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China Mobility Tech: Going global: stronger growth & lower pricing risk,
sell-through tells the real story; Buy BYD/Leapmotor/XPeng

Momentum accelerating, Chinese brands moving into top ranks TinaHou
Automotive sector is the largest consumer market in terms of total revenue globally. |.. :‘ II: -
China OEMs have acquired another 3% share over the last year to reach 10% in the e

global ex-China/US markets (vs. 20% for white goods). During 1Q26, Chinese brands Jenny Du

moved up in ranks in the UK, Korea, and Italy, now they’re among top 3 NEV brands AR

in the UK, Korea, Spain, Italy, Turkiye, Thailand, Brazil, and Australia. Despite a higher ')/ "
base, China NEV exports have been accelerating, +63% yoy in 1Q26 vs. +6%/+21%

yoy in 1Q25/2025, driven by increasing supply of competitive models.

Risks of price competition moderate, Thailand lowered

We do not see overseas momentum acceleration translating to aggressive pricing
yet. Per our overseas price competition framework (report): (1) Is the auto market
in contraction? (2) Do Chinese OEMs have high penetration? (3) Is there excess
production capacity?, compared with Jan 2026, we see pricing risk in Thailand has
reduced as a result of strong demand rebound, while all other markets remain
unchanged. Pricing in Thailand /UK are trending positive, while Brazil is negative from
a high base.

Sell-through tells the real story; Buy BYD/Leapmotor/XPeng

Three sets of numbers are disclosed, management export target, export wholesale,
and overseas retail sales. We believe that retail number is the most important in
understanding the success and growth of companies, and a leading indicator of
volume momentum ahead. Based on this interpretation, we believe BYD,
Leapmotor, and XPeng have the highest visibility to overseas expansion, with their
retail growth exceeding export growth.

Raising China passenger vehicle export volume forecast

We raise our China PV export volume by 6%-11% in 2026E-30E, to 7.8mn-10mn
(~17% market share ex-China/US). We expect NEV penetration to increase from 49%
to 70%, translating to a 26% CAGR driven by increasing supply of competitive
models in terms of both features and cost vs. ICE.

Goldman Sachs does and seeks to do business with companies covered in its research reports. As a result, investors
should be aware that the firm may have a conflict of interest that could affect the objectivity of this report.
Investors should consider this report as only a single factor in making their investment decision. For Reg AC
certification and other important disclosures, see the Disclosure Appendix, or go to
www.gs.com/research/hedge.html. Analysts employed by non-US affiliates are not registered/qualified as research
analysts with FINRA in the U.S.
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Key charts

Exhibit 1: China passenger vehicle export continued to
acceleratein 2026

Source: CAAM

Exhibit 2: Chinese NEV brands ranking improved in
overseas markets

T T

We counted the number of markets where Chinese NEVY brands are in top3
ranking, within the top 18 markets in terms of 3M26 NEV sales volume
{excluding China and US)

Source: MarkLines, Data compiled by Goldman Sachs Global Investment
Research

Exhibit 3: We build a framework to assess potential price cut in overseas markets: (1) Is the auto market in contraction?
(2) Do Chinese OEMs have high penetration? (3) Is there excess production capacity? In 3M26, we saw risks in Thailand

lowered as a result of strong demand rebound
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1) Country listed by China export volume; 2) Green dot represents favorable export environment for Chinese OEMs given higher auto market growth, relatively low

penetration from Chinese OEMs, limited overcapacity concerns,

Source: IHS, MarkLines, Goldman Sachs Global Investment Research
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Exhibit 4: We believe retail number is the most important in understanding the success and growth of companies, and a
leading indicator of volume momentum ahead. We believe BYD, Leapmotor, and XPeng have the highest visibility to
overseas expansion, with their retail growth exceeding export growth

Period Che SAIC ChangAn Geely Great Wall GAC Leapmotor XPeng SUM
Sales volume {k units)

2025 L046| 1405| 1071 637 420 506 124 60 as| s,314
Annualtarget

2026 1,500 1500[ 1300 875 640 600 250 125 90| 6,880

1025 201 238 173 97 89 76 18 ] 8 908
Wholesale export

1026 312 372 276 116 203 112 54 a1 12| 1,498
Retad 1Q25 15 214 158 35 187 81 12 3 7 B12

1026 218 278 172 a2 204 99 22 22 11| 1,068
Yoy growth (%)
Annual target 2026 3% 7%l nx|0 wxE sawl 19%|l102%| 0] 108%] |l 300% 29%
Wholesale export 1026 seull | sex|l  s0%[l 19% MK 128% [ a7% (MK 194%| |HL a42:||F°  S2% 65%
Overseas retail 1026 90%(ll  30%|i 9%l 20%| 9% | 2%l 7% -_554%‘ L 69% 32%

Green box indicates a favourable scenario with strongest sell-through retail end overseas, red box indicates an unfavourable scenario with weak retail sales and
inventory built-up, while gray box indicates a neutral scenario

Source: Company data, CAAM, IHS
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Momentum accelerating, Chinese brands moving into top ranks

25 June 20326

Automaotive sector is the largest consumer market in terms of total revenue globally as of
2026. China auto OEMs have acquired another 3% market share over the last year to
reach 10% in the global ex-China/US markets, per MarkLines (compared to 20% for
white goods in 2025), and the momentum is accelerating this year. During the first three
months of 2026, Chinese brands moved up in ranks in the UK, Korea, and Italy, now
they're among top 3 NEV brands in the UK, Korea, Spain, Italy, Turkiye, Thailand, Brazil,
and Australia (Exhibit 5). Despite a higher base, China NEV exports have been
accelerating, with +63% yoy export growth in 1Q26 vs. +6%/+21% yoy in 1Q25/2025,
driven by increasing supply of competitive models (Exhibit 6, Exhibit 7, Exhibit 8).

China brands saw an acceleration in market share gains, rising to top 3 brands in more
countries

We analyze the top 20 markets based on their 3M26 NEV sales volume. Excluding China
and the US, the two biggest auto markets in terms of units sold, the next 18 markets
have a combined market size of 1.3mn units and grew 39% yoy in 3M26, capturing
86%/63% of ex-China/US NEV/PV sales. We highlight that (1) Chinese brands have
moved up to the top 3 NEV brands in 5 countries (BYD in 4 countries, Chery in 2
countries, Leapmotor in 1 country), and BYD ranked in the top 3 NEV brands in 8
countries out of 18; (2) Chinese brands ranked in the top 3 NEV brands in 8 countries
as of 3M26, vs. 6 out of 18 as of end 2025 (2 new additions are the UK and South
Korea), and Chinese brands ranked No.1 in Thailand, Australia, Brazil and Turkiye; (3)
China NEV brands have seen accelerated market share gains, acquiring additional 3%
passenger vehicle volume share in 3M26 vs. 3M25, compared to 1% share gain in 2025
vs. 2024. In 3M26, Chinese NEV brands gained share in almost all of these overseas
markets (except for Sweden), seeing high single-digit to double-digit share gains in both
developed and emerging markets such as Thailand (15%), Australia (11%), UK (7%),
Norway (6%) and Brazil (6%).
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Exhibit 5: Chinese brands saw accelerated share gains overseas in 3M26, now among top 3 NEV brands in UK, Korea,
Spain, Italy, Turkiye, Thailand, Brazil, and Australia

NEVwolume (k) YoY% NEV penetration Top NEV brands (3M26) Chinese NEV market share Chinese PV market share
aMz6 3Mz6 | 3M25  3M26  wchg No.1 No.2 No.3 3M25  3M26  %chg | 3M25  3M26  %chg
Sub-total 1,307 39% 17% 2%l 5%| 19% 27% [N 8% 6% 9%l 3%
Europe BE 96| 6% 25% 31 6% 15% 215 S 6% 7 10« L 3%
Asla{ex-China) 294 92 6 1= M 5% 3 3% W 5% 4 & 3
Latin America | % 99 6% W=l e 9% sem [ 1= 115 17l 6%
China 1,908 21w ar ase B 2w w e, 85% g6 R 1% 61= g1 [l 0%
us 47 45%| 12 gw [ 4% Tesa BMW Toyota 05 0% | 0% 0% o R 0%
Germany | 2 230 3w 26+ 33« M 6w ww BMW  Stellants | 2 6% E  dn| 4w s ) 1w
UK § 216 254|305 3 B 5w ww Crany el [ 2% W16 1% 18 g 7%
France r 132 30| 25% 33 @ 84| Stellartis  Renautt W 3= 5§ 2w| 3w 4 I 1
Korca ! 8 12ax| 1= 23« W 124 Hynaa  Tesa s | o O T T 1=
Italy fl 78 78| 10 164 B oe%]| wvw 2D Leapreen] 11% 36  HE 25%| 6% 119§ 55
India I 62 67w] 3o 5o F 24|  Taa MG MEM e 2 | 0 o5 l 05
Spain | 61 53| 14w 20 I YW Y Mercedes | 14% 25 @ 1w o% 12% 3
Thailand [ 61 109 24% 3w @Ak Croer, MG 76« 78§ 2| 23w e« L 15%
wietnam I 51 83| 35% a3 i 8| vinFast Ford 0 o b o[ ow e ] O
Belgium i % 19| 32 4o EBw| W stelanus Maccoes| 3w 7 [ 3| 7 o [ 2w
Brazi i % 99| &% 10§l 4= = e = 9% 9w b 1w 11 17§l 6%
Nethertands | 45 13| 56w ss= 1 | ww Vovo  Hyunda | 3w Bx ¥ 5u| 9% 1§ 3
Sweden | 40 | 58w B4 : 7=| Voivo W Hyundas 14 e | o] 21m 215 L 15
Australia 1 37 1= 10% 17 7 Tesla Volvo 47 570 I 10 15% 26~ 11%
Denmark i 35 47w 64w Bl . 17%) VW Toyota  Stellantis B 6% 0| 9% 115 3%
Austria | 31 33|  36% a1 J! 5% VW Swclants BMW 7~ 1w § o oax] 6w go 3%
Nosway | 27 A1 95% C1:o F 3| Testa YW Volvo & CESE | 3| 18% 24 [ 6%
Turlaye | 25 2w 12% 12« | 0% AvC S Tesla 35% 3z | 2| 9w o 0=

Top NEV brands column: 1} Green highlights in indicate Chinese brands that moved into top ranks; 2) Blue text refers to Chinese Brands
Source: IHS, MarkLines, Company data, Data compiled by Goldman Sachs Global Investment Research

Despite a higher base, China NEV exports have been accelerating, with +63% yoy export
growthin 1Q26 vs. +6%/+21% yoy in 1Q25/2025, driven by increasing supply of
competitive models (Exhibit 6, Exhibit 7, Exhibit 8). Based on our product comps
analysis in Europe/Thailand/Brazil (Exhibit 6, Exhibit 7, Exhibit 8), we see cheaper
MSRPs (Thailand), lower energy cost (Europe, Thailand, Brazil) and larger size (Europe,
Thailand, Brazil) jointly contributed to the high competitiveness of NEVs compared to
ICEs. Generally, NEV MSRPs are higher when NEV penetration is low in the region,
gradually decreasing with an increase NEV penetration. MSRPs for NEVs are 108% higher
than ICEs in Brazil (10% NEV penetration in 3M26), vs. 15% higher on average in Europe
(31% NEV penetration) and 12% cheaper on average in Thailand (38% NEV penetration),
while energy-adjusted prices become comparable to ICEs due to lower energy cost
(cheaper electricity vs. gasoline/ethanol/diesels) in all three regions.
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Europe - Competitive energy-adjusted price and larger size

We compare price (adjusted for energy cost), driving range, and size for top 5 selling NEV
models vs. ICE models among 5 key European countries (France, Italy, Germany, Spain
and UK), where NEV models show stronger competitive than ICEs mainly on price and
size. (1) Price: MSRPs for NEV models are generally 26%-41% higher than ICE models in
A/B-segment sedans and C-segment SUVs, while energy-adjusted prices are relatively
lower to ICEs (-19% to +5%) as a result of 45%-54% lower energy cost compared to
ICEs. MSRPs for D-segment SUV NEVs are already 21% cheaper than ICEs, which also
augments energy cost savings. However, we also notice that the energy cost savings are
not as competitive as in emerging markets especially for HEVs vs. BEV/PHEV. (2) Size:
Within C-segment SUVs, NEV models generally have larger size with average 2,746mm
wheelbase vs. 2,657mm for ICEs.

