14% 12% 7% 6% 12% 10% 10% 17% ke 7% 7% 8%
Kuaishou 2% 46% 16% 12% 5% -1% 7% 13% 15% 12% 8% 1% -11% -15%
Total 16% 18% 15% 12% 2% 4% 14% 14% 13% 8% il '3 1% 1%
SEARCH Baids core fexcl iQIY) £% &% -F% -14% 21% -16% -6% -15% -18% -16% 21% -19% 20% -23%
Total =% 5% 2% =12% =17% =11% 4% =13% =16% =13% =17% =16% =16% =19%
TOTAL 6% 7% 4% 1% 5% 5% 13% 11% 1% 10% i) T 3% 2%

We calculate Bytedance’ s (Not Covered) relevant operating metrics by analyzing the industry and companies that we cover, and then extrapolating them to

Bytedance.

BEER: QARME SRSRRARTE

&7 68: GMV growth comparison across players

GMV growth % 2023 2024 2026E 4025 1026 2026 3Q26E 4Q26E
Alibaba 8% M 6% 3% 2% 2% 5% 5% 6% 2% 5% 0% 2% 2%
Gap vs. industry (ppts) 4% -11% 8% -1% -2% -2% 2% 1% -1% -2% 4% 3% 2% -1% -2%
Jo 26% 6% 5% 8% 9% 3% 5%  13% 20% 10% 2% 2% 6% 4% 12%
Gap vs. industry (ppts) 14% 1% 4% 1% 4% 1% 1% 6% 13% 2% 5% -6% -8% 1% 8%
-Amongst which JD direct sales (1P)  25% 6% 1% 7% 10% 1% 5%  16% 21% 10% 3% 1% 5% 2% 6%
Gap vs. industry (ppts) 13% 0% -8% 0% 5% -3% 2% 11% 14% 3% -5% -6% -8% -1% 3%
Pinduoduo 46% 22% 30% 20% 1% 5% 5%  13% 15% 11% 7% 6% 5% 5% 5%
Gap vs. industry (ppts) 34% 16% 21% 33% 6% 1% 1% 7% 9% 3% 5% -1% 3% 2% 1%
Douyin 73% 92% 55% 28% 30% 16% 10%  28%  38% 30% 26% 21%  18% 15%  12%
Gap vs. industry (ppts) 61% 85% 47% 21% 25% 12% 6%  22% 32% 22% 23% 14% 16% 12% 8%
Kuaishou 8% 33% 3% 7%  15%) 3% 3% 15%  18%  15%  13% 9% 3% NSNINGR
Gap vs. industry (ppts) 66% 26% 23% 11% 10% -7% -1% 10% 11% 8% 11% 2% 1% -12% -14%
WeChat Video Account 200% 192% 83% 50% 30%  88% 70% 75% 96% 47% 41%  52%  56%
Gap vs. industry (ppts) 186% 77% 46% 26% _ 82% 64% 67% 93% 39% 39% 49%  52%
Vipshop 16%08% 19% 1% 2% 2% 2% 0% 2% % 1% 9% 2% % 0%
Gap vs. industry (ppts) 4% -15% 10% 6% -3% 3% 2% 6% 5% 0% 2% 1% 4% 4% 4%
NBS Industry online goods GMV 12% 6% 8% 6% 5% 4% 4% 6% 6% 8% 2% 8% 2% % 4%
Parcel volume yoy 30% 2% 19%  21%  14% 5% 4%  22% 7%  13% 5% 6% 4% 4% 5%

Note: We calculate Douyin’ s (Private) relevant operating metrics by analyzing the industry and companies that we cover, and then extrapolating them to

Douyin.

HERR. QARME, BRSMREMARE
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B 69: Annual market share by player

sTaobao ~Tmall =JD =PDD =VIPS - Douyin = Kuaishou WeChat Video Account

100% 1 o . 2 3% -

80% 4

60% -
40%
19%

22%
m‘]
l . I o= -}

024 2025 2026E 2027E

Note: We calculate Douyin® s (Private) relevant metrics by analyzing the
industry and companies that we cover, and then extrapolating them to
Douyin.

HAERR: QMR RRSKIRRARE
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EZ% 70: Food delivery + instant shopping comparisons between Meituan, Alibaba and JD (GS estimates)

100
30 38
* o-0-C
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60
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40

30
volume by platform 20

Average daily order

(on-demand retail + 10

food delivery, mn) .
2025 2026E 2027E Mar June Sept Dec Mar June Sept Dec
25 25 25 25 26 26 26 26

BABA (food delivery & on-demand retail)
—&— M eituan (food delivery & on-demand retail)

JD (food delivery & on-demand retail)

4
;. (0.1) 0.6
o 09 o
: (1.3)
-2 (1.8)
4 (@7 (2.5) (3.5) (3.5) (3.2)
e g e 2 6)
UE by platform (on- & (3.9) (5.2) (4.1)(3-6) (3.2)
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delivery, Rmb) -
10 (g.9) (8.6) (8.8)
12 (10.0) (10.0)
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25 25 25 25 26 26 26 26
BABA (food delivery & on-demand retail)
=&\ eituan (food delivery & on-demand retail)
JD (food delivery & on-demand retail)
40,000
20,000
] "SR
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BABA (food delivery & on-demand retail)
® Meituan (food delivery & on-demand retail)

JD (food delivery & on-demand retail)

HEER: BRSEWTE
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Top apps tracker: Latest time-spent trends at a glance

Overall, the top 400 mobile apps have grown total time spent by +8% yoy in July
2026 (vs. +5% in July 2025), with Weixin time spent growth (+3% yoy) and continued
strong Douyin app engagement performance (main app +29% yoy/Lite +28% yoy).
We attribute the July slowdown in Taobao and Meituan timespent growth (to
-9%/-23% yoy) primarily to tougher base as July 2025 marked the start of intensified
food delivery and on-demand competition between top 2 players, where we expect
the resulting base effect to likely persist through 3Q. We also note ByteDance’ s
continued share gain by time spent (33% within top apps, up +6% from 2 years ago)
via short-form video apps (Douyin/Red Fruit) and AIGC applications (Doubao).
Specifically by vertical:

m (+/-) Al engagement, where domestic AIGC application engagement decreased by
-2% mom across DeepSeek (-2% mom), Doubao (-6% mom), Qwen (-9% mom),
while Yuanbao timespent grew by +4% mom. To-C Al chatbots continue to be
mostly free-to-use, where the path to monetization is still evolving for China.
Meanwhile, harness/agent applications have sustained strong traffic growth
momentum, notably Tencent’ s WorkBuddy which more than tripled its MAU to
1.9mnin July (vs. 0.5mn in June).

m (+/-) eCommerce engagement: Amongst top platforms, Taobao/JD timespent
decreased by -9%/-3% yoy on high base from food delivery subsidy, while
Pinduoduo delivered stable growth by +11%.

