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US Marketing; "What's the
Feedback?"

Key Takeaways

B We hosted >20 investor meetings in NYC last week, split LOs (40%) and HFs
(60%)

B Most discussed stocks: LVMH, CFR, RMS, RACE, KER, ITX, ADS

B Most discussed topics: Wealth effect, China, Brand Heat & Chanel, Middle East,
World Cup

We hosted investor meetings in NYC last week, discussing European Consumer
Discretionary stocks across luxury, sporting goods, general retail and eyewear.

Overall we found NY-based investors certainly interested in discussing the Luxury
Goods sector (as evidenced by the fact that we met investors for almost an entire
week). One of the arguments often mentioned during our meetings was the
willingness to potentially deploy new money to non tech sectors (as portfolios have
become increasingly concentrated), and particularly sectors benefiting from the
wealth effect generated by tech. Related to that, positive developments mentioned
by investors included booming luxury demand in Korea (where there is the most
clear cut correlation between Al-induced wealth and spending on personal luxury
goods), the fact that the Luxury sector should be an important beneficiary of Middle
East reopening/international travel re-accelerating, improving FX developments, as
well as the fact that sales expectations for the industry bellwether LVMH (for 2Q26
F&LG) have been revised up over the past five weeks (for the first time in months).
As we discuss below, while expectations regarding LVMH's top line are for now
relatively modest (from c.0% OSG in 2Q26 to c.2%), it is a symbolic improvement.
However, while sentiment is certainly increasingly more positive towards Luxury, it
is certainly not unanimous and a number of investors are still staying on the
sidelines. Pushback from bears included: a) can the sector work without China? as
followers of the industry will be aware, channel checks for 2Q in China have
remained disappointing; b) can the sector - and leading brands such as Vuitton,
Gucci, etc - work without the middle income consumer? c) in a still relatively
pedestrian growth context (industry growth should be c.+2% at constant FX for the
full year), how disruptive is Chanel (a $19bn turnover company)? Is Chanel's very
strong growth in 2026 additive to the sector or is it coming from market share

gains?

LVMH

Bulls: For investors who want to step in/add to the luxury sector, LVMH was often
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described as the default long among the Big 4. CFR was viewed as too expensive/
consensual, RMS now potentially facing structural issues for the first time in
decades and Kering being too much of a turnaround risk. Further, bulls point to the
fact that 2Q sales could offer a catalyst: a) estimates for the F&LG division have
inflected positively over the past four weeks for the first time in months (buy side
consensus was around flat mid-May) and VA Consensus expectations of +1.5% OSG
could be exceeded — should TH be slightly positive, it would imply +3% in 2Q.
Related to that, Dior looks set to turn positive (likely around +3% to +4% OSG) for
the first time in about three years and management is very focused on this (given
that Dior is the second biggest contributor to Group profits — ¢.16% including
cosmetics — had and has been the problem child of LVMH in recent years). Lastly,
bulls are pointing out that, should OSG for F&LG come in at +2% to +3% in 2Q26,
given that the headwind from the Middle East will likely be 200 to 250 bps, it will
give investors confidence that the run rate for F&LG was already MSD in 2Q26.

Bears are arguing that printing a c.+2% OSG for F&LG in 2Q26 would not be
anything to get excited about given the ‘very easy comp’ of -9% in 2Q25 (with Dior
likely down c.-15% in 2Q25). It would mean that the two-year stack has remained
similar to 1Q26 (i.e. would not show underlying improvement). Further, bears are
pointing to the comp base getting 700 bps more difficult in 3Q, and thus, that the
VA consensus expectation of +2.6% for 3Q26 is unlikely to go up in the coming
weeks. Regarding the F&LG division, other pushbacks from investors include: a) Lack
of excitement regarding Vuitton's innovation/newness with investors questioning
whether it is time for a change at the creative helm; b) Regarding Dior, while a
positive top line in 2Q26 would certainly be welcome, the recovery overall is viewed
as more pedestrian than initially anticipated back in September/October 2025 when
Jonathan Anderson debuted his Womenswear show. Lastly, other pushbacks at the
Group level included the view that the other four divisions (other than F&LG) are
unlikely to lead to any material inflation in the Group's earnings trajectory in the
coming 12 months, pedestrian change in the Group's scope, etc.

