人工智能正在超越我们自己的预测-Big Ideas 2026年年中回顾 260902_原文
2026年09月03日 09:39
发言人1   00:00
Hello, everyone, disruptive innovation is evolving as quickly as ever, especially in the age of AI. And we're happy to be here today to walk through some of the biggest trends that are changing and evolving in our big ideas surrounding the topic of artificial intelligence. 

发言人1   00:15
So to jump right into IT, i'm going to turn them over to Joseph, why renting you walk us through how the demand pictures evolving and how that's changing investment in infrastructure to support artificial intelligence? sure. Thank you. Think so. One of the biggest trends that we noted in twenty twenty five was this accident, dentil growth in token demand and overall demand for infancy AI workloads. 

发言人1   00:36
And what we observed in big ideas twenty twenty six was that over the course of twenty twenty five, the number of tokens inference on the unified API open rather grew roughly seven fold to about seven trillion tokens per week. What we've seen in the first seven months of twenty twenty six is continued exponential growth, a growing an additional seven fold over the course of the year so far to an access of fifty six trillion, an tokens being in france per week on this platform. Uh, this is largely due to a combination of uh, more efficient models being deployed, which is driving demand for AI workloads that would have been, in some cases prohibitory vely expensive before and also an increase in the reasoning capabilities of many of these models of which are in turn driving more usage sort of on the higher end of the spectrum as well. 

发言人1   01:23
And so we're seeing this continued inflection in demand as uh individual consumers and enterprises get more more value out of these individual tokens from both an efficiency standpoint and from a rab reform standpoint as well. Just if he said seven x last year, I think you went twenty five. I understand why you did that because, uh, that chart for token growth looks almost flat last year, which, which is kind of incredible relative to the continued acceleration this year where continual when we published in big idea it's clipsed by s happened in the last seven month. 

发言人1   01:59
Exactly exactly. Um so so what are we transition to the infrastructure build out? What are we doing to actually, uh, produce all of these tokens? So so if you look at the infrastructure build out um in the decade leading up to ChatGPT, the investments in data other systems, which are the individual chips that are being put in these data centers um grew out of roughly five percent annualized rate um in that decade, adding up to chat PG slightly faster than the rate of inflation. 

发言人1   02:26
What we saw after chat BT was released was this inflected pretty dramatically and grew to about two and a half x the annual rate that IT was that in the decade prior to ChatGPT going into twenty twenty six, when we published big ideas, h IT looked industry estimates, put the annual spend um on on these chips at roughly five hundred and eighty billion dollars. So kind of a plant hoe in the growth that we have observed over the past few years. But what's actually played out over the course of of the year so far is that those estimates have been raised h to continued inflection and now in excess of eight hundred billion dollars for the year. 

发言人1   03:04
And a lot of this is driven by the return, the hyper scale like um google cloud and um amazon aw s are seeing um from these chips. Um they're actually raising their capex guidance um because of the demand that they are seeing for AI and the uh the return that they're getting on that investment. They are they're post being accelerating revenue growth as a result of these cabeca investments and at higher margins as well. 

发言人1   03:29
Yeah, I think you observing the market over the last few months, we've seen these generations in the market being extremely bullish. Ed on the computer build out and then slipping to a point of concern and wondering, oh, are we are we building too much? Um and we were in latter camp for the last few months. 

发言人1   03:47
And I think just in the last few weeks following hyper scale earnings, we've seen things switched back to the bullish camp. There is something that andy, Jesse talked about in terms of how big the AWS demand could be in the long term that I think that was really ambitious that as well as their margins expanding as their increasing of us and you want just covered that for AWS, right? Yes yes. 

发言人1   04:10
Um energy asy said that they for a long time and vision that AWS is being multi hundred billion dollar business. He said now they think you can be double that or even in the long term, a trillion dollar per year business. And and and that's just like a really powerful saying that this AWS could be a trillion dollar per year business. 