0 On Temu, global MAU decreased by -1% mom at 467mn in Jul as per
SensorTower, mainly dragged by -17% decrease in Europe, due to official
removal of de minimis exemption in July. That said, we view local-to-local
supply chain construction and commencement of PDD’ s first-party brand
( “Xin Pin Mu” ) investment cycle for the next three years (targeting to
rebuild Pinduoduo) as a multi-year growth driver for Temu + Pinduoduo.

m (+/-) Social engagement: Weixin time spent increased by +3% yoy and
Weibo/QQ’ stimespent decreased by -7%/-4% yoy. (+/-) Video engagement:
Douyin engagement sustained strong momentum (main app +29% yoy/Lite
+28% yoy) yet offset by a continuous softening in user engagement at Kuaishou
(main app -15% yoy/Express -6% yoy).

m  (+) Games engagement: HoK (Honour of Kings) time spent growth sustained
despite relatively high base at +14% yoy in Jul; Delta Force engagement
maintained robust momentum at +49% yoy; Game for Peace timespent
decreased by -15% yoy in Jul (vs. -5% yoy in Jun).

m  (+) Local services engagement: DiDi timespent remained robust at +25% yoy (vs.
+30% in Jun), while Meituan engagement decreased -23% yoy (vs. -8% yoy in
Jun) with competition over on-demand delivery hiking in Summer 2025.

Amap’ sengagement decreased -7% yoy (vs. -2% in Jun). We also note
continuous disruption from Doushengsheng (&%), ByteDance’ s local
services discount/coupon app, to Dianping (timespent -6% yoy in July, negative
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growth since March), where Doushengsheng DAU has reached ¢.28mn in Aug
MTD (~70% of Dianping, from 60% in July), see B3 71. However, narrowing gap
of MoM DAU growth between the two apps (see Bl 72) may suggest potential
normalization into 2H.

® Otherinternet verticals:

O (+) Education: Doubao Study DAU growth sustained at +154% yoy as of
Jul-end (vs. +161% yoy as of Jun-end) and maintained the position of the
6th largest Al native app in China in terms of DAUs. In overseas markets,
Gauth maintained its leadership with monthly billings +20% yoy to
c.US$0.9mn in Aug. TAL Peiyou sustained positive MAU growth of +11% yoy
in Julvs. -6% yoy for Xueersi.com and -19% yoy for EDU.

O (+) Recruitment: Boss Zhipin showed +12% yoy MAU growth and +12% yoy
growth in time spentin Jul 2026 (vs. +9%/+7% yoy growth in
MAU/timespent in Jun 2026), faster than +9%/+5% yoy growth of MAU/time
spent for major online recruitment platforms in Jul 2026. Boss Zhipin
maintained its leadership in time spent share at 68% in Jul 2026 (vs. 67% in
Jun 2026) in Mainland China. In Hong Kong market, OfferToday
(BossZhipin’ s HK App) maintained its No.1 HK recruitment platform
position in terms of app DAU, MAU and download volume. DAUs/MAUs
reached c.14k/c.275k with +31%/120% yoy growth in Aug 2026 (vs.
+55%/+137% yoy growth in Jul 2026), while app downloads continued to
lead in HK with +14% yoy growth in Aug despite JobsDB gaining
momentum with +56% yoy growth.

O () Real estate: Time spent on Beike’ s three major apps dropped -10%
yoy/-4% mom in Jul 2026 (vs. -7% yoy/-6% mom in Jun 2026). For DAU,
Beike Zhaofang DAU saw -14% yoy/-5% mom decline in Jul 2026 (vs. -11%
yoy/-2% mom in Jun 2026).

O (+) Auto aftermarket service: Tuhu app MAU increased +6% yoy or dropped
-3% mom to 16.4mn in Jul 2026 (vs. +11% yoy/+2% mom in Jun 2026). On
the merchant side, Tuhu merchant app MAU increased +1% yoy/+1% mom
to 85.9k in Jul 2026 (vs. +3% yoy/-2% mom in Jun 2026), with a DAU/MAU
ratio of 75% and +2% yoy growth in daily time spent per DAU.
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&% 71: Doushengsheng (ByteDance’ s local service app)
Aug MTD DAU reached 28mn (~70% of Dianping)...

Avg. DAU (k) e Dianping ===Doushengsheng

48,000

40,000
32,000

24,000

Doushengsheng
latest DAU reached
70% of Dianping DAU

16,000
8,000

Jan-26 Feb-26 Mar-26 Apr-26 May-26 Jun-26 Jul26  Aug-26

FIREFRET "2MHIREHA" , BDIME!
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[ElZ= 72: ...yet we observed catch-up in MoM growth
between the two apps, suggesting potential normalization
in competition into 2H as aggressive subisidies of
Doushengsheng gradually scale back

MoM growth of DAU mDianping ® Doushengsheng
120% 115%
100%
"% 67%
60%
40% 32%
20% 9% 14 I 14%, %
- = [ | | I
- —
4% . 0% -2%
-20% -13%

Jan-26 Feb-26 Mar-26 Apr-26 May-26  Jun-26 Jul-26

ZEFIR: QuestMobile, Data compiled by Goldman Sachs Global
Investment Research

China Internet industry

#HIFIR: QuestMobile, Data compiled by Goldman Sachs Global
Investment Research

ElZ& 73: Aggregate time spent growth continued at +8% yoy in July

—a-SFV, yoy

35%
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25%

20%

15%

10%

5%

Total , ex SFV, yoy =e=Tolal yoy =#=2-year CAGR

—
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FEHFE: QuestMobile
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& 74: China Internet: time spent share % within top 400 apps by vertical

