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Postcard from Shanghai

China is not a market for the faint-hearted. With no clear light
at the end of the tunnel for the consumer backdrop,
increasingly competitive local players and a structural shift in
spending patterns, the path ahead remains challenging. Yet,
premium stands out with compelling pockets of growth.

Last week in China, we met with multinational and local Consumer companies, specialist
consultants and media representatives across food, beauty and personal care. Our key
takeaway was despite the challenging consumer backdrop, premium and masstige remain clear
bright spots. Winning, however, increasingly depends on compelling science and the right
channel exposure. Within our coverage, L’Oréal (OW) is well positioned to gain share through its
premium skincare brands, while Unilever’s (OW) clear strategy to premiumise its Power Brands
underpins our confidence in a sustainable turnaround. At Danone (OW), premiumisation should
drive growth in infant milk formula (IMF) and more than offset the impact of persistently
declining birth rate.

The key themes across the field trip:
1. The consumer backdrop is tough and likely to remain tough

The consumer outlook remains difficult. Weak sentiment, subdued equity markets and the
unresolved property downturn point to a challenging second half; retail spending declined year
on year in July after being broadly flat in June. We think Unilever and L'Oreal in our coverage are
best placed to buck the trend.

China is increasingly a K-shaped economy, with growth becoming more polarised. Lower- and
middle-income consumers, particularly outside tier-one cities, appear to be under the greatest
pressure, while consumers in tier-1 cities like Shanghai and Shenzhen seem more resilient.

Young consumers are particularly challenging. Their spending power is under pressure, they are
accustomed to e-commerce promotions and, influenced by social media, they expect brands to
deliver constant newness. Meanwhile, the level of brand loyalty remains higher for older
consumers.
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2. Government subsidies are unlikely to turn birth rates around

Neither government nor local IMF-company subsidies have improved China’s birth rate, which is
expected to continue declining. Against the difficult economic backdrop outlined above and
uncertainty over Al's impact on jobs, consumers remain cautious about the future and are
delaying parenthood. Women are also increasingly prioritising careers and lifestyle, further
postponing childbirth.

The IMF companies we spoke to also expect China’s birth rate to keep declining beyond
this year. Consequently, the number of specialist baby and maternity stores is falling sharply,
and Feihe expects further closures over the remainder of the year. By segment, we expect the
mainstream segment (<200RMB per KG) to be particularly affected by a further decline in
volume,

3. Premiumisation is one of a few growth opportunities in the
sector

It may seem counter-intuitive, but we view premium as the most attractive opportunity in
China’s food and personal care sectors, despite muted economic growth. In fact, the trend has
been clear since Q2. Premium and prestige beauty have driven the category’s recovery, while
super-premium products have gained share in IMF. Both local and international consumer
companies we met also confirm their ambition to increase their penetration in the premium
segment.

Wellness and longevity have risen higher in Chinese consumers’ priorities and consistently
gained share of wallet. Spending among higher-income consumers has also proved more
resilient.

Premium brands, particularly international ones, have also proactively driven category growth
through product launches, e-commerce and social-commerce participation, and consumer
education on Douyin and Xiaohongshu, discussed later in this note.

Conversely, while mainstream volumes should benefit as consumers - particularly middle-
income households - trade down, value growth is likely to be constrained by intense price
competition from local brands and heavy promotions, especially as Douyin and Pinduoduo
gain popularity.

4. Competing in the Premium sector increasingly requires
compelling science

Competing in premium is not without challenges. The definition of luxury has shifted, and
premium pricing and heritage are no longer decisive advantages. Consumers no longer assume
that Western brands merit a premium over local alternatives. Brands must earn premium
positioning through innovation and proven product efficacy. For example, Proya highlighted
its ambition to increasingly compete in the premium skin care segment. However, the company
believes its current science and innovation are not yet compelling enough. Meanwhile, its
premium hair care line has been gaining credibility from its hair-loss treatment innovation.

Many companies and consultants cited the COVID-19 pandemic as the cataly
consumer scrutiny of ingredients and product composition. Additionally, as e
become less relevant, premium service and experience play a smaller role in

Meanwhile, consumers - especially younger ones - want immediate resu

particularly evident in beauty, where medical procedures and devices have 1
for rapid efficacy.
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5. Douyin is dominating but we can’t rule out other platforms yet

A quick reminder of China’s e-commerce and social-commerce ecosystem: Douyin (China’s
TikTok equivalent) and Xiaohongshu are key platforms for discovery and consumer education,
while Tmall and JD.com are better positioned to convert repeat demand. Major brands
typically operate flagship stores on Tmall, supporting perceptions of authenticity, while
JD.com’s strength lies in fast, reliable delivery. Pinduodue (Temu equivalent) and Kuaishou
have also gained momentum in repeat purchasing, although they skew towards lower price
points and consumers outside tier-one cities. (Douyin, Xiaohongshu, Tmall, JD.com, Pinduoduo
and Kuaishou are covered by Barclays Research's China Technology analyst, Jiong Shao.)

Douyin is the fastest-growing platform, offering strong discovery and product visibility.
However, selling profitably is difficult after traffic, platform, KOL, fulfilment and returns costs.
Brands nevertheless need a presence because of Douyin's reach, particularly among younger
female consumers,

Although Tmall and JD.com have lost share to Douyin, we expect both to remain highly
relevant. They are also strengthening their competitiveness: Tmallis narrowing its price gap
with Douyin, while JD.com is expanding partnerships with premium brands through its ‘White
Glove’ service. Both platforms also offer brands superior unit economics.