Exhibit 6: Best-selling models in Europe

Best-selling A/B segment sedan in Ewope BEV

Powrer trim BEV BEV BEV BEV BEV
Energy adjusted price (EUR k} .1 SN s M2 40.7
MSRP {EUR ki 279 189 201 3.0 295
Encrgycost {EUA kI 11.2 112 11.2 1.2 112 160 26 296 296 16.0

Driving range (WLTP, km)
Battery saze {Kwhy

Price scor

Range score
Sub-totalscore

1Q26 sales {units)

Best-selling C segment SUV in Europe
WM

Powcttram

Energy adjusted price {EUR k) 524 46 NEEENNE s 532 505 o0 N s S
MSRP {EUR kI 400 374 522 06 420 345 30 382 222 210
Encryycost {EUA K| 12.4 112 134 11.2 112 160 16.0 296 296 16.0
Driving range (WLTP, km) 1,080 453 1300 2 48 @ 458 NA NA A NA NA
Battery size (Kwhi 18 58 20 w 54 NA NA NA NA NA
Length imm) 4775 4,488 4539 4584 4,520 4425 4,540 4,539 4,343 2430
Whdth (mm} 1E90 1,884 1.842 1852 1,870 1835 1865 1.842 1813 1818
Herght |rim) 1670 1.625 L&58 1634 1.595 1625 1645 1.658 1.656 1635
mm) 2877 i i 2,665 25580 2,677 2,657

Price scome 1 g 2 5 3 ? A 1 5 10
HAange scom 4 2 5 1 3 3 3 3 3
Suescore ) B 4 10 7 3 [ 4 2 1
Sub-total score 16 R 11 17 13 13 17 s ] 10 "
1Q26 sales {units) 18,314 18,049 10,097 9,582 8,630 34,055 27,719 25,291 24.400 24110

Best-selling D segment SUV in Europe BEV/PHEV

EM
Model

Powercrirann

Energy adjusted price (EUR k}

MSRP{EUR ki

Encrgycost {EUR K| 296 -] 236 296 16.0
Driving range (WLTP, km) MA NA e NA NA
Battery saze {Kwh) MA WA NA NA NA
Lengtth jmim) 4,845 4755 4,323 4,717 4680
Width imm} 1913 1820 2008 1,800 1840
Hewht [rrum) 1,644 1660 1,969 1,647 1.720
Wheetbase (mm) 289 NS 2065 NNESSTEN 252 2705
Price score 9 1 a 2 4 7
Range scare 3 5 2 1 4 4 4 4 4 4
Size score 9 2 5 4 B L] 7 1 & 3
Sub-total score [ 17 15 1n 17 15 " [ 14 14
1Q26 sales {units) 30,598 15,036 1367 9,458 8,916 13,273 9,510 6,710 6,635 6,101

Source: MarkLines, ADAC, Data compiled by Goldman Sachs Global Investment Research
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Thailand - Pricing competitiveness in both MSRP and energy costs

We find that MSRPs for top 5 selling NEV models are generally comparable or cheaper
than top 5 selling ICEs in Thailand in Sedans (+0.4%) / SUVs (-25%), further supported by
69%-76% cheaper energy costs, making energy adjusted prices 25%-37% cheaper than
ICEs. Moreover, larger size is another competitive strength for NEVs.

Exhibit 7: Best-selling models in Thailand

ICE/HEV

Best-selling sedans in Thalland

Powcrtram BEV BEV BEV BEV BEV

Segrent B C c C ]

Bodytype Scdan Sedun Scdan Sedan Scgan Sedan Sedan Scedan Sedan Scdun
Energy adjusted price (THB k) 697.9 7679 [NSSTONN e70  [NAESTON 925.0 9550 1350 [EESIONN 11876
MSRPEntry lewel, THE K] 5099 6659 464949 7990 1.5950 569.0 5990 944.0 14750 520
Encrgycost (THB ki 980 980 58.0 SH.0 98.0 a56.0 350 356.0 356.0 6586
Driving range (WLTP, km) 420 a7 SN o ST NA NA NA NA NA
Battery size (Kwh) 45 43 32 45 (] MNA WA MA MNA MA
Length fmm) 4,280 4,395 4,270 4,235 4,720 4425 4,580 46481 4,920 4360
Width (mm) 1770 1.842 1,850 1.B25 1,848 1.740 1,748 1,802 1.640 1695
Heyht (mm)| 1570 1.551 1575 1.596 1,442 1.480 1467 1415 1.445 1470
Whe elbase (mm) 2700 2.750 2.750 2650 | 2895 | 262 | 258 @ o7 282 W2SIONN
Price score 9 & 10 7 2 6 5 3 1 4

Range scone 3 4 1 2 5 -] 5 5 5 5

Size score B} 7 7 10 3 2 a 9 1
Sub-total score 17 o’ 18 13 17 14 12 " 15 = =
1Q26 sales {units) 6,050 3,680 2431 1,907 1.431 19,739 9,076 3,334 1,424 1,422
Best-selling SUVs in Thailand

Powertram BEV BEV EREY BEY BEV

Segmuent C C C [ B

Buthtype suv SuY suv suv s

Energy adjusted price (THe &} [EEROI 8578 983.8 1057.0 [gEany

MSRP (Entry level, THEE) 6290 7999 799.0 9590 BES & BOS.C 9550 1.2350 S9H9.0 1.184.0
Encrgycost (THB k) 5980 SEO 1848 SE.0 98.0 356.0 3560 396.0 356.0 396.0
Driving range (WLTP, km) a0 om0 s1is | e NA NA NA NA NA
Battery size (Kwh) 59 50 28 62 B0 MNA A MNA NA MA
Length fmim) 4,380 4,455 4,620 4476 4,220 4,310 4,347 4,795 4.480 4 860
Width {ramy 1,880 1.875 1,900 1.B49 1,915 1.770 1,790 1,855 1EB25 1870
Herght fmmy| 1,650 1.615 1,600 1.621 1,845 1615 1,590 1,835 1.620 1875
Wheelbase (mm) 2,720 27% 2738 260 2810 2745 2680 2885
Price score 10 8 7 L] 9 5 4 1 3 2
Range score 2 3 5 4 1 4 4 4 4 4
Suescore 2 5 10 & 7 2 1 B 4 g
Sub-total score 14 16 I 16 17 1 _ 13 1 15
1Q26 sales (units) 8,694 4,382 2,968 2,507 2,141 10,626 7,450 4,396 4,294 4,174

Source: MarkLines, Zigwheels, Data compiled by Goldman Sachs Global Investment Research
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Brazil - Lower electricity costs to mitigate much higher MSRPs

We find that MSRPs for NEV models in Brazil are 108% more expensive than ICEs on
average. While nearly 66% cheaper energy costs led to comparable energy-adjusted
price (+8% vs. ICEs). Similar to Europe and Thailand, larger size has been another
competitive strength for NEVs.

Exhibit 8: Best-selling models in Brazil

Best-selling modeds in Brazil

Powertram BEV

PHEV BEV PHEWV BEV ICE ICE ICE ICE ICE
Sepmen A C B C B C B B B B
Booytype Scdan Suv Scdan Sedan Sedan Sedan Sedan Sedan Sedan sUv
Encrgy ajusted pee (BRL k) 175.0 1713 149.3 166.7 166.7 161.7 1617 1898
MSRP (Entry Ievel, BRAL k) 104.0 250.0 1445 1280 1238 634 B9.9 649 B4 G 830
Encrgycost (BAL ki 255 433 255 433 255 96 8 9.8 96 .8 96.8 90 0
Drving range (WLTP, k) 420 1200 30 NA NA WA NA A
Battery sie (Kwh) 39 13 45 & 30 NA WA M4 MNA MA
Lengah fimm) 3.780 1.775 4,280 4,780 4,135 31520 4,053 4,160 3,994 4127
Width (mm) 1,710 1,690 1,770 1.B37 1,805 1.680 1816 1,730 1.724 1784
Henght (rmm) 1,540 1.670 1570 1.4595 1,570 1470 1530 1471 1,505 1573
Wbeotbase o DESIEREI 270 (ane0  zeso  [QNSSWNN s 250 [DUSESNN  2ss1
Price score 10 1 3 4 9 5 5 7 7 2
Rarmge scone 1 5 3 4 2 4 4 4 4 4
Size score 1 10 B 9 7 1 & 4 3 s
Sub-total score 12 16 14 7 [ 15 15 14 B
1Q26 sales {units) 14,765 12,558 4,555 3on 2,474 24 991 24,267 21,579 19,936 19,030

Source: MarkLines, Webmators, Data compiled by Goldman Sachs Global Investment Research

Production localization ongoing, increasing focus on Europe

Chinese OEMs shifting overseas capacity focus from Asia to Europe: Chinese OEMs
are increasingly focused on overseas expansion, pivoting from simple product exports to
establishing localized supply chains to overcome the rising trade barriers. Also, we notice
the focus of Chinese NEV players shifting to Europe from Asia (well-established local
capacity) with increasing media reports on discussion of plant construction, acquisition,
or lease by Chinese OEMs, mainly in Spain and Germany.

25 June 20326

For example, Leapmotor plans to commence production of its B10 C-SUV at the
Zaragoza plant in Spain potentially as early as 2026 through its joint venture with

Stellantis, while also exploring the transfer of ownership of the Villaverde plant in

Madrid to its Spanish subsidiary.

Geely is reportedly in talks to acquire or lease a production line at Ford’s Valencia
(Spain) facility to assemble vehicles locally per Reuters.

SAIC plans to build its first EU car plant in Galicia, Spain per Reuters, though still
pending for central government’s approval for foreign direct investment. It is
expected to start construction in 2027 and start operation by 2028 with total annual
production capacity of 120k when the second phase is complete.