发言人1   04:28
And as far as we see the opportunity growing into a multitude dollar uh industry for for AI compute um over the next five years, IT is that bullish um side of his case of towards a trillion last posted revenue is that that we think is actually likely to happen. And to that point, the combined backlog of google cloud services and AWS is now over a trillion dollars because of last quarter. Yeah really incredible. 

发言人1   04:53
Um so this brings us to another huge question, both in the market and in technology, which is we have all of this investment going into data center system. How on earth or we're gona like these things up? Where is the power gonna from? Again, you want talk on that? Yes, sure. 

发言人1   05:07
So part of our big ideas, we have a section of distributed energy. Nuclear and dollar were prominent features of that. And i'm just to provide you an update as a landscape today. So starting with nuclear, there have been many, many tAilings. 

发言人1   05:19
H firstly, x energy, a company were investing in IPO during the year, uh, in the largest public offering of a nuclear company in history, as that was a really notable event, demonstrated in a lot of tail wings for small modulate actors or sm and secondly, then you have several companies who achieve criticality, meaning they achieve their self sustained in nuclear vision. These are all what are known as advanced actors. Uh, IT was very notice that a lot of them were private, privately funded at startups. 

发言人1   05:48
And that continues to grow today. We're seen nearly by the week more companies achieving criticality. And then maybe lastly, and what we're trying to demonstrate with this charges is the regulatory telling for nuclear. 

发言人1   06:00
So before any changes several years ago, if you files HA constructions permit saying, hey, we want to build a nuclear reactor, the energy y would take three years to give you an answer to say whether you can build up or not at following executive orders that was called by fifty percent. So yeah, and a half to get a response back, whether you can build your nuclear plant. And we seeing that executed so far. 

发言人1   06:21
So in march of this year, the nc nuclear regulatory commission a completed a review and eighteen months ah so that is really notable and helping accelerate the bill out for a nuclear. And so nuclear was one feature of distributed energy and we also had seller and so seller uh is really emerging now given the emergence of orbital data. Ters is a growing narrow in the markets today and a prominent feature that is providing paraty solar. 

发言人1   06:47
And because of this, elon and his companies have committed two billion two hundred gigawatts of a请关注公众号，思维纪要社，更多纪要请加V西安20210130。H an annual capacity by h twenty twenty nine, but maybe factory in some million time line, maybe twice in the decade. So two hundred watts. 

发言人1   07:08
To put that into context, that's roughly five to six times. Was the U. S. Output ted in twenty twenty five a very um aggressive relatives historical in the US. context. 

发言人1   07:17
But when you look at what john is doing is only two thirds of what hon is, is last year. And so that is really another growing factor we see on the solar side. So all in all, you know, we're big advice of the basic economics. 

发言人1   07:29
When you have access supply of paris, electricity Prices will go down. We think more power is good, and we're excited to to follow the trends going forward for the rest of the year. I think that last common on greater generation capacity, lowering the average cost electricity is really important, especially today's political climate. 

发言人1   07:46
Where do be so people are are nervous about their energy Prices going up. And these technologies and their development and investment will actually help lower average cost. Part of your research shows over time. 

发言人1   07:58
And we encourage the view that and I think maybe some of the the numbers and we seen in the market is what celerity in the the orbital at the center conversation because some of the hyper scale on particularly maybe is trying to least frog all of that and bureaucracy. And that's why there coming out we would be very aggressive for our timeless ines, which we talking a about light aggressive indeed. I think one of the topic um is just you know the time has is on nuclear. 

发言人1   08:24
We saw nuclear stock. Do you really well at the beginning of the year, maybe impacted by the general AI pull back more recently, but how long do we think that will take before nuclear becomes a meaningful part of the the overall a greg, that? yes. 

发言人1   08:36
So so nuclear really is likely at twenty, thirty fifth time line opportunity. When you look at what the us trying to achieve, they want to quite rule and nuclear capacity by twenty fifty. They also have a target of building, uh, having ten large reactors. 

