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全文摘要
U Cloud Link在2026年第二季度财报电话会议中透露，面对宏观经济和地缘政治挑战，尤其是中国市场压力与成本上升，公司通过强化本地数据连接服务，实现了业务增长。新产品组合表现强劲，特别是在物联网、宠物智能服务及全球移动互联领域。尽管总收入轻微下滑，公司通过优化成本结构和加大市场扩张投资，保持了财务稳定。对于未来季度，公司持乐观态度，预期产品与服务将持续创新，同时调整市场策略以应对经济挑战，抓住增长机遇。

章节速览
00:00 公司第二季度财务业绩与未来展望
会议宣布了公司的第二季度财务业绩，详细解读了财务亮点及运营情况。管理层强调了业务进展，同时指出未来可能面临的风险与不确定性，承诺将适时更新市场信息。

08:01 第二季度财务报告与业务增长分析
第二季度总营收为820万美金，尽管受到地缘政治紧张及成本上升影响，但云业务和本地数据连接服务表现强劲，实现高增长。新产品组合如IOT和安全解决方案表现突出，推动长期合同收入显著增加。预计第三季度国际业务将恢复增长，新业务引擎将持续驱动市场领导地位。

10:26 平台与Peppo生态系统的市场投资与业务亮点
报告中提到，全球LT业务在第二季度实现显著增长，营收达392.47亿美元，安装基数达到334万台，高增长领域包括汽车、蛋白质和安防摄像头。平台方面，升级为专宠AI代理，提供精准感知与智能支持，创造新价值。此外，集团的数字生活与健康业务DAU大幅增长，G50 Mark作为行业领先的卫星通讯设备，市场地位稳固，新产品4G和5G CPE表现稳定，正加速市场部署。

16:51 科技领导力与市场拓展策略
对话强调了在客户影响力和技术创新方面取得的认可，特别是MVMO品牌的成就。展望未来，重点将放在优化运营管理和增强现金流，同时推动AI、社交平台及IOTCPER50和55技术的商业化进程。目标是通过数字化连接缩短人与宠物之间的情感距离，为股东创造长期价值。秉持乐观态度，坚信当前战略将驱动可持续增长。

18:31 2026年第二季度运营与财务亮点
报告了2026年第二季度的运营和财务亮点，包括DAU和MAU的增长情况，全球业务的收入变化，以及不同地区的收入占比。尽管总营收略有下降，但新业务领域表现强劲，如全球IoT业务增长显著。运营效率和成本控制也得到了优化，毛利率保持在较高水平。

28:56 供应链挑战与本地生活业务动态
对话围绕供应链中的芯片成本上升问题展开，讨论了通过增加存储、调整硬件设计等策略应对成本压力。同时，提及本地生活业务收入下滑但活跃用户数上升的现象，分析了供应链影响下的订单波动及长期销售趋势。

发言总结
发言人1
他主持并介绍了2026年第二季度的公司财报电话会议，首先，他强调了所有参与者将首先听取发言，随后进行问答环节。会议中，他提醒参与者，由于宏观经济环境和地缘政治紧张局势，以及成本的显著上涨，公司的国际数据连接业务受到了一定影响。然而，他指出国内业务表现强劲，特别是在宠物AI服务领域。他还强调，公司正积极执行战略，应对市场挑战，并预期未来将继续看到新产品的强劲增长。他表达了对公司的长期发展的乐观态度。

要点回顾
What was the impact of microeconomic challenges and geopolitical tensions on the company's second-quarter revenues?
发言人1：The company's second-quarter revenues were impacted by microeconomic challenges and geopolitical tensions affecting all bonds from China, resulting in total revenues of U.S. Dollar eight point two million, and a significant surge in operating costs. However, the impact was increasingly being offset by the rapid growth of the u cloud and local data connect services.

How is the u cloud and local data connect business performing?
发言人1：The u cloud and local data connect business delivered strong growth, particularly from the gotham out in business. The company expects this growth to continue with a projected new business full of the u cloud initiative by the third quarter.

What are the highlights of the globe LT business?
发言人1：The globe LT business saw continued expansion with a meaningful contribution to revenue and business operating profitability on a consistent base in the second quarter. The total install base reached 3.34 million units, with a year-over-year growth in user acquisition. The business has undergone a comprehensive upgrade into a dedicated pet AI agent, building on the AI power class social model, marking a major step forward in functionality and performance.

