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CHINA CONSUMER STAPLES

May Check-in: Sequential softness on unfavorable
weather/consumption sentiment; beer under pressure/dairy more
resilient; Value retailers accelerating store openings

We noted a further deceleration/softness in May with continued unfavorable
weather and likely weaker consumption sentiment. In particular, beer continued a¢ -
to face volume pressure under rainy weather (especially in South China) and still Valerie Zhou
bumpy recovery in on-trade consumption, seeing volume declines widened e et L heshougpe.com
sequentially vs. April. Condiments outperformed with stronger resilience and dairy Christina Liu
continued demand recovery for liquid milk, with leading companies sustaining e
positive sales growth despite some deceleration, where we highlight Haitian’s

continued solid trends. Value retailers accelerated store openings with Busy Ming

and Wanchen each adding 1k net adds in May vs. 400-600 in Feb-Apr. Into June, we

highlight: 1) A low base gradually starts to kick in for on-trade channels/Spirits

(2025 May/June/July catering retail sales at 5.9%/0.9%/1.1% yoy); 2) More cost

headwinds kicking in despite slightly MoM moderation in PET prices, while most

staples companies remain cautious on pricing actions (CR Beer’s price hike on

Heineken canned beer since late May remains regional); 3) Per-store GMV trends for

value retailers remain a key focus as store openings further accelerate.
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May trends by subsector based on channel checks: Beer volumes were
sequentially weaker in May vs. April due to continued unfavorable weather

conditions. In particular, the heavier rainfall seen across South/Central China in April
appears to have extended into North China in May, according to the China
Meteorological Administration. Tsingtao’s volume decline widened to -9% in May,
while Budweiser’s volume decline remained in the low-teens% and Chonggqging
Brewery‘s volume continued to contract; CR Beer also saw a slight sequential
slowdown vs. April but meaningfully outperforming peers. Meanwhile,
condiments/frozen food remained relatively resilient among leading players:
Haitian’s sales growth largely maintained at HSD~DD% in May vs. HSD% in April,
Yihai's third-party sales sustained DD% growth in Jan-May, but Anjoy’s growth
moderated sequentially to HSD% in May despite easier comp. Beverages
sell-through also softened in Apr/May relative to 1Q on unfavorable weather
(meanwhile, beverage-related social retail sales still grew 3.6% yoy in April,
continuing to outperform overall consumer goods retail sales excluding autos at
+1.8% yoy). Nongfu’s bottled water slowed down in May (with water industry likely
seeing decline), while sugar-free tea sustained strong momentum at +25% yoy
growth, though slightly moderated vs. Apr. Eastroc saw energy drinks slightly
accelerating to mid teens % growth while Bushuila shipment also accelerated to
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20~30% in April-May post destocking vs. 1Q26. Value retailers’ store opening pace
further accelerated in May with c.900/c.1,000+ net adds for Busy Ming/Wanchen per
our channel checks, while Wanchen’s positive avg. per-store daily GMV sustained
positive growth (including new stores). Snacks brands especially Yankershop/Weilong
will likely continue to benefit from value retailers’ strong store expansion with
high-30s%/mid-30% sales exposure respectively in the value retailers channel.
Meanwhile, Yankershop is seeing narrowing decline in traditional unpacked channels in
2QTD while Weilong is muted. We expect Yankershop/Weilong to remain on track to
deliver konjac growth of 30%+/c.20% yoy in 2Q/1H26.

Key stock ideas: We continue to highlight dairy (Mengniu) on S/D cycle re-balancing,
F&B value retailers (Busy Ming /Wanchen) with strong expansion trend in white space
and leading players’ reaffirmed stances towards a healthy competition environment,
Nongfu as best positioned to navigate rising cost inflation challenges with strong
portfolio/new product launches, and pork (WH Group) on cost tailwinds/efficiency
gains. We continue to like Haitian-H/Yihai supported by solid execution for market
share gain and dividend (Exhibit 15). We also reiterate our constructive view on
Moutai/CR Beer/Yankershop.

The authors would like to thank Lily Qi for her contribution to this report..
Related Read:

China Staples: Value Retailers: Busy Ming/Wanchen officially reiterated commitment to healthy
competitive environment; Store open acceleration in May: Buy

China Snacks: 2Q/1H early color: Konjac resilience for growth and cost benefits, though other
products see short-term softness; Buy Yankershop and Weilong

China Beverages: Factoring in higher and more enduring cost inflation; Competition yet to
rationalize; Who is best positioned?

