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China Restaurants: Monthly Tracker: Aug update: SSSG stabilized but
weather led to volatility; FMD toughest base already behind

Aug SSSG performance remained soft, though we note a sequential Michelle Cheng
stabilization/slight improvement to Jul. However, weather remained a headwind . ||”. i o
for some regions. By brand, YUMC noted Aug was more volatile than expected with

weather disruptions; Haidilao saw LSD% yoy table turn decline implying a
sequentially stable recovery level at ~80% compared to 2019, yet implying
deceleration compared to slight positive table turnin first three weeks of Aug; T FC e e
Jiumaojiu's Tai Er brands grew at MSD%-HSD% SSSG, but remained slower than DD% =" el b

in 1Q-2Q26 for the China market. For freshly made drink (FMD) companies, we Keirally =
generally saw sequential SSSG improvement with less tough base, though Golhin S i it 2 €
divergence remained: Guming's SSSG turned to positive in Jul-Aug with meaningful

franchisee profitability improvement after May; Chagee‘s SSSG also turned to slight

positive in Aug, further improved from -LSD% in Jul, supported by accelerated new

product launch coupled with promotion. However, Mixue noted that 3Q base was

even higher and remained cautious on 2H26. On promotion, while FMD saw

seasonally more promotion with “the first cup of milk tea in Autumn” campaign, the

magnitude remained rational; Pizza Hut launched another round of buffets, with

longer length (2 weeks) than Jun/last Sep campaigns.

Xinyu Ruan

l;nllj!ll..'m.&\.t'h; fAzial Ll c

We summarize our key takeaways from restaurant companies’ 2Q26 results and ALC,
which include: 1) Demand softness continued, but base from delivery subsidy boost
will ease after Aug; 2) diverged store opening pace with franchise skewed model
generally slowed YTD, while some DTC skewed players remained fast pace; 3) New
business model/category expansion to drive idiosyncratic growth (e.g. coffee for
Guming, side by side modules for YUMC); 4) Input price remains favorable, cost
disciplined; however, business transition could lead to higher cost (e.g. Mixue); 5)
Multiple companies increased dividend payout/buyback. However, we note investor
concerns on share disposal with Haidilao’s major shareholder sell-off.

In this note, we provide updates on a variety of high-frequency indicators, including
air traffic run rate, and commodity inflation. We also include competition
environment updates, key company news and key reports published over the past
month for covered China Restaurants names and peers.

We would like to thank Mattie He for her contribution to the report.
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www.gs.com/research/hedge.html. Analysts employed by non-US affiliates are not registered/qualified as research
analysts with FINRA in the U.S.




Goldman Sachs

Brand performance

11 September 2026

China Restaurants: Monthly Tracker

1. Haidilao (6862.HK; Neutral): Haidilao’s average table turn was down LSD% yoy/up
MSD% compared to Jul. This translates to 4.1x-4.2x table turn, implying ~80% recovery
level compared to 2019 and is sequentially stable compared to Jun-Jul. Haidilao opened
3 company stores and 3 franchise stores, and closed 5 stores in Aug. ASP was relatively
stable.

GS read: Though the implied recovery level vs. 2019 was sequentially stable, we view the table
turn performance as slightly behind market expectation as table turn was slightly positive yoy in
first three weeks of Aug according to the company. Store opening of Haidilao brand is not
seeing acceleration yet.

2. Guming (1364.HK; Buy, on CL): SSSG was positive in Jul-Aug, slightly better than
management’s original expectation of flat yoy; dine-in channel was the key driver.
Franchisee profitability has also seen meaningful improvement after May.

GS read: Guming’s performance is ahead of market expectation and also implies an
outperformance vs. other leading FMD brands, which are being in negative S55G amid high
base. We believe this is an idiosyncratic performance driven by successful new product and
category expansion. The improving store UE also set a solid base for store expansion next year,
despite a slower pace this year with existing franchisees’ cash flow as a constraint.

3.Chagee (CHA; Neutral): Aug monthly average GMV turned to yoy positive, further
improved from -LSD% in Jul.

GS read: The positive average GMV growth in Aug is ahead of market expectation, supported
by accelerated new product launch (as shown in new product tracker) which also offered
promotion events (buy one get one free). Geelato has covered ~200 stores which had LSD%
contribution to SSSG based on our calculation. However, the new product promotions would be
a headwind to GPM and we need to watch sustainability of new product performance.
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Exhibit 1: Haidilao SS5G was stable yoy and implied recovery level was sequentially stable; freshly made drink names
generally had sequentially lower SSSG due to tough base
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Source: Company data

