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Businesses whose employees are heavy users of
Anthropic’s Claude products are likely to pay significantly
more for them after the company changed its pricing model
in recent weeks to charge business customers based on the
amount of AI they use.

由于 Anthropic 在最近⼏周更改了定价模式，转⽽根据企业客户
的 AI 使⽤量进⾏收费，那些员⼯频繁使⽤ Claude 产品的企业可
能会⾯临⼤幅增加的费⽤。

The shift, which hasn’t previously been reporte , s t e atest
indication of how Anthropic is managing the booming
popularity of its coding and agent products, which increase
the costs of running that AI.

这⼀尚未被报道的转变，是 Anthropic 应对其编程和智能体产品
⼈⽓激增的最新迹象，这些产品也相应增加了运⾏ AI 的成本。

With the pricing change, customers of Claude Enterprise, a
two-year-old bundle of products meant for large companies
that now includes Claude Code and its work assistant, Claude
Cowork, will have to pay for the amount of computing
capacity they consume while using the software on top of a
monthly flat fee of $20 per user, an Anthropic spokesperson
confirmed.

Anthropic 发⾔⼈证实，随着定价策略的调整，Claude
Enterprise 的客户除了每⽉⽀付每⽤户 20 美元的固定费⽤外，
还必须根据使⽤软件时消耗的计算能⼒⽀付额外费⽤。Claude
Enterprise 是⼀个⾯向⼤型企业的两年期产品包，⽬前包含
Claude Code 及其⼯作助⼿ Claude Cowork。

Those customers previously paid up to $200 a month for
every licensed user, receiving a set amount of discounted
token usage for the subscription, says Fredrik Filipsson, co-
founder of Redress Compliance, a firm that helps companies
negotiate software licensing agreements.

软件许可协议谈判咨询公司 Redress Compliance 的联合创始⼈
Fredrik Filipsson 表示，此前这些客户为每位授权⽤户每⽉⽀付
⾼达 200 美元的费⽤，订阅费⽤中包含了⼀定额度的折扣 Token
使⽤量。

He estimates that for some heavy users, Anthropic’s Claude
Enterprise pricing changes will double or even triple their
costs.

他估计，对于⼀些重度⽤户⽽⾔，Anthropic 的 Claude
Enterprise 定价调整将导致其成本翻倍甚⾄增加两倍。

Several IT executives whose companies pay for Claude
subscriptions said they are aware of the pricing changes,
which have taken effect in recent weeks. Those companies
are tracking whether the changes will result in significantly
higher bills from Anthropic, the executives said. (Some
Claude Enterprise customers may not see the changes until
it’s time to renew their contracts.)

⼏位所在公司订阅了 Claude 服务的 IT ⾼管表示，他们已经知晓
了近⼏周⽣效的定价变化。这些⾼管称，公司正在关注这些变化

是否会导致 Anthropic 的账单⼤幅增加。（部分 Claude
Enterprise 客户可能要到续约时才会看到这些变化。）

The pricing changes don’t affect businesses that pay for
fewer than 150 users, such as customers of Anthropic’s Team
subscription for small companies, which costs up to $100 per
user per month, according to the spokesperson.

据发⾔⼈称，此次定价调整不影响⽤户数少于 150 ⼈的企业，例
如 Anthropic 针对⼩公司的 Team 订阅客户，该服务每⼈每⽉费
⽤最⾼为 100 美元。

Anthropic introduced the new pricing policy after a spike in
usage this year of its AI coding agent, Claude Code, as well as
Claude Cowork, an AI-powered tool that can take over a
computer to manage workplace tasks across multiple
applications.

Anthropic 推出新的定价政策背景是，其 AI 编程代理 Claude
Code 以及 AI ⼯具 Claude Cowork 在今年的使⽤量激增。
Claude Cowork 是⼀款能够接管计算机并跨多个应⽤程序管理职
场任务的 AI ⼯具。

The Anthropic spokesperson said it made the price change
because under the prior system some customers would hit
usage limits that interrupted their work, while others didn’t
use all the capacity they’d paid for. This change “better
reflects how customers are actually using Claude as
workloads shift from seat-bound productivity into agentic
use,” said the Anthropic spokesperson.