Xiaohongshu is another key platform for inspiration and product education, but weak
logistics and transaction capabilities limit sales conversion. Better execution could make it
more commercially significant.

6. Local brands understand the game and are becoming more competitive

Chinese brands’ advantages lie in manufacturing cost and speed, supported by their
experience as OEMs for international brands. Their understanding of the e-commerce and
social-commerce ecosystem, together with in-house capabilities, helps them target the fastest-
growing channels and respond to consumer feedback more quickly than international rivals.

Chinese brands are also repositioning their image, shifting from an emphasis on Chinese
aesthetics and heritage towards meeting consumer demand. Across consumer categories, the
local brands most frequently mentioned during our field trip were Songmont (leather
goods), Pane (shoes), To Summer (fragrance), Kans (skincare) and Winona (personal care).

Several consultants flagged the risk that international companies are misreading the market
after becoming accustomed to China’s strong growth cycle. Some underestimate weakness in
lower-tier cities and remain insufficiently prepared for volatility. Many international brands also
struggle to match the pace of innovation in China. Local brands, by contrast, optimise for
survival, speed and rapid monetisation rather than steady long-term growth.

IMF is an exception. Chinese-label products face tighter regulation, requiring SAMR registration
and technical review. This allows international brands to lead innovation by selling English-
label products.

7. Muted economic growth, rapid channel shift, demanding
consumers and strong competition mean brands have to be

selective where to compete

For our European Consumer Staples coverage, we believe companies must pick their battles in
China. Premium and masstige are where they should focus investment. Competing in the
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mainstream market could generate more limited returns and could be costly, given such strong
price competition and intense promotional activities.

Within our coverage, L'Oréal, Unilever and Danone share this strategy. In L'Oréal’s portfolio,
Helena Rubinstein, SkinCeuticals, La Roche-Posay and YSL have been among the best-
performing brands in China. Unilever’s efforts to premiumise Dove, Vaseline and Lux have borne
fruit and helped drive the turnaround in its Chinese business. Through its Essensis brand,
Dancne sees premiumisation as the core growth driver for IMF. The company remains under-
indexed in super-premium sales mix, suggesting a sizeable growth opportunity.

Local brands, except in IMF, typically have shorter innovation cycles and can outpace
international brands in delivering newness. However, limited investment in fundamental
research may constrain their ability to compete in premium. Well-funded multinationals that
combine long-term science with faster innovation cycles should be best placed

8. Need for speed

Speed remains the key weakness of international brands in China. Many companies,
including Unilever, L'Oréal, Nestlé and Henkel, have established local manufacturing facilities,
narrowing the gap with local players. However, more work is needed. To provide some context,
local brands' skin care innovation cycle is between 3-24 months. This is compared to 24-60
months for international companies, according to industry experts.

International brands can also seek to better leverage social media for consumer feedback and
gauge consumer demand to better tailor product offerings to consumers. However, as
mentioned in the section above, they also should not lose sight of developing long-term
scientific breakthroughs - which will be key in giving them the right to compete in the
premium segment and strengthen their brand perception.

Unilever: Key takeaways from our meeting - Grace
Chen (Head of Country and GM of B&lWV) and Annie
Peng (Global Social Commerce Lead)

Similar to feedback from other consumer companies, China remains a challenging market due
to weak category growth, intense competition and a unique e-commerce landscape. However,
Unilever’s turnaround is gaining traction, with growth returning to mid-single digits.
Management remains confident in its strategy of focusing on premium and masstige categories,
prioritising key channels (Douyin, Pinduoduo and membership stores), and improving
operational agility to compete more effectively with local players.

¢ Market growth has slowed from ¢.2.5% in FY23 to below 1% in FY24/25. Management does not
expect a near-term recovery given the volatile macro backdrop and flat CPI, although China
remains attractive due to its scale and volume-driven characteristics.

« YTD growth remains in the mid-single-digit range, supported by market share gains. Vaseline
continues to outperform with double-digit growth. Future growth is expected to come from
share gains rather than market expansion.

¢ Attractive categories include leave-on treatments, fragrances, masstige shampoo and
fragrance shower gel. While strategy is aligned with the Group’s “fewer, bigger bets”
approach, the China team is focused on increasing execution speed and agility.
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« Excluding Food, China sales (€1.7bn) comprise 36% Beauty & Wellness, 24% Personal Care
and 40% Home Care. The business is centred on eight Power Brands: Clear, OMO, Comfort,
Dove, Vaseline, Lux, Nexxus and CIF. The SASSY framework (Science, Aesthetics, Sensorial,
Said by Others, Young Spirits) guides brand development.

FIGURE 1. Retail sales (ex-Food) in China
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In addition to these focus Power Brands, Olly has grown well and is already a sizeable
business in the market, representing the largest component of Wellbeing in the market. The
broader Wellbeing business is still developing, with some of the portfolio at an earlier, more
education-led stage. Overall, Wellbeing sales are approaching €100m in China.

¢ Online channels account for 45% of China sales. Douyin (+25%) and Pinduoduo (+35%) are
the fastest-growing platforms. While Douyin is lower margin, management views it as an
important customer acquisition and brand-building channel. Tmall and JD.com remain
important but are expected to grow more slowly.