BYD is in talks with Volkswagen to take over part of the German automaker’s
Transparent Factory in Dresden (Germany) per Car News China, showing its regional
ambition with footprints in Hungary. MG, XPeng are also among other Chinese EV
makers interested in utilizing VW’s European plants for manufacturing cars.
Transparent Factory’s theoretical capacity is 150 cars daily per CNET.
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28% localization rate by YE26: Based on our analysis, we expect 1.5mn NEV
production capacity overseas by end-2026E for major Chinese OEMs. In other words, we
estimate there would be 2.1mn localized production capacity established by major
Chinese OEMs by end 2026, against 7.4mn overseas sales volume by these companies,
or a 28% localization rate.

In terms of geographic breakdown, (1) Asia Pacific: 1.5mn (or 70%) of the capacity are
planned for Asia Pacific, mainly in Thailand and Vietnam, followed by Malaysia and
Indonesia; (2) Latin America: 350k (or 17%) is planned for Latin America, all in Brazil; (3)
Europe: 280k (or 13%) will be built in Europe, mainly Hungary and Spain.

By OEM, Chery has the largest overseas production footprint of 600k units, followed by
BYD at 510k, then SAIC/Great Wall at 250k/215k.

Exhibit 9: We estimate there would be 2.1mn localized production capacity established by major Chinese OEMs by end
2026, against 7.4mn overseas sales volume by these companies, or a 28% localization rate

Topa Ch nese OEMs iniocalcapactes. 2026E

- — XPeng Leapmotor Chery
OF

Chery
Chery Chery
Chery
o s
— ¢ e - e Sesiu

Source: Company data, Customs data, Goldman Sachs Global Investment Research
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Risks of price competition moderate, Thailand lowered

We do not see overseas momentum acceleration translating to aggressive pricing yet.
Per our overseas price competition framework (report): (1) Is the auto market in
contraction? (2) Do Chinese OEMs have high penetration? (3) Is there excess production
capacity?, compared with Jan 2026, we see pricing risk in Thailand has reduced as a
result of strong demand rebound, while all other markets remain unchanged. Pricing in
Thailand/UK are trending positive, while Brazil negative from a high base.

Also, based on GS EV Sentiment Map, we note that (1) In markets such as Thailand and
the UK, driven by demand recovery, pricing actually moved up year-to-date (Exhibit 11
& Exhibit 13); (2) Indonesia and Australia saw some price reductions during 1Q, but have
since returned to similar or higher levels vs. year-beginning for Chinese players (Exhibit
15 & Exhibit 17); (3) Brazil is the only market with ongoing price reductions from Chinese
players (from a 70%+ higher absolute pricing level vs. Non-Chinese brands), driving
100% NEV volume growth and 6% PV market share gains by China OEMs (Exhibit 19).

Exhibit 10: We revisit our framework to assess potential price cut in overseas markets: (1) Is the auto market in
contraction? (2) Do Chinese OEMs have high penetration? (3) Is there excess production capacity? In 3M26, we saw risks
in Thailand reduced as a result of strong demand rebound

{1) s the auto market in contraction? (2) Do Chines e OEMs have high penetration? (3) Is there excess production capacity?
Country PV retail sales volume growth * change R m::sew i % change upl;gcﬁ:\i?l;\?;es L?::ug;:d::ltfﬂ
(%, 2023.25) {%. IM26) %, 2025) {%. 3M26)

® UK ® 3% 6% % I} 10% 14% i 4% e 0% Mo
@ Brazil ™ % 18% H11% 12% 16% 5% @ 18% No
Thailand @ 59, 32% a7 e 24% 32% i 8% ] 122% Yes
@ Australia 2% 0% b 2% 14% 22% ¥ 8% [ 0% Ho
® naly @ 1% 9% [11% ® 4% 8% r 4% ® 0% Mo
Indonesia @ 13% 5% ¥e% 15% 22% T7% 7% Yes
®Gemany @ 0% 5% i 5% ® 1% 1% bo% [ 0% No
® Spain @ 1% B% i 3% @ 6% 8% | 2% © 6% to
@ Turkiye ® 7% £% (K -13% e 9% 9% | 0% . 0% Ho
@ Malzysia @ 2% 4% M 6% ° 8% 8% bo1% ° 31% Mo
@ Mexico ] 2% 7% b 5% ° 1% 5% IRLA ° 0% Mo
@ vietnam e 20% 19% oy e 0% 0% i 0% 105% Mo

1) Country listed by China expaort volume; 2} Green dot represents low risk of price competition in these markets given healthy auto market growth, relatively low
penetration from Chinese OEMs, and limited overcapacity concerns.

Source: IHS, MarkLines, Goldman Sachs Global Investment Research

Per our last China auto Go Global report, we analyzed the two rounds of price reductions
in Thailand in 2024 & 2025, mainly due to 1) Thailand auto market contraction with PV
sales volume -17% yoy in 2024 (vs. +2% yoy for global PV volume), 2) Chinese OEM
combined market share reaching 16%/26% in 2024/2025, making further expansion
increasingly difficult, 3) Chinese OEMs under pressure to meet local production
requirement set out in the BEV 3.0 & BEV 3.5 programs.

We now revisit our framework to assess the risks of potential price cut in overseas
markets: (1) Is the auto market in contraction? (2) Do Chinese OEMs have high
penetration? (3) Is there excess production capacity? So far this year, we observed
limited price competition overseas (except for Brazil, mainly to reduce the price
premium with established ICE competitors).

25 June 20326 11
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Thailand /UK - Pricing moved up driven by demand recovery

We observed 19%-22% average price cut in two rounds of price reductions in Thailand
(Jul 2024 & Oct 2025, pls see our report for details). However, we believe the risk of
price cut in Thailand has reduced as a result of strong demand rebound in 3M2026.
Based on our pricing tracker, we saw average price index increased by 1%-2% YTD for
Chinese players/Non-Chinese players in both Thailand and the UK, mainly driven by
demand recovery (e.g. +32%/+6% yoy PV sales growth in Thailand/UK in 3M26). Also,
we found that the price premium between Chinese and Non-Chinese players actually
increased from 8% to 12% in Thailand as of Apr. Meanwhile, the price discount in the UK
was relatively stable at 2%-3% as of Apr.

Exhibit 11: In Thailand, average price index increased by
2%/1% YTD for Chinese players/Non-Chinese players

Tnailand market pricingindexiall powertrani

e ot e o b (- - - e e

Source: Zigwheels, Data compiled by Goldman Sachs Global Investment
Research

Exhibit 13: In UK, average price index increased by 2% /2%
YTD for Chinese players/Non-Chinese players

UK market pricing index (tall powertraing

Source: Autotrader, Data compiled by Goldman Sachs Global Investment
Research
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Exhibit 12: Price gap between Chinese and Non-Chinese
players increased from 8% to 12% in Thailand till Apr

Thadand prce gap for Chinese/Non-Chiense

players

- R h b P e e - T ot

Source: Zigwheels, Data compiled by Goldman Sachs Global Investment
Research

Exhibit 14: Price gap between Chinese and Non-Chinese
players was relatively stable in UK

UK price gap for Chinese/Non-Chinese players

Source: Autotrader, Data compiled by Goldman Sachs Global Investment
Research
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Indonesia/Australia - Temporary price reductions in 1Q before returning to
normal/higher levels

Indonesia and Australia saw some price reductions during 1Q, but have since returned to
similar or higher levels vs. year-beginning for Chinese players. We observed no signs of
intensifying price competition with less than 3% average index fluctuation YTD for both
Chinese/Non-Chinese players in Indonesia and Australia, while Chinese players
maintained price premium of around 80% compared to Non-Chinese players in
Indonesia, but discount of around 25% in Australia.

Exhibit 15: In Indonesia, Chinese players lowered prices in Exhibit 16: Chinese players maintained price premium of
1Q, but rebounded to higher levels vs. year-beginning 75%+ compared to Non-Chinese players in Indonesia
Indonesia market pricing indes {all powertrany Indonesiaprice gap for Chinese/Non-Chinese
o . players

Pl et Ll BB Uele MLlear b B PRI SR Lo tele il Aok

Source: Mobil123.com, Data compiled by Goldman Sachs Global Investment Source: Mobil123.com, Data compiled by Goldman Sachs Global Investment
Research Research

Exhibit 17: In Australia, Chinese players lowered pricesin Exhibit 18: Chinese players had price discount of

1Q, but recovered to similar level vs. year-beginning 23%-=-27% to Non-Chinese players in Australia YTD

Australia market pricingmdesx i all powertrain] Australia price gap for Chinese/Non-Chinese

—_— o players
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Source: Autotrader, Data compiled by Goldman Sachs Global Investment Source: Autotrader, Data compiled by Goldman Sachs Global Investment
Research Research
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Brazil - Chinese brands adopt proactive price reduction from high base

Brazil is the only market with ongoing price reductions from Chinese players (from a
70%+ higher absolute pricing level vs. Non-Chinese brands), driving 100% NEV volume
growth and 6% PV market share gains by China OEMs, We believe Chinese OEMs are
adopting proactive pricing reduction to accelerate NEV penetration, while pricing for
non-Chinese players remained largely stable and at a much lower absolute level. In our
view, the 9% price reduction is intended to accelerate NEV penetration growth by
lowering the price premium vs. established ICE competitors, as majority of the
top-selling ICE models in Brazil are priced below BRL100k (Exhibit 21) while majority of
the top-selling NEV models are priced above BRL100k (Exhibit 22).

Exhibit 19: Chinese players cut MSRPs by 9% on average
YTD, vs. 1% cut for Non-Chinese players...
Brazl marketpnicing inde«iall powertiouni

- I R L B

Source: Webmotors, Data compiled by Goldman Sachs Global Investment
Research

Exhibit 21: Majority of the top-selling ICE models in Brazil
are priced below BRL100K...

BRL
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Source: Webmotors
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Exhibit 20: ...mainly for narrowing the price gap with
established ICE competitors

Brazil price gap for Chinese/Non-Coinese players

Source: Webmotors, Data compiled by Goldman Sachs Global Investment
Research

Exhibit 22: ...While majority of the top-selling NEV models

are priced above BRL100k
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Source: Webmotors
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Sell-through tells the real story; Buy BYD/Leapmotor/XPeng

China automakers disclose three sets of numbers, management export target growth,
export wholesale growth, overseas retail sales growth. Our interpretation of this is, we
believe the retail number is the most important in really understanding the success and
growth of companies, and a leading indicator of volume momentum ahead. Based on
this interpretation, we believe BYD and Leapmotor are showing the highest visibility to
overseas expansion, their retail growth exceed export volume growth.

When we compare three sets of numbers: (1) annual export target growth rate, (2)
export wholesales growth rate, (3) overseas retail sales growth rate, we find different
patterns that could shed light on future growth trajectories. Our analysis suggests that,
among our coverage, BYD (Buy-rated) and Leapmotor (Buy-rated) are the best
positioned with (1)<(2)<(3), indicating the strongest sell-through in (3) driving
accelerating sales in (2), and eventually beating company targets (1); XPeng (Buy-rated)
would catch up as (1)>(2)<(3), by launching 4 new models overseas into the rest of the
year; on the other hand, GAC/SAIC (Sell-rated) would see slowdown in exports as
(1)<(2)>(3), indicating inventory building at the retail end.