HERMES

Bulls are arguing that Hermes remains the top-quality buy and hold in the sector
and that the significant derating (33.8x forward PE ratio currently vs. an average of
44 5x over the past 10 years) offers an interesting entry point. Further, the bulls are
siding with management when it comes to the poor performance of the non-Leather
Goods product categories (e.g. RTW is expected to grow another c.+3% YoY in
2Q26): even Hermes is exposed to middle income consumers and this cohort has
been under pressure for the past two years or so (for example, bulls cite the fact
that jewellery has now reached c.€1.5bn sales, or ~9% of total, and a significant
portion of that is silver/~$500 bangle). Thus, the current top line slowdown is
viewed as cyclical. Further, the bulls argue that Hermes' current weakness (exposure
to the middle income consumer) is in fact one of Hermes' long term strengths: an
ability to expand its product line (perfume/cosmetics, watches, silk, jewellery, etc.)
and grow its TAM by recruiting from the middle income consumer, without diluting
the brand’s equity.

Bears are pointing to two issues. First, like Dior, Hermes is viewed as being a market

share donor to Chanel currently and likely for the remainder of the year. Second,

s
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bears think that it is increasingly clear that there is a structural issue emerging at
Hermes: the brand is now viewed as less desirable and it translate in lower
consumer willingness to spend on non-leather goods products in order to buy quota
bags (BKC) — as evidenced by “pre-spend ratio” coming down in key countries like
China. Thus, the updated 2Q26 sales consensus added fuel to the fire. As per the
bears, CEO Dumas is now in a “Catch 22 situation”: should he stand up and
announce that that Hermes' handbag production will no longer grow at +6% CAGR
(similar to what Ferrari's CEO did in October 2025) but at LSD, the stock is likely to
react negatively (as Ferrari's stock did back then). On the other hand, should unit
growth continue unabated, the bears see that as an important risk to the brand
equity long term (which should translate to further de-rating) given how critical

quota bags are to drive sales for other product categories.
RICHEMONT

Bulls... well a lot of bulls on this name (!). Bulls argue many things: 1) Long term,
appointment of Nicolas Bos as group CEOQ, along with changes in reporting lines/
group structure was a fundamental game changer for the stock. Prior to this,
corporate governance/management structure was generally cited by institutional
investors as the number one issue preventing them from owning the shares. Today,
Richemont is viewed as having one of the best management teams in the industry,
with multi year visibility. 2) Medium term: Cartier and Van Cleef are viewed as
gaining further market share in the fundamentally attractive jewellery category.
Latest sell side estimates are at c.+16% constant FX for the quarter ending June for
the key Jewellery Maisons division and we would say that the buy side is more or
less there (16% to 17% we would say), partially on the back of the exceptional
strength of the division in Korea. With regard to the Specialist Watchmaker division
(lightly discussed last week, to be fair) some think there is now light at the end of
the tunnel following management changes there (product range rationalization and
"shrink to grow" strategy is viewed as potentially yielding fruit; 3) Short term: gold
prices coming down is view positively (by most investors) as the overly rapid and
material increase in gold prices over the past two years is viewed as the number one
reason why there has been downwards earnings revision to consensus EPS. Thus the
gross margin trajectory in FY27 and FY28 was the number one debate among
investors last week. Further, when it comes to gold prices coming down, some
investors were pointing to the fact that a number of Chinese jewellery brands' share
prices (such as Laopu, etc.) have been under significant pressure YTD. These
investors believe that it is further proof that barriers to entry in the Luxury Goods
sector remain high, protecting European brands such as Cartier or Van Cleef. Short
term: very positive nationality mix given the fact that Richemont over indexes US
and under indexes Chinese, but is also benefiting from very strong demand in Korea

and should benefit soon from Middle East reopening (see our note here).