发言人1   08:50
So won gig was per reactor under construction by the end of the decade. A lot of the small, moderate active companies who are trying to hit the market kind of in the early twenty thirties. So really is kind of like a five time line opportunity. 

发言人1   09:01
And and again, really goes to point elon spending on maybe feeling that tony with with ordinal data ces in the advances they have and advantages with their real rocket defining and in the meantime, probably the generation capacity from nuclear particularly is a place for china, has a key yeah over yeah US. Is the largest producer today. But when you look at watch on, they are key in the coming years when they bring online. 

发言人1   09:25
A lot of the give thee they're currently conservative. Um so let's transition from uh producing tokens to consuming tokens and are in particular monotoned tokens. Uh we we see AI evolving across both uh consumer adoption and an enterprise adoption. 

发言人1   09:41
Why don't we go to arsk a can you walk us through, uh, how the adoption on the consumer side of AI is going short, Frank. So I think ever since chat PT had its moment back in twenty twenty two, I think we're seeing a lot of people adopt them. You know consumer like this they are but um you know and I think the you delegating more than like daily, like productivity or like leasure task to the chat box. 

发言人1   10:04
Interestingly, a consumer adoption of AIH has actually outpace consumer adoption of the internet. And I think as of this year, that continues to be true. And I think one of the big questions we get around the consumer opportunity after all of your infrastructure built out is like, okay, where does the money come in that? How do you monitor this? And I think, uh, we kind of have like two ex descriptions aren't enough like a twenty dollars a month, which is what your the average person can realistically afford. 

发言人1   10:31
Subscriptions aren't going to make up for the bulk of IT. And so our theory is that okay, when you bring in commerce, so egana commerce and like shopping giving and like shopping and like when you have a consumer child board give you like leads and product recommendation, and then when you actually convert on them and try not to be able to get like a transaction like CAD generation, see off of that conversion. And like advertising on ES, like any like EI chatbot, EI surfaces, whether information you're looking for or need, like recipes or some kind of recommendation, we we definitely think that those two can bring in the bulk of the more monitise ation for the consumer side. 

发言人1   11:09
Um so far, agent, whatever we've heard from this year, agented commerce seems to be off to a fresh a good start. I think shop, I said that AI driven from their first quarter on in call is that AI driven traffic is up EX over your and AI powered orders are up teen next year over year, and new buyers from AI channels convert to x higher than other channels. And for a company like sharp fy, for them, agented commerce is really just another channel and another surface where they can you know get their merchants out to be like selling their products. 

发言人1   11:41
So uh, we put positive community from amazon as well. I think they've also so what they've done is they used to have roofs, which was their own specific shop like you know amazon on the next shopping a system. And what you've done is they've moved up with alex a to create a exeter shopping. 

发言人1   11:56
So they're also kind of funding different like home and like your productivity and like shopping all into kind of one like assistance with alexa. And so we've seen I think um in the um second quarter earning school, they mentioned the twice of the million plus consumers use shopping engagement has accelerated. Well active users are up to x and our actions are up over five ecs and then US. 

发言人1   12:16
Customers that use election up for shopping spend almost more than forty percent more for order or than ones that don't um only advertising side, I think tragic t went uh that open the eyes tragic t went live with ads on their free and go to and I think um interestingly we've also seen a lot of players like and topic with claude and complexity make a very ligne commitment to do no ads so we've seen and topic gold and no ads like they had a hole super poll advertisement and everything uh saying we're not going to bring up to laud. And I think the key thing to note is that we're still like, yes, everyone's using these like chatbot, but there are still very decent in their adoption and they're still consumers are are learning to trust these tribes and learn to delegate task and ask you for information. And I think what's the long game that some of these child box are also playing is that they want to build that consumer trust and they want to build that consumer engagement, make IT like a routine everyday, a part of like your daily habit, and then kind of start to monitor ze through advertising ones. 