Jul-26 39.1% 21998 5.9% 4.9%| 6.5%
Jun-26 38.1% 220%) 6.0% 52% | 65%
May-26 37.3% 2399 64% 55% | 67%
Apr-26 37.4% 2499 65% 52% 6.7%
Mar-26 36.1% 2529} 68% 53%  6.8%
Feb-26 36.5% 238%R] 63% 48% 72%
Jan-26 36.4% 260X 65% 56%  6.8%
Dec-25 35.4% 250 63% 55%  7.2%
Nov-25 34.6% 2789 66% 59% | 7.0%
0ct-25 2% 28%%Y 65% 59%  68%
Sep-25 38.7% 27%0f) 67% s54% ) 68%
Aug-25 33.8% 3.199%EL 6.5% 52%| 6.8%

m Sccial Networking = SFV © LFV = MFV mGames ~News = Shopping »Music System Tools mAIGC mOthers

HEIEIR: QuestMobile

&% 75: China Internet: time spent share % within top 400 apps by company

= Tencent Bytedance = Kuaishou Baidu Alibaba iQiyi PDD = Netease
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#HEIFIR: QuestMobile
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China online transaction platforms and entertainment

&% 76: China Internet: time-spent yoy % of top apps by vertical (E-commerce, local service, social, video and game)

Game for Peace {1F#8=

#EE: QuestMobile

202659817H 45



FREXRRETF "JMEIRW" , BDIME!
Salddn Sach BEREEERN & AIEE
Temu operating data

ElZ 77: Temu app MAU by region

mom®% growth Aug-25 Sep-25 Oct-25 Nov-25 Dec-25 Jan26 Feb-26 Mar-26 Apr-26 May-26 Jun-26 Jul-26
us 18% 3% 10% 4% -2% 5% 8% 3% 4% 4% 6% 1%
Europe (first & countries) 8% 3% 4% £% 3% 8% 8% 1% £% 6% 5% -17%
North America ex. US 1% % 1% % 6% 13% 6% 9% -15% 2% 5% %
Oceania 3% £% 4% 1% 4% -1% % 1% 4% % 5% 6%
Europe (others) 6% -11% 6% 0% 0% 4% -11% 1% £% 3% 4% -17%
North Asia 6% 1% 2% 1% -18% 1% -3% 1% 1% 1% 6% 4%
ASEAN 3% -11% 1% 10% 13% 2% 7% 2% 4% -30% -16% 2%
Middle East 2% -12% 2% 3% 1% 2% 5% -20% 13% 4% 10% %
South America P -17% 3% 1% 1% 4% % 1% 1% 2% 1% 1%

as % of total MAU Aug-25 Sep-25 Oct-25 Nov-25 Dec-25 Jan-26 Feb-26 Mar-26 Apr-26 May-26 Jun-26 Jul-26
us 13% 14% 15% 15% 15% 15% 15% 15% 16% 1% 16% 16%
Europe (first & countries) 20% 21% 21% 20% 20% 20% 20% 20% 18% 19% 19% 16%
North America ex. US 13% 13% 12% 12% 1% 12% 12% 13% 11% 12% 12% 14%
Oceania 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2%
Europe (others) 14% 13% 14% 14% 14% 13% 13% 13% 12% 13% 12% 11%
North Asia 4% 4% 4% 4% 3% 3% 4% 4% 4% 4% 4% 4%
ASEAN 4% 4% 4% 5% 5% 5% 5% 5% 5% 4% 3% 3%
Middle East 5% 4% 4% 4% 5% 4% 5% 4% 4% 4% 5% 5%
South America 15% 14% 13% 13% 14% 13% 13% 13% 14% 14% 14% 16%
Afica 6% % % 8% 8% 8% 8% % 8% 8% 8% 9%
South Asia 3% 3% 3% 3% 3% 3% 3% 3% 3% % % 3%
Central Asia 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

R SensorTower

[E#% 78: Temu global MAU reached 467mn in Jul 2026 (-1%

mom)
mn
T =US = Europe (first 6 countries)
600 = North America ex. US = Oceania
u Europe (others) mNorth Asia
ASEAN = Middle East
500 =@loca
400
300
200
100
0
o ©
a2 v ® o
xs‘ﬁeﬁ‘o'}‘\d‘oé’ @#‘}“»"’

The first 6 European countries include France, Germany, Italy, the
Netherlands, Spain, and the UK (launched in April 2023)

FEIER: SensorTower
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Other internet verticals: education, recruitment, real estate, auto

Education

El%& 79: Doubao Study DAU growth sustained at +154% yoy
as of Jul-end and maintained the position of the 6th
largest Al native app in China in terms of DAUs

DAUs of major Al apps as of Jul-end

DAU Jul-end (mn) ® Jul-end yoy (%) 4 Jun-end yoy (%)
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Qwen: 94x/92x for Jun-end/Jul-end yoy growth.

ZFHHE: Questmobile, Data compiled by Goldman Sachs Global
Investment Research

[El% 80: Doubao Study continued to expand time spent
market share among major K-12 learning tool/study
companion appsin Jul

Time spent share among major K-12 learning tool/study
companion apps
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o
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ZHEFIE: Questmobile, Data compiled by Goldman Sachs Global
Investment Research

E% 81: Gauth has outperformed global Al-native
education peers in terms of MAUs
MAUs by Al education apps (mn)
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[E%% 82: Gauth achieved US$0.9mn billings with +20% yoy
growth in Aug (vs. +24% yoy in Jul), bringing LTM billings to
USS13.6mn

LTM billings by app (US$ mn)

50 487
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USD mn

#HEIFR: Sensor Tower, Data compiled by Goldman Sachs Global
Investment Research

2026%9H17H

#¥IFIR: Sensor Tower, Data compiled by Goldman Sachs Global
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E|Z% 83: Active users of TAL and Zuoyebang learning tablets
grew +66% yoy/+47% yoy in Jul (vs. +73% yoy/+41% yoy in