Bears. Again, the stock is very well owned in the US (as in Europe) and we did not
hear much on the name from actively bearish investors. In fact, no investor last
week told us they were "short" the shares (short interest stood at 1% at the end of
last week). Valuation. The main arguments from investors on the sidelines is the
fact that the stock has done well over the past two years despite the fact that
consensus EPS has gradually come down. Hence, if post the publication of 1Q27
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sales on July 15th, the company is not encouraging consensus upgrades, it will be
difficult for the stock to go up much in the medium term. The bears point to the fact
that the argument that Richemont should continue to re-rate further given the fact
that Cartier and Van Cleef (which account for >100% of Group profit) should trade
at a similar valuation multiple to Hermes is now less powerful following the de-
rating of Hermes (Richemont now trades on 27.8x 12 month forward P/E vs. Hermes
at 33.8x). How sustainable is Jewellery Maisons' top line? A small number of
investors were pointing to the fact that JM's +14% constant FX growth in FY26 was
essentially driven by Cartier Watches (up +19% as per MS estimates) and Van Cleef
(up +16% as per MS estimates). They think it raises multiples questions: a) why is
Cartier Jewellery not growing faster given multiple price increases? Are key iconic
lines such as Love not as desirable as they use to be? (we would argue though that,
as per MS estimates, Cartier Jewellery grew c.+10% at constant FX in FY26); b) how
sustainable is Cartier Watches' momentum? See our note here and c) Van Cleef's
turnover reached €5bn in FY26, which could imply that Alhambra itself (~40% of
VC&A sales as per MS estimates) is now a ~€2bn line. While the debate about
Alhambra's ubiquity/desirability is not new, it is gathering momentum amongst
investors (anectodally, we have heard a number customers in the US, but also in
China recently, telling us they had switched from Van Cleef to Buccellati).

KERING

Bulls. Long term, the number one argument for investors to go long on Kering
remains the fact that the Group owns fundamentally strong brands and that the
change in management over the past 12 months is fundamentally a positive. Last
week, the main positive being discussed was the surprisingly strong pace of recovery
of Gucci in the US in 2Q (as per credit card data). This has led some HFs to close
their short positions and some other HFs or LOs to actually buy the shares
(although we think the number of marginal buyers remains limited for now).

Bears: Related to Gucci recovery mentioned above, the two main pushbacks we
heard from investors are 1) Can the stock work if its main brand, Gucci, is only really
gaining traction in one geography (the US accounted for ~25% of Gucci sales in
2025, as per MS estimates). Related to that, Gucci's (and Kering more broadly)
performance in Greater China seem to have remained mediocre in 2Q: to what
extent will that matter for investors? (As per MS estimates, Greater China
accounted for ~24% of Gucci sales in 2025.); 2) Gucci's recovery in the US seems to
be mainly driven by aspirational customers (likely a function of the fact that Gucci
has played with the mix in recent months, introducing more affordable bags and
thus being opportunistic — as a number of luxury peers remain in denial regarding
the fact that they have increased prices excessively over the past five years). As per
bears, this should lead to investors remaining cautious about the sustainability of
Gucci/Kering's recovery and should translate to valuation multiples remaining
capped (at a high level: 12 month forward P/E is currently 33x).

BURBERRY

Bulls argue Burberry's turnaround is still in early stages with significant
opportunities ahead to drive ongoing improved top-line and margin recovery (w/
Burberry' HSD EBIT margin still well below high-teens+ margins previously).

IDEA
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Investors welcome new management’s pragmatic approach to the Burberry brand
and the strategy put in place for the company. Bulls see upside to medium-term
consensus estimates as Burberry takes market-share from a low base in the
medium-term, which combined with ongoing opex control, can drive stronger than

expected margin recovery.

Bears argue that Burberry's top-line momentum is not sustainable — with top-line
momentum key to Burberry's ongoing margin recovery that is now predominately
dependent on top-line and operating leverage (rather than gross-margin expansion).
Investors look for more detail on drivers of improved sales densities, in particular
additional details on Burberry's envisaged actions for the company's store base as
well as CRM and clienteling. Near-term, investors worry about a lack of catalysts for
the shares and remain nervous around Q1LFL growth (MSe +5%), and how a lack of
sequential improvement in LFLs will be perceived (in particular if other luxury
names begin to accelerate) — and how Burberry will be able to achieve ongoing LFL
momentum against a tougher H2 comparison base — and whether the stock can
work absent near-term earnings upgrades.