发言人1   13:16
That trust is built, I think, like a good parallel, would be kind of similar to all of the social networks back in the day, where a lot of them born as aggressive on advertising in the early days. And now when you stroll to instagram, reals every year is an ad. And so I think that what we're seeing but then if you kind of look at our forecasts，well, I think you see advertising really grows, as I can share in the back up towards twenty, twenty nine and twenty thirty. 

发言人1   13:40
And that that really comes in from just were building like just like the like the consumers are building trust in the hard pots in the early years. And then once, if kind of get od of that like nocte adoption cy is when the monitise ation comes in yeah definite feels like this is like a snowball that starting to roll down hill and get bigger and big. But it's not exactly how IT plays out isn't clear, but we're seeing more and more approved points. 

发言人1   14:05
I was exactly even as like opening eye famously or infamously rolled back some of their enough commerce. But dinner also is I think, the only major air company experimenting with ads on the consumer side. So they're trying to figure out this dynamic. 

发言人1   14:19
Um and then I will personally relate to the amazon story. II have never been in a ex a user. I am now one of those daily or weekly active users, particularly for shopping. I recommend everybody tried and buying everything through election. Now this is the most addicting. 

发言人1   14:35
If you're someone who hate shopping, I think, uh, like using any of these AI child boys, something like a lexicon, shopping specifically can really take some of the ny stuff out of IT. Like if you're confused, if you don't know what you should be looking for in a product and actually help you with that and that kind of the promise of gentle commercially, how can we make shopping easier for you? Definite of now. 

发言人1   14:57
And IT feels the the models in the product experiences have gotten just good enough now where I actually is low refraction instead of like AA hassle. And you're trying to have to figure out how to use IT. We should have a great transition to the enterprise adobe story of AI and agents in particular. 

发言人1   15:12
We we kind of set in big ideas last year that twenty twenty five was going to be the year of agents, and I think IT was the year of building two agents and then we didn't see until really q for this agented inflection point. Um just as why don't you cover um what is driving the increased adoption and capability of agents and then and then some of the market uh impact on at seven? sure. 

发言人1   15:35
So this is going to start with the a recap of what we saw in twenty twenty five h. So over the course of the year, we saw a kind of what friends talking about this inflection and performance for AI agents ah that kind of set the stage uh, for the adoption that we're saying now. So over the course of twenty twenty five um and and this is a benchmark test for some context, this is a benchmark published by group called meter. 

发言人1   15:59
And what it's measuring is the length of a task that a AI agent camp perform, measured at how longer would take a human expert to perform that same task. So at the start of twenty twenty five, uh, the best AI agents could complete a task that would take a human expert roughly twelve minutes to complete on their own by the end of the year that had scale to roughly sixty six minutes. So an AI agent can now perform attack that would take a human expert over an hour to complete what we've seen so far in the first um really not even the first seven months of twenty twenty five but the first three months of twenty twenty six say um we seen this number triple uh therefore a yen to uh over one hundred and eighty minutes. 

发言人1   16:39
So the newest models from anthropic like mythos can complete task that would take a human expert three hours to complete um up from just over an hour when we first publish big ideas twenty twenty six. Um this increase in performance is kind of to part driven by uh not only the increased reasoning capabilities of the model models themselves but perhaps more importantly, uh improvements of the harness layer where the products like uh clot q work and now a chat ch UBT work um that are extending the capabilities of these models beyond just their reasoning skills and allowing them to actually perform work in the real world and integrate with a company's data and other applications. Yeah think an interesting point just of observation is that I think one these the rate of improvement is a sounding like this is a super exponential line uh but two is a reaction we commonly get to that as well. 