Exhibit 23: We believe retail number is the most important in understanding the success and growth of companies, and a
leading indicator of volume momentum ahead. We believe BYD, Leapmotor, and XPeng have the highest visibility to
overseas expansion, with their retail growth exceed export growth

Period BYD Chery SAIC ChangAn Geely Great Wall GAC Leapmotor
Sales volume {k units)

2025 1.046| 1,405 1071 637 420 506 124 60 45| 5,314
Annual target

2026 1,500 1,500 1,300 875 640 600 250 125 90| 6,880

1025 201 238 173 97 89 76 18 8 8 908
Wholesale export

1026 312 372 276 116 203 112 54 a1 12 1,498
Aetal 1Q25 115 214 158 35 187 81 12 3 7 812

1026 218 278 172 42 204 99 2 22 11 1,068
Yoy growth (%)
Annual target 2026 a3%] 7%l %0 s sax[ 19%|l302%| |0 108%)|l_100% 29%
Wholesale export 10126 se%ll  se%|E 60%l 19% I 128% 47%|HE 194%| | aa2%||f  s52% 65%
Overseas retail 1426 oo%|fl  30%|f EEA ] 20% | 9% | 2%\ 74| |IR 554H | G 32%

Source: Company data, CAAM, [HS

Stock implications - BYD (Buy), Leapmotor (Buy), XPeng (Buy)

Among our coverage, we believe BYD (Buy), Leapmotor (Buy), and XPeng (Buy) are
relatively better positioned for the overseas exposure, with accelerating new export
model pipelines and local sales network/production. BYD now ranks top three in 8 out of
the top 18 markets (vs. 6 markets as of 2025) in terms of NEV volume (excl. US and
China). Leapmotor has also quickly accelerated from a relatively small base, already
reaching No.3 among global NEV brands in Italy. Meanwhile, BYD/Leapmotor/XPeng
plan to achieve 510k/45k/75k units overseas production capacity by the end of 2026E,
further supporting their 2026 overseas sales of 1.7mn/200k/9 1k units per our
estimates.

25 June 2026 15
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BYD (Buy) - Overseas acceleration with domestic recovery set in motion

Overseas market to become a major growth driver: We expect the overseas market to
become a key growth driver over the next decade for the company and model BYD's
overseas (ex-US) sales volume at 1.7mn-3.5mn in 2026E-2035E. We forecast a 30%
earnings CAGR over 2026E-2028E, with overseas profit contribution increasing from
21% in 2024 to 81% by 2028E, accounting for more than half of our valuation. Key
drivers of overseas growth:

1. NEV penetration ramp-up into mass-adoption phase supported by increasing
supply of models: currently we note that NEV penetration in key overseas markets
is around 4 years behind China (i.e. 4Q21 level) on average at 22%. This is around the
same level where mass-adoption started in China, and we expect the overseas
market to follow China’s >10% penetration increase (i.e. 2022-2024) in the
upcoming years. Such mass-adoption will also be supported by increasing supply of
new models.

2. BYD’s product competitiveness driving market share gain: based on our product
comp analysis, BYD's models are highly competitive in key aspects including price,
range, and size. Going forward, with a comprehensive portfolio of models readily
developed in the domestic market, ongoing R&D investment, and expansion of sales
network, we believe BYD is well positioned to gain the highest volume market
share among global NEV companies.

Exhibit 24: We expect BYD’s overseas sales volume to be Exhibit 25: With Asia Pacific/Europe/Other regions each
around 1Tmn/3.3mn/3.5mnin 2025/2030E/2035E contributing about 1/3 of the volume
BYD overseas sales volume by region [k unit) BYD overseas sales volume by region (%)

I 19% wh

Source: IHS, MarkLines, Company data, Goldman Sachs Global Investment Source: IHS, MarkLines, Company data, Goldman Sachs Global Investment

Research

25 June 20326

Research

Domestic recovery set in motion: Domestically, we believe BYD's retail sales recovery
has been set in motion, as the company launches new models with technology
innovation (e.g. 2nd generation blade battery + flash charging ecosystem) to enhance
its competitive strengths in China (see our report), along with the most affordable
urban NOA model (Rmb78.8k) and 1-year comprehensive safety liability guarantee for
its urban NOA (see our report).

We believe BYD is now building a comprehensive flash-charging ecosystem from battery,
charging, storage to models, to effectively strengthen its competitive moat, which will be
difficult for peers to catch up in the short term due to lack of battery and energy storage
technologies. For intelligent development, BYD announced that God’s Eye B (featuring
urban NOA) is now available for all models (package priced at Rmb12k), which
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effectively makes the entry model price at Rmb78.8k, the most affordable in China
market; BYD also unveiled its first in-house 4-nm smart driving chip Xuanji A3, which
potentially lowers component cost and improves profit levels.

Evidenced by recent strong order intakes (e.g. 100k pre-sales orders for Da Tang; 30k
orders for Yuan Plus in the first week of facelift launch) and retail numbers (182k units
of domestic sales in Apr, improving NEV market share to 21.4% in April from 15.8% in
Jan), we expect BYD's domestic sales momentum to recover in the following months.

Exhibit 26: BYD quarterly volume breakdown

BY 1} guasterly volume breakdowvo (unit)

cges M A BT S

. a3s
iaaa- FI6953 I3138s
Wil £84 063
-

Source: Company data, Goldman Sachs Global Investment Research
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Exhibit 27: BYD quarterly net profit & margin

BYLY quarterly net protit (Rmb min) & margii {72}

Source: Goldman Sachs Global Investment Research
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Exhibit 28: BYD financial summary

Profit model (Rmb mn) 12/25 12/26E 12/2TE 12/28E  Balance sheet (Rmb mn) 12125 12/26E 12/27E 12/28E

Total revenue BO3IGE5H0 9146063 1026 1707 11322207 Cash & equivalents 1299573 1854564 2376042 3158187

Caost of goods sold (661 305 2) (747 670 7) (B45 935 1) (925185 2) Accounts recevable 381698 428390 47 4098 51 58609

SG&A (46384 5) (54876 4) (554132) (554788)  Inventory 1384206 1531388 1604646 1611827

R&D (579781) 64022 4) (697796} (758588) Other cument assets 649199 649199 H49199 649199

Other operatng proft (expense)  (135805) (14176 4) (159056) (17 5484) Total current assels 371467 6 4463542 5193085 6135092

EBITDA 1025878 1239634 1417979 1752816  HNel PPAE 2027759 2815487 2723958 2586461

Depreciation & amortization (T78712) (90103 1) (1026608} {117 1331)  Hel nlangbles 518841 4606123 402384 344156

EET 247166 338603 391371 581485  Toralinvesiments 218399 250807 2B7358 327588

Interest income 24370 29890 42655 54649  Olher long-term assels 1457623 1705216 1851536 1950293

Interest expense (25517 (44549) (49128 (49128 Tolal assets 8837299 0695754 10450222 11343592

Income:(loss) from uncons subs 1007 2 11458 12856 14185  Accounts payable 200206 3 2364322 2673972 2923290

Others 141439 148600 194554 214660  Shor-term loans 447967 702472 702472 702472

Pretax profis 397530 4B40D02 592309 B15851 Other current hahilties 2144484 1992649 1972723 1952996

Income tax (59923 (72600) (BBBAG) (122378 Tolal currenl iabihties 4684514 5059444 5349167 55T BIST

Minomes (11417 (12833 (14169 (174600 Longterm debt 657035 655685 655685 655685
Other long-term liatiihes 910359 016470 1026635 1036901

Net income pre.preferred 326190 398569 489293 67 6014 Toral long-term kabigies 1567393 1672156 1682321 1692587

Prefened dvidends Total habtes 6251907 6731500 7031487 727 1M4

Netincome (pre-exceplionals) 326190 3908569 489293 676014

Post tax exceptionals Preferred shares

Net income 326190 398569 489293 67 6014 Total common equiy 2462746 2828676 32780B7 3905140
Mmonty nteres 122646 13479 149648 167108

EPS (bask, pre-except) (Rmb} 36 44 54 74 Tatal labites & equity 88372990 59695754 104509222 1,1343502

EPS (basic. post-except) {(Rmb) 36 44 54 74

EPS (diuled post-excepl) (Rmb) 36 44 54 74 BVPS (Rmb) 270 no B0 428

DPS (Rmb) 04 04 0s 07

Dividend payoul ratio (%) 10% 10% 10% 10° Ratos 1225 1226E 122TE  1J28E

Free cash flow yeld (%) -10% £% 9% 13%  CROO (%) KV 27% 21% 28°%
ROE (%) 15% 15% 16% 19%

“Growth & margins (%) 12125 12128E TH2IE  JJ2BE ROA (%) 4% 4% 5% 6%

Sales gowth 3% 14% 12% 10% Inventory davs 02 712 696 692

EBITDA growth 2% 21% 14% 24°% Recewvables davs 231 162 161 160

EBIT growth -39 37% 16% 49% Payable days 1251 1088 1087 1104

Netincome growth -19% 22% 23% 38%  Nel deblequity (%) -8% 7% -30% 449

EPS gowth -22% 22% 23% 38% Interest cover - EBIT (X) 2155 231 605

Gross margin 17 7% 18 3% 17 6% 18 3%

EBITOA margin 12 8% 13 6% 138% 15 5% Valuation 12/125 12/26E 12127E 12/2BE

EBIT margn 31% 3T% 38% 51%  P-Ebask (X) 294 155 126 91
P:B (X) 39 22 19 16

Cash flow statement (Rmb mn) 12125 12126E 12127E 12/28E EVIEBITDA (X) g2 45 36 25

Netincome pre-preferred dmadend 326190 39 8569 489293 676014 EV.GQ 1 X) 22 1 09 06

D&A add-back 778712 901031 1026608 1171331 Drvidend vield (%) 0¥ 0 6% 0 8% 11%

Minortes interests add back 11417 12833 14169 17460

Net (incydec working capial (48770 3) 78385 100684 90356

Other operating cash [ow (37261) (78518) (46223} (49690

Cash flow from operations 591355 1312299 1584531 1905470

Capital expendilures (1568079 (97812 2) (102 317 1) (107 436 4)

Acquistions

Divestitures 14381

Others (42093 4) 298 00 00

Cash flow lrom nvestments (197 463 1) (97 782 4) (102 317 1) {107 436 4)

Dwidends pad (common &pref) (145635 (32640) (39882} (48960

Inc/{dec) n debl B47834 253156

Common stock Ksuance 400748

Other financing cash flows (5828 5)

Cash tlow lrom financing 1044662 220516 (39882} (48960

Total cash flow (338613 554991 52,1478 182145

Source: Company data. Goldman Sachs Global Investment Research

25 June 2026
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Leapmotor (Buy) - Overseas volume upside with domestic growth acceleration
See our full initiation report: Domestic growth acceleration with overseas volume upside,
valuation discount unwarranted:; Initiate at Buy

We expect Leapmotor, a leading pure NEV player with 5.1% market share in China
(5M26) per CPCA, to execute a series of competitive new model launches with smooth
production ramp-up, that should drive continued growth acceleration in the domestic
market over the next three quarters (Exhibit 31). At the same time, we see 60%
upside to the company’s 2026 overseas target sales volume of 125k units (implying
+108% yoy) at the mid-point (i.e. GSe 200k units), supported by strong overseas retail
sales which were up +554% yoy during 1Q26 (Exhibit 33). Overall, we forecast
Leapmotor to deliver one of the fastest revenue/earnings CAGR (25-27E) at
48%/143% among our China Mobility Tech coverage, yet the stock is currently
trading at a ¢.60% discount to peers on both P/E and P/S (Exhibit 34). We are
Buy-rated on Leapmotor, with 12-m DCF-based TP of HK$50. Catalysts include new
model launches, monthly delivery ramp-up and export acceleration to fulfill retail-end
demand. On the other hand, risks of worsened domestic market demand, cost inflation,
and uncertainty overseas could exert pressure on volume/margins and cash flow.