We also hosted Burberry CEO/CFO in NYC last week - see our note here: Burberry:
Live from NYC; Q1 Preview

ESSILORLUXOTTICA

Bulls argue that the shares' derating has been overdone and the shares now offer a
compelling valuation, with EssilorLuxottica's core business unchanged and unlikely
to be at risk. Further, bulls see potential for EssilorLuxottica's core business and
competitive moat to further strengthen, driven by ongoing investments in surgical,
diagnostics and oculonomics as EssilorLuxottica looks to own the full patient
eyecare journey. Near-term, some investors pointed to a potential reassuring H1
print, in particular on H1 margins - and that recent downwards earnings revisions
provide a clearing event for the shares (see our note - EssilorLuxottica: Rebasing

Expectations).

Bears remain concerned that competition from smart-glasses will disrupt not only
EssilorLuxottica's smart-glasses business but also the company's core traditional
business. Investors point to a lack of catalysts to change the bearish sentiment on
EssilorLuxottica near-term, which could lead to shares trading sideways amid
ongoing overhanging competitive risk from tech players; and in particular the near-
term overhang risk from lapping a very tough comparison base in Q4 26. While
consensus has began to move down, some bearish investors still see some ongoing
downward earnings revisions risks to estimates. Further, several investors flagged
ongoing newsflow at Delfin as unhelpful for the shares.

ADIDAS

Bulls pointed to very strong momentum near-term, especially in the US, off the
back of a strong World Cup marketing campaign and product offering. Bulls see
potential for this to be a real medium-term catalyst to unlock market share with US
retailers and consumers for the brand, which could provide a multi-year tailwind to
adidas' top-line growth. Amid broader bearishness on the sporting goods sector and
the increased fragmentation of the marketplace, bulls argue adidas could in fact

IDEA
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benefit from the ongoing fragmentation, in particular in the US. Bulls also pointed

to strong execution on running, training, apparel and adidas' Greater China business.

Bears concerns on adidas remain the same as they have done for some time.
Investors continue to worry on growth drivers for adidas' top-line growth beyond
the World Cup into 2027 if terrace momentum continues to fade, apparel
momentum slows (w/ apparel typically seen as more fashion / cyclical and hence
current strength not seen as durable/sustainable) and absent a material pick-up in
another footwear lifestyle franchise with some investors still sceptical on the
potential success of Stan Smith and/or Superstar. Near-term, investors are
concerned that the "bar" is too high for Q2 constant-currency growth (we raised our
estimate to +14% last week, noting further upside risk to this forecast) - and that
EBIT flow-through will be limited by increased marketing spend.

We remain in the Bull Camp - see our note last week raising estimates here: The
World Cup Winner; Stay OW

INDITEX

Bulls remain of the view that Inditex is a high-quality compounding growth story
with strong P&L visibility with a rare medium-term growth rate that investors are
willing to underpin; with investors seeing potential for Inditex to continue to re-rate
overtime as the company continues to prove its consistency and resilience, akin to
some marquee US consumer names. As investors increasingly look for portfolio
diversification away from Al concentration, Inditex is seen as a key quality holding to
broaden out portfolios. Bulls see potential for upside risk to forecasts, with the
potential for Inditex to continue to outperform the company's top-line growth algo
of 6-8%.

Bears pointed to fading P&L momentum with expectations for Inditex's top-line
growth to fade with current trading boosted by a calendar tailwind and Inditex's
comparison base set to toughen through H2. In addition, the gross-margin strength
seen in QTis also expected to moderate as FX tailwinds fade and incremental
headwinds from product and freight costs may start to filter through. While this is
already embedded in consensus, investors worry on the optical nature of the top-
line / gross-margin slowdown and whether that could constrain shares near-term.
Bears also pointed to limited upside to estimates, and whether the stock can work
absent earnings upgrades. Investors also pointed to concerns on whether Inditex
could suffer from an exit of investor interest and flows if investors turn more

constructive on luxury,

We are in the bull camp - see our recent upgrade note here: Showcasing Resilience -
Upgrade to Overweight

IDEA
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Valuation Methodology and Risks

Adidas (ADSGn.DE)

Our price target is derived from our base case scenario, which uses a discounted cash flow
methodology to capture the group's long-term margin evolution. In our DCF, we assume a
WACC of 8.1%, in line with peers, and a long-term growth rate of 1.5%.