¢ Offline growth is strongest in membership stores (e.g. Sam’s Club), emerging discounters and
experiential retailers such as Pang Dong Lai.

Local competitors benefit from faster innovation cycles, real-time consumer insights and
efficient small-batch testing, supported by OEM partners such as NBC and Cosmax. Kans and
Little Dream Garden are key competitors being closely monitored.

¢ More than 90% of orders can be dispatched within 10 hours. Automation is increasing
through three lighthouse warehouses: Hefei FTC 1 (live since Q3 2024), Guangzhou FTC 2 (Q3
2026) and Hefei FTC 2 (Q4 2026).

¢ Alis being used extensively in packaging design and supplier sourcing, helping reduce agency
dependence and improving access to more than 50,000 packaging suppliers.
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Danone (BN FP / DANO.PA)
Stock Rating: OVERWEIGHT

Industry View: NEUTRAL

Closing Price: EUR 63.72 (04-Sep-2026)

Rating and Price Target Chart (as of 04-Sep-2026)
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Publication Closing Rating Adjusted Currency
Date Price* Price Target
06-Jul-2026  73.40 83.00 EUR
27-Mar-2026  67.80 81.00 EUR
22-Jan-2026 67.40 83.00 EUR
30-Jul-2025 71.24 85.00 EUR
20-Jul-2025 67.68 82.00 EUR
03-Jun-2025 T74.68 85.00 EUR
23-Apr-2025 T4.32 82.00 EUR
26-Feb-2025 69.16 78.00 EUR
24-Oct-2024 65.76 75.00 EUR
03-Sep-2024 63.20 72.00 EUR
22-Feb-2024 61.64 70.00 EUR
03-Jan-2024 59.57 72.00 EUR

On 04-Sep-2023, prior to any intra-day change that may
have been published, the rating for this security was
Overweight, and the adjusted price target was 70.00 EUR.

Source: Bloomberg, Barclays Research
*This is the closing price referenced in the publication,

which may not be the last available closing price at the
time of publication.

Historical stock prices and price targets may have been
adjusted for stock splits and dividends.

A: Barclays Bank PLC and/or an affiliate has been lead manager or co-lead manager of a publicly disclosed offer of securities of Danone in the
previous 12 months.

CD: Barclays Bank PLC and/or an affiliate is a market-maker in debt securities issued by Danone.

D: Barclays Bank PLC and/or an affiliate has received compensation for investment banking services from Danone in the past 12 months.
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E: Barclays Bank PLC and/or an affiliate expects to receive or intends to seek compensation for investment banking services from Danone within the
next 3 months.

J: Barclays Bank PLC and/or an affiliate is a liquidity provider and/or trades regularly in the securities by Danone and/or in any related derivatives.

K: Barclays Bank PLC and/or an affiliate has received non-investment banking related compensation (including compensation for brokerage services,
if applicable) from Danone within the past 12 months.

L: Danone is, or during the past 12 months has been, an investment banking client of Barclays Bank PLC and/or an affiliate.

M: Danone is, or during the past 12 months has been, a non-investment banking client (securities related services) of Barclays Bank PLC and/or an
affiliate.

Valuation Methodology: Our EUR 83 PT is driven by relative P/E methodology, with a 5% premium to EU Food & HPC weighted average multiple of
20.7x and 20% premium to MSCI EU Staples Index (18.2x) on 2026 PE

Risks which May Impede the Achievement of the Barclays Research Valuation and Price Target: 1. Danone is short capacity in protein and
medical so capex could be higher crimping FCF growth than expected weighing on FCF. 2. Operational leverage doesn't drop through to margins and
earnings. 3. Danone growth is less balanced than optimal with an over-reliance on China for growth.

L'Oréal SA (OR FP / OREP.PA)
Stock Rating: OVERWEIGHT

Industry View: NEUTRAL

Closing Price: EUR 383.90 (04-Sep-2026)

Rating and Price Target Chart (as of 04-Sep-2026)
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Source: LSEG Data & Analytics, Bloomberg, Barclays Research

Link to Barclays Live for interactive charting
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Publication Closing Rating Adjusted Currency
Date Price* Price Target
30-Jul-2026  394.00 460.00 EUR
22-Apr-2026  344.90 450.00 EUR
22-Jan-2026  385.40 Overweight 435.00 EUR
14-Jul-2025  373.85 Underweight 325.00 EUR
13-Apr-2025  347.60 384.00 EUR
09-Feb-2025 340.60 422.00 EUR
07-Jan-2025 338.00 424,00 EUR
23-Oct-2024  367.25 442.00 EUR
15-Oct-2024  376.40 479.00 EUR
05-Aug-2024 384.95 472.00 EUR
15-Jul-2024  406.30 485.00 EUR
18-Apr-2024  423.60 480.00 EUR
07-Apr-2024 412.70 462.00 EUR
12-Feb-2024 418.80 467.00 EUR
01-Feb-2024 444.70 453.00 EUR
23-Oct-2023  380.25 431.00 EUR
10-Oct-2023  387.05 423.00 EUR

On 04-Sep-2023, prior to any intra-day change that may
have been published, the rating for this security was
Overweight, and the adjusted price target was 443.00 EUR.