Where we are different from consensus: Our 2026E-28E net income estimates are
7%-12% above Visible Alpha Consensus, mainly driven by 3%-7% higher volume
estimates. Our higher volume assumptions mainly come from overseas markets, where
Leapmotor models rank Top3 based on our product comparison framework, and we
expect strong retail-end demand to drive further acceleration in the company’s monthly
export growth.

Financials & Risks: We forecast a 36% revenue CAGR (25-28E), mainly driven by 37%
vehicle volume growth from 583k to 1,496k, while we expect continued pricing pressure
in China’s EV market to result in further ASP reduction. We forecast a 38% gross profit
CAGR (25-28E) with gross margin improving from 14.5% to 14.9% mainly driven by
improving economies of scale despite increasing cost pressure. The company turned
free cash flow positive in 2024 and net profit break-even in 2025 with Rmb11.5bn net
cash at end-2025, and we expect ongoing positive FCF generation with net margin
improving to 5.1% in 2028E. Key risks: industry demand, cost inflation, overseas
uncertainty.
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Exhibit 29: We expect Leapmotor to deliver one of the
highest volume growth among peers...

Saleys volume [k umits)and growveth

A

Source: Goldman Sachs Global Investment Research

Exhibit 31: Driving continued acceleration in domestic
sales volume growth over the next 3 quarters
AL0 {Mar)

jen TN ..
as%
i
-13% '

Source: Company data, Goldman Sachs Global Investment Research
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Exhibit 33: We see 60% upside to mgmt’s 2026 overseas
sales target driven by strong retail-end demand

Ledapmotor overseds salesvolume yoy growtn

Source: Company data, CAAM, IHS
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Exhibit 30: ...supported by a strong and steady new model

pipeline

NEV OEM new

2024 2025 2026E

model pipeine

Il.eapmotor L 4
L -

SUM

XPeng ! 3 1[ QI 13
ATO 2] 3I_J 3l;
TRRNETI |
Li Auto 2 l 2[ 1[ |

Source: Company data

Exhibit 32: Partnership with Stellantis enabled Leapmotor

to quickly expand its overseas presence

Numbyer of sales storesimnEurope ( 2025

Source: Company data

Exhibit 34: Shares are under-valued on both P/S and P/E
given its industry-leading growth rate

P/S P/E Rev EPS
Company 26E 27E 26E 27E 25-27E CAGR
8YD - A 1.0x 0.9x 20.8x 169x  13% 22%
BYD - H 0.8x 0.7x 169x 13.8x  13% 22%
Xpeng - H 1.1x 09x NM 44.1x  17% 135%
Leapmotor - H 0.4x 03x 134x 7.2x  48% 143%
NIO-H 0.6x 0.5x 55.4x 196x  36% 16%
LiAuto - H 09x 08x 779« 234x 10% 33%
Average 08x 0.7x 36.9x 20.8x  23% 62%

Market price as of Jun 15, 2026 close.

Source: Bloomberg, Goldman Sachs Global Investment Research
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Exhibit 35: Leapmotor financial summary

Profit model (Rmb mn) 12726 12/26E 12/27€ 12728E  Balance sheet (Rmb mn) 12126 12/26E 12/27E 12/28E

Total revenue 647319 1094279 1423070 164 5001 Cash & equwalents 144308 163020 20 3738 250610

Cost ol goods sold (553199} (94314 1} (121703 7) (139977 2} Accounls recenable 52100 8 BOT 4 114610 132400

SGAA (55953} (70034) (88286) (100345F Inveniory 45485 77547 100067 115091

R&D {42924} (65306} (78318) (88830} Othercurrent assels 154724 154724 154724 154724

Other operabing proft'(expense) B53 1 11041 143 8 16608 Total current assets 396617 4B 2365 573138 652825

EBTDA 13535 4674 1 82565 10769 6 Net PPAE 102431 165754 191000 22 5701

Depreciation & amortizalon (11762} (19902} (27869 (35044} Netintangibles 4625 4229 3631 437

EBT 1774 26840 54696 P52 Total investments 231 4 5181 12641 23810

Interest income g7 5361 605 6 1% 9  Other long-term assets 122195 152215 152170 160463

Interest expense (1059} (117 6) 117 6) (117 6)  Total assels 628181 810744 932782 1066236

Income{loss) from uncons. subs 673 286 8 7459 11169 Accounls pavable 414716 568469 £33526 690299

Others 00 00 0o 00  Shotterm loans 6535 6535 6535 6535

Pretax profils 5368 4 323893 67036 90214 Other current habidtes 4670 4670 4670 467 0

Income tax 00 (5084) (10055 (13532) Total current habites 428293 582046 H47103 TO3876

Minortes Long-term dgebt 23067 23067 23067 23067
Other long term kabitwes 2M62 2162 23162 2162

Net income pre-preferred 538 4 28809 5698 1 76682 Total long-term habihlies 58711 58711 58711 58711

Preleried dividends Total liabikties 487003 640757 TOSB14 762586

Netincome (pre-exceptionals) 10773 34275 6338 2 82338

Post tax exceplionals 5389 546 6 6401 665 6 Preterred shares

Net income 10773 34275 6338 2 BA3E  Total common eguity 141178 169987 226968 303650
Minorty interest

EPS (basic. pre-except) (Rmb) 0B 25 46 60 Total liabibties & equity 628181 B10744 932782 1066236

EPS {basic. post.except} (Rmb) 0B 25 46 60

EPS {diuled. post.excepl) (Rmb) 08 25 46 60 BVPS{Rmb) 102 122 163 219

DPS (Rmbj

Dwvigend payout rahio (%) 0% 0% 0% 0% Ratios 12726 12/26E 12727E  12/2BE

Free cash low yeld (®0) 12% 4% 10% 1% CROCI (%) 227%
ROE (%) 3 22% 32% 3%

Growth & margins (7) 72725 12/26E T227E TUZBE ROA (%) 2% 58, % 8%

Sales gowth 101% 69% 30% 16%  Inveniary davs 217 238 266 281

EBITDA growih 154% 245% 7% 30% Recevables days 203 234 260 274

EBIT growth 106% 1042, 33%  Payable days 2134 190 2 1802 1726

Net income g owth 146% 218% 85% 31% Net debt'equity (%) T1% T0% J0% 58%

EPS growth 144% 218% 85% 31% Interest cover - EBIT (X)

Gross margm 14 5% 13 8% 14 5% 14 9%

EBTDA margin 21% 4 3% 58% f 5%  Valuation 12125 12/26E 12127E 12/2BE

EBIT margin 03% 2 5% 38% 44%  PEbasic(X) 629 122 66 50
PB (X} 48 25 18 14

Cash flow statement (Rmb mn) 12126 12126E 122TE 12/28E EVEBITDA (X} 427 64 i 20

MNet income pre-prefened dwidend 535 4 28809 56081 TEEB2 EVGC(X) 256 a2

D&A add-back 11762 1990 2 27869 35044 Dwdend wield (%) 0 0% 0 0% 00% 0 0%

Minortes interests add.back

Net (incydec working captal 115895 B5117 1600 2 23658

Other pperating cash flow (6812) (32888 (741 5) (1946 2}

Cash flow from operations 126230 101840 93427 116222

Captal expendtures 47457y (B2828y (52719 (69350}

Acquistions (5,698 1)

Diveshitures

Others kLN

Cash flow hom nvesimenls (11.0861) (B2828) (52719 (69350}

Dwidends pad {common & pref)

Incitdec) in debt 586 3

Common stock ssuance 26000

Other inancing cash flows (116 5}

Cash fiow rom hnancing 30698 00 oo 00

Total cash flow 4606 6 18712 40718 4 687 2

Source: Company data, Goldman Sachs Global Investment Research
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XPeng (Buy) - New model cycle to drive growth acceleration for domestic and overseas
We expect more affordable models to launch overseas this year and overseas
revenue to accelerate to contribute 20% of total revenue for XPeng in 2026E,
supported by 1) strong model cycle, and 2) localization strategies. 1) Strong model cycle
for meeting overseas demand (esp. for more affordable vehicles) - The company plans to
introduce four SUV models (GX, MONA LO3, MONA LOS, GOL SUV) in 2H26 for global
markets, and we expect two MONA SUVs to better meet overseas demand for smaller
size and relatively more affordable prices. 2) Localization strategies -The company has
been accelerating its localization strategies by leveraging overseas manufacturing
facilities from partners (i.e. Austria, Indonesia, and Malaysia). Beyond production, the
company is integrating its global operations through a network of R&D centers (e.g.
Munich) to tailor intelligent driving and Al technologies to specific regional needs, as well
as deploying independent supply chain teams and dedicated sales networks in Europe
and ASEAN to enhance operational efficiency and responsiveness to local consumers.
Management expects 50% of revenue and profit to come from overseas markets within
the next five years.

Apart from overseas expansion, we believe XPeng’s domestic new model cycle will
accelerate volume growth over the following three quarters:

1. 2Q26E: we expect the GX SUV launch in May to help volume growth recover to the
same level as 2Q25 yoy and +65% qoqg. On May 20, XPeng launched its new flagship
6-seater SUV model GX, which received close to 25k non-refundable orders in within
12 hours, per company. Based on our product comps analysis framework on recently
launched 6-seater SUV models (Exhibit 38), GX (esp. EREV version) ranks among the
top 3 out of 16 models, with balanced scores across price, range, and size;

2. 3Q26E: we expect the Mona L03 SUV launch in July to further propel 3Q26 volume
growth +28% yoy, adding another +44% qoq. We believe Mona has established itself
as a strong brand in the mass market segment, with differentiated positioning in
smart features as well as modern design, with Mona M03 ranking No.1 in sales
volume among Rmb100-150k NEV sedans (Exhibit 39). Based on our product comp
analysis among Rmb100k-150k top selling NEV SUVs, Mona LO3 BEV/EREV ranks
among the top models (esp. EREV version ranking No.1), with competitive strengths
in range, size and autopilot (Exhibit 40);

3. 4Q26E: we expect Mona L05 SUV and GIL SUV to eventually bring average monthly
volume to over 60k (vs. 20k in 1Q26), translating to 59% yoy volume growth.