Anthropic 发⾔⼈表示，之所以做出这⼀价格调整，是因为在之
前的体系下，部分客户会触及使⽤限制从⽽导致⼯作中断，⽽另

⼀些客户则未能⽤完已付费的容量。Anthropic 发⾔⼈称，随着
⼯作负载从受席位限制的⽣产⼒⼯具转向智能体化应⽤，这⼀变

化“更好地反映了客户实际使⽤ Claude 的⽅式”。

Upgrade to ask Deep Research to…

Claude’s surging adoption has been a boon for Anthropic’s
business. Annualized revenue from Claude Code jumped to
$2.5 billion in February from $1 billion in December and

accelerated in recent weeks, and the number of weekly
active users of Claude Code doubled between January and
February.

Claude 的采⽤率激增为 Anthropic 的业务带来了巨⼤收益。
Claude Code 的年化收⼊从 12 ⽉的 10 亿美元跃升⾄ 2 ⽉的 25
亿美元，并在最近⼏周进⼀步加速，且 Claude Code 的周活跃⽤
户数在 1 ⽉⾄ 2 ⽉期间翻了⼀番。

That growth propelled Anthropic’s revenue pace to $30
billion as of early April, 

nearly triple its rate at year-end.

这⼀增⻓推动 Anthropic 截⾄ 4 ⽉初的营收规模达到 300 亿美
元，⼏乎是其去年年底⽔平的三倍。

Increased use typically adds to the costs of running AI
models, known as inference. Agents like Claude Cowork are
particularly compute intensive because they can work for
long periods of time without interruption and can even
perform a task on a schedule—say, every 30 minutes.

使⽤量的增加通常会推⾼运⾏ AI 模型（即推理）的成本。像
Claude Cowork 这样的智能体（Agent）对算⼒的消耗尤为巨
⼤，因为它们可以⻓时间不间断地⼯作，甚⾄可以按计划执⾏任

务——例如每 30 分钟执⾏⼀次。

Anthropic’s recent compute costs couldn’t be learned, but
red-hot growth last year more than 

tripled its inference

costs, causing its 

gross margin to fall short of its expectations.

⽬前尚⽆法获知 Anthropic 近期的算⼒成本，但去年爆发式的增
⻓使其推理成本翻了三倍多，导致其⽑利率未能达到预期。

If subscribers are regularly hitting usage limits with
inference-hungry agents, “the subscription margins just
erode away,” said Sudip Roy, co-founder of AI software
developer Adaption Labs and former director of inference
for AI model maker Cohere. “You kind of price subscriptions
for underutilization,” he said.

如果订阅者经常在使⽤耗费⼤量推理资源的智能体时达到使⽤限

制，“订阅利润就会被侵蚀殆尽，”AI 软件开发商 Adaption Labs
联合创始⼈、AI 模型制造商 Cohere 前推理总监 Sudip Roy 表
示。“你设定订阅价格在某种程度上是基于⽤户使⽤率不⾜的假
设，”他说。

With consumption-based pricing, he added, “it’s more
favorable for the provider, and it’s obviously less favorable
for the users,” provided they are consuming a lot of tokens.
Adaption Labs has enterprise subscriptions to Claude Code
but hasn’t experienced Anthropic’s recent pricing changes.

他补充道，采⽤基于消耗的定价模式，“对供应商更有利，⽽对⽤
户来说显然不那么有利”，前提是他们消耗了⼤量的 token。
Adaption Labs 拥有 Claude Code 的企业订阅，但尚未经历
Anthropic 最近的调价。

As the popularity of Claude Code and Cowork has taken off
over the past five months, thanks to upgrades in the models
powering those products, Anthropic has taken other
measures to curb some use.

随着 Claude Code 和 Cowork 在过去五个⽉⾥因驱动这些产品的
模型升级⽽⾛红，Anthropic 已采取其他措施来限制部分使⽤。

Earlier this month, Anthropic announced that customers on
Claude Code subscriptions would have to pay extra to use
third-party agent tools like OpenClaw, a viral open-source
agent, because of how much computing power those tools
were using. “Capacity is a resource we manage thoughtfully
and we are prioritizing our customers using our products
and API,” Boris Cherny, head of Claude Code, 

wrote on X
when Anthropic made the change.