Source: Bloomberg, Barclays Research

*This is the closing price referenced in the publication,
which may not be the last available closing price at the
time of publication.

Historical stock prices and price targets may have been
adjusted for stock splits and dividends.

A: Barclays Bank PLC and/or an affiliate has been lead manager or co-lead manager of a publicly disclosed offer of securities of L'Oréal SA in the
previous 12 months.

CD: Barclays Bank PLC and/or an affiliate is a market-maker in debt securities issued by L'Oréal SA.

D: Barclays Bank PLC and/or an affiliate has received compensation for investment banking services from L'Oréal SA in the past 12 months.

E: Barclays Bank PLC and/or an affiliate expects to receive or intends to seek compensation for investment banking services from L'Oréal SA within the
next 3 months.

J: Barclays Bank PLC and/or an affiliate is a liquidity provider and/or trades regularly in the securities by L'Oréal SA and/or in any related derivatives.
K: Barclays Bank PLC and/or an affiliate has received non-investment banking related compensation (including compensation for brokerage services,
if applicable) from L'Oréal SA within the past 12 months.

L: L'Oréal SA is, or during the past 12 months has been, an investment banking client of Barclays Bank PLC and/or an affiliate.

M: L'Oréal SA is, or during the past 12 months has been, a non-investment banking client (securities related services) of Barclays Bank PLC and/or an
affiliate.

N: L'Oréal SA is, or during the past 12 months has been, a non-investment banking client (non-securities related services) of Barclays Bank PLC and/or
an affiliate.

Valuation Methodology: Our EUR 460 PT is driven by relative P/E methodology, with a 70% premium to EU Food & HPC weighted average multiple of
19.0x and 100% premium to MSCI EU Staples Index (15.3x) on 2026 PE

Risks which May Impede the Achievement of the Barclays Research Valuation and Price Target: The main downside risks to our thesis are the
following: -- Softer rebound in beauty market growth. -- Execution shortfalls from management in tapping into the right white-space opportunities. --
Lower-than-expected A&P savings.
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Unilever PLC (UNA NA / ULVR.AS)
Stock Rating: OVERWEIGHT

Industry View: NEUTRAL
Closing Price: EUR 55.48 (04-Sep-2026)

Rating and Price Target Chart (as of 04-Sep-2026)
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Link to Barclays Live for interactive charting

Publication
Date

28-Jul-2026

06-Jul-2026

09-Jun-2026
30-Apr-2026
27-Mar-2026
12-Feb-2026
22-Jan-2026
23-Oct-2025
28-Sep-2025
08-Aug-2025
31-Jul-2025

20-Jul-2025

25-0ct-2024
26-Apr-2024
09-Nov-2023

Closing
Price*

58.39
54.08
49.65
49.93
52.18
61.53
55.05
57.77
54.00
55.93
55.93
54.84
61.61
51.74
48.94

Rating

Overweight

Price Target

70.00
66.51
65.44
63.59
63.59
68.80
65.80
67.66
65.09
69.16
66.96
66.37
70.07
62.54
56.67

On 04-Sep-2023, prior to any intra-day change that may
have been published, the rating for this security was Equal

Weight, and the adjusted price target was 55.76 EUR.

Source: Bloomberg, Barclays Research

*This is the closing price referenced in the publication,
which may not be the last available closing price at the
time of publication.

Historical stock prices and price targets may have been
adjusted for stock splits and dividends.

7 September 2026

Adjusted Currency

EUR
EUR
EUR
EUR
EUR
EUR
EUR
EUR
EUR
EUR
EUR
EUR
EUR
EUR
EUR

12



Barclays | European Consumer Staples

CD: Barclays Bank PLC and/or an affiliate is a market-maker in debt securities issued by Unilever PLC.

E: Barclays Bank PLC and/or an affiliate expects to receive or intends to seek compensation for investment banking services from Unilever PLC within
the next 3 months.

J: Barclays Bank PLC and/or an affiliate is a liquidity provider and/or trades regularly in the securities by Unilever PLC and/or in any related
derivatives.

K: Barclays Bank PLC and/or an affiliate has received non-investment banking related compensation (including compensation for brokerage services,
if applicable) from Unilever PLC within the past 12 months.

L: Unilever PLC is, or during the past 12 months has been, an investment banking client of Barclays Bank PLC and/or an affiliate.

M: Unilever PLC s, or during the past 12 months has been, a non-investment banking client (securities related services) of Barclays Bank PLC and/or
an affiliate.

Valuation Methodology: Our EUR 70 PT is driven by relative P/E methodology, at 20x FY27E PE, which is at a 7.5% premium to EU Food & HPC
weighted average multiple of 18.6x and a 16% premium to MSCI EU Staples Index of 17.2x.

Risks which May Impede the Achievement of the Barclays Research Valuation and Price Target: 1) Losses in out-of-home Foods & Refreshments
exceed in-home consumption benefits in Foods and stronger Home/Hygiene growth post Covid-19, leading to significantly lower top-line growth than
we expect; 2) the company's key market of India (11% of sales) doesn't perform as expected; 3) A sharp slowdown in the company's key LatAm
markets (Brazil, Mexico, Argentina, Chile) hurts its growth prospects; and 4) competitor market share gains accelerate, further pressuring Unilever's
already weak top-line growth. 5) European trends are under pressure with Food (Knorr) a weak spot. 6) FX risks given highest EM weight in Staples. 7)
If it fails to maintain strong growth for Powerbrands.