Upcoming catalysts: (1) weekly order and monthly sales trends; (2) Mona L03
pre-launch and official launch events in June/July; (3) Humanoid robot showcase in
3Q26; (4) Robotaxi pilot passenger operations launch in 3Q26; (5) Mona LO5 and G9L
launchin 4Q26.
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Exhibit 36: We expect the new model cycle to drive Exhibit 37: ... in volume as well as revenue growth
acceleration...

MOMA LOS
+ GOL {3y =
WOHA L03 1854 .
3Q) 59w i

FE, 143 ¢
Gx (2Q)

28%

R 1013

0%

SAIC W ] [T Lt Bt [

VW ID ERA Zeews 51
Nio ESEEV LI L9 ERE e

WMode! punch date ates! face® enir, moe L5F') - ey
Bod, Troe S SV Sy LY 5L Ty i Sl 5L
c [ o D o 2 o (¢} o b=
Seat L L3 5 b a7 [ & & & )
Porert P £RE BE SE SE BE ESEY EREY ERE T
Erary prce (RmE b { I 288 3088 me M58
My griang raege +m 1,300 1,300 1454
Wheeeuse mm I 3190 1130 110 111§ ans 20m0 1180 1150
e 1O BT Tty iy a0 I 59 5B id 4%
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Cormmusun muce comymang Y Yes Tes es Yes e Tey e ey e ey s
SOMwATE  Hagmhad, dubogeor Sranaand Stardard Srandard Sobong Stardars Sraedarn Srangard Toora Stardarn Sranoed Tt Sranaaa
Uan afopeol Stancad Standard  Stancad Cgtorsl Stardare Standard Grandard ptorsl Staedpd  Sanced Copteng: Slancand
Brice scove 16 t5 14 t3 12 " 3 ] E 7 £ 5 4
Harge hnie ] ] 2 & t 5 ] [ 1 L] 1 : o
Sioe score 1 L) 1 *l 1 T T H 14 | ¥ 1 L]
Sub-total score = - Lo » s n »n » B ] »n n
Average monthly vakes voksme (L TM) 1 2511 1044 SIM 7.3 1.0%0 (%5 117
Fege monthi; paies voasme T et ] 24 1R 2 P 4 TR 222 L
el saies vohrme 57 584 1% 15t 51410 FR* ] g “T1576 ba TERH
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Source: Autohome, Data compiled by Goldman Sachs Global Investment Research

Exhibit 39: MONA MO03 ranks No.1 among China’s best-selling NEV sedans in the price range of Rmb100-150k

Top 10 best-selling sedans (MSRP Rmb100-150k;

XPeng Gesly BYD BYD Chery NIO ChangAn BYD Dongfeng  GAC Aion

XpengMONA Xingyao 8 Fubwin ASL F Nevo ADE Destroyer05 Nissan N7 Ajon § Plus
MO3 EV Ey  TOLE NENE sy Ny v DM EV EV

Model launch date (1ales! facetft entry level) | Aprd | Mar2e Mar-25 Jun-25 Ju-25 Apr-26 How-25 May-25 Apr-26 Jul-24
Body type ] Sedan | Sedan Sedan Sedan Sedan Sedan Sedan Sedan Sedan Sedan
Segment I A | c B B c AD c B Cc A
Seal I 5 | 5 5 5 5 5 b 5 5 5
Powertran ! BEV I PHEV BEV BEV PHEV BEV EREV PHEV BEV BEV
Entry pace (Rmb k) I 1198 _ 1198 1008 1198 1199 DN 1188
Max ariving range (km | 540 1,500 1.200 635 505
Whesibase (mm) Io2es {20 2820 2820 202 278 2015 2760
Harcware 0-100Km N acceleation tme (s) i 78 | 41 ER 70 a1 74 BO
Baltery sze (kWWn) ) 18 | 283 461 461 k< 421 284 83 730 37
Changing speed (kv mim;) | 10 \ ne 10 10 1M 10 09 24 09
Contnuous vixCe command i Yes | Yes Yes Yes Yes Yes Yes Yes Yes Yes
Software  Highway autopiiol | Sandard | Hone Slandard Slandard Hone Standarg Standard Hone Hone Hone
Urban autopiot | Standam™d | Hone Hone Hone Mone Mone Hone Hone Hone Hone
Prce score I 5 | 3 5 9 1 5 3 10 2 B
Range score I 5 | 8 2 2 ] 1 10 7 6 4
Size score I 4 | 9 5 5 10 1 [ 2 7 3
Autopilol score ! 4 | 0 2 2 0 2 2 0 0 0
Sub-total score I 8 b " 18 2 ST 1 15 15
Average monthly sales volume (L TM) : 12333 [ 7.103 6487 6468 5930 457 4283 4,276 4,108 3,749
Peak monthyy sales volume (LTM) | 16 583 | 10191 0648 10 163 10 334 6695 10072 24 690 10148 26 392
Lfetme sales voiume 257917, BE7EE 87 336 71144 59 300 56 086 4262 49718 49054 526 719

Source: Autohome, CPCA

25 June 2026 23



Goldman Sachs

Exhibit 40: Product comparison for NEV SUVs in the price range of Rmb100-150k

Top 10 best-seding SUVs (MSRP Rmb100-150k)

EYD BYD Y Gealy BYD BYD GAC ChangAn

BYD Sealion Galaxy ES Yuan PLUS BYD Seakon Toyota bIlX Nevo OO0

SR F R EV EV 05 EV EV PHEV

Mpaded launch dae {Idest facelll enlry evel Sep-24 May-2 :
Body ype SV SV v Sy Suy SuU SuUv UV Suv

1
1
Segment A B B B A A A Al A B I
Seat 5 5 5 c 5 - 5 € 1
Powerrain PHEV BEV BE BEY BEV BEV BEV !
Entry pace |Rmb k) 1209 1228 1199 NEENN 1198 178 |
Ma arieng range (km 5% 520 40 e 475 :
\Wheelhase qmm 2820 2825 | 2880 @ 27%0 I

O 100KV A € eperalion Teme (s) § 78 LE-1 T 63 649 e
NAMAE B avery size (kW 120 26 183 50 5 - 05 8@ 501 !
Cham:ng speed ( k\Wrvming a4 12 19 13 a8 -4 1
ConMiNUOUS voICe Command Yes Yes Yes Yes Yes Yes Yes Yes Yes Yes I
SofMfware  Highway alopol S@andam Slandam SRandant Slandard Standard Sandad Standard Slandard Standard Aandard 1
§ Urban akopiiot Ophona Cphonal Optonal Opbonal Optonal Opnonal Optional Opronal Fone Hame: |
Pree score al1} 2 1 £ 7 n 8 9 " 3 1
Range scoe 10 1 *2 7 [ fl 2 3 2 9 !
Size score 1 7 8 3 " 1 2 2 5 2 '
Aulopil sCore 1 3 3 3 3 3 3 1 2 2 :
Sup-total score 4 NN 2 M I 2 e R
Average monthiy sales volume (L TM) 13,185 12741 9,512 9,288 8533 8,267 8259 7828 7,07 6418 i
Peak monifity sales voume (LTH) 27812 095 > 108 14026 15201 18962 A 799 14075 0027 1@
Uiebme saes wolme 700 906 127 410 264228 180575 2743 26 747 w3590 103 747 @& 90 80138 |

XPeng XPeng
MONA LO3 MOMA LD
EV EREV
Ju-26 T B 1
Suv Uy i
A A i
5 5 |
BEV EREV !
1208 1208 !
540 ‘
2850 2850
Yes Yes

Standart  Standad
Standard  Stanoawd

]

eoow

We assume MONA LO3's entry-level MSRP is Rmb 10k higher than MONA MO3, with assumptions that max driving range for BEV version is same as MONA M03

{540km) and EREV version as average driving range to its peers {1.418km on average)

Source: Autohome, CPCA, Goldman 5achs Global Investment Research

In addition to NEVs, XPeng is also making solid progress in transforming itself into a
physical Al company. 2026E will be a year of volume production for a number of
emerging businesses: (1) autonomous driving based on VLA 2.0 model to develop
generalization capability, targeting to release VLA 2.0 Version 2 in 3Q26, which operates
without HD maps and which could substantially elevate model performance limits, (2)
robotaxi trial operation on GX's L4 full redundancy hardware and software to validate
the Robotaxi business model in China, (3) humanoid robots to start volume production
in 2026, the company expects revenues from humanoid robot hardware and Al models

to emerge as a key driver for revenue starting in 2027.

25 June 20326
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Exhibit 41: Four key areas highlighted in XPeng’s 2025 Al Day (Nov 5-6, 2025)

Area

VLA (vision
language action)
20

Autonomous
driving

Physical Al

Humanoid
robotics

eVTOL (electric
vertical take- off
and landing
vehicle)

Source: Company data

25 June 20326

Keywords

VLA

Robotaxi,
L4

Humanoid,
solid-stae
batiery

eVTOL %

Key updales

The company developed VLA 2 0 which directly
bridges vision {imagefsound) and action powered by
physicai Al technology Compared to vison-language-
action model the company sees ks VLA 20 {1}
reduces informaban loss (2) enhances drrvng safety
and smoothness (3) enables vehicles 1o operate n
mofe dwerse scenanos (inc| industrial parks and
namow roads |

The company developed two-way solubions on
autonomous driving including (1) Robotax and (2)
L4 autonomous driving

The company launched second-generaton humanoid
robotics lron with around 82 joints

The company presented demos for (1) land aircraft
carries { 20lan range, for tourism use) and (2}
eVTOL ABGS (500+km range)

Achievements Collaborator  Production timeline

- 3-22x ndustry avg computing

power . 045
- 12xincrease n wference . 5'3: ;?{3 Ee{:a:n:;:\d
capabiity on Ultra model n 2026

- 10xincrease n parameters Volkswagen

- Launch Super LCC for
global customers in
M

13x longer average take. over
mileage (a take-over every
20km n the past vs every
260km on VLA 2.0)

- The companytargetsto

actheve (1) pre-instaled volume  Amap (a whohye
production. (2] large- scale owned

delwery. (3} expanded operating subsidiary of
scope. and (4] reduced ride- Albaba Group)
haikng restrichions

- Launch three Robatax
models m 21126

- Tha company dey elopad

humanod spine fully-cov ered

soft skun 30 curved head

display bonic flexible shoulders. Baosteel
daxtarous hands and the

adoption of solid-state

batteries

- Hardware and software
start integrabon in Apr
2026 Target large-scale
volume produchon of
advanced humanoid
robot n 2026

- ABEB entered the test fight

phase with a drraing range of - Violume producton of
500km+ speed of 360km‘h and Dunhuang city land arcraft camer in
acapaaty of 6 passengers 2026

- Recened ¢ T000 orders
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Exhibit 42: XPeng financial summary