Risks to Upside

m A quicker-than-expected sales recovery of the Adidas brand
m Strong pick-up in the product innovation and pipeline

m Faster-than-expected market share gains in the running category
Risks to Downside

®m Further competitive pressure in the Chinese market leading to prolonged share losses
m Lack of investments into product innovation could lead to continued underperform-

ance vs. peers
Inditex (ITX.MC)

Our price target is based on the average of our DCF and P/E multiple valuations. Our DCF
valuation is based on a WACC of 8.5% and terminal growth rate of 1%. Our applied P/E of 26x
is a slight premium to Inditex's historical 24x multiple to reflect the company's resilient per-

formance and strong positioning amid ongoing polarisation in the marketplace.
Risks to Upside

m Stronger-than-expected macro and fashion tailwinds
m Stronger-than-expected cost control, fueled by Al efficiencies, leading to greater oper-

ating leverage

Risks to Downside

m Despite resilience to date, worsening macro, in particular in a scenario where Al leads
to widespread increases in middle-income unemployment

m Stronger than expected headwinds from freight, input costs and lower offsets
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Important Disclosures for Morgan Stanley Smith Barney LLC Customers

Important disclosures regarding any material conflict of interest that can reasonably be expected to have influenced Morgan Stanley Smith Barney LLC's choice of a third-party research provider
or the subject company of a third-party research report, are available on the Morgan Stanley Wealth Management disclosure website at www.morganstanley.com/online/researchdisclosures.
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Each Morgan Stanley research report is reviewed and approved on behalf of Morgan Stanley Smith Barney LLC. This review and approval is conducted by the same person who reviews the
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Other Important Disclosures
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Dodd-Frank Wall Street Reform and Consumer Protection Act.
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your sales representative or go to Matrix at http://www.morganstanley.com/matrix.

Morgan Stanley Researchis provided to our clients through our proprietary research portal on Matrix and also distributed electronically by Morgan Stanley to clients. Certain, but not all, Morgan
Stanley Research products are also made available to clients through third-party vendors or redistributed to clients through alternate electronic means as a convenience. For access to all
available Morgan Stanley Research, please contact your sales representative or go to Matrix at http:/www.morganstanley.com/matrix.

Any access and/or use of Morgan Stanley Research is subject to Morgan Stanley's Terms of Use (http//www.morganstanley.com/terms.html). By accessing and/or using Morgan Stanley
Research, you are indicating that you have read and agree to be bound by our Terms of Use (http//wwww.morganstanley.com/terms.htm). In addition you consent to Morgan Stanley processing
your personal data and using cookies in accordance with our Privacy Policy and our Global Cookies Policy (http:/Avww.morganstanley.com/privacy_pledge.html), including for the purposes of
setting your preferences and to collect readership data so that we can deliver better and more personalized service and products to you. To find out more information about how Morgan Stanley
processes personal data, how we use cookies and how to reject cookies see our Privacy Policy and our Global Cookies Policy (http:/www.morganstanley.com/privacy_pledge html). Please use
the provided link to review the Terms and Conditions and Most Important Terms and Conditions for Morgan Stanley India Company Private Limited (https/Awwww.morganstanley.com/assets/
pdfs/about-us-global-offices/india/Terms_and_conditions.pdf) and the following link to review the audit report (https//ny.matrixms.com/eqgr/research/webapp/researchdocs/
MSICPL_Morgan_Stanley_Research_Audit_Report.pdf).

If you do not agree to our Terms of Use and/or if you do not wish to provide your consent to Morgan Stanley processing your personal data or using cookies please do not access our research.
Morgan Stanley Research does not provide individually tailored investment advice. Morgan Stanley Research has been prepared without regard to the circumstances and objectives of those
who receive it. Morgan Stanley recommends that investors independently evaluate particular investments and strategies, and encourages investors to seek the advice of a financial adviser.
The appropriateness of an investment or strategy will depend on an investor's circumstances and objectives. The securities, instruments, or strategies discussed in Morgan Stanley Research
may not be suitable for all investors, and certain investors may not be eligible to purchase or participate in some or all of them. Morgan Stanley Research is not an offer to buy or sell or the
solicitation of an offer to buy or sell any security/instrument or to participate in any particular trading strategy. The value of and income from your investments may vary because of changes
ininterest rates, foreign exchange rates, default rates, prepayment rates, securities/instruments prices, market indexes, operational or financial conditions of companies or other factors. There
may be time limitations on the exercise of options or other rights in securities/instruments transactions. Past performance is not necessarily a guide to future performance. Estimates of future
performance are based on assumptions that may not be realized. If provided, and unless otherwise stated, the closing price on the cover page is that of the primary exchange for the subject
company's securities/instruments.