What is the new capability that the pet AI agent provides?
发言人1：The new pet AI agent can precisely sense a pet's condition and emotion state, and intelligently support the owner at every stage of care, from provision through real-time response and engagement. This creates enormous opportunities across pet health, safety, and data, and is expected to build a valuable data asset and a leading position in AI.

What progress has been made in the market front and what are the expectations for the coming year?
发言人1：Significant progress has been made in market and promotional efforts, generating substantial external attention with select content reaching tens of millions of views on major platforms. The company looks forward to achieving greater breakthroughs in the second half of the year. Similarly, the state IT business has shown strong results with Welcoming Life Solutions experiencing DAU growth and a strong expansion of the easy solution.

What is the role of the g fifty mark in the company's offerings?
发言人1：The g fifty mark is the world's pioneering connectivity solution, integrating mobile, unity, city hub, and delivering ubiquitous connectivity across satellite, flight, and ground networks. It offers the broadest 5G coverage in the industry, spanning nearly 100 countries and providing a reliable connection for a wide range of scenarios. The g fifty mark has established a market leading position in the y have over five segment and has set a new benchmark for premium 5G connectivity solutions.

How are the newly launched forty and five GCPE products performing?
发言人1：The newly launched forty and five GCPE products have created new and strong revenue for the company during the second quarter. Both products have demonstrated stable performance and have successfully passed small batch market validation, receiving positive market feedback. Large orders are currently under negotiation, and the company expects to accelerate market adoption and drive stronger growth in the third quarter.

What notable recognition did the company achieve in the second quarter of 2026?
发言人1：The company achieved notable recognition in the customer impact, being listed as a world and the MVMO word in year 2026, and was shortlisted for the leaving consumer MVMO stop brand, validating their technology leadership.

What is the company's commitment regarding digital devices and their mission?
发言人1：The company is committed to bringing digital devices into the courtroom for connection and emotion as well as creating long-term value for shareholders.

What are the operational and financial highlights for the second quarter of 2026?
发言人1：The operational and financial highlights include average daily active users (DAU) and monthly active users (MAU) growth, with an increase in DAU to 376,376 and MAU to 744,666. The company experienced a decline in global mego business's MAU by 10.1 percent year over year.

What is the breakdown of user demographics for the company's products?
发言人1：Demographics show that 56.3 percent of users were from Ukraine, 1.0 percent used national data connect TV service, and 43.7 percent used equal 2.0 local data connect p service. The average daily data usage for Ponom is 1.5 GB.

What are the revenue figures for the different business segments in the second quarter of 2026?
发言人1：Revenue figures include $15.5 million from the mego business, a decrease of 13.1 percent from the same period in 2025; $1.3 million from the same business, an increase of 78 percent; $0.8 million from the global IOT business, an increase of 302 percent; and $0.5 million from the go-to-market large business, a decrease of 12.1 percent.

What is the company's operating income and gross margins for the second quarter of 2026?
发言人1：The company's operating income was $3 million in the second quarter of 2026, compared to a loss of $0.7 million in the same period in 2025. Gross margins were 50.2 percent in the second quarter of 2026, compared to 52.8 percent in the same period in 2025.

What is the forecasted revenue for the third quarter of 2026?
发言人1：The company expects revenue for the third quarter of 2026 to be between $20 million and $22 million, representing a decrease of 10.4 percent to an increase of 31.8 percent compared to the third quarter of 2025.

What is the revised total revenue expectation for the full year 2026?
发言人1：The revised total revenue expectation for the full year 2026 is in the range of $75 million to $85 million, compared to the previously announced range of $85 billion to $1 million.

What are the main factors leading to the revenue revision?
发言人1：The main factors leading to the revenue revision are persistent microeconomic challenges, global trade headwinds, and an increase in memory chip costs which have impacted sales prices and cash flow.

What actions are being taken in response to the increased memory chip costs?
发言人1：In response to the increased memory chip costs, the company is trying to offset the price increases by increasing storage, covering some costs, revising hardware to minimize memory requirements, and extending the period for some components to adjust.

Why did local life business revenue decrease while average daily active users increased?
发言人1：Local life business revenue decreased due to a drop in volume and challenges in delivering services during the second quarter, whereas the average daily active users increased as a result of past stable growth and the introduction of life-saving products that are popular in the local Japanese market.

How did the order volume in the second quarter compare to the second quarter of the previous year?
发言人1：Order volume in the second quarter was lower compared to the second quarter of the previous year due to the supply impacts and price increases. However, the total order volume for the first half of the year was compared to the same period last year, and it increased dramatically.