Jun)
MAUSs of smart education device apps (mn)
E 22
20
18
16
14
12
10
8
6
4
2
0
5888833333333 98898888
§ESEE35S8 8835288833288 8¢83

el

BBK ®=Zuoyebang TAL miFlytek mReadboy = Youxuepai ® Xiaoyuan intelligent devices

ZEFR: Questmobile, Data compiled by Goldman Sachs Global Investment
Research
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Online recruitment
E]%% 84: As the largest online recruitment platformin [El% 85: Boss Zhipin remains one of the largest online
China, Boss Zhipin continues to lead the industry in user recruitment platforms in China by MAU, registering
engagement, including DAU/MAU and time spent per DAU €.60.6mn MAUs with +12% yoy growth in Jul (vs. +9% yoy
(Jul 2026) in Jun)
MAUs of major recruitment platforms (mn)
30% e B0SS Zhipin == Ganji = Zhaopin e 51 JOb e Ligpin
Lagou Zhaocaimao ==Y upao e M aimai = Dianzhang
25% £
M i Dlanzhang ipi 60
20% 50
3 Fresh
% @ Gr ate . 40
o 15%
30 “j
20
10% : rt
Glopin g 10 h—
2 . —
5% Lagou NN OONOODDOOOOO T - —NNNNOMMOTT T T I00W O OO
Daily time spent per DAU (min) 20823088308 330583588305836883658358%3
FEIFR: QuestMobile, Data compiled by Goldman Sachs Global #EHHEGR: QuestMobile, Data compiled by Goldman Sachs Global
Investment Research Investment Research
] 86: ...and claimed 68% time spent share amongst [E|7% 8T: OfferToday, as the HK platform of Boss Zhipin,
major recruitment platforms in China for Jul continues to lead in app downloads with +14% yoy growth

in Aug, despite JobsDB gaining momentum with +56% yoy
growth in Aug

App downloads of major HK recruitment platforms (k)
Boss Zhipin =51 Job Zhilian = Ganji

= 100
= Liepin = Lagou = Yupao = Maimai 90
m Dianzhang mGuopin = Niuxiacer = Gongkao Radar 80
100% g ] i
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oo L TTHHHLTHTHHEELL U HULE L THLL 60
80% -
g :
oo M diig o
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. R =
20% S ST T ETSTTLDODOULLWOLOWLIOWOLI WO DO O QO O ©
10% SeLiy it dgan i i ing
= 3 o 3
0% 35386288922 8352882888¢e228352
e B R R Rt . e W e I - Sl BT R R T W
IR IPLQLOIR IIRIINLLG RO RO
FrrAANNNANO OO OO TIIITIITTONOODDOO OO === OfferToday (Kanzhun) JobsDB = Moovup
O OV DN O OV OV OV O O O O O O O OO O OO OO NN NN
OO0 O00000C0000C000000000C000000000C0O .
RS LB EEEEEEELEEELELEEEER LB EE = Ctgoodjobs Indeed Job Search
#HIFGR: QuestMobile, Data compiled by Goldman Sachs Global #EIFIR: Sensor Tower

Investment Research
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&7 88: OfferToday continues to lead in MAU, registering
€.275k MAUs with +120% yoy growth in Aug 2026

MAUSs of major HK recruitment platforms
= 350
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FEIFR: Sensor Tower

Real estate brokerage/software

[ElZ% 89: Time spent growth for Beike’ s three major apps

dropped -10% yoy/-4% mom in Jul (vs.
in Jun)
Time spent yoy change
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FIREFRET "2MHIREHA" , BDIME!
REPEEBK & AIRE

[E|Z% 90: Beike Zhaofang DAU dropped -14% yoy/-5% mom
in Jul, while A+ DAU increased +1% yoy or dropped -2%

% 600 160 é‘
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100
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200 o ——— —V/ \
\J/ v 40
100
20
N wwuwweo o © ©
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=== Douyin total yoy (%) = Beike Zhaofang Lianjia (RHS) A+ (RHS)

EFIFE: Questmobile

2026%9H17H

EFIFR: Questmobile

50



FIREFRET "JBIRG" |, BDIME!
BAEFEERA & AlRE

Goldman Sachs

Auto aftermarket service

El%& 91: Tuhu app’ s MAU increased +6% yoy or dropped

[El%& 92: Tuhu merchant app MAUs increased +1% yoy/+1%
-3% mom to 16.4mn in Jul (vs. +11% yoy/+2% mom in Jun)

mom to 85.9k in Jul (vs. +3% yoy/-2% mom in Jun)
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FEHRIR: Questmobile HHIFR: Questmobile

ElZ% 93: Tuhu merchant DAU/MAU ratio increased +5pp yoy
to 75% in Jul, while daily time spent per DAU also saw +2%
yoy growth to 33.5 mins in Jul

[E|Z= 94: For auto aftermarket stores served by F6, GMV saw
-1% yoy decline or +8% mom increase in Jul, while service
visitations saw -8% yoy decline or +8% mom increase in

Jul
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FWEIFIR: Questmobile #EEIFRIR: F6data

Appendix: Links to Asia Leaders Conference takeaway notes

Games & Entertainment

Tencent Holdings (0700.HK): The Road from Investment to Returns

Tencent Music Entertainment Group (TME): Strengthening collaboration with
Tencent ecosystem and music labels to address competition

JOYY (NC): BIGO Ads 50% yoy growth target for next 3 years; Solid execution on
shareholder return

Al Models

Z.Al Co. (2513.HK): Scaling ARR through Model Intelligence & Compute Investments

MiniMax Group (0100.HK): The Next Era of Frontier Al Models
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Cloud & Data Centers

Alibaba Group (BABA): Accelerating cloud with high Al capex return visibility

VNET Group (VNET): Strong order outlook funded by disciplined financing; Eves on
CATL partnership

GDS Holdings (GDS): Robust order wins; 2027 move-in acceleration to drive 2028
EBITDA acceleration

Range Intelligent (300442.5S7): Domestic AIDC + Overseas IDC to drive guality growth

Kingsoft Cloud (KC): Al cloud to drive revenue expansion with attractive investment
payback

eCommerce & Local Services

Meituan (3690.HK): Improving food delivery share; disciplined investments

JD.com Inc. (JD): Improving JD Retail growth; with food delivery investment
discipline

Verticals

Xiaomi Corp. (1810.HK): Ecosystem Resuming Growth, Investments Bearing Fruit

Baidu.com Inc. (BIDU): Fast Al revenue growth with improving ROI; Unlocking
full-stack Al strategy

Jingdong Industrials Inc. (7618.HK): Strong visibility on growth and margin
expansion