本⽉早些时候，Anthropic 宣布 Claude Code 订阅⽤户在使⽤
OpenClaw（⼀款⾛红的开源智能体）等第三⽅智能体⼯具时需
要额外付费，原因是这些⼯具消耗了⼤量的计算资源。在

Anthropic 做出这⼀调整时，Claude Code 负责⼈ Boris
Cherny 在 X 上写道：“算⼒是我们悉⼼管理的⼀种资源，我们正
优先保障使⽤我们产品和 API 的客户。”

OpenAI’s Play  OpenAI 的策略

OpenAI, meanwhile, appears to be trying to capitalize on
Anthropic’s move away from subscriptions. In early April,
OpenAI announced a new $100 per user per month
subscription that offers more access to Codex than its $20 per
month tier but less than its most expensive $200 per month
tier.

与此同时，OpenAI 似乎正试图利⽤ Anthropic 放弃订阅制的契
机。4 ⽉初，OpenAI 宣布推出⼀项每⽉每⽤户 100 美元的新订
阅⽅案，该⽅案提供的 Codex 访问权限⾼于每⽉ 20 美元的档
位，但低于其最昂贵的每⽉ 200 美元的档位。

OpenAI characterized this as a move “to better support the
growing use of Codex.” Codex crossed 3 million weekly users
last week, according to 

OpenAI CEO Sam Altman.

OpenAI 将此举描述为“为了更好地⽀持 Codex ⽇益增⻓的使⽤
需求”。据 OpenAI ⾸席执⾏官 Sam Altman 称，Codex 的周活
跃⽤户数在上周已突破 300 万。

The pricing change won’t necessarily drive away Anthropic
customers. Filipsson, for instance, said so far the Anthropic
customers he works with aren’t leaving, as they appear to be
satisfied with the productivity gains they’re getting from its
software, he said.

价格变动并不⼀定会赶⾛ Anthropic 的客户。例如，Filipsson
表示，到⽬前为⽌，与他合作的 Anthropic 客户并没有流失，因
为他们似乎对其软件带来的⽣产⼒提升感到满意。

“When your product is genuinely sticky at the user level, you
can afford to let consumption drive revenue instead of
locking people into seats,” he said via email.

他在电⼦邮件中表示：“当你的产品在⽤户层⾯具有真正的粘性
时，你就可以负担得起让消费带动收⼊，⽽不是将⼈们锁定在固

定席位上。”

The pricing change is the latest sign of Anthropic’s rapid
emergence as a top AI provider to businesses.

定价策略的调整是 Anthropic 迅速崛起为企业顶级 AI 供应商的
最新迹象。

Big software firms also have been adjusting pricing models
in recent years to account for the high costs of incorporating
AI features. Salesforce, for instance, introduced
consumption-based pricing when it launched its Agentforce
product in late 2024, and ServiceNow sells its software on a
per-employee basis and charges for AI features based on
how much customers use them.

⼤型软件公司近年来也在调整定价模式，以应对引⼊ AI 功能带来
的⾼昂成本。例如，Salesforce 在 2024 年底推出 Agentforce 产
品时引⼊了基于消耗量的定价模式；ServiceNow 则按员⼯⼈数
销售软件，并根据客户的使⽤量对 AI 功能进⾏收费。

AI coding startups have faced the same challenges. Replit
and Cursor overhauled their pricing models last summer
after the high cost of running the coding agents pressured
margins.

AI 编程初创公司也⾯临着同样的挑战。由于运⾏编程智能体的⾼
昂成本给利润率带来了压⼒，Replit 和 Cursor 在去年夏天彻底
改⾰了它们的定价模式。

Rocket Drew and Sri Muppidi contributed to this report.
Rocket Drew 和 Sri Muppidi 对本报告亦有贡献。

Kevin McLaughlin has been a reporter at The Information since
2016, covering cloud computing, enterprise software and artificial
intelligence. He is based in San Francisco and you can find him on
Twitter 

@ KevKubernetes.

Kevin McLaughlin ⾃ 2016 年起担任 The Information 的记者，
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Aaron Holmes is a reporter covering tech with a focus on
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aaron@theinformation.com or on Signal at 706-347-1880.
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