Unilever PLC (ULVR LN / ULVR.L)
Stock Rating: OVERWEIGHT

Industry View: NEUTRAL

Closing Price: GBp 4763 (04-Sep-2026)

Rating and Price Target Chart (as of 04-Sep-2026)
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Publication Closing Rating Adjusted Currency
Date Price* Price Target
28-Jul-2026  49.98 60.00 GBP
06-Jul-2026  46.20 57.00 GBP
09-Jun-2026 42.85 56.50 GBP
27-Mar-2026  44.85 55.00 GBP
12-Feb-2026  53.55 60.00 GBP
22-Jan-2026  47.85 57.00 GBP
23-Oct-2025 50.28 58.98 GBP
28-Sep-2025 47.04 56.83 GBP
08-Aug-2025 48.26 60.05 GBP
31-Jul-2025  48.59 57.90 GBP
20-Jul-2025  47.42 57.37 GBP
25-0ct-2024 51.36 58.44 GBP
13-May-2024 46.26 55.76 GBP
26-Apr-2024  44.32 53.61 GBP
09-Nov-2023 42.73 Overweight 49.33 GBP

On 04-Sep-2023, prior to any intra-day change that may
have been published, the rating for this security was Equal
Weight, and the adjusted price target was 46.11 GBP.

Source: Bloomberg, Barclays Research

*This is the closing price referenced in the publication,
which may not be the last available closing price at the
time of publication.

Historical stock prices and price targets may have been
adjusted for stock splits and dividends.

CD: Barclays Bank PLC and/or an affiliate is a market-maker in debt securities issued by Unilever PLC.

E: Barclays Bank PLC and/or an affiliate expects to receive or intends to seek compensation for investment banking services from Unilever PLC within
the next 3 months.

J: Barclays Bank PLC and/or an affiliate is a liquidity provider and/or trades regularly in the securities by Unilever PLC and/or in any related
derivatives.

K: Barclays Bank PLC and/or an affiliate has received non-investment banking related compensation (including compensation for brokerage services,
if applicable) from Unilever PLC within the past 12 months.

L: Unilever PLC is, or during the past 12 months has been, an investment banking client of Barclays Bank PLC and/or an affiliate.

M: Unilever PLC s, or during the past 12 months has been, a non-investment banking client (securities related services) of Barclays Bank PLC and/or
an affiliate.

Valuation Methodology: Our GBp 6000 PT is driven by relative P/E methodology, at 20x FY27E PE, which is at a 7.5% premium to EU Food & HPC
weighted average multiple of 18.6x and a 16% premium to MSCI EU Staples Index of 17.2x.

Risks which May Impede the Achievement of the Barclays Research Valuation and Price Target: 1) Losses in out-of-home Foods & Refreshments
exceed in-home consumption benefits in Foods and stronger Home/Hygiene growth post Covid-19, leading to significantly lower top-line growth than
we expect; 2) the company's key market of India (11% of sales) doesn't perform as expected; 3) A sharp slowdown in the company's key LatAm
markets (Brazil, Mexico, Argentina, Chile) hurts its growth prospects; and 4) competitor market share gains accelerate, further pressuring Unilever's
already weak top-line growth. 5) European trends are under pressure with Food (Knorr) a weak spot. 6) FX risks given highest EM weight in Staples. 7)
If it fails to maintain strong growth for Powerbrands.

Disclaimer:
This publication has been produced by Barclays Research Department in the Investment Bank of Barclays Bank PLC and/or one or more of its affiliates
(collectively and each individually, "Barclays").

It has been prepared for institutional investors and not for retail investors. It has been distributed by one or more Barclays affiliated legal entities listed
below or by an independent and non-affiliated third-party entity (as may be communicated to you by such third-party entity in its communications
with you). It is provided for information purposes only, and Barclays makes no express or implied warranties, and expressly disclaims all warranties of
merchantability or fitness for a particular purpose or use with respect to any data included in this publication. Barclays may provide research to certain
categories of recipients that do not use it for investment purposes, including public and private companies in covered industries, media organisations,
regulators, and academic institutions that use such research for their own internal informational, news gathering, regulatory or academic purposes. To
the extent that this publication states on the front page that it is intended for institutional investors and is not subject to all of the independence and
disclosure standards applicable to debt research reports prepared for retail investors under U.S. FINRA Rule 2242 it is an “institutional debt research
report” and distribution to retail investors is strictly prohibited. Media organisations are prohibited from re-publishing any opinion or recommendation
concerning a debt issuer or debt security contained in any Barclays institutional debt research report. Any recipients that do not want to continue
receiving Barclays institutional debt research reports should contact debtresearch@barclays.com. Unless clients have agreed to receive “institutional
debt research reports” as required by US FINRA Rule 2242, they will not receive any such reports that may be co-authored by non-debt research
analysts. Eligible clients may get access to such cross asset reports by contacting debtresearch@barclays.com. Barclays will not treat unauthorized
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recipients of this report as its clients and accepts no liability for use by them of the contents which may not be suitable for their personal use. Prices
shown are indicative and Barclays is not offering to buy or sell or soliciting offers to buy or sell any financial instrument.

