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CHINA CONSUMER DURABLES

1026 Wrap: Overseas the key growth driver into 2Q, competition/cost
inflation the key focus; white goods leaders more resilient

Our covered Consumer Durable companies reported a weighted average of 0%/-3% H.i_CQ'aS. ?rli .
revenue/profits yoy growth in 1Q26, showing a generally mild improvements vs e |I hwen
4Q25 with company divergence. Results beats mainly came from Con et e s
better-than-expected margins for white goods and RVC companies despite Cecilia Tang
concerns on cost inflation and/or competition. Results misses primarily came from o S
weak demand and resultant operating de-leverage of property-related companies s e B
(especially customized furniture) as well as FX losses that impacted companies with

notable overseas exposure (e.g. Ninebot, Xinbao).

Sector wise, white goods stayed resilient in general (-1%/-2% revenue/profits yoy
growth in 1Q26) that showed sequential domestic improvements supported by
trade-in stimulus extension on an easier base, though overseas growth weakened on
a high base due to front-loaded demand last year. Consumer electronics largely
maintained high revenue growth especially for RVC, but margins were impacted by
cost, FX losses and operating de-leverage of projector companies (20%/-18%
revenue/profits yoy). Small kitchen appliances exhibited muted domestic demand
and overseas growth pressure on a high base with margin pressure for most
companies (-4%/-23% revenue/profits yoy). On property value chain, customized
furniture exhibited the most drastic decline (20%+ revenue decline and even larger
profits decline). Kitchen appliances are also faced with weak demand with a milder
decline, while upholstered furniture companies (i.e., Jason Furniture) and select
home products company (e.g. Gongniu) are more resilient thanks to overseas and
company idiosyncratic factors.

Looking into 2Q26, we summarize our key observations and forecasts:

1) Investors generally have low expectations for domestic growth off a high base
with key focus on the demand trend post price hikes since April. Considering the
rising base pressure into 2Q due to trade-in stimulus last year, market generally
expect higher domestic growth pressure vs 1Q. As companies have been adjusting
pricing/mix to mitigate cost impacts, the demand trend would be the key focus
especially during 618, the key promation event in TH. On competition, we expect
easing competition for white goods constrained by cost pressure, compared to very
intense competition last year, while the competition in select consumer electronics
and discretionary small appliances might remain intense.
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2) Easing overseas base and branded business share gain, with the key uncertainty
from demand impact from the Middle East conflict. We see sequentially better
overseas growth considering OEM recovery on a lower base and continued market share
gain from branded business especially for white goods and consumer electronics
companies, which is supported by competitive products and more investment into local
manufacturing/branding /distribution networks. That said, the demand risk due to the
Middle East conflict remains an overhang. We have seen early signs in US where recent
major consumer appliances demand showed greater decline likely due to rising oil prices
and weakening consumer confidence (Haier, WHR, Electrolux).

3) Cost inflation of petrochemicals to kick in with more pricing/mix adjustment.
While our coverage companies (esp. white goods) generally exhibit resilient margins in
1Q on back of cost inflation of key metals (e.g. copper and aluminum), we foresee
sequentially higher cost pressure from petrochemicals into 2Q that will likely emerge in
late 2Q once the lower-cost inventory is depleted. That said, we also noticed more
pricing adjustments (white goods and electric two-wheelers) and more new product
launches (electric two-wheelers) under new cost structure into 2Q. Sector wise, we
continue expect more resilient margin performance for white goods, while small
appliances would face the most notable incremental cost pressure from petrochemicals.

Collectively, we have revised our 2026E-28E EPS forecasts for our Consumer Durable
coverage by -28% to 13% to factor in the latest results and the industry trends, and our
12m TPs by -15% to 12% reflecting our earnings revisions. Within this note, we make
earnings and TP changes for XGimi, Appotronics, Joyoung, Bear, Jason Furniture, Man
Wabh, Oppein and Suofeiya; post 1Q26 results changes for other coverage companies
have been made in previous reports.

On stocks, we highlight 1) Midea on its growth potential from overseas market
expansion and emerging 2B business and limited downside risk protected by
industry-leading shareholder returns, 2) Ninebot on continued industry-outperforming
revenue growth via competitive products and sequentially easing drag from cyclical
factors with attractive valuation, and 3) Hisense Home Appliances on stabilizing central
AC business, sequentially recovering revenue growth/profitability off easing bases, and
mid to long-term margin expansion potential with downside protected by dividend
yield.
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1026 results summary

Exhibit 1: Our covered Consumer Durables companies reported a weighted average of 0%/-3% revenue/profits yoy
growth in 1Q26, showing a generally mild improvements vs 4Q25 with company divergence. Results beats mainly came
from better-than-expected margins for white goods and RVC companies. Results misses primarily came from weak
demand and resultant operating de-leverage of property-related companies as well as FX losses.
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Source: Company data, Goldman Sachs Global Investment Research

TP/EPS & rating changes

Collectively, we have revised our 2026E-28E EPS forecasts for our Consumer Durables
coverage by -28% to 13% to factor in the latest results and industry trends, and our 12m
TPs by -15% to 12% reflecting our earnings revisions.

Within, we make earnings and TP changes for XGimi, Appotronics, Joyoung, Bear, Jason
Furniture, Man Wah, Oppein and Suofeiya. We make more significant changes to Oppein
due to the impact of their substantial earnings misses (First Take). Similarly, we revise
down earnings and TP for Bear, Joyoung, XGimi, Appotronics and Suofeiya to reflect
below-expectation 1Q26 results. We also revise down the multiple of XGimi from 23x to
21x {4-year historical median) to reflect lower growth and higher demand uncertainty.
Comparatively, we fine-tuned our forecasts for two upholstered furniture companies by
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less than 1% to reflect in-line Jason Furniture’s results and read-across to Man Wah. Our
ratings for our coverage companies remain unchanged.

Exhibit 2: We have revised our 12m TPs across our coverage by -12% to 10% post 3Q25 results
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We make earnings and TP changes for XGimi, Appotronics, Joyoung, Bear, Jason Furniture, Man Wah, Oppein and Sucfeiya with this note. We have made changes for
other coverage companies post results in previous reports. Pricing as of May 7, 2026.

Source: Datastream, Company data, Goldman Sachs Global Investment Research

Exhibit 3: Revenue and profits forecasts of China Consumer Durables coverage
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Price Target Risks & Methodology

Exhibit 4: Price Target Risks & Methodology of China Consumer Durables coverage
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