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Conducted field research in China; updating the Electric Vehicle

Sentiment map

July 2026 market highlights

* Global BEV sales in July increased 32% yoy. While US BEV sales slumped 40% yoy,
BEV sales were driven by a 31% yoy increase in China and a 53% yoy increase in
Europe. The sales ratio of electrified vehicles (July 2025-July 2026) was 15%-20%
for BEVs, 8%—-8% for PHEVSs, and 6%—8% for HEVs.

+ BEV sales in emerging countries are also accelerating on the back of high gasoline
prices and China’s Go Global strategy. July BEV sales in major countries were up 93%
yoy in Thailand, up 139% yoy in Indonesia, up 47% yoy in Malaysia, and up 255% yoy
in Brazil. In addition, BEV sales are strong in Canada and Australia, up 30% yoy and
219% yoy, respectively.

» Coinciding with the Asia Leaders Conference in early September, we had the
opportunity to visit the China bases of several auto and auto parts companies.
Intelligence and electrification are evolving at a very fast cycle, and we got the
impression that the focus on exports is increasing more than ever due to sluggish
domestic sales in China. July BEV sales also confirmed the rapid advance of Chinese
brands in the global market.

« Amid intensifying competition in the auto market, many auto and parts makers are
clearly showing a strong desire to enter humanoid robotics. They aim to repurpose
automotive technologies such as actuators and multi-fingered hands.

Field research in China: go global strategy is accelerating

« Total demand in China continues to fall below the previous year’s level, and the
decline in sales of non-NEV vehicles (other than BEVs and PHEVs) is particularly
remarkable. New models are introduced in rapid succession, but their short shelf life
has led them to be described as “seafood,” which speaks to the severity of the
competition. Retail prices are continuing to decline, and inventory levels are
excessive. Excessive competition is also hurting dealership profits. Sales incentives
are also at a high level.

« The progress of electrification is not limited to China. BYD’s management expects
the global NEV penetration rate to exceed 50% within 3-5 years, and to exceed 80%
in China. This is backed by the development of second-generation blade batteries
and flash charging infrastructure.
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+ Both automakers and parts makers broadly hold a bullish view on overseas export
opportunities. This is backed by technological and cost advantages in electrification and
intelligence. As a point of concern, several companies cited the European IAA (Industrial
Accelerator Act). Cooperative relationships with traditional European automakers are
becoming important, and active moves are spreading on both the production and sales
fronts.

+» Level 2+ or Level 2++ autonomous driving functions are penetrating China and are
widely recognized as an important feature in sales competition. Regarding Level 3, it is in
a state where it can be introduced without significant additional costs if thereisa
regulatory change. While many manufacturers choose external procurement for
autonomous driving semiconductors (such as Horizon, Qualcomm, and Nvidia), there
were also moves by some manufacturers to aim for cost reductions through in-house
production.

» Many manufacturers are expanding their product lineups for SUVs and MPVs, The
provision of product value is becoming further diversified, focusing on enriching the
in-car experience, with versatile seat arrangements and entertainment where images
and vehicle body control move in tandem.

+ Many auto and parts manufacturers have clearly indicated their desire to enter
humanoid robotics. They believe they can accelerate the launch of mass production by
repurposing automotive technologies such as actuators, multi-fingered hands, and heat
sinks. For details, please refer to our August 31 report, “Humanoids & Auto: Building
Physical Al Together.”

Exhibit 1: Chinese BEVs advancing rapidly worldwide

July BEV sales by region
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Exhibit 2: Prices have been softening
Sentiment map

Sales performance Total TIV (YoY) Pricing (YTD) BEV penetration (MoM)
Jun Jul Jun Jul Jul Aug Jun Jul
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Source: Company data, Marklines, Goldman 5achs Global Investment Research

Revised global demand forecast; expecting low growth

Based on global sales results for the first half, we slightly revise our global auto demand
forecast. For 2026, we make a minor upward revision to our sales forecast froma 2.1%
yoy decrease to an 1.1% yoy decrease. We raise our sales forecasts for the Europe and
emerging markets from our previous estimates. In particular, we had assumed that sales
volume in Asian countries would drop due to an economic slowdown caused by the
worsening situation in the Middle East, but overall demand, centered on Chinese BEVs,
has trended above our previous expectations. We are now newly introducing our 2028
demand forecast of a 1.1% yoy increase. While the sales decline in China, the world’s
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largest auto market, will continue, we expect this to be offset by a recovery in other
regions, securing a slight increase.