Tuhu Car Inc. (9690.HK): Resilient Growth, Improving Store UE and Stabilizing
Margins

Manycore (0068.HK, NC): From cloud-based interior design to full-stack spatial
intelligence

TAL Education Group (TAL): Durable Growth Runway; Improved Margins and
Shareholder Returns

New Oriental Education & Technology (EDU): 1QFY27 likely a strong kickoff,
enhanced FY27 visibility

Kanzhun Ltd. (BZ): Enhanced sales visibility from tier-1 cities’ and Al-driven
monetization

Kingsoft Corp (3888.HK, NC): Committed to Al deployment and synergistic
collaboration with Xiaomi

Healthcare Tech T

JD Health International (6618.HK): Drug growth remains strong; 30%
OP growth
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Alibaba Health (0241.HK): Revenue outlook broadly intact with drugs key growth
driver; Early Al initiatives

Logistics

S.F. Holding (002352.57): Stable profits for FY26; Strength from international supply
chain/express

JD Logistics (2618.HK): Operating profit to accelerate in 2H; Differentiated overseas
expansion roadmap

J&T Global Express Ltd. (1519.HK): Strong ex-China volume growth with an evolving
global business model

Price Target Methodology & Risks

Price Target Risks and Methodology - NetEase Inc.
Valuation methodology: We are Buy rated on NetEase (NTES/9999.HK), with
12-month SOTP-based target prices of US$168/HKS$263.

Key downside risks: 1) Weaker performance of legacy games; 2)
slower-than-expected monetization ramp-up of new games; 3) more intensive
competition in games, e-commerce, education and other business areas; 4) rising
content costs associated with music and advertising expenses related to the online
education business.

Price Target Risks and Methodology - MiniMax Group
We are Buy rated on MiniMax with a 12-month target price of HK$760. Our valuation
is based on DCF valuation, with 12% WACC and 2% terminal growth rate.

Key risks: Weaker-than-expected model performance amid the competition in the
global foundation model industry; Slower-than-expected path to profit visibility;
Weaker-than-expected commercialization capability; risks around IP/content
generation; cash burn/self-funding capability; risks around geopolitics under an
intensified tech race between the US and China.

Price Target Risks and Methodology - Z.Al

We are Neutral rated on Z.Al with a 12-month target price of HK$1,610. Our valuation
is based on DCF valuation, with 12% WACC and 2% terminal growth rate (consistent
with our coverage).

Key risks: (+) Stronger-than-expected model intelligence, (+) Faster-than-expected
path to profit visibility, (+) Additional non-inference take rate revenue streams, (+)
Stronger-than-expected commercialization capability, (-) Competition in global
foundation model industry, (-) Limited near-term profit visibility due to high R&D
expenses, (-) Cash burn/self-funding capability, (-) Risk around geopolitics under an
intensified tech race between the US and China.
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Price Target Risks and Methodology - Alibaba Group
Valuation methodology: We are Buy rated on BABA/9988.HK, with SOTP-based
12-month target prices of US$177/HKS$172 per ADS/share (FY27E-based).

Key risks: (1) Lower-than-expected GMV growth due to macro/competition; (2)
Slower-than-expected monetization in China retail; (3) Weaker-than-expected
execution in key strategic investments; and (4) Cloud revenue growth deceleration.

Price Target Risks and Methodology - Full Truck Alliance Co.

Our 12-month TP of US$11.7 is based on SOTP. Key risks: Regulatory risks; potential
anti-trust scrutiny; increased competition; technology/autonomous driving affecting
take rates.

Price Target Risks and Methodology - Tencent Holdings
Valuation methodology: We are Buy rated on Tencent (0700.HK), with a 12-m
SOTP-based TP of HK$650.

Key risks: Below-expected progress in Al initiatives; Higher-than-expected Al-related
investment; More intense industry competition in performance-based advertising;
Unexpected delays in game launches/Banhao approvals; Moderated growth in
FinTech and Cloud businesses; Slower-than-expected Al development progress;
Reinvestment risk.

Price Target Risks and Methodology - GDS Holdings

Our 12m target prices of US$49/HKS$48 for GDS/9698.HK are based on a SOTP
valuation for GDS China and DayOne, with a 10% holdco discount. Key downside
risks: Below-expected move-in demand and utilization improvement, slower
overseas revenue/profitability ramp-up, lower-than-expected pricing trend in China
and overseas markets, customer churn, slower deleveraging process.

Price Target Risks and Methodology - VNET Group

We have a 12m target price of US$14, based on a target 12m-fwd EV/EBITDA multiple
of 10.5x applied to 2027E adj. EBITDA. Key risks: 1) inability to finance the growth
objectives; 2) softer-than-expected execution on order wins; 3) geopolitical risks
regarding Al; 4) further downturn of traditional businesses; 5) faster than or
unexpected change in Al model training demand brought by the latest development
in technology.

Price Target Risks and Methodology - Kingsoft Cloud

We are Buy rated on Kingsoft Cloud. We have a 12-month target price of US$18,
based on a DCF (WACC 10.3%, TGR 3%). Downside risks: 1) Supply chain disruptions
and inability to secure high-end chips; 2) Heightened competitive pressure from
peers; 3) Below-expected Al investments of key customers including Xiaomi; 4)
Inability to secure funding to support capex investments; 5) Dilutive financing
activities.
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Price Target Risks and Methodology - Meituan
We are Buy rated on Meituan with a 12-month 2026E SOTP-based TP of HK$123.

Key downside risks: Worse-than-expected competition that may impact growth or
pace of profit turnaround; labor cost inflation/efficiencies; food safety
concerns/stricter regulations; larger-than-expected investment in Keeta.

Price Target Risks and Methodology - PDD Holdings

Valuation methodology: Our 12-m SOTP-based TP is US$134, based on a 9X 2026E
P/E for the domestic main platform and 25X P/E on Temu (ex. US full-entrusted),
respectively less a 15% holdco discount.