Exhibit 2: Quarterly SSSG tracker
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Exhibit 3: Store opening monthly tracker
TM/BM26
Gross opening Jan-26 Feb-26 Mar-26 Apr-26 May-26 Jun-26 Jul-26 Aug-26 [l 1}:U\ 13 Company guidance (2026) avg unit yoy
KFC 733 150 143 156 167 17 184 180 1884 =1,900 net store addition with store count 14%
KCOFFEE 263 103 111 182 275 236 131 1301| reaching 20k and 40%-50% franchise mix of 186%
PH 29 96 36 84 69 113 107 53 657 new stores for both KFC and PH 19%
Haidilao 2 2 -4 4 1 1 2 1 9 +MS5D% gross store opening 1%
el en st : H . : : 1 n
Clos e . ? 4 2 i # 35
Framriee ozl ae e I . 3 1 ~ 1 - 13]
Guming 225 195 105 254 235 283 228 146 1671 2,000 net openings at mid point 27%
Mixue China 696 618 1995 776 419 213 209 698 5624 18%
Lucky Cup 164 85 86 a1 22 24 19 14 495 2%
Luckin 1078 552 730| 183 963 a72 928 642 7699 35%
Chagee 59 49 28 18 58 55 47 4 ~300 net opening/-200 closure in China 7%

Haidilao brands store opening based on company data; Jiumaojiu store opening based on brand official account; KCOFFEE/Chagee store opening (gross opening)
based on Zhaimen; KFC/PH/Guming/Mixue/Lucky Cup/Luckin store opening (gross opening) based on Hongcan.

Source: Zhaimen, Company data
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High frequency indicators

Exhibit 4: DAU/user session of major delivery/food service brand APP
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As of Aug 2026.

Source: QuestMobile

Exhibit 5: Aug weather shows divergence and North China was warmer than usual
China weather weekly tracker: Difference between weekly average temperature and 10-yr historical average (°C)
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Source: Bloomberg

Exhibit 6: Jun catering sales growth was sequentially Exhibit 7: Latest domestic flight capacity was up 2% yoy
stable, while above sized restaurant sales growth
continued being slower vs. total

Domestic flight number YoY (%)
China restaurant recovery trend (yoy)
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Exhibit 8: Commodity price trends diverged in Aug

Exhibit 9: Coffee future price adjusted in Aug after picking
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What we learned from 2026 results and ALC

11 September 2026

While overall catering demand was soft in 2Q26, we saw a divergent earnings
performance at company level. YUMC was able to deliver slight SSSG accelerationin 2Q
despite challenging overall demand. The divergence among freshly made drink players
widened, where Guming’s SSSG outperformed (+3% per store GMV growth in TH26),
Luckin’s SSSG was slightly better than expected considering the fast store expansion,
while MIXUE China/Chagee saw double digit SSS decline in 2Q and was below market
expectation. On margin side, cost inflation impact is manageable and overall input cost
remained favorable, while company’s cost control, investment strategy and operating
leverage lead to different margin performance.

Our key takeaways from restaurant companies’ 2Q26 results and ALC include: 1)
Demand softness continued, but base from delivery subsidy boost will ease after
Aug: overall catering demand remained soft in 2Q and into 3Q, and weather (e.g. rainy
weather in South China, typhoon in East China) has been a headwind — YUMC noted
that Aug performance was more volatile than expected with extreme weather disruption
especially in core markets/weekends. But on the positive side, the high base from
delivery subsidy gradually lowers, and multiple FMD brands (e.g. Guming, Chagee,
Chapanda, Auntea Jenny) saw sequentially better SSSG performance; 2) diverged store
opening pace between DTC and FC models: franchisee-skewed MIXUE and Guming has
slower store opening than last year with franchisee cash flow and tough SSSG base as
constraints on franchisees’ willingness to open stores. That being said, DTC-skewed
Luckin had fast store opening and YUMC store opening was also ahead of GSe in 2Q. 3)
New business model/category expansion to drive idiosyncratic growth, including
coffee category expansion for Guming, side-by-side modules for YUMC. Haidilao also
targets to accelerate flagship brand opening as well as further roll out new brands, with
more diversified store format and middle office capability as support; 4) Input price
remains favorable, cost disciplined: although several raw material price increased (e.g.
PET, beef), the headwind on GPM is limited given the diversified raw material and
product mix, and most of the raw materials still see favorable price. With scale
expansion and operation efficiency gain, we also see positive surprise on cost from
Luckin (lower delivery expenses thanks to dine-in mix recovery and lowered delivery
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cost per order), YUMC (better-than-expected restaurant margin), Guming (GPM slightly
ahead of GSe); price competition also remains at a rational level. 5)...however, business
transition could lead to higher cost: MIXUE’s margin was a negative surprise due to less
operating leverage along with investment to enhance supply chain and quality/digital
and store operation/IP which takes time to bear fruit; we expect the margin pressure to
longer in 2H26. Haidilao also announced plans to accelerate store expansion and new
brand roll out, which could lead to D&A expense increase after several years of D&A
savings. 6) Upside in shareholder return: Haidilao’s dividend payout of close to 100%
was a moderate surprise; MIXUE announced dividend for the first time; Luckin increased
buyback volume from US$300mn to US$500mn. However, we note investor concerns on
share disposal with Haidilac’s major shareholder sell-off.