The fixed income research analysts, strategists or economists principally responsible for the preparation of Morgan Stanley Research have received compensation based upon various factors,
including quality, accuracy and value of research, firm profitability or revenues (which include fixed income trading and capital markets profitability or revenues), client feedback and competitive
factors. Fixed Income Research analysts,, strategists' or economists' compensation is not linked to investment banking or capital markets transactions performed by Morgan Stanley or the
profitability or revenues of particular trading desks.

The "Important Regulatory Disclosures on Subject Companies' section in Morgan Stanley Research lists all companies mentioned where Morgan Stanley owns 1% or more of a class of common
equity securities of the companies. For all other companies mentioned in Morgan Stanley Research, Morgan Stanley may have an investment of less than 1% in securities/instruments or
derivatives of securities/instruments of companies and may trade them in ways different from those discussed in Morgan Stanley Research. Employees of Morgan Stanley not involved in the
preparation of Morgan Stanley Research may have investments in securities/instruments or derivatives of securities/instruments of companies mentioned and may trade them in ways different
from those discussed in Morgan Stanley Research. Derivatives may be issued by Morgan Stanley or associated persons.

With the exception of information regarding Morgan Stanley, Morgan Stanley Research is based on public information. Morgan Stanley makes every effort to use reliable, comprehensive
information, but we make no representation that it is accurate or complete. We have no obligation to tell you when opinions or information in Morgan Stanley Research change apart from
whenwe intend to discontinue equity research coverage of a subject company. Facts and views presented in Morgan Stanley Research have not been reviewed by, and may not reflect information
known to, professionals in other Morgan Stanley business areas, including investment banking personnel.

Morgan Stanley Research personnel may participate in company events such as site visits and are generally prohibited from accepting payment by the company of associated expenses unless
pre-approved by authorized members of Research management.

Morgan Stanley may make investment decisions that are inconsistent with the recommendations or views in this report.

To our readers based in Taiwan or trading in Taiwan securities/instruments: Information on securities/instruments that trade in Taiwan is distributed by Morgan Stanley Taiwan Limited (MSTL".
Such information is for your reference only. The reader should independently evaluate the investment risks and is solely responsible for their investment decisions. Morgan Stanley Research
may not be distributed to the public media or quoted or used by the public media without the express written consent of Morgan Stanley. Any non-customer reader within the scope of Article
7-1of the Taiwan Stock Exchange Recommendation Regulations accessing and/or receiving Morgan Stanley Research is not permitted to provide Morgan Stanley Research to any third party
(including but not limited to related parties, affiliated companies and any other third parties) or engage in any activities regarding Morgan Stanley Research which may create or give the
appearance of creating a conflict of interest. Information on securities/instruments that do not trade in Taiwan is for informational purposes only and is not to be construed as a recommendation
or a solicitation to trade in such securities/instruments. MSTL may not execute transactions for clients in these securities/instruments.
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Morgan Stanley is not incorporated under PRC law and the research in relation to this report is conducted outside the PRC. Morgan Stanley Research does not constitute an offer to sell or
the solicitation of an offer to buy any securities in the PRC. PRC investors shall have the relevant qualifications to invest in such securities and shall be responsible for obtaining all relevant
approvals, licenses, verifications and/or registrations from the relevant governmental authorities themselves. Neither this report nor any part of it is intended as, or shall constitute, provision
of any consultancy or advisory service of securities investment as defined under PRC law. Such information is provided for your reference only.
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(Singapore) Pte. (Registration number 1992062987) and/or Morgan Stanley Asia (Singapore) Securities Pte Ltd (Registration number 200008434H), regulated by the Monetary Authority of
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Market Authority in the Kingdom of Saudi Arabia, and is directed at Sophisticated investors only.