Downside risk: 1) lower-than-expected online marketing revenues on increased
eCommerce ROI/sales-based ad inventory and narrower GMV growth gap at Alibaba
vs. industry, 2) wider-than-expected geopolitical headwinds into Europe and other
developed markets with high spending power, 3) higher-than-expected competition
if Alibaba’ s new low-price adtech initiatives gain traction/faster-than-expected
Douyin shelf-based expansion in low ticket size items at lower take rates (Douyin has
been offering commission free initiatives) vs. eCommerce platforms, 4)
reinvestments to sustain growth that may pose downside risks to core profit
margins, and 5) lack of segmental disclosures of business performance, which could
lead to difficulty in analyzing/estimating domestic and int’ | (Temu) performance
and profitability.

Price Target Risks and Methodology - Xiaomi Corp.

We are Buy rated on Xiaomi with a 12-month target price of HK$39, based on a SOTP
valuation methodology: 1) 16x target 12m-fwd EV/NOPAT on Xiaomi core; 2) a
DCF-based valuation for Xiaomi EV of US$35bn (12% WACC and 3% TGR); 3) a 10%
holdco discount. Key downside risks: 1) More intense competition and weaker
market share gains within the global smartphone industry. 2) Higher GPM pressure
on the smartphone/EV business. 3) Below-expected execution on Xiaomi brand
premiumization and the EV business. 4) Intensifying geopolitical risks and regulatory
uncertainties. 5) Softer macro environment and weaker smartphone/loT demand. 6)
FX fluctuation.

Price Target Risks and Methodology - JD.com Inc.
Valuation: We are Buy-rated on JD.com with 12-m SOTP-based target prices of
USS$43/HKS169.

Key risks: Tougher than expected competition in China’ s eCommerce/food delivery
markets; Online GMV slowdown and electronics & appliance facing tougher comps
starting Sept-2025, general merchandise/JD supermarket execution: there would be
downside risks to our forecasts if JD cannot deliver the expected growth;
Fluctuations in JD Retail margin, as JD continues to invest into price
competitiveness/user experience/3P ecosystem.
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Logo disclosure
Third party brands used in this presentation are the property of their respective owners, and are used here for informational purposes only. The
use of such brands should not be viewed as an endorsement, affiliation or sponsorship by or for Goldman Sachs or any of its products/services.

Other Disclosures

DIDIY ADRs trade in the over-the-counter (OTC) market, which means that the company is subject to a lighter regulatory framework and financial
reporting requirements than if it had securities that traded on a major exchange. Some investors may be prohibited or restricted from owning
OTC stocks in their portfolios. As a result, OTC stocks often have lower liquidity, higher volatility and less transparency compared to listed stocks
of peer companies. Investors should be aware of these risks before making an investment decision in OTC securities.

Financial Advisory Disclosure
Goldman Sachs and/or one of its affiliates is acting as a financial advisor in connection with an announced strategic matter involving the
following company or one of its affiliates: Jd.com, Inc.

Goldman Sachs and/or one of its affiliates is acting as a financial advisor in connection with an announced strategic matter involving the
following company or one of its affiliates: Baidu, Inc.

Alibaba Group (ADR), Alibaba Group (H), Full Truck Alliance Co., JD.com Inc. (ADR), JD.com Inc. (H), Meituan, MiniMax Group, PDD Holdings,
Tencent Holdings #1 Z.Al Co. MR ZiTR 2B T EFFRARCEANEM AT AT : Alibaba Group (ADR), Alibaba Group (H), DiDi Global
Inc., Full Truck Alliance Co., J&T Global Express Ltd., JD Logistics, JD.com Inc. (ADR), JD.com Inc. (H), Jingdong Industrials Inc., KLN Logistics
Group, Meituan, MiniMax Group, PDD Holdings, S.F. Holding (A), S.F. Holding (H), STO Express, Sinotrans Ltd. (A), Sinotrans Ltd. (H), Tencent
Holdings, Vipshop Holdings, YTO Express Group, Yunda Holding, Z.Al Co., ZTO Express (Cayman) Inc. (ADR), ZTO Express (Cayman) Inc. (H)

NetEase Inc. (ADR) #1 NetEase Inc. (H) BWREFH AN T EHAIEMTEREANEMQSIMEAIFLS: 37 Interactive Entertainment, Alibaba Health,
Damai Entertainment Holdings, Focus Media Information Tech, G-Bits, JD Health International, Kuaishou Technology, Mango Excellent Media,
NetEase Inc. (ADR), NetEase Inc. (H), Perfect World, Tencent Music Entertainment Group (ADR), Tencent Music Entertainment Group (H), XD Inc.,
Zhihu Inc. (ADR), Zhihu Inc. (H), iQIYI Inc.