Competitive environment

11 September 2026

Promotion trend

In freshly made drinks, Aug saw seasonal promotion campaigns (“the first cup of milk tea
in Autumn”), but overall promotion levels at both brand and platform level remained
rational. At brand level, promotion magnitude and focus was divergent: for example,
Guming continuously focused on coffee category and dine-in channel, while promotion
magnitude was slightly narrowed (removed weekly Rmb9.9 coffee couponin last week of
Aug, though still offers attractive price for morning session and select products); while
Mixue offered more coupons to drive new customer acquisition and mini program
ordering.

In QSR, DPC noted that average transaction price in Jul-Aug has recovered from Apr’s
trough and the company plans to improve TP by reducing company-funded discounts as
third-party platform subsidies normalize and drive ticket-size recovery through
product-mix initiatives. However, PH launched buffet campaign with extended length
(i.e. lasts for 2 weeks, compared to one week campaign in Jun/last Sep).
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Exhibit 10: FMD and QSR promotion tracker
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Source: Company data, Data compiled by Goldman Sachs Global Investment Research

Store opening trend

In freshly made drink, Luckin’s store opening pace decelerated per Hongcan, which is in
line with GS expectation and normal seasonality (GSe looks for 1,500 net additions in
3Q26 compared to ~2,700 in 2Q26); Mixue, Lucky Cup and Cotti saw net store closure in
recent months according to Hongcan.
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Exhibit 11: Store opening and closure by brand

Jul-25  Aug-25 Sep-25 Ocl-25 Nowv-25 Dec-25 Jan-26 Feb-26 Mar-26  Ap May-26  Jun-26 Jul-26  Aug-26
McDonald's 70 106 115 79 82 135 167 29 38 58 69 48 77 48
Tasiling 273 293 424 335 314 295 286 197 166 249 179 245 248 i57
Pizza Hut 38 35 9 65 32 121 99 % 36 84 69 113 107 53
Mixue China 1430 382 330 234 213 262 696 618 1995 776 419 213 209 698
Guming 535 519 607 487 280 305 225 195 105 254 235 283 228 146
[Auntea Jenny 293 362 552 460 404 363 308 182 266 NA 612 416 375 233
ChaPanda 140 a7 208 73 172 138 128 78 92 145 214 283 247
Shuyi a3 84 104 a3 64 76 69 32 44 65 9% 75 112 64
Yidiandian 122 122 211 149 146 162 9% 336 107 305 285 382 331 189
L uckin B33 989 1154 880 742 768 1078 552 730 1834 963 972 928 642
Cotti 1363 1044 BG4 970 867 473 405 221 301 267 194 147 351 367
Nowwa 1376 1.184 940 630 1,690 611 542 265 992 264 286 263 597
[Starbucks 8 51 160 KE i8 52 30 18 i1 48 45 69 52 55
Lucky Cup 355 523 850 9341084488 64 85 86 81 22 2 19 i4
i 63 58 L] 70 62 63 51 47 g 58 43 56 B 2
Kcoffee 187 96 185 i34 214 163 269 113 112 150 344 275 458 68
Tims i7 i3 20 15 i0 is 23 12 i0 5 7 ] 2 7

Nov-25 Dec-25 Jan-26 Feb-26 Mar-26 May-26  Jun-26

McDonald's 61 67 i1 146 25 31 46 51 2 56
Tasiting 248 298 274 270 192 151 218 151 222 58
Pizza Ht 11 7 109 66 82 17 57 49 a2 9
Mixue China 1.129 75 117 525 503 1,856 642 199 7 525
Guming 468 177 232 164 139 28 140 154 117 27
[Auntea Jenny 143 289 226 145 72 50 NA 382 123 43
ChaPanda 133 70 45 56 54 3 35 137 179 72
Shuyi 3 2 7 -8 i -54 -38 43 4 1