Without limiting any of the foregoing and to the extent permitted by law, in no event shall Barclays, nor any affiliate, nor any of their respective officers,
directors, partners, or employees have any liability for (a) any special, punitive, indirect, or consequential damages; or (b) any lost profits, lost revenue,
loss of anticipated savings or loss of opportunity or other financial loss, even if notified of the possibility of such damages, arising from any use of this
publication or its contents.

Other than disclosures relating to Barclays, the information contained in this publication (including third-party data) has been obtained from sources
that Barclays Research believes to be reliable, but Barclays does not represent or warrant that it is accurate or complete. Third-party data, including
third-party forecasts and predictions, is provided for information purposes only, has not been adopted or endorsed by Barclays, and does not
represent the views or opinions of Barclays. Presentations by Third-Party Speakers: Any views or opinions expressed by third-party speakers during a
Barclays-hosted event are solely those of the speaker and do not represent the views or opinions of Barclays. Barclays is not responsible for, and
makes no warranties whatsoever as to, the information or opinions contained in any written, electronic, audio or video presentations by any third-
party speakers, and such presentations have not been adopted or endorsed by Barclays and do not represent the views or opinions of Barclays.
Content from third-party presentations is provided for information purposes only and has not been independently verified by Barclays for its accuracy
or completeness.

The views in this publication are solely and exclusively those of the authoring analyst(s) and are subject to change, and Barclays Research has no
obligation to update its opinions or the information in this publication. Unless otherwise disclosed herein, the analysts who authored this report have
not received any compensation from the subject companies in the past 12 months. If this publication contains recommendations, they are general
recommendations that were prepared independently of any other interests, including those of Barclays and/or its affiliates, and/or the subject
companies. This publication does not contain personal investment recommendations or investment advice or take into account the individual financial
circumstances or investment objectives of the clients who receive it. Barclays is not a fiduciary to any recipient of this publication. The securities and
other investments discussed herein may not be suitable for all investors and may not be available for purchase in all jurisdictions. The United States
imposed sanctions on certain Chinese companies (https://ofac.treasury.gov/sanctions-programs-and-country-information/chinese-military-
companies-sanctions), which may restrict U.S. persons from purchasing securities issued by those companies. Investors must independently evaluate
the merits and risks of the investments discussed herein, including any sanctions restrictions that may apply, consult any independent advisors they
believe necessary, and exercise independent judgment with regard to any investment decision. The value of and income from any investment may
fluctuate from day to day as a result of changes in relevant economic markets (including changes in market liquidity). The information herein is not
intended to predict actual results, which may differ substantially from those reflected. Past performance is not necessarily indicative of future results.
The information provided does not constitute a financial benchmark and should not be used as a submission or contribution of input data for the
purposes of determining a financial benchmark.

This publication is not investment company sales literature as defined by Section 270.24(b) of the US Investment Company Act of 1940, nor is it
intended to constitute an offer, promotion or recommendation of, and should not be viewed as marketing (including, without limitation, for the
purposes of the UK Alternative Investment Fund Managers Regulations 2013 (S1 2013/1773) or AIFMD (Directive 2011/61)) or pre-marketing (including,
without limitation, for the purposes of Directive (EU) 2019/1160) of the securities, products or issuers that are the subject of this report.

Third Party Distribution: Any views expressed in this communication are solely those of Barclays and have not been adopted or endorsed by any third
party distributor.

United Kingdom: This document is being distributed (1) only by or with the approval of an authorised person (Barclays Bank PLC) or (2) to, and is
directed at (a) persons in the United Kingdom having professional experience in matters relating to investments and who fall within the definition of
"investment professionals" in Article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (the "Order"); or (b) high
net worth companies, unincorporated associations and partnerships and trustees of high value trusts as described in Article 49(2) of the Order; or (c)
other persons to whom it may otherwise lawfully be communicated (all such persons being "Relevant Persons"). Any investment or investment activity
to which this communication relates is only available to and will only be engaged in with Relevant Persons. Any other persons who receive this
communication should not rely on or act upon it. Barclays Bank PLC is authorised by the Prudential Regulation Authority and regulated by the
Financial Conduct Authority and the Prudential Regulation Authority and is a member of the London Stock Exchange.

European Economic Area (“EEA”): This material is being distributed to any “Authorised User” located in a Restricted EEA Country by Barclays Bank
Ireland PLC. The Restricted EEA Countries are Austria, Bulgaria, Estonia, Finland, Hungary, Iceland, Liechtenstein, Lithuania, Luxembourg, Malta,
Portugal, Romania, Slovakia and Slovenia. For any other “Authorised User” located in a country of the European Economic Area, this material is being
distributed by Barclays Bank PLC. Barclays Bank Ireland PLC is a bank authorised by the Central Bank of Ireland whose registered officeis at 1
Molesworth Street, Dublin 2, Ireland. Barclays Bank PLC is not registered in France with the Autorité des marchés financiers or the Autorité de contréle
prudentiel. Authorised User means each individual associated with the Client who is notified by the Client to Barclays and autherised to use the
Research Services. The Restricted EEA Countries will be amended if required.

Finland: Notwithstanding Finland’s status as a Restricted EEA Country, Research Services may also be provided by Barclays Bank PLC where permitted
by the terms of its cross-border license.