The information in Morgan Stanley Research is being communicated by Morgan Stanley & Co. International plc (DIFC Branch), regulated by the Dubai Financial Services Authority (the DFSA)
or by Morgan Stanley & Co. International plc (ADGM Branch), regulated by the Financial Services Regulatory Authority Abu Dhabi (the FSRA), and is directed at Professional Clients only, as
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upon request from your sales representative.

The information in Morgan Stanley Research is being communicated by Morgan Stanley & Co. International plc (QFC Branch), regulated by the Qatar Financial Centre Regulatory Authority
(the QFCRA), and is directed at business customers and market counterparties only and is not intended for Retail Customers as defined by the QFCRA.

As required by the Capital Markets Board of Turkey, investment information, comments and recommendations stated here, are not within the scope of investment advisory activity. Investment
advisory service is provided exclusively to persons based on their risk and income preferences by the authorized firms. Comments and recommendations stated here are general in nature. These
opinions may not fit to your financial status, risk and return preferences. For this reason, to make an investment decision by relying solely to this information stated here may not bring about
outcomes that fit your expectations.

The trademarks and service marks contained in Morgan Stanley Research are the property of their respective owners. Third-party data providers make no warranties or representations relating
to the accuracy, completeness, or timeliness of the data they provide and shall not have liability for any damages relating to such data. The Global Industry Classification Standard (GICS) was
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Morgan Stanley Research, or any portion thereof may not be reprinted, sold or redistributed without the written consent of Morgan Stanley.

Indicators and trackers referenced in Morgan Stanley Research may not be used as, or treated as, a benchmark under Regulation EU 2016/1011, or any other similar framework.

The issuers and/or fixed income products recommended or discussed in certain fixed income research reports may not be continuously followed. Accordingly, investors should regard those
fixed income research reports as providing stand-alone analysis and should not expect continuing analysis or additional reports relating to such issuers and/or individual fixed income products.
Morgan Stanley may hold, from time to time, material financial and commercial interests regarding the company subject to the Research report.

Registration granted by SEBI and certification from the National Institute of Securities Markets (NISM) in no way guarantee performance
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INDUSTRY COVERAGE: Brands

COMPANY (TICKER) RATING (AS OF) PRICE* (06/26/2026)

Edouard Aubin
Adidas (ADSGn.DE) 0 (04/15/2024) €181.70
Birkenstock Holding plc (BIRK.N) E (11/06/2023) US$44.42
Ferrari NV (RACE.N) 0 (06/15/2026) US$368.34
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Ferrari NV (RACE.MI) 0 (06/15/2026) €322.15
Hermes International S.C.A. (HRMS.PA) E (10/06/2025) €1,626.00
Kering (PRTP.PA) E (04/10/2026) €267.05
LVMH Moet Hennessy Louis Vuitton SA (LVMH.PA) E (01/19/2026) €495.75
Prada SpA (1913.HK) E (10/06/2025) HK$38.24
Richemont SA (CFR.S) 0 (02/05/2025) SFr 186.80
Grace Smalley, CFA
Burberry (BRBY.L) 0 (05/18/2026) 1,109p
EssilorLuxottica SA (ESLX.PA) 0 (07/05/2023) €168.65
Hugo Boss AG (BOSSn.DE) E (07/09/2024) €37.78
Luxexperience BV (LUXE.N) E (09/15/2023) US$7.50
Pandora A/S (PNDORA.CO) E (01/16/2023) DKr 743.20
PUMA SE (PUMG.DE) ++ €26.80
Natasha Bonnet
Avolta AG (AVOL.S) E (04/24/2026) SFr53.75
Brunello Cucinelli (BCU.MI) 0 (01/27/2026) €81.92
Ermenegildo Zegna (ZGN.N) E (02/12/2026) US$13.15
Moncler SpA (MONC.MI) E (06/22/2026) €51.32
Salvatore Ferragamo Spa (SFER.MI) U (02/12/2026) €10.81

Stock Ratings are subject to change. Please see latest research for each company.
* Historical prices are not split adjusted.
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