106 137 148 87 326 96 263 271 370 303

663 876 1041 773 622 594 930 481 315 1715 830 783 217 |

238511 71 533 20 67 320 {04 214 140 WEEEN S
Nowwa 1313888 89 561 1,624 376 286 170 463 143 137 55
[Starbucs 7 24 130 7 -2 g 6 3 19 71 36 a7
Llicky Cup 317 473 806 895017428 704 49 i 67 rry i1
Manner 60 54 83 64 55 55 38" 46 5 45 36 48"
Kcoffee B3 L) i7d 28 204 T80 238 109 89 i50 318 238
Tims b 8 i2 6 2 g 2 B Cid o1 3 p 73
Brands Aug-25 Sep25 Oct-25 Nov-25 Dec-25 Jan26 Feb-26 Mar-26 May-26  Jun-26
KFC -76 -49 -56 -15 -36 42 -71 -23 -54 -70 -88 -82 -281
McDonald's 9 5 12 3 -1 -16 21 4 7 12 -18 -16 21
Tasiting 25 26 65 .55 16 21 16 5 -5 a1 28 23 188
Pizza Hut 27 aiT 11 24 -15 G2 33 14 B 27 20 21 -98
Mixue China 301 U476 JWESIGNN -192 438145 A7l 15 139134 618 206 -134
Guming 67 -72 -73 -105 03 73 -61 -56 133114 81 166 -201
[Auntea Jenny 150 U158 137 139 415 437 163 110 -216 15 230 203 332
ChaPanda 27366 -158 121 -102 63 T2 .34 -89 10 77 104775 ]
[Shoyi -62 65 88 89 66 69 7 31 68 103 53 71 -108
[Yidiandian 16 14 10 7 9 16 ) 10 1 12 14 12 28
Cudin 150 7 113 107 120 “174 -148 -71 -415 119 -133 -189 WAL T .
Colt a2 BECUINE T T A LA < A
Nowwa -63 -296 -49 69 -66 -235 256 -95 -529 407 -149 208 630
Starbucks -21 22 30 22 -30 43 36 18 -30 27 -10 22 -30
Lucky Cup 44 49 44 -39 77 58 -60 -36 o7 148 56 125 640
M -3 4 -5 -6 -7 8 -13 -1 “id 13 -8 ) -9
Kcoflee 34 ] 19 5 70 i3 1 4 k] ~40 26 "398 7
[Tims -2 K ) 8 12 ) 2 5 -38 16 20 -7 -35

Source: Hongcan

New product

Brands we cover generally saw relatively fast new product launch pace in the peak
season; and Chagee further accelerated store opening in Aug which supported its SSSG
improvement. Luckin further extended to the freshly made tea category where the Thai
milk tea was well received by customers; Lucky Cup’s new product launch in Aug was also
tea skewed including higher-ASP Paoluda.

xt

O
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Exhibit 12: New product tracker

Guming Luckin Chagee Mixue Lucky Cup
Product name Price  Product name Price Product name Price Product name Price Product name Price
Kmrod it i ERIL 313 N ]
€185 £ A 452 Watermelon coconut SR R Re3 Litchi bubble Watermelon jasmine
Jul-26 Sticky rice yogurt 15 cold brew 13 Sparkling tea series 18 tea 7 tea 7
0 fat Ry
Lemon flavor I A 4
& 5§ 5]*2 WE A E L 2 jasmine green milk A 4L A Watermelon coconut
Guava series 13-16 Geisha cold brew 15 tea 19 Litchi coconut 8 coffee 1
AL (54, £
A, WiLas R £) e S o Y
Rice series 14-17 Sweet mung bean latte 12
FARE ]R3 (X, 8
i, A ) E 3= F JEN
Thai Tangerine series 11-15 Yogurt americano 12
AREA
Passion fruit americano "
Sk ARy
"full ice no water” series 20
REFLEmL T
Pineapple coconut
cold brew 12
&k FHEE FRE VR (£X,
ES 3815 ks Mint cheese ball milk Yellow peach ¥, skitd)
Aug-26 Apple Dahongpao 13 lced milk tea 10 tea tea 8 Apple series 7-12
mdik e (b ik
FXabie2 (EF e 1R b is # A A AL HURLRLANE (1% )
i, £ 4D FELT|*3 Fenghuang Dancang Yellow peach 2k}
Apple Amla series 13-15  Apple series 10-12 milk tea 18-22  yogurt 10 Paoluda 14-15
B L DM, LD TRVAE.
L EES ERVESIL NEHE X XU FEl] R AR TR K
Pomegranate tea. R HE F) Fenghuang Dancong Mango/Strawb
Pomegranate grape tea 15-17  Thai milk tea series ?.9-11.9  lemon tea 22 erry mochi 10
HiEALE RN Mt
TR 3
Apple tea, orange jasmine FEEh RS
tea 10.9-12.9 Apple Amla tea 16
LREEE S R T
§2obe fn-F A Fenghuang Dancang
Coconut water 16.8 tea 14/22
el 4f GR*2 (pnzds, ¥ — Wbk, fe8
o) Y3 .3
Orange/apple specialty Sweet Fermented
coffee 13. ? Rice tea 18-22
=R - ]
Thai milk cheese tea 10.9
EECECTS & I
ZFRERN, Lk SR - 42 HHEE X
Rk 458 £ F|=2 20 - At s Star fruit jasmine
Sep-26 Matcha series 14-16  Cheese series 13 Low caffeine milk tea 14-16 tea/Americano 8-9