Profit model (Rmb mn) 12726 12/26E 12/27€ 12/28E  Balance sheet (Rmb mn) 12725 12/26E 12/27E 12/28E
Total revenue 767197 919234 1047259 1170584 Cash & equwvalents 413238 386589 392637 452790
Cost of goods sold (62246 8) (743509} (B42545) (93583 7) Accounls recervabie 20991 25151 28654 32028
SGAA (9.3985) (102962) (95794) (101515}  Invenlory 103807 91665 69250 76018
RA&D (94900} (120000} (120000) (120000F  Othercurrenl assets 94502 94502 94502 9450 2
Other operating proft/(expense) 16441 19699 22443 25086 Total current assets 632538 597908 58 504 3 656239
EBITDA (323 5) 136 42036 72468 Net PP&E 135272 139642 147101 15480 8
Depreciation & amortizalion (24479} (27674} (30672) (34151}  Netintangibles 7. 467 4 10020 65232 6010
E|aT (2.77114) (27538) 11364 38318  Total investments 25230 25230 25230 25230
Interest income 11632 12344 11548 11729 Otheriong.lerm assets 163911 174538 180492 184085
Interest expense (3799) (3BB T (BB T) (388 7} Total assels 1031626 1007338 1003098 108 067 2
Income:{loss) from uncons. subs Accounls pavable 371645 366662 346251 38 4591
Others 8313 00 0o 00  Short.term loans 61200 651200 6,1200 61200
Pretax profils {11568} (19081} 1902 4 46159 thet currenl habidtes 144037 146331 147010 14707 6
Income tax {136} (22 4) 1285 4) (692 4} Taotal current hates 581133 576151 555740 504080
Minortes Long-term debt 65889 65880 65889 6 588 9
Other long term habities kR L) 65840 71070 TI1577
Net income pre.preferred (1.1704) (19305} 16170 335 Tatal longterm hkabiihes 146807 146807 14 6807 146807
Preferred divdends 309 Total habimies 727940 722958 T02547 740886
Net income {pre-exceptionals) (1,1395} (19305} 16170 3@3S
Post 1ax exceplionals 6816 506 2 490 2 8206 Preferred shares 00 00
Net income (457 8B) (14243 21073 4 4441 Total common equity 303686 2B 4381 30,0551 339786
Minoity interest
EPS (bask. pre-except) (Rmb) (12} 12 0} 17 41 Total habikies & equity 1031626 1007338 1003098 1080672
EPS (basic post-except) (Rmb) (D5} {15 22 46
EPS {diuled post.excepl) (Rmb) (0 5) 115} 22 46 BVPS |Rmb) KAN 294 K1 51
DPS (Rmbj
Dwidend payout rato (%) 0% 0% 0% 0°% Ratlos 1226 12/26E TUZTE  1228BE
Free cash flow yeld (%) 4% 3% 1% 7% CROC! (%} 8% 0% B5% O6°%
ROE (%) -1%% 5% 7% 14%
“Growth & margins (%) 12725 12126E 12I27E TUBE_ ROA (%) 0% 1% 2% 4%
Sakes gowth 88% 20% 14% 12% Invenlary days 467 430 349 285
EBITDA growth a3% 104% 30788% 72°:  Recewables days W0e 92 94 g5
EBIT growih 58% 1% 141% 237% Payable days 176 7 1812 154 4 1425
Net income gowth 92% 211% 248% 111%  Net debtiequity (%) 79% B5% -B5% 93%
EPS gowth 92% -206% 248% 111% Interest cover - EBIT (X) 35 33
Gross margm 18 9% 19 1% 19 5% 20 1%
EBITDA margin 0 4% 0 0% 4 0% 6 2% Valuation 121256 12/126E 12127E 12/2BE
EBIT margn -36% -30% 11% 33%  PEbasic(X) 4115 197
PB (X} 45 31 29 26
Cash flow statement {(Rmb mn) 12126 12/26E 12/127TE 12/28E EV-EBITDA (X} 148 17
Net income pre-preferred dwvidend  (1.1704) (1930 5) 1617 0 3o235 EV GCI (X} 633 159 84 67
D&A add-back 24479 27674 3067 2 34151 Dvidend viekd (%) 00% 0 0% 00% 0 0%
Minortes nterests add back
Net {inc ydec working captal 86305 2899 (149 8) 271297
Other operating cash flow (1.649 5}
Cash flow Irom operations B2585 11367 45344 100683
Capital expendiures (3347 1) (36104} (37385 (38618}
Acqustions {3 B6B 9)
Divestitures
Others {118 5} (191 2) {191 2) (191 2}
Cash flow from nvestimenls {73345y (38016} (39296) (40530}
Dividends pad (common & pref)
Inc/{dec) n debt 5766 00 00
Comman stock issuance
Other financing cash flows 160 8
Cash flow from financing Far4 00 oo 00
Totat cash flow 16614 (26649 604 8 60153
Source: Company data. Goldman Sachs Global Investment Research
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Raising China passenger vehicle export volume forecast

We are raising our China passenger vehicle export volume by 6%-11% over
2026E-2030E, expecting 7.8mn in 2026E to 10mn in 2030E (accounting for 17% of
market share ex-China/US). Among this, we expect NEV penetration to increase from
49% to 70%, translating to a 26% CAGR over the next five years, underpinned by
accelerating NEV penetration driven by increasing supply of competitive models in terms
of both features and cost vs. ICE.

On the other hand, we're lowering our forecast for the domestic market by 3%-8% over
20206E-2030E, mainly reflecting weaker-than-expected domestic demand in 5M26
driven by 1) lower trade-in subsidy in 2026 compared to 2025, 2) higher NEV purchase
tax starting in 2026, 3) declining effectiveness of subsidies with demand already being
pulled forward in 2024 and 2025.

Net net, we revise our forecast for China passenger vehicle production/wholesale
volume by -5% to +1% over 20206E-2030E, primarily due to weak domestic demand
offset by strong export momentum.

Exhibit 43: Estimate changes for PV volume in terms of wholesale/retail/export

. . .
.
! o
I I | l I
L

Source: Goldman Sachs Global Investment Research
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Exhibit 44: China auto industry model

2028E

2029

2030E

2001E

2032E

2033E

2021

PV: P ger vehicle voh (& units)

Production capacity 41512 40890
Nel a3d 1627 1642)

% yoy change 41% -15%

o ulkzation AT 1% 508%
Production volume 19434 20027
% yoy change £ 9% T T%
Wholesale volume 19.758 21,051
% yOy change 6 3% 65%
Export volume 786 1602

% yoy change 126% 103 9%

Retail volume 19288 20146

% yoy change £ % 44%
Undertying demand 19288 20146
Total passenger vehicle fleet 223,338 240,742
% yoy change T8% 78%

NEV: New energy vehicle volume structure (k units}

Production capacity 4,500
Nel add 2.500
%y yoy change 125 0%
% ulhzabon 350%
Production volume 1139
“a yoy change 27 %
Wholesale volume 1,152
% yoy change 8%
%y penelralion 6%
Export volume T2
Het add 13
" yoy change -15T%
% penetration ['L

Retail volume 1111
Mel add 50
% yOy change 5%
“n penelrabon 6%
New energy vehicle fleet 4920
% yoy change 291%

7.848
3348
74 4%
53 5%
3.308
180 2%
37
178 2%
15%
264
182
267 5%
16%
2,989
1678
168%:
15%
7.840
59 1%

2022

42,690
2.000
4 5%
55 7%
23,325
11 8%
23126
98%
2.525
57 6%
20,542
2 0%
20,542
256,622
G 6%

11,156
32
42.2%
€9 8%
6.634

100 7%
6.475

101 3%

26%
639
374
141 7%
25%
5674
2685
80%
28%

13.100

67 1%

46.738
3848
8 0%
57 0%
25555
9 6%
25,561
10 5%
4.084
681 7%
nns
5 7%
n.1ms
271.950
6 0%

16634
5475
43 1%
64 1%
8914
34 4%
8876
Ky LN

5%
1.45)
513
BO B%
28%
7.142
20688
%
%

20.410

55 8%

ICE: internal combustion engine vehicle volume structure (k units)

Production capacity 37,032
Nel add 81y

% yoy change -2 3%

Sa ulization 48 8%
Preduction volume 18,295
% yoy change -8 d%
Wholesale volume 18,606
% yoy change =T 1%
Export volume T4
Net add (100)

% yoy change 12 %

Retail volume 18,177
% yoy change -T%

% penelralion B
Internal combustion engine fleet 218 418
“ yay change %

33,043
(3.880)
-10 8%
50 1%
17.621
-3 7%
17,835
-4 1%
1338
824
BT 5%
17.157
6%
5%
232,902
%

nm
132
-4 0%
515%
16,691
-5 3%
16.651
-8 6%
1.887
548
41 0%
14,868
13%
T2%
243.522
5%

30,103
{1627}
S 1%
53 8%
16 640
0 3%
16,685
0 2%
2.930
1043
55 2%
13972
£%
64%
251.540
3%

46.738

0 0%
57 2%
26,739
46%
27.102
6 0%
4.943
210%
22.881
54%
21,181
287.404
5 7%

19,853
Ing
19 4%
68 3%

12.092
35 8%

12,155
38 6%

45%
123
7

8 7%
5%

10.897
3154

41%
48%

31,400

53 B%

26,884
32191
10 7%
51 4%
14.647
S120%
14,947
10 4%
1712
82

26 7%
11,984
-14%
52%
256.004
2%

Source: CPCA, CAAM, Goldman Sachs Global Investment Research
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46,738

0 0%
63 4%
29 654
10 8%
29,530
80%
6.005
21 5%
FANF. ]
3 7%
21,393
298.537
I9%

22,394
250
12 8%
72 6%

15.342
28 8%

15,116
26 0%

5%
2,212

18 T%
REe
12,708
1802
17%

43.545
BT

24,344
12341}
-8 5%
55 8%
14,312
-2 3%
14,214
-4 9%
3193
B1
22%
10,931
8%
46%
254.993
0%

46,738
00%
62 8%
2931
10%
28371
0 5%
7.807
30 0%
21.564
B 1%
21,564
307,292
9%

22,344
12.000)
2%
54 1%
12634
11 T
12634
=11 1%
1.995
20

5 3%
8.640
~21%
40%
251,718
-1%

46,738
0 0%
62 2%
29,090
-10%
29,090
-1 0%
B.588
10 0%
20,502
-4 9%
21,702
313314
20%

25894
1.500
6 1%
72 4%
18,193
8 7%
18,193
8 7%
£3%
4,881
1.068
28 0%
5%
13313
385
3%
5%
67.811
220%

20 844
11.500)
6 7%
50 5%
10,896
<13 8%
10,896
13 8%
3ot
(288)
ST 2%
7.189
1%
5%
245,503

46,738
00%
82 1%
29,002
-0 3%
29,002
-0 3%
9.189
T0%
19,813
-3k
1,813
316,655
1 1%

26,894
1.000
39%
74 0%
19.538
Taw
19,538
Ta%
&7%
5,682
a1
16 4%
2%
13,856
543
4%
0%
79.947
17 9%