China Dairy: Navigating the S/D inflection and IMF divergence; Buy Mengniu/Yili on attractive
risk reward

China Consumer Staples Cost index Tracker: May 2026: PET cost easing but still high; Aluminum
sequentially trended down
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May Check-in: Sequential volume moderation except for resilient condiment/dairy

Beer Monthly Tracker

Exhibit 1: Monthly volume table 2024-2026 by GSe
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Source: Goldman Sachs Global Investment Research

F&B value retailer monthly store opening tracker and per Store GMV tracker

Exhibit 2: Value retailer monthly store opening table

Store number manthly

psrads Jan-25 Feb-25 Mar-25 Apr-25 Aug-28 Fab-26 Mar28 Aprae May28

Busy Ming 14,7397 14,858 15.152 15474 15 555 16,783 17,584 18.551 18,517 20513 21.041 a4d 22 801 23.261 25,771 24.271 25178
Net add 343 HE I3 322 515 754 01 SE7 SET e 7 907 [5] 450 [ET) 500 a07
store apen T 2.4% 1.5% 1.5% 21% 3.3% 3% 2.1% 21% 21% ars

‘Haoxianglal only 12,977 12325 13632 14,119 14358 15,365 15,565 15612 16,320 16618 18 Gt 17,248 17854 18454 18809 19,508 20 560
et add 1,229 348 7 487 237 1,009 0 a7 T8 98 7 622 556 &0 475 800 1,051
stare open 5 2.7% 2.3% 36% 1.7% T0% 1.9% 0.3% 45% 1.8% 0.0% 3% 34% 14% 26% 12% 54%

The data may have time/lagging differences vs the act. numbers

Source: Douyin, Wechat official accounts, GeoQ, Company data, Goldman Sachs Global Investment Research

Exhibit 3: Avg GMV per store summary (GSe)

Store performance: avg

GMV per store yoy s

2Q25

4Q25

Jan-Feb

Apr-26 May-26

2026

Busy Ming Down SD% HSD%
-MSD% yoy yoy| Flattish yoy| growth yoy
positive
Wanchen MSD% average daily
Down SD%| decline yoy 9% yoy Up SD% GMV

Source: Company data, Goldman Sachs Global Investment Research
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Beverage Monthly Tracker
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Source: Goldman Sachs Global Investment Research

Dairy Monthly Tracker

Exhibit 5: Dairy monthly data summary
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Source: Goldman Sachs Global Investment Research

Dairy supply-demand update

Exhibit 6: Raw milk price has stabilized at around Exhibit 7: Cow herd size declined by 3.6% yoy in Apr 2026
Rmb3.0/kg since mid-June; 2Q26QTD avg. raw milk price
yoy decline at LSD%
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Exhibit 8: Cow milk production was up 3.4% yoy in 1Q26 Exhibit 9: Production of dairy products in China increased
by 1.5% yoy in Mar
Monihly production volme growth yory of dawy producty in China %)
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Investment Research
Snacks Monthly Tracker
Exhibit 10: Snacks monthly data summary
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Source: Goldman Sachs Global Investment Research

Condiments/Prepared food Monthly Tracker

Exhibit 11: Prepared food/Condiments monthly data table

i o SD% Jan up 10%+
Haitlan flattish yoy: 4% yoy :‘:‘im Sthyoy  42%yoy [%yoy  (T5%yoy (10%yoy gé?erman :w". "'w'”lm ipre LHY Up HED%- 10% mlm Up c.7% HSD - DD%
4 L - sl mliasd via W —ii Zop [ e -
w2 AR BX T
Yihai FHIS 2C down LS0% mainly on comvenence fonds thrd party sales up 20%+
=]
Jonjes
anjoy
Guoguan (NC}

Source: Channel checks, Data compiled by Goldman Sachs Global Investment Research
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Mashangying price tracker

Exhibit 12: Mengniu Deluxe saw stable price in East China Exhibit 13: Instant noodles prices mixed across brands
while Yili decreased slightly; Yili Satine decreased slightly while beverage/packaged water wholesale prices
in South China in May increased slightly in May

Median wholesale price of F&B SKUs (Rmb)

Median wholesale price of liguid milk SKUs (Rmb)
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Tingyi Braised UPC Laotan Tingyi lce Oriental Leaf Clestbon  Mongfu Spring