Price is based on self pickup price shown on each brand’s mini program

Source: Company data, Data compiled by Goldman Sachs Global Investment Research

Juewei (603517.5S): Earnings revisions

11 September 2026

Jueweireported 2Q26 where EBIT missed GSe with GPM as a drag (down 3.2pp yoy,
1.3pp goq), but stronger-than-investment gains and lower-than-expected tax ratio
supported net profit, though adj. NP was 86% below GSe. We revised down 2026-28E
net profit by 7%-10% reflecting a lower GPM profile yet partially offset by higher
investment gains in 2Q26. Remain Sell with new TP at Rmb6 (prior: Rmb7, based on

unchanged 14x 2026E P/E).
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Exhibit 13: Earnings revisions

Summary P&L (Rmb mn) New estimates Old estimates Relative difference
2026E  202TE __ 2028E 2026E  202TE _ 2028E 2026E  202TE  202BE
Total revenues 5,077 5490 5,806 5,088 5498 5,812 0% 0% 0%
yoy 7% 8% 6% -7% 8% 0
COGS 3721 3.993 4,226 3.617 3.908 4,137 3% 2% 2%
Gross profits 1,155 1,497 1,580 1,471 1,590 1,676 -8% -6% 6%
yoy -17% 10% 6% 2% 8% 0
SG&A 1,018 1.050 1,052 1,007 1,022 1,037 1% 3% 1%
Other operaling expenses, net 40 30 20 40 30 20 0% 0% 0%
|EBIT (Operating profit) 297 417 508 424 538 618 -30% 22% 8%
yoy -23% 40% 22% 10% 27% 0
Interest income 5 6 7 5 7 8 0% 8% -12%
Interesl expense (15) (13) RER (15) (12) (9) 0% 9% 21%
|Neti (20) (19) (19) {20} (19) (18) 0% 3% 6%
Investment gains/losses 60 20 20 -30 -30 -30 -300% -167% -167%
Non-operating income/{loss) _0 _0 _0 0 _0 _0 0% 0% 0%}
|Pre-tax profit (i 355 435 527 392 507 588 9% 4% 0%
Provision for laxes 112 125 152 127 161 186 -11% -23% -18%
Effective lax rate 32% 29% 29% 32% 32% 2% 07%)  (3.2%)  (2.7%)
Minority interest {16) (16) {16) {16} (16) (16) 0% 0% 0%
Net i 259 327 391 281 362 419 8% 0% 5
Ilheul'rﬁ‘ln Net i 217 307 372 251 33 389 -14% -T% 4%
[Margin analysis
Gross margin 26.7% 27.3% 27 2% 28.9% 28.9% 28.8% [2.2%) (1.6%) {1.6%)
SG&A 20.9% 19.7% 18.5% 20.6% 19.1% 18.2% 0.3% 0.5% 0.3%
Operating profit margin 5.8% 7.6% 8.7% 8.3% 9.8% 10.6% (2.5%) (2.2%) (1.9%)
Pre-tax profit margin 7.0% 7.9% 91% 7.7% 9.2% 10.1% (0.7%) (1.3%]) {1.0%)
Net profit margin 51% 6.0% 6.7% 55% 66% 72% (04%)  (06%)  (0.5%)

Source: Goldman Sachs Global Investment Research

Price target methodology and risks - Juewei
Valuation methodology: We are Sell rated on Juewei with a 12-m target price of
Rmb6.0, which is based on 14x 2026E P/E, derived from its historical -1 std dev level.

Key risks: 1) stronger-than-expected store productivity recovery; 2) equity investment
gains; 3) easier-than-expected raw material price fluctuation; 4) faster ramp-up of
dining braised food business.

Key announcements and reports

11 September 2026

Company news

Mixue: Mixue reportedly upgraded its jasmine tea raw material supplied to franchisees,
with the supply price increasing from Rmb6 to Rmb8.42 per pack, up c.40%.

Luckin: Luckin sold 25mn cups on Aug 7, marking a record-high daily cup volume for the
company during China’s “first cup of milk tea in autumn” campaign.

Guming: Guming opened its first store in Nanjing on Aug 14, marking a further step into
higher-tier cities. The store recorded peak daily sales of over Rmb160k and 9,000+ cups
during the opening period. The brand also plans to launch gelato in a new Nanjing store.

Guming: Guming appointed Teens in Times (1} {{ /) {1:|4]) as global ambassador for
Guming Coffee, further stepping up marketing support for its coffee business.