19,844
(1.000)
-4 8%
46 5%
9,464
13 1%
9,464
13 1%
3.507
1200)
-5 4%
5957
A%
30%
236,708
4%

46,738
0 0%
65 1%
30.705
5 9%
30,705
59%
839
4 9%
1,066
B 1%
1,902
318,592
0 6%

27,394
500
19%
B1 5%
F7REL]
13 3%
21
133%
7%
6,346

1M 7%

15,786
15820
T4%
75%
92474
15 7%

19,344
(500)
25%
438%
8,574
9 4%
8,574
9 4%
3,293
(2143
£1%
5,280
%
25%
226,118
4%

46,738
Q0%
88 4%
nerr
4 1%
nemr
4 1%
10.003
38%
21,974
4 3%
974
319,478
03%

27,894
500
18%
B8 g%
24,581
1 1%
24,581
1 1%
TT%
7.002
656
10 3%
T0%
17.579
1.794
11%
BO%:
104.585
131%

18,844
15000
-2 6%
8 7%
7.396

<13 7%
7.396

A3 T
3.001
1283
49%

4,395
AT4%
20

214,891

46.738
0 0%
68 1%
32,299
10%
32,299
10%
10.267
26%
22,032
03%
2,032
319,256
-0 1%

8,394
500
18%
88 3%
25.135
23%
25135
2 3%
TE%,
7.289
88

4 1%
%
17,846

2%

8%
114,327
8 3%

18,344
1500+
2 7%
38 5%
7.163
23 1%
7,163
-3 1%
29717

2h
08%
4,186
5%
10%
204,929
-5%

46,738

00%
69 8%
32,535
07%
32,535
0 7%
10.457
18%
22.078
02%
22,078
38,820
0 1%

28,894
500
18%
89 5%
25.633
20%
25631
20%
T9%,
7.529
38
33%
2%
18,104

121.951
8 7%

17,844
{5001
-2 T%
38 1%

6.902
<3 T
6,902
-3 7%
2.928
150}
A%
1974
-5%
18%
196,869
-4%

46,738
00%
10 0%
32,707
0 5%
32707
05%
10.592
1 3%
22,115
02%
22115
M7
02%

29,394

1 7%
89 5%
26.088
1 B%
26,088
1 8%

7732
203
2%
%
18,355
252
1%
83%
128.100
50%

17,344
1500}
-2 B%
17 8%

6.619
-4 1%
6,619
-4 1%
2.880
(68)
-2 3%
31,760
-5%
17%
191,317
-3%

46,738
00%
70 2%
32833
0 4%
32813
0d%
10.688
0 9%
22,145
01%
22,145
320,944
0 5%

29,004
500

1 7%
89 4%
2651
1 6%
26,51
1 6%
AR
7.909
177

2 3%
4%
18,602
246
1%
B4,
131.690
44%

16,844
1500)
-2 9%
T 0%
6,322
-4 5%
6,322
4 5%
2779
81
28%
1,543
£%
16%
187,254
-2%

46,738
00%
o 4%
32924
0 3%
32924
0 3%
10,756
0 6%
22,168
Q1%
22,168
322 949
06%

30,394

1 7%
89 3%
26,910
15%
26,910
1 5%
82%
8,067
158
20%
75%
18,843
242
1%
5%
139.169
4 1%
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BYD

BYD is a leading NEV maker both in China and globally. We believe the company is
well-positioned both at home and abroad, capturing the largest mass-market demand
and building up premium brands in the domestic market. At the same time, BYD has
tapped into the overseas market with compelling (highly competitive, innovative)
products, which we expect could become a second growth driver for the company,
contributing 92% of incremental vehicle sales volume in 2024-2028E and overseas
profit contribution to increase from 21% in 2024 to 76% by 2028E. With a
comprehensive product portfolio and strong in-house capabilities enabling continued
vehicle technology innovation, we expect BYD to grow its total vehicle sales volume from
4.3mnin 2024 to 7.1mnin 2030E. BYD A/H shares are trading below their historical
average 12m forward P/Es, which we view as attractive. We are Buy rated. Catalysts
include strong sales, breakthrough in overseas markets, and quarterly results. Downside
risks: (1) intensifying electric vehicle competition; (2) slower-than-expected overseas
expansion progress; (3) lower-than-expected external battery sales.

Leapmotor

We are Buy rated on Leapmotor, a leading pure NEV player with 5.1% market share in
China (5M26) per CPCA, as we expect the company to execute a series of competitive
new model launches with smooth production ramp-up, that should drive continued
growth acceleration in the domestic market over the next three quarters; at the same
time, we see 60% upside to the company’s 2026 overseas target sales volume of 125k
units (implying +108% yoy) at the mid-point (i.e. GSe 200k units), supported by strong
overseas retail sales which were +554% yoy during 1Q26. Overall, we forecast
Leapmotor to deliver one of the fastest revenue/earnings CAGR (25-27E) at 48%/143%
among our China Mobility Tech coverage, yet the stock is currently trading at a c.60%
discount to peers on both P/E and P/S. We forecast a 36% revenue CAGR (25-28E),
mainly driven by 37% vehicle volume growth from 583k to 1,496k, while we expect
continued pricing pressure in China’s EV market to result in further ASP reduction. We
forecast a 38% gross profit CAGR (25-28E) with gross margin improving from 14.5% to
14.9% mainly driven by improving economies of scale despite increasing cost pressure.
The company turned free cash flow positive in 2024 and net profit break-even in 2025
with Rmb11.5bn net cash at end-2025, and we expect ongoing positive FCF generation
with net margin improving to 5.1% in 2028E. Catalysts include new model launches,
monthly delivery ramp-up and export acceleration to fulfill retail-end demand. On the
other hand, risks of worsened market demand, cost inflation, and uncertainty overseas
could exert pressure on volume/margins and cash flow.

XPeng

XPeng is among the fastest-growing pure EV makers in China with a focus on intelligent
vehicle features. Since 4Q24, XPeng has shown consistent improvement in its new and
refreshed model launches with Mona M03 and P7+ sales volume ranking among the top
3in their respective segments. XPeng has also stepped up its new model launch
frequency with 10 launches over 2024-26, compared to only 1-2 new models each year
from 2019-2023. XPeng will now introduce 10 new + refreshed models each year to
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better compete in the current highly dynamic market environment. In addition, XPeng is
focusing more on overseas expansion with increasing product offerings (4 models in
2026) and localized production (Indonesia, Austria and Malaysia). We are Buy rated
(ADR/H share), as we see the results of a series of efforts coming through the company’s
product launches and overseas expansion, leading to higher visibility for sustainable
sales volume growth as well as profit margin improvement going forward. XPeng is
currently trading in line with its historical average forward P/S multiple over the past 1
year which we view as attractive in light of its growth trajectory. Catalysts include
upcoming product launches including the sales ramp-up from EREV models, as well as
quarterly results,

Price Target Risks & Methodology

25 June 2026

BYD (002594.5SZ [ 1211.HK, Buy): We are Buy rated with 12m DCF-based (WACC 10.8%,
TGR 2.0%) TPs of Rmb137/HK$134 on the A/H shares (applying a 10% discount to the
H-share). Downside risks: (1) Intensifying electric vehicle competition; (2)
Slower-than-expected overseas expansion progress; (3) Lower-than-expected external
battery sales.

1211 HK 12m Price Target: HK$134 Price: HK$78.35 Upside: T1%
002594.82 12m Price Target: Rmb137 Price: Rmb87.58 Upside: 56.4%
Buy GS Forecast
12125 12126E 1227E 12/28€
Market cap: Rmb708.6bn / $117.9bn Revenue (Rmb mn) 8039650 9148063 10261707 11322207
Enterprise value: Rmb748 8bn / $110.5on  EBITDA {Rmb mn) 1025878 1239634 1417979 1752818
3m ADTV :Rmb5.0bn/ $728.7Tmn  EPS (Rmb) iss 437 537 741
China P/E (X} 305 200 183 18
China Mobility Tech P/B(X) 40 28 24 20
Drdend yield (%) 03 as 06 os
MEA Rank: 3 N debtEBITDA {ex lease X) {0.2} 10.4) 07) {10y
Leases incl. in net debt & EV?: Yes CROCI (%) k3 %6 %9 282
FCF yeld (%) {98} 42 70 104
326 6/26E 9126E 12/26E
EFPS (Rmb) 045 1.00 136 15
Seuatine (0w s daba Gk M S b Beanan hoediMabos FaidSed Podu s af 22 i 200 ¢ lorar

Leapmotor (9863.HK, Buy): Our 12-month target price of HK$50/share is based on
DCF methodology. Key downside risks: Weaker-than-expected China demand; Market
share loss due to intensified competition; Cost pressure from raw materials;
Uncertainties from collaboration with Stellantis; Policy uncertainties for overseas
expansion (e.g. tariffs).
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9861.HK 12m Price Target: HK$50 Price HK$34.18 Upside: 46.3%
Buy GS Forecast

1225 12/26E 12/27E 12/128E
Marie! cap HKE4T 5bn / $6.1bn Revenue (Rmo m) 4710 1094279 1423970 164 500 1
Enterprise velue: HK$33.80n /34.30n EBITDA (Rmb mn) 13535 46741 B2565 107606
3mADTV ‘HKS532. T $68.0mn EPS (Rrmp) 078 247 456 600
China P/E (%) 629 120 65 49
ChinaMobdity Tech P/B (X)) 48 24 18 14
Dwidend yisdd (%) 0.0 00 a0 0.0
M&A Rank 3 N oeDl/EBITDA {ex lease X 845 -} (21} (21}

Leases incl. in net debt & EV?: Yes
FCF y18ld (%) 16 46 99 114
26 6/26F 9/ 26E 121 26E
EPS (Rrp) ()] 032 080 133

Scwroe Compary dets Soomar Sechs Saiesrch sitmales FactSel Pros s of 27 Jur 202F doue

XPeng (XPEV [ 9868.HK, Buy): We are Buy rated with 12m DCF-based (WACC 11.8%,
TGR 3.0%) TPs of US$23/HK$89 for the ADR/H share. Risks: lower-than-expected sales
volume; worse-than-expected price competition; weaker-than-expected market

demand.
9868 HK 12m Price Targel: HK$89 Price: HK$51 .55 Upside: 72 6%
XPEV 12m Price Target: $23 Price: $13.35 Upside: 72.3%
Buy GS Forecast

12125 1226 12R7TE 12/28€
Market cap: $120bn Revenue (Rmbmn) T 919234 1047259 1170584
Enterprise value $9.3on EBITDA (Rmb mn) 13235} 1386 42036 72468
3m ADTV :$109.3mn EPS (Rmb} 10 48) (1.47) 218 450
China P/E(X) NM NM 415 197
China Mobility Tech PB (X 45 a1 29 28
Dmdend yeid (%) 00 00 00 00
MAA Rank' 3 N debtEBITOA |ex lease X| 154 86} 53
Leases inct in net debt & EV?: Yes CROCI (%) NM 299 852 956
FCF yeld (%) 36 2 B) 09 71
26 6126E 9726E 1226
EPS (Rmb) {178} 082) 0.33) 122

Smiice Lom party dafa okl man S b Resesarm boirsdimatics Facioed Praos s of 72 Jun UM ©

o
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