Americas: The Investment Bank of Barclays Bank PLC undertakes U.S. securities business in the name of its wholly owned subsidiary Barclays Capital
Inc., a FINRA and SIPC member. Barclays Capital Inc., a U.S. registered broker/dealer, is distributing this material in the United States and, in
connection therewith accepts responsibility for its contents. Any U.S. person wishing to effect a transaction in any security discussed herein should do
so only by contacting a representative of Barclays Capital Inc. in the U.S. at 745 Seventh Avenue, New York, New York 10019.

Non-U.S. persens should contact and execute transactions through a Barclays Bank PLC branch or affiliate in their home jurisdiction unless local
regulations permit otherwise.

This material is distributed in Canada by Barclays Capital Canada Inc., a registered investment dealer, a Dealer Member of Canadian Investment
Regulatory Organization (www.ciro.ca), and a Member of the Canadian Investor Protection Fund (CIPF).
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This material is distributed in Mexico by Barclays Bank Mexico, S.A. and/or Barclays Capital Casa de Bolsa, S.A. de C.V. This material is distributed in the
Cayman Islands and in the Bahamas by Barclays Capital Inc., which it is not licensed or registered to conduct and does not conduct business in, from or
within those jurisdictions and has not filed this material with any regulatory body in those jurisdictions.

Japan: This material is being distributed to institutional investors in Japan by Barclays Securities Japan Limited. Barclays Securities Japan Limited is a
joint-stock company incorporated in Japan with registered office of 6-10-1 Roppongi, Minato-ku, Tokyo 106-6131, Japan. Itis a subsidiary of Barclays
Bank PLC and a registered financial instruments firm regulated by the Financial Services Agency of Japan. Registered Number: Kanto Zaimukyokucho
(kinsho) No. 143.

Asia Pacific (excluding Japan): Barclays Bank PLC, Hong Kong Branch is distributing this material in Hong Kong as an authorised institution regulated
by the Hong Kong Monetary Authority. Registered Office: 41/F, Cheung Kong Center, 2 Queen's Road Central, Hong Kong.

All Indian securities-related research and other equity research produced by Barclays’ Investment Bank are distributed in India by Barclays Securities
(India) Private Limited (BSIPL). BSIPL is a company incorporated under the Companies Act, 1956 having CIN U67120MH2006PTC161063. BSIPL is
registered and regulated by the Securities and Exchange Board of India (SEBI) as a Research Analyst: INHO00001519; Portfolio Manager INP000002585;
Stock Broker INZ000269539 (member of NSE and BSE); Depository Participant with the National Securities & Depositories Limited (NSDL): DP ID: IN-DP-
NSDL-478-2020; Investment Adviser: INAD00000391. BSIPL is also registered as a Mutual Fund Advisor having AMFI ARN No. 53308, The registered office
of BSIPL is at Nirlon Knowledge Park, 9th floor, Block B-6, Off. Western Express Highway, Goregaon (East), Mumbai - 400063, India. Telephone No: +91
22 61754000 Fax number: +91 22 61754099. Any other reports produced by Barclays’ Investment Bank are distributed in India by Barclays Bank PLC,
India Branch, an associate of BSIPL in India that is registered with Reserve Bank of India (RBI) as a Banking Company under the provisions of The
Banking Regulation Act, 1949 (Regn No BOM43) and registered with SEBI as Merchant Banker (Regn No INM000002129) and also as Banker to the Issue
(Regn No INBIO0000950). Barclays Investments and Loans (India) Limited, registered with RBI as Non Banking Financial Company (Regn No RBI
CoR-07-00258), and Barclays Wealth Trustees (India) Private Limited, registered with Registrar of Companies (CIN U93000MH2008PTC188438), are
associates of BSIPL in India that are not authorised to distribute any reports produced by Barclays’ Investment Bank.

This material is distributed in Singapore by the Singapore Branch of Barclays Bank PLC, a bank licensed in Singapore by the Monetary Authority of
Singapore. For matters in connection with this material, recipients in Singapore may contact the Singapore branch of Barclays Bank PLC, whose
registered address is 10 Marina Boulevard, #23-01 Marina Bay Financial Centre Tower 2, Singapore 018983.

This material, where distributed to persons in Australia, is produced or provided by Barclays Bank PLC.
This communication is directed at persons who are a “Wholesale Client” as defined by the Australian Corporations Act 2001.

Please note that the Australian Securities and Investments Commission (ASIC) has provided certain exemptions to Barclays Bank PLC (BBPLC) under
paragraph 911A(2)(l) of the Corporations Act 2001 from the requirement to hold an Australian financial services licence (AFSL) in respect of financial
services provided to Australian Wholesale Clients, on the basis that BBPLC is authorised by the Prudential Regulation Authority of the United Kingdom
(PRA) and regulated by the Financial Conduct Authority (FCA) of the United Kingdom and the PRA under United Kingdom laws. The United Kingdom
has laws which differ from Australian laws. To the extent that this communication involves the provision of financial services by BBPLC to Australian
Wholesale Clients, BBPLC relies on the relevant exemption from the requirement to hold an AFSL. Accordingly, BBPLC does not hold an AFSL.