Pizza Hut: Pizza Hut Burger Bar expanded to 300 locations, with the company targeting
500-600 locations by end-2026, and >800 net new openings in each of 2027 and 2028,
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up from the previous target of >600.
GS reports:

China Consumer: Pulse Check: 2026 and ALC wrap-up: increasingly diverged trendsin a
soft consumption backdrop, premium slowing, cost concern re-emerged

Jiumaojiu (992 2.HK, NC): Asia Leaders Conference 2026 Takeaways: Tai Er well on track;
JMJ/Song adjustment ongoing

DPC Dash (1405.HK, NC): Asia Leaders Conference 2026 Takeaways: SSSG pressure
persists; striving to improve transaction price

Auntea Jenny (2589.HK, NC): Asia Leaders Conference 2026 Takeaways: Sequential
improvement in Jul-Aug; further roll out coffee category

Guming Holdings Ltd. (1364.HK): Asia Leaders Conference Takeaways: Solid near term
performance with healthy operating metrics

Yum China Holdings (YUMC): Asia Leaders Conference 2026 Takeaways: Weather
impacts near-term trends, yet long-term growth drivers intact

Mixue Group (2097.HK): Earnings Review: A transition period under new investment
cycle, growth quality as priority; cut TP but remain Buy

Chagee Holdings (CHA): Earnings Review: Topline slightly below GSe/non-GAAP NP in
line, QTD SSSG recovered further; Neutral

Guming Holdings Ltd. (1364.HK): Earnings review: resilient SSSG and solid dine-in into
3Q a positive surprise; store profit improved; Buy (on CL)

Mixue Group (2097 .HK): First Take: 1H26 notable miss with SSSG pressure; special
dividend a positive surprise

Guming Holdings Ltd. (1364.HK): First Take: Adj. core NP beat driven by GPM and
non-OP gains; Buy (on CL)

Haidilao International Holding (6862.HK): Earnings Review: Switch to middle
office-driven operating model, execution the key to watch; Neutral

Haidilao International Holding (6862.HK): First take: 1H26 result in-line with higher
ividen : I HDL network an | roved new in formats;
Neutral

Xiaocaiyuan (0999.HK, Not Covered): 1H26 NDR takeaways: Operating adjustments
gaining traction; store expansion pace recalibrated
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Sector valuations
Exhibit 14: 12-m P/Es of key restaurant players Exhibit 15: 12-m EV/EBITDA of key restaurant players
Foodservice 12-m fwd P/E Foodservice 12-m fwd EV/EBITDA
—Haz as Yo Crna —Gourmer Master Had ac YuT Cr 2 — ot L aster
T A Heers —
s7 TGty L_, agee — L n Xiabur ab. - WD G
35y
3oa 4 ‘
25, 14x
f 14x
{ P 11x
. /
11x
I 11x
£ 8x
[ = - R - L BRI Rt B Bk Bt S At S A LT T T e P Ty
R R S R D S I S R e S I Y SR I S I R R TR R R o B BT M A T L R B L R
AR T EAN S ELE FERE S EES S ERY B R N
RO INAaIRAs TR0 TR0 RN Y SSAara28ANaaArAaSAraAfAraans A
Data as of Sep 8, 2026. Gourmet master, Jiumaojiu and Helens data based on Data as of Sep 8, 2026. Gourmet master, Jiumaojiu and Xiabuxiabu data based
Datastream. on Datastream.
Source: Company data, Datastream, Goldman Sachs Global Investment Source: Company data, Datastream, Goldman Sachs Global Investment
Research Research

Exhibit 16: TP methodology and risks

Ticker Rating | Pricing | Closing Target TP methodology Hey risks
currency Price Price
9/8/2026
SOTP: 11x 2026E 1) weaker-than-expected SS55G; 2) higher-than-expected
Yum China Yumc Buy* uso 4334 59.00 EV/EBITDA for KFC China commodity cosls; 3) stronger-than-expected competition; and 4}
and Tx for Pizza Hut China  lower-than-expected execution efficiency.
1) Unable to manage the large store network, 2) Lower-than-
expected store expansion: 3) Underperformed store productivity;
4) Inlensified competition. fashion risk and price war, 5) Increase
in store level cost; 6) Larger-than-expected subsidies to
franchisees; 7) Lower scale economy with geographical
expansion; and 8) Food safety issues.
1) store network management; 2) competition, 3) food cost
inflation/operating costs, 4) food safety, 5) overseas expansion.