Beef Noodle Pickled Elack Tea 1- Jasmine Tea Purified Water Natural Water

Mengniu  Yili Satine  Mengniu  Yili Pure  Mengniu  Yili Satine  Mengniu  Yili Pure Soup (cup) Cabbage Beef litre 500mil 555ml 550mil
Deluxe 250ml x 12 Pure Milk Milk 250ml  Deluxe 250mlx 12 Pure Milk Milk 250ml Noodle Soup
250ml x 12 250ml x 24 x 24 250ml x 12 250ml x 24 x 24 {cup}
East China South China

mDec-25 Jan-26 26-Feb w=28-Mar ®28-Apr =26-May

Source: Brand CT Due to data availability, wholesale price of Tingyi's products is based on the
East China region, that of bottled water/ UPC noodles is based on South China,
and that of Oriental Leaf is based on Central China; Nov data is applied to the
Braised Beef Noodle Soup.

Source: Brand CT

Exhibit 14: Monthly production volumes point to a sequential decelerationin Apr
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Dividend Yield Summary

Exhibit 15: Yield summary table - staples companies with dividend yield > 4%

Company name Ex dividend Dividend payout ratio Dividend yield FCF yield FCF as % of sales Net cash to equity
date 2026 2027 2026 2027 2026 2026 2027 2026 2027
High dividend yield (>4%)
Yihai Internaticnal L2802 92% 92% H 1.5% | 8.3% 9. 7% 10.5% 16% 16% 46% 49% 9%
Feihe i 2026 99% 9% T 5% | B8 2% 7 8% G 5% 1% 9% 28% 2% 10%
WH Group 122024 B4% 64% | 6.8% | 6.8% 15.4% 13.2% 3% 7% 0% 4% 1%
Jiangsu Yanghe 82002026 170% 150% : 9.8% : 9. 1% 0.7% 4. 6% 2% 14% 23% 15% 10%
Tingyi £102026 102% 01% | 68% | 71% 7.7% 8.5% &% % 22% 13% %
upPC £ B2 00F 100% 00% | B7% | T0% 61% 6% &% &% 18% 18% 2%
Wuliangye Yibin pending 1MT% 102% : 6.3% I 6.3% 0.7% 7.5% -4% 40% 87% 90% 12%
Shuanghui 47292020 98% 98% | B.1% | 5.9% 6. 4% 6. 5% 0% 9% -1% A% £%
Qianhe Condiment pending 100% 100% : 6 0% ‘l 7 0% 319% 4 4% 10% 1% 7% 28% 14%
Tsingtao-H  &302026 70%  73% |  58% | 6.7% 5.9% 74% 1% 13% 39%  3g% 8%
Weilong Delicious 81 1672026 G0 60% | 5.5% | 6.4% B 1% 9.6% 17% 18% 17% 7% 15%
CR Beer &2% 6% | 54w 1 Ban 1.7% 12.6% 21% 21% 23% 33% %
Budweiser APAC T eew T T erw ] 52% | 58% 62% 7% 12%  14% 5% 1%  12%
¥ili Industrial 75% 7% | 51% | 5 6% 9.8% 10 8% 14% 16% -29% -13% 9%
Chongging Brewery 100% 100% : 4.9% } £.4% 11.3% 12.6% 20%. 21% 9% 80% 9%
Sichuan Teway 100% 00% | 46% | 52% 2 6% 5 3% 10% 18% 4% 6% 1%
Fen Wine B5% 65% | 4 6% | 5.0% 0.8% 6.6% 3% 26% % 12% 6%
Mengniu Dairy 50% 528 : 4.3% 1 52% 11.1% 11.6% 7% 7% -5t% 8% 9%
Tsingtao-A 70% T 42% | 48% 42% 5 2% 1% 12% 3% 9% 8%
Foshan Haitian-H 85% 85% | 4 2% | 4 8% 4 1% 51% 21% 23% 55% 58% 13%

Price as of June 2.

Source: Company data, LSEG Data & Analytics, Goldman Sachs Global Investment Research
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Valuation Comps

Exhibit 16: Coverage Valuation Comps with global peers
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ndicates the stock is on the regional Conviction List; Busy Ming YTD perf. is vs first trading day closing price

Source: Refinitiv Eikon, Company data, Goldman Sachs Global Investment Research
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