GDS Holdings (ADR), GDS Holdings (H), Kingsoft Cloud, VNET Group #1 Xiaomi Corp. IR Tk 283 F HFr B A CE MBI E A B 8R4k -
Autohome Inc. (ADR), Autohome Inc. (H), Beijing Sinnet Technology Co Ltd., East Buy, GDS Holdings (ADR), GDS Holdings (H), KE Holdings (ADR),
KE Holdings (H), Kanzhun Ltd. (ADR), Kanzhun Ltd. (H), Kingsoft Cloud, New Oriental Education & Technology (ADR), New Oriental Education &
Technology (H), Offcn Education Technology, Range Intelligent, SUNeVision Holdings, Shanghai Athub, TAL Education Group, Tuhu Car Inc., Tuya,
VNET Group, Weibo Corp. (ADR), Weibo Corp. (H), Weimob, Xiaomi Corp.
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Full Truck Alliance Co. (YMM) VNET Group (VNET)
Date of report  Target price (§)  Closing price ($) Date of report  Target price (§)  Closing price ($)
19-Aug-26 11.70 8.70 23-Aug-26 14.00 6.72
12-Mar-26 12.50 8.98 30-May-26 16.00 10.08
18-Jan-26 13.50 9.86 16-Mar-26 15.50 9.53
18-Nov-25 13.90 10.95 18-Jan-26 15.20 10.56
21-May-25 14.60 11.91 11-Nov-25 14.00 9.79
05-Mar-25 14.80 13.26 29-Aug-25 13.00 8.66
20-Jan-25 13.00 11.26 04-Jul-25 12.00 7.5
21-Nov-24 12.00 9.70 12-May-25 13.00 7.23
22-Aug-24 10.50 7.60 12-Mar-25 13.40 11.00
21-May-24 11.10 9.24 11-Feb-25 12.10 9.97
07-Mar-24 9.90 6.08 27-Nov-24 5.00 3.86
15-Jan-24 10.50 6.94 03-Sep-24 3.10 271
20-Nov-23 10.80 8.09 25-Jun-24 2.05 2.24
15-Apr-24 1.80 1.58
14-Dec-23 3.10 2.94
Z.Al Co. (2513.HK) Xiaomi Corp. (1810.HK)
Date of report  Target price (HKS)  Closing price (HKS) Date of report  Target price (HKS) Closing price (HKS)
03-Aug-26 1,610.00 940.00 18-Aug-26 39.00 26.18
09-Jul-26 1,880.00 2,032.00 26-May-26 40.00 29.76
09-Mar-26 41.00 33.68
23-Jan-26 47.50 36.24
18-Nov-25 53.50 40.78
01-Nov-25 56.50 43.20
25-Sep-25 66.00 59.45
19-Aug-25 65.00 52.40
26-Jun-25 69.00 56.90
27-May-25 65.00 51.55
18-May-25 62.00 51.00
16-Apr-25 59.00 41.25
18-Mar-25 63.00 57.65
20-Feb-25 58.00 49.15
14-Jan-25 38.00 33.75
18-Nov-24 33.30 28.80
29-Oct-24 30.70 25.85
15-Oct-24 27.80 23.00
03-Oct-24 27.50 24.05
21-Aug-24 24,70 17.52
21-Jul-24 23.20 16.52
24-May-24 23.00 18.30
12-May-24 22.60 19.40
01-Apr-24 20.00 14.94
19-Mar-24 18.90 14.86
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Z.Al Co. (2513.HK) Xiaomi Corp. (1810.HK)
Date of report  Target price (HKS)  Closing price (HKS) Date of report  Target price (HKS)  Closing price (HKS)
06-Feb-24 18.10 12.90
20-Nov-23 18.70 16.18
18-Oct-23 16.30 13.18
Tencent Holdings (0700.HK) Meituan (3690.HK)
Date of report  Target price (HKS)  Closing price (HKS) Date of report  Target price (HKS)  Closing price (HKS)
16-Sep-26 650.00 433.40 09-Aug-26 123.00 92.20
12-Aug-26 670.00 461.60 01-Jun-26 116.00 78.25
18-Mar-26 700.00 550.50 12-Mar-26 112.00 76.70
18-Jan-26 752.00 617.50 30-Nov-25 120.00 102.50
12-Oct-25 770.00 651.50 09-Nov-25 139.00 102.00
13-Aug-25 701.00 586.00 27-Aug-25 144.00 116.30
05-Aug-25 658.00 559.00 02-Jul-25 159.00 126.00
14-May-25 595.00 521.00 26-May-25 172.00 129.40
19-Mar-25 590.00 540.00 01-Dec-24 200.00 168.70
20-Jan-25 534.00 389.80 07-Nov-24 212.00 199.90
13-Nov-24 542.00 403.80 29-Sep-24 194.00 164.60
29-Sep-24 521.00 437.80 28-Aug-24 157.00 102.80
14-Aug-24 464.00 373.80 06-Jun-24 148.00 112.70
12-Jun-24 477.00 370.80 24-Mar-24 139.00 88.25
15-May-24 466.00 381.80 11-Jan-24 151.00 75.60
11-Apr-24 408.00 315.00 28-Nov-23 176.00 103.00
20-Mar-24 413.00 288.80
15-Jan-24 426.00 289.40
15-Nov-23 435.00 322.60
11-Oct-23 423.00 311.00
GDS Holdings (ADR) (GDS) JD.com Inc. (ADR) (JD)
Date of report  Target price (§) Closing price ($) Date of report  Target price (§) Closing price ($)
16-Aug-26 49.00 34.41 16-Nov-25 43.00 29.31
27-Jul-26 46.00 31.37 14-Aug-25 45.00 31.58
30-May-26 49,00 35.45 29-May-25 48.00 32.94
18-Mar-26 55.00 44.49 29-Apr-25 50.00 32.88
18-Jan-26 49.00 40.66 06-Mar-25 52.00 43.92
03-Dec-25 43.00 33.74 20-Jan-25 50.00 39.00
11-Nov-25 44,00 33.33 14-Nov-24 46,00 33.35
29-Aug-25 42.00 34.56 29-Sep-24 45.00 39.90
15-Jul-25 40,00 3TT2 18-Aug-24 40,00 29.29
04-Jul-25 37.00 33.98 16-Jul-24 38.00 27.20
12-May-25 42.00 29.13 19-May-24 41.00 35.27
11-Feb-25 39.20 34.29 25-Apr-24 37.00 28.59
27-Nov-24 24.20 19.54 15-Jan-24 49.00 24.70
03-Sep-24 24.00 16.98 24-0Oct-23 53.00 25.25
15-Apr-24 12.70 6.12
14-Dec-23 14.50 8.78
Kingsoft Cloud (KC) PDD Holdings (PDD)
Date of report  Target price (§)  Closing price ($) Date of report  Target price (§)  Closing price ($)
20-Aug-26 18.00 11.42 24-Aug-26 134.00 87.07
16-Jul-26 17.00 10.06 27-May-26 145.00 86.61
27-May-26 19.50 13.12 18-Jan-26 158.00 106.76
29-Apr-26 19.40 14.89 18-Nov-25 147.00 119.58
26-Mar-26 17.70 14.40 09-Nov-25 157.00 135.78