Guming 1364.HK Buy* HKD 2472 33.00 20X 2026E P/E

Mixue group 2097HK  Buy HKD 20300 28500 17x 2026E PIE

1) Data privacy risks, 2) Market competition, 3) Weaker-than-
expected pricing. 4) Raw material cost inflation, 5) Delivery mix
impact on margin, 6) SSSG dilution with store network
expansion, 7} Food safety.
1) better-/weaker-than-expected table tum recovery, 2) faster-
slower-than-expected expansion: 3) faster/slower new
Haidilao 6862.HK  Neutral HKD 1138 1220  9x 2026-27E EVIEBITDA  businesses of other restaurant brands/FC model; 4) stronger-
than-expected cost saving/unfavorable cost inflation: 5) food
safely issues.
1) stronger- or weaker-than-expected product cycle and
innovation: 2) faster- or slower-than-expected store network
Chagee CHA Neutral HKD 1259 13.00 10x 2026E P/E expansion in China and overseas, 3) delivery subsidies: 4)
margin and profitability: and 5) brand reputation and food safety
risks.

Luckin LKNCY Buy HKD 3355 51.00 21x 2026 FIE

TPs are on a 12-month basis. * = on Asia-Pacific Conviction List.

Source: Goldman Sachs Global lnvestment Research, Datastream
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Comp sy Mict cap ily lr: :.‘ Rating 12m TP Prics TP implied PE EPS growth Revenus growth ROE FCF yleld NPM
turnover
Ussmn (USSmn) 9102028 202 3 2028E 202 EE 202TE 2028E 2026E 202 6E 202 EE
Restaurant! Food retailer e -
QATHK  Yum China 14,547 4 HKD  Buy 459.00 IWME0 0% 0 17z 16a 1432 12.6x 1M Tz 6.6 B.ox 1% 14% 12% 10% ™ ) 19% ™ B% ~28%
1216.TW UniPreskent 13,666 3 WD MNaural 6500 560 % 18x 17x 168 19.0x 19.1x 18 0o Ax B LT 10% 4% 6% % ) 16% Bt M HY
BRBE2HK Haidiao Intemational 7048 25 HKD _ Meural 1220 .82 2% T4x 14x A4x 11 4x 11.5x 11.dx s D MAx 1% 0% 1% ™ % 40% T o, A%
2912 TW Presaient Chan Stors 7,197 F7] ‘WD Sall 200.00 218 50 A% 18x 17x 16k 19.7x 18 5x 1720 Tx 2y By 3% ™ ™ % % 26% ™ 2 =49%
603517 55 Juewer 1122 9__CNY Sdl 7.00 1214 -42% 15x 12x 10n 261z 20 3z 17.6a Tx Bn Tx na 29% 16% =T % % % % 215%
Average 0% 17x 16x 14x 183 164 151= ETY Ta 2% ™ "% e &% 6% 1% T % %
Median — 18x 1Tx 16x 19.7x 18 50 AT2x AES 6x Bx T% T% e - 5% 6% 19% T 6% -28%
97T HK  Mizue Group 8271 ':5 l-l(E‘ Buy 28500 19330 4% 17 15x 13a 11 6x 10.1x 2.0 5 6x 44x Ax 1% 15% 12% - 1% 12% 1% 19% ™ 16% A%
LKNCY Luchin cofles 10.690 44 ush_ Buy 5100 B34 5% 0= 15z 12 12 8x 1012 B.0x T S x % % 6% 24% 21% 15% 5% % o) =96%
1364 HK Gumang 6,994 ¥ HED Buy* 3300 06 4% 20w 17x 158 138z 1192 10.4a 9.9 TTa Ax 18% 6% 15% 21% 19% 16% A6% % 22% -G8%
CHA Chages hodings 2350 8 USD MNedra 13.00 1235 5% Ox G Bx (R [XT} T.8x EET] FIT) 2% 1% L 4% 12% - 6% 1% 12% 13% -136%
25655 HIK ChaPanda o 1 HKD NC n.a. 20 n.a na. na na. 6.3 EX 5.0% 2 0% 1.5 na " 11 13% E% H¥ 15% 20% na. 15% na
Average A% 16x 14x 12x 10.6x 92x B0x 5.7 43 1% L] 15% 14% 13% 14% 1% 28% % 15% =103%
Median — 1in 15x 13x 116ix 101 B.0x 56x 44z 3.5« % 15% 13% 1 12% 15% 21% ) 15% -38%
SBUX Starbucks Corp. 1131 (?& _UsD NC na. 9922 na na na. na ¥ .2x 30 2x 258 20.7x 183 na 20% 20% 17% % Y 5% 2% % % 1%
CMG Chipatic Mexican Grl Inc 45,72 611 __ USD NC na %13 na na na na 31 5¢ 26 3x 2254 19.8x 17 3 15 81 1% 0% 15% Y 1% 10 53% % 1% ~13%