In comparison with Mobility Global, which we use as a consensus, there is no major
difference in our overall demand outlook. However, in terms of sales, while we take a
stricter view of the Chinese market, we are more bullish than Mobility Global regarding
the sales outlook for Europe and the US. Regarding the gap between production and
retail (which indicates simple inventory changes), in contrast to the inventory buildup in
2022-2023, we do not expect a significant inventory increase over the next three years.
This reflects the fact that while Chinese manufacturers have a strong appetite to
increase production (their Go Global management policy), traditional automakers are
occasionally holding back local production and downsizing production plants in the Asia
and Europe regions.

Exhibit 3: Slighty revise our sales forecasts Exhibit 4: Forecasting flattish volume growth
Global sales forecasts YoY sales growth
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Exhibit 5: Bearish on China sales Exhibit 6: Inventory remains stable
Sales by major region Difference in production and sales
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Thailand

Exhibit 7:
Industry volume, market share, sales trends

[units]

Total Industry Volume
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Exhibit 8:
Powertrain trends
Powertrain mix BEV share by brand
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Indonesia

Exhibit 9:
Industry volume, market share, sales trends
Total Industry Volume ["mlmv Share by brand
bt S .
EN o
m
I o
"
1 2 oty
* 1 A L ..10\ -~ 3 B A & 5 \j - . )
#° '
RN
Torm oy — e Y —ert T e ey, e P — A —
# of Chinese brands Volume Yoy by brand
EET 16 TR0 148,
11
PULRY 1 .
_— it e
L]
basy It sl
1 IEE
T L%
r
. -~ i
RO e Handa Sk Kl
L1
LRl W LT ECRTRN B [ BV LRl R L I N TR R B R
R L DT D] R Tt
Source: Marklines, Data compiled by Goldman Sachs Global Investment Research
Exhibit 10:
Powertrain trends
Powertrain mix BEV share by brand
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Exhibit 11:
Industry volume, market share, sales trends
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Exhibit 12:
Powertrain trends
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Share by brand
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Brazil

Exhibit 13:
Industry volume, market share, sales trends
Total Industry Volume ["mlmv Share by brand
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Exhibit 14:
Powertrain trends
Powertrain mix BEV share by brand
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UK

Exhibit 15:
Industry volume, market share, sales trends

[units]
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Exhibit 16:
Powertrain trends
Powertrain mix BEV share by brand
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EU (Germany/France/Italy/Spain)

Exhibit 17:
Industry volume, market share, sales trends
{units]
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Exhibit 18:
Powertrain trends
Powertrain mix BLV share by brand
iy
Lon
sn
o= Y
alr B
S
an 3
an i
. \A/_\f/
m ’__,___,\,_.___-—f—h"__/_ '
— e - —
1 L - e ——
R R R I R e D MG B A m e e D m Ay D
e 121 e} 4] CATNETS e [T | ¢ e W [T Pl Wl — i e—
Volume YoY by powertrain BEV volume YoY
I 1740
HEV BHEY thers ’.
L 15
u Ys,
L 7,
R
} 0. il Lo
12
".
" Je Mg, Lot e | . —
%l
T
1 [LE
g M,
> =l
.

Source: Marklines, Data compiled by Goldman Sachs Global Investment Research

G September 2026 10



Goldman Sachs

uS

Exhibit 19:
Industry volume, market share, sales trends
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Exhibit 20:
Powertrain trends
Powertrain mix
Tt i
ol
LA ERS
s e
bl o
LN N
ol
LY K M
o '
1. -
a (B8
— i e S ] Y LR TIN
Volume YoY by powertrain
P A T
HEW FrEW 1N TR
1m0
10
—d
EHE
ar-
b 3L

Source: Marklines, Data compiled by Goldman Sachs Global Investment Research

G September 2026

204
H
-1, Liw
k]
[
Pt b lay et « Hara EE Izl rra
5 ) b
Leas)
i
¥,
-15°
0
BEV share by brand
= M 3 = B =M= g A 3 I R T Tt B T
s o o
= “
e [V L) o T it al Wl s— gy —
BEV volume YoY
i [ v 5%
i7l roenn Creat wal ey Geely
A

el [TOSTLNES (PPN N TTERN

Share by brandl

m— 00 L L

Volume YoY by brand

Global Automohiles




Goldman Sachs

Canada

Exhibit 21:
Industry volume, market share, sales trends
o Total Industry Volume ["mlmv
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Exhibit 22:
Powertrain trends
Powertrain mix
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Share by brandl
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