发言人1   17:32
When will this ever be good enough um and I think h two points on that one um these frontier companies that are building the most performance models also make more cost fiction ent models. So they are creating the good enough options if somebody does not want to select down or doesn't need peak intelligence. Second work for three hours autonomously um and that two each new moderately um unlocked a new domain of use cases that were not possible before um and I think and and me think that there are AA huge uh scope of use cases that are not currently tractable for AI that are going to be a mock with each successive model generation um which brings us to how um the the market opportunities of these companies is evolving and how quickly have grown into really susie, you are right. 

发言人1   18:19
Yeah and to the points that you just made, right. If you look at a OpenAI, for example, and you look at the curve of what is the most efficient models for task that require reality with low level of intelligence, what are the most efficient models for relatively high level of intel gent tasks? Your open eye has now five or six models across that frontier curve at different Price levels that are being able to monetize, not just for the task that you talking about that are newly emerging that AI agent can handle today that they were unable to handle, you know even three or four months ago, they're also starting to um capture share and that that lower into the market where efficiency is the the chip chief priority. 

发言人1   18:59
Um a lot of what this is LED to is you know even further inflecting AR growth for both anthropic and open eye since we published a big ideas twenty twenty six um when we publish big ideas twenty twenty six open the eyes air are set at around twenty billion, they about at an additional ten billion at least an airport since then. Um this was updated you as of uh about five months in to twenty twenty six ah so we don't know where they are at today, but they were at about thirty billion at that point. Uh anthropic has seen stronger inflection h they've grown their air are from nine million at the end of twenty twenty five to roughly forty seven billion as of the midpoint of twenty twenty six and they are unconfirmed is now flooding around that is perhaps you even substantially higher than that? 

发言人1   19:46
Um just to put that in the context, uh the entirety of sales force as the last quarter there ARR was about forty four billion. So anthropic in a very short amount of time, has already scale their business to know the size of one of the largest publicly create at as companies uh and this is not just uh until when to the leading AI companies like opening a anthropic, but also if you look at vertical specific s offer critical specific AI companies. Uh they're also seeing an inflection of ARR as well. 

发言人1   20:15
Uh cursus ARR set to about four billion right now. That's up for x from when we publish big ideas twenty twenty six uh legal start up harvey as referee, triple the air are in that time. 请关注公众号思维纪要社，更多纪要请加V西安20210130。

发言人1   20:33
Evidence and sir have also both seen a significant air or growth in the past six months as well. I'll just so cute stand on the that they do you think this is possible? One of the most provocative charges that we had any big ideas. 

发言人1   20:44
And it's really great to see the update here and and things continuing to to improve because such a huge question the market is, is, is where will the revenue show up? When will the revenue show up and will the returns and all this cathos be deposit? And I think the hyper scale earnings is one example of positive L. 

发言人1   21:01
I think seeing these company is scale both to giants and the smaller start up scale rapidly as another approved point of that. And you just breaking as of this week when recording um was news coming out of open eye, kind of more unconfirmed rumors. But if you trust the source that they prior to post the release of ChatGPT work, they're revenue growth inflected upwards and they added reportedly ly more net new um err growth in the month of july than they did for all of you to. 

发言人1   21:32
So there runner revenue as of now is probably snifty higher than you even see in this shirt. And then again, the anthropic rumors are as he said, um and then I would also point out cursor as a company um now in the process of being acquired by space um that um growing from one billion to four billion run rate means such a short time is also pretty impressive special when you think of the the acquisition Price of sixty billion dollars if you on this trajectory. That's going to seem like a very good Price that you on and team got and they've shown um really impressive progress on integrating curse of data into the rock models where grog for that five, while not being peak intelligence, is very efficient for the intelligence that IT provides. 

发言人1   22:16
The courses already having some synergies for for space acts uh and the AI effort there. So that is a world in tour of everything. Um well, a slice of what's happening in the air space uh year to date. 

发言人1   22:30
Um we continue to follow the market and this technology uh trend very closely. You could follow us an act if you want to see the day by day updates um and look forward to future big ideas reports coming towards a twenty and twenty seven. So thank you, everybody. 