[L51) Darden Inc 7356 772 Us0 NC na 207 53 na na na na 8 Ox 7 3x e LD 0 Bx 0 1% % i T &) EX) [ 55 h £ 0%
TARH Tenas Aoadhouse nc 11,86 178 UsD NE na 18105 na ra na na 7 dx FEFDY [EET 18.3x D 13 1a a% 1E% 0% % 5% B% 27% T T ~10%
CARE Cheasecaks Faciory inc. . 034 154 USO NC na. 101.16 na na. n.a na X2 5 202 1820 13.9x 1230 0.8 9% % 11% T ) A% 5% 1% St 3%
JUBLBO Jubilam .27 na INR MNeural 28000 47245 1% s S8 4921 68 0x &7 0x 48 1a 6.3 1410 122 EIE % 19% 14% 1% 12% 19% oy Aty A%
ALSEAMX  flsca 024 3 MxMN Sl 62.70 4322 2% 5% Mx hli 12.0x -1 LK1 44x 40w 38 % 9% I 1% 6% T M% 3% T 290%
IFC PE Julitz:e: Furxds Corp BGR 3 usD N na 37 na na [ na 17 O 13 Ba 11 1a B 6ix 5 8 578 AT A% 4% 2% % 9% 17% 10% % %,
SHAK Shake Snack Inc 2641 07 US0 NC na ®1.70 na e ) na EED A dn R 15.2x 13 In T 2a 3 A% T Ta% 5% 2% B T T 1%
ARCO Arcas Dorades Holdings Inc. 1,698 il uso Buy 9.10 06 13% 1z M s 10.1% G CET] Edx [T 44 =21% % 18% 17% G% 1% 20% ™ EE %
DhAP AX Dommng's Pizza Enterprisas 1.301 ALD Sall 18.00 19.08 &% Hx 142 14a 14 8x 14 Tu 14 dx B.7x 1) 8.2x 1" 1% 2% 2% -2% % 23% ™ % HM%
OG5E HK__ Super Hi 778 HED NT na 39 na na. na na 21 Ax 74 5 T0.60 +0x Ty na % IR 6% 0% 1% T T na L na
1405 HK_ DPG Dash 504 HKD NC na 00 na ) ) na na 17 5 EED 47x 3 Ea ITe 7% % % TH% 19% 1% T na ) na
BLIMN Bloomn” Brands Inc. ¥ 1 usSD NE na 867 na na na na [ (¥ [ ddn EETY EET] 1% Y 8% 1% % ) 7% T T 130%
0341, 4K, Cafe da Coral 383 1__HKD NC na. 524 n.a mna. n.a na. 14 fix 1168 T na n.a. na d5% 23% 5% -T % 'a na. n.a. ELY -36%
OBEDHK Halars 200 0__HKD NC na. 124 na na na na. na. 17 7x D 21.4x n.a. na na na X 5% 10% * na, [ na. na
Average % Tx 23z 20x 25.6x 207x _dx 11.8x 98x B5x T 2% 18% 6% L] X 20% ™ M 2%
Median ax 13x 12x 20.3x 16 1x 7] 11.3x 97x 9.2« 4% 20% 18% ™ P % 20% % ) 4%
W Ners
MCD McDonald's Corp. 179069 123  USD NC na. 253.05 na na. na na 106x 1812 169 14 B 140x 13.5a 6% 4% e E% 5% % 1497% A 2% 15934%
UM Yum! Brands nc 39268 r  UsD NC na. 14389 na na na na = 18 3x 172 7.2 16,3 15.4a 9% 13% 12% 1% 5% % 2T% I 20% -162%
QSR Restaurant Brands Ind inc PEHTT 206 USD NG na 76 48 na na na na 18 Bx 17 3x 158 437 437z 1 7x 0% % 0% 5% % 1% 35% 5% 19% I06%
oez Domae's Puza Inc. 10497 306 UsD NE na 31730 na na. na 16 Tx 1522 14.1a 15.5 14 G 14 5a 8% 0% 3% 5% ) % 6% ™ 12% -120%
WEN The Weandys Ca. 1,474 130 USD NE na 744 na na na i 14 0n [P EE 9t 8 Ex 4% i 0% 18 T 3% 53t 1% 4% 1162%
JACK Jach in tha Bax Inc. 281 15 USD NC n.a. 14.66 na na. n.a 4.7 4.6x na LET 76u na. -26% T na. -18% ¥ mna. -T% 6% 0 -16 7%
Average na. na. 16.0x 147 153x 18.1x 175z 12.7x % % £ % % 3% 257% LED 16% AT
Median na na 17.8x 1632 15.8x 152 14 52 135 % % 10% 5% % 4% 14% 5% 16% 3%
hoie Grean calk: China 1 rage & raler 1o Fiscal Year
Mon highighted cels: non China consumer l8am coverage & refar to Calendar Year
WB/E!S estrmates for Mot Covered (NC ) compamies: all oihors are GSe

TPs are based on a 12-month period. * denotes membership on the APAC Conviction List.

Source: Bloomberg, Goldman Sachs Global Investment Research
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