This communication may be distributed to you by either: (i) Barclays Bank PLC directly, (ii) Barrenjoey Markets Pty Limited (ACN 636 976 059,
“Barrenjoey”), the holder of Australian Financial Services Licence (AFSL) 521800, a non-affiliated third party distributor, where clearly identified to you
by Barrenjoey. Barrenjoey is not an agent of Barclays Bank PLC or (iii) such other non-affiliated third-party distributor(s) as may be clearly identified to
you. Such non-affiliated third-party distributor(s) are not agents of Barclays Bank PLC.

This material, where distributed in New Zealand, is produced or provided by Barclays Bank PLC. Barclays Bank PLC is not registered, filed with or
approved by any New Zealand regulatory authority. This material is not provided under or in accordance with the Financial Markets Conduct Act of
2013 (“FMCA”), and is not a disclosure document or “financial advice” under the FMCA. This material is distributed to you by either: (i) Barclays Bank
PLC directly or (ii) Barrenjoey Markets Pty Limited (“Barrenjoey”), a non-affiliated third party distributor, where clearly identified to you by Barrenjoey.
Barrenjoey is not an agent of Barclays Bank PLC. This material may only be distributed to “wholesale investors” that meet the “investment business”,
“investment activity”, “large”, or “government agency” criteria specified in Schedule 1 of the FMCA.

Middle East: Nothing herein should be considered investment advice as defined in the Israeli Regulation of Investment Advisory, Investment Marketing
and Portfolio Management Law, 1995 (“Advisory Law”). This document is being made to eligible clients (as defined under the Advisory Law) only.
Barclays Israeli branch previously held an investment marketing license with the Israel Securities Authority but it cancelled such license on 30/11/2014
as it solely provides its services to eligible clients pursuant to available exemptions under the Advisory Law, therefore a license with the Israel
Securities Authority is not required. Accordingly, Barclays does not maintain an insurance coverage pursuant to the Advisory Law.

This material is distributed in the United Arab Emirates (including the Dubai International Financial Centre) and Qatar by Barclays Bank PLC. Barclays
Bank PLC in the Dubai International Financial Centre (Registered No. 0060) is regulated by the Dubai Financial Services Authority (DFSA). Principal
place of business in the Dubai International Financial Centre: The Gate Village, Building 4, Level 4, PO Box 506504, Dubai, United Arab Emirates.
Barclays Bank PLC-DIFC Branch, may only undertake the financial services activities that fall within the scope of its existing DFSA licence. Related
financial products or services are only available to Professional Clients, as defined by the Dubai Financial Services Authority. Barclays Bank PLC in the
UAE is regulated by the Central Bank of the UAE and is licensed to conduct business activities as a branch of a commercial bank incorporated outside
the UAE in Dubai (Licence No.: 13/1844/2008, Registered Office: Building No. 6, Burj Dubai Business Hub, Sheikh Zayed Road, Dubai City) and Abu Dhabi
(Licence No.: 13/952/2008, Registered Office: Al Jazira Towers, Hamdan Street, PO Box 2734, Abu Dhabi). This material does not constitute or form part
of any offer to issue or sell, or any solicitation of any offer to subscribe for or purchase, any securities or investment products in the UAE (including the
Dubai International Financial Centre) and accordingly should not be construed as such. Furthermore, this information is being made available on the
basis that the recipient acknowledges and understands that the entities and securities to which it may relate have not been approved, licensed by or
registered with the UAE Central Bank, the Dubai Financial Services Authority or any other relevant licensing authority or governmental agency in the
UAE. The content of this report has not been approved by or filed with the UAE Central Bank or Dubai Financial Services Authority. Barclays Bank PLC in
the Qatar Financial Centre (Registered No. 00018) is authorised by the Qatar Financial Centre Regulatory Authority (QFCRA). Barclays Bank PLC-QFC
Branch may only undertake the regulated activities that fall within the scope of its existing QFCRA licence. Principal place of business in Qatar: Qatar
Financial Centre, Office 1002, 10th Floor, QFC Tower, Diplomatic Area, West Bay, PO Box 15891, Doha, Qatar. Related financial products or services are
only available to Business Customers as defined by the Qatar Financial Centre Regulatory Authority.

7 September 2026 16



Barclays | European Consumer Staples

Russia: This material is not intended for investors who are not Qualified Investors according to the laws of the Russian Federation as it might contain
information about or description of the features of financial instruments not admitted for public offering and/or circulation in the Russian Federation
and thus not eligible for non-Qualified Investors. If you are not a Qualified Investor according to the laws of the Russian Federation, please dispose of
any copy of this material in your possession.

Sustainable Investing Related Research: There is currently no globally accepted framework or definition (legal, regulatory or otherwise) of, nor
market consensus as to what constitutes a ‘sustainable’, ‘ESG’, ‘green’, ‘climate-friendly’ or an equivalent company, investment, strategy or
consideration or what precise attributes are required to be eligible to be categorised by such terms. This means there are different ways to evaluate a
company or an investment and so different values may be placed on certain sustainability credentials as well as adverse ESG-related impacts of
companies and ESG controversies. The evolving nature of sustainable investing considerations, models and methodologies means it can be
challenging to definitively and universally classify a company or investment under a sustainable investing label and there may be areas where such
companies and investments could improve or where adverse ESG-related impacts or ESG controversies exist. The evolving nature of sustainable
finance related regulations and the development of jurisdiction-specific regulatory criteria also means that there is likely to be a degree of divergence
as to the interpretation of such terms in the market, We expect industry guidance, market practice, and regulations in this field to continue to evolve,
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