10-Feb-26 15.60 13.12 25-Aug-25 148.00 128.21
18-Jan-26 14.20 11.%0 27-May-25 131.00 102.98
19-Nov-25 13.80 12.38 06-Apr-25 152.00 104.21
21-Aug-25 13.50 13.57 20-Jan-25 157.00 105.57
29-May-25 12.70 11.81 21-Nov-24 166.00 104.09
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Kingsoft Cloud (KC) PDD Holdings (PDD)
Date of report  Target price (§)  Closing price ($) Date of report  Target price (§)  Closing price ($)
30-Apr-25 14.80 13.59 07-Nov-24 172.00 125.87
20-Mar-25 15.60 16.48 29-Sep-24 169.00 135.38
11-Feb-25 13.70 17.04 26-Aug-24 165.00 100.00
19-Nov-24 3.90 4.59 24-May-24 184.00 157.57
20-Aug-24 3.40 237 16-May-24 145.00 143.38
23-May-24 3.90 291 20-Mar-24 143.00 132.17
22-Mar-24 4.40 3.28 11-Mar-24 136.00 111.89
21-Nov-23 4.30 4.83 18-Feb-24 196.00 135.26
05-Nov-23 4,70 5.29 15-Jan-24 195.00 148.63
28-Nov-23 176.00 139.00
06-Nov-23 155.00 107.13
18-0ct-23 137.00 105.33
NetEase Inc. (ADR) (NTES) Alibaba Group (H) (9988.HK)
Date of report  Target price ($) Closing price ($) Date of report  Target price (HKS)  Closing price (HKS)
20-Aug-26 168.00 119.81 16-Sep-26 172.00 106.20
03-Aug-26 167.00 131.58 27-Feb-26 180.00 142.90
28-Jun-26 169.00 123.71 25-Nov-25 192.00 157.80
21-May-26 166.00 114.34 12-Oct-25 199.00 165.40
21-Apr-26 160.00 114.81 16-Sep-25 174.00 153.50
11-Feb-26 164.00 118.50 31-Aug-25 158.00 115.70
03-Feb-26 169.00 128.36 15-Jul-25 142.00 113.50
18-Jan-26 170.00 137.97 02-Jul-25 146.00 109.40
20-Nov-25 160.00 133.95 21-Apr-25 154.00 108.70
14-Sep-25 161.00 152.80 20-Feb-25 156.00 120.90
14-Aug-25 145.00 129.67 20-Jan-25 114.00 84.55
08-Jul-25 144.00 133.28 29-Sep-24 131.00 102.50
15-May-25 140.00 122.76 15-Aug-24 105.00 76.40
29-Apr-25 123.00 106.36 16-Jul-24 104.00 15.50
23-Feb-25 122.00 103.22 15-May-24 103.00 82.65
09-Jan-25 116.00 92.28 11-Apr-24 99.00 74.20
14-Nov-24 109.00 84.22 07-Feb-24 102.00 74.90
23-Oct-24 106.00 80.05 15-Jan-24 118.00 70.00
25-Sep-24 113.00 86.89 09-Oct-23 131.00 82.10
22-Aug-24 115.00 82.25
12-Jun-24 125.00 92.92
23-May-24 127.00 94.74
16-Apr-24 129.00 90.42
02-Feb-24 134.00 98.83
16-Nov-23 132.00 11235
Alibaba Group (ADR) (BABA) GDS Holdings (H) (9698.HK)
Date of report  Target price ($)  Closing price ($) Date of report  Target price (HKS)  Closing price (HKS)
16-Sep-26 177.00 107.27 16-Aug-26 48.00 34.24
27-Feb-26 186.00 144.11 27-Jul-26 45.00 31.16
25-Nov-25 197.00 157.01 30-May-26 47.00 33.28
12-0ct-25 205.00 159.01 18-Mar-26 54.00 45.98
16-Sep-25 179.00 162.21 18-Jan-26 48.00 41.86
31-Aug-25 163.00 135.00 03-Dec-25 42.00 32.50
15-Jul-25 147.00 116.97 11-Nov-25 43.00 32.60
02-Jul-25 150.00 110.71 29-Aug-25 41.00 33.76
21-Apr-25 159.00 110.15 15-Jul-25 39.00 38.65
20-Feb-25 160.00 135.97 04-Jul-25 36.00 3225
20-Jan-25 117.00 85.12 12-May-25 41.00 27.20
29-Sep-24 134.00 107.33 11-Feb-25 38.30 30.00
15-Aug-24 108.00 79.54 27-Nov-24 23.60 18.28
16-Jul-24 107.00 78.38 03-Sep-24 23.40 16.70
15-May-24 106.00 80.99 15-Apr-24 12.40 6.17
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Alibaba Group (ADR) (BABA) GDS Holdings (H) (9698.HK)
Date of report  Target price (§)  Closing price ($) Date of report  Target price (HKS)  Closing price (HKS)
11-Apr-24 102.00 74.85 14-Dec-23 14.10 8.34
07-Feb-24 105.00 73.64
15-Jan-24 121.00 71.84
09-Oct-23 134.00 84.85
JD.com Inc. (H) (9618.HK) NetEase Inc. (H) (9999.HK)
Date of report  Target price (HKS)  Closing price (HKS) Date of report  Target price (HKS)  Closing price (HKS)
16-Nov-25 169.00 116.90 20-Aug-26 263.00 193.40
14-Aug-25 174.00 125.10 03-Aug-26 262.00 208.00
29-May-25 187.00 131.80 28-Jun-26 264.00 187.50
29-Apr-25 194.00 128.90 21-May-26 260.00 171.70
06-Mar-25 204.00 179.00 21-Apr-26 250.00 182.90
20-Jan-25 196.00 157.40 11-Feb-26 257.00 195.00
14-Nov-24 181.00 135.10 03-Feb-26 264.00 198.50
29-Sep-24 178.00 152.00 18-Jan-26 266.00 215.60
18-Aug-24 157.00 108.20 20-Nov-25 250.00 212.60
16-Jul-24 149.00 104.50 14-Sep-25 252.00 236.40
19-May-24 161.00 134.10 14-Aug-25 226.00 207.80
25-Apr-24 145.00 111.30 08-Jul-25 225.00 212.00
15-Jan-24 193.00 96.65 15-May-25 219.00 168.10
24-0ct-23 205.00 93.90 29-Apr-25 193.00 163.80
23-Feb-25 190.00 160.00
09-Jan-25 181.00 144.70
14-Nov-24 169.00 119.50
23-Oct-24 166.00 125.80
25-Sep-24 176.00 133.10
22-Aug-24 179.00 143.00
12-Jun-24 196.00 146.00
23-May-24 198.00 141.50
16-Apr-24 202.00 142.30
02-Feb-24 210.00 155.80
16-Nov-23 206.00 175.70

MiniMax Group (0100.HK)
Date of report  Target price (HKS)  Closing price (HKS)

26-Aug-26 760.00 303.00
03-Aug-26 800.00 247.20
16-Jun-26 860.00 416.60
03-Mar-26 1,000.00 821.00
22-Feb-26 1,018.00 